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Gasoline Hose 
Safest for Public and Private Tanks 


Do not overlook the excellent sales opportunity for Thermoid 
Gasoline Hose in your vicinity. Ordinary hose will not do for a 
gasoline tank. Many garages and private owners are using infer- 
ior hose for this purpose and thus exposing the lives and property 
of their patrons and themselves. 


Here are two grades of Gasoline Hose—Thermoid and Testoid. 
Both guaranteed. Thermoid, our best grade, 


Has Been Approved by the 


Underwriters Laboratories 


which is the strongest guarantee of qual- 
ity and efficiency. Full descriptions 
under illustrations. 






Thermoid Gasoline Hose is made with inside tube reinforced with one- -ply, high -grade 
duck, reinforced and held in place by a flat, coiled, steel wire. The » %&” and 
%” sizes are made with three plies of duck between tube and cover. The 
1”, 1%” and 1%” sizes have three plies. 


HE 


Testoid Gascline Hose is made of the same materials—tube, fabric, friction and cover— 
as Thermoid, but it does not have the one ply of duck inside the tube. Testoid is not 
reinforced with steel wire inside. We guarantee Testoid same as we do Thermoid. 


Both Thermoid and Testoid can be had 
wire wound outside. Go after this busi- 
ness now—point out to the garage and 
private tank owner the danger of 





“Steel Grip” Wire Wound. Both brands of our : . 
Se ee ed ek oe ee ee using ordinary hose and tell them about 
Grip’’ wire wound hose is very flexible our 
and won't kink. 


Will Make Good or We Will 


Makers of Thermoid Brake Lining and Nassau Tires 
FACTORIES AND MAIN OFFICES: 4 TRENTON, N. J. 
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2 Guarantee—Thermoid and Testoid Gasoline Hose 
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Made in U. S. A. 
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Structo is the only Construction Toy that builds real working models 
like those designed and constructed by 


he World’s Great Inventors 


7 
- 
if 
. * 
‘ 









T 


e a This wonderful construction toy has won a big percentage of 
hardware merchants—who advocate and believe in high grade 
merchandise. 


Structo possesses superior features—that appeal to hardware men 
—each feature is exclusive to Structo—is a sales-maker—a trade 


winner with boys and parents. 





a » 
‘==, 
An ama 48 
‘eobele GR? 
oe 
‘> 
> 
~ - 
43 
suit 
oa ®) 
a 
“i = 
le 
LE 
ave) 
n/e 
ae 
aa = 
> 


a 





ie 





STRUCTO = A QUICK 
RETAILS SELLER 
AT AT A 
POPULAR BIG 
PRICES PROFIT 





WRITE FOR OUR PROPOSITION 





STRUCTO MFG. CO., Freeport, Ill., U. S. A. 
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GENUINE 
WALWORTH 
STILLSON 
WRENCHES 























“ Best By Test” 




















Walworth Manufacturing Company 


MAKERS OF STILLSON WRENCHES SINCE 1868 


BOSTON, MASS. 


CHICAGO BRANCH: 11-17 Des Plaines Street NEW YORK BRANCH: 19-21 Cliff Street 


: 
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A Staple 
Profit-Puller 


The man who asks for a Coes Steel Handle Wrench 
won't be satisfied with “substitutes or imitations.” 


He knows that the Coes is actually—not theoretically 
—30% stronger, and therefore 30% more serviceable, 
than any other wrench sold. 


He knows that every genuine Coes is inspected six- 
teen tires in the Coes plant; that flaws will be con- 
spicuous by their absence. 


He knows that the wrench has only six solid simple 
parts; no fancy fixuns; no “padding,” no surplus 
weight. Every ounce belongs and serves a purpose— 
he knows that, too. 


Feature Coes Steel Handle Wrench—it’s a staple 
profit-puller every day in the year. 


Coes Wrench Company 


Worcester, Mass. 


AGENTS: 


J. C. McCARTY & CO., 29 Murray St., New York 
J. H. GRAHAM & CO., 113 Chambers St., New York 









10 Solid Whole 
Parts Only 


BALL RACE 


RIVET 


SHOWING BAcL 
IN FACE OF BAR 








STEEL SHELL HANDLE, ¢ 


ANTERNAL! ¥ SUPPORTED 
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Our Reputation—and Yours 


Do you realize how closely they are linked? The fact that you 
are a progressive dealer ever alert to improve the service you 
give to your customers is a source of pride and a sound commer- 
' cial asset. Good will in its modern sense is simply the result of 
| service. You realize that only by carrying high grade lines—lines 
of proved quality—can you avoid complaint and give maximum 
service. “. 





We realize just as keenly our responsibility to our dealers and to 

the thousands of mechanics who use Brown & Sharpe Tools. Our 

reputation as manufacturers of a quality product, built by years 

: of consistent service, is world wide. The Brown & Sharpe trade 

mark on a tool begets absolute confidence in its accuracy in the 
mind of a mechanic. 


Consequently we can never afford to relax the vigilance necessary 
to keep B. & S. tools up to our high standard. Too much is at 
'*  stake—your reputation and ours—but we are confident that 


Brown & Sharpe Tools 
Sustain Both 


Brown & Sharpe Manufacturing Co. 


PROVIDENCE, R.I1., U.S.A. 
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DOOR CHECK, 


LIQUID TYPE PATENTED 
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One Size Only iii, i 

The equivalent of the Standard ae is 

C Check | a 

| 

View from Sr | View from 

Inside of ay — aoa eens) )6Outside of 

door equipped door equipped 

with with 

RUSSWIN RUSSWIN { 

Concealed 





Concealed 
Door Check. 


Door partly open, showing position of check in door, the folding arm and the arm 


pocket in the overhead stop into which the arm folds. 
The overhead stop can not be less than 1'% inches thick. 


Door Check. 














Can be applied to 
any wood door not 
less than 1 44 inches 
thick and with top 
rail 5 inches or 
more in width, 





For Right or 
Left hand doors 
by reversing the 
arm. 







The RUSSWIN Concealed Door Check 


Note the long face plate with the angle extension which is mortised into the top and back edge of the - 
door. Makes other than a correct application impossible and greatly strengthens the door. 








RUSSWIN Concealed Door Check, without face plate, as furnished for metal doors, 
applied to a Dahlstrom door of standard thickness,—1 % inches. 


RUSSELL & ERWIN MFG. CO., oxox exc. 


SAN FRANCISCO 
The American Hardware Corp. Successor 
RUSSELL & ERWIN MFG. CO., of Chicago 


RUSSELL & ERWIN MFG. CO., of New Yo 
96.88 Lefagette St. York NEW BRITAIN, - CONN. ng cetine lee 
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These Are the Plants 


Where “Little Giant,” “Lightning,” 


“Green River” and “Smart” Taps, Dies, 
Screw Plates, Reamers, Gages, [hread- 
ing Machines, etc. are manufactured. 
Every workman takes a pride in the 
quality of the tools he helps to make. 


We are screw cutting specialists and manu- 
facture the most complete line of this class of tools. 
The above trade names have been favorably 
known for more than 40 years. 


Greenfield Tap and Die Corporation 
Greenfield, Mass. 





New York, 28 Warren St. Detroit, 55, 57, 59 Wayne St. 
Chicago, 13 So. Clinton St. London, 149 Queen Victoria St. 
Philadelphia, 38 North Sixth St. Canada, Wells Brothers Co. of Can- 


a ada, Ltd., Galt, Ont. 
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An Invitation 


Let your vacation itinerary include a 
visit to Greenfield. 


It is situated in a particularly beautiful 
part of New England on the direct road 
to the White Mountains and the famous 
Mohawk Trail. 


Visit our plants—every courtesy will 
be shown you and you will gain a new 
respect for Greenfield screw cutting tools. 








Greenfield Tap and Die Corporation 
Greenfield, Mass. , 


Wells Brothers Company Division 
Wiley & Russell Mfg. Co. Division 
A.J. Smart Mfg. Co. Division 
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To the Hardware Dealer—lIf the “‘Mephisto”’ bits will do all that 
any bit and all bits manufactured will do, and then 33 1-3% more, 
will it pay you to stock them, and is it necessary to carry five or six 
various stocks or makes of auger bits? 


The W. A. Ives Mfg. Co. Wallingford, Conn. 


N. Y. Office, 10 Wall Street, Room 316. St. Louis Office, 1114 Pine St. 
Boston Office, 136 Pearl St. Chicago Office, 108 North Dearborn St., Room 404. 


New Jersey Office, 453 Broad Ave., Leonia, N. J. Muir Engineering & Export Assn., 240-241 Dashwood 
House, New Broad St., E. C., London, England. 





Regular “Mephisto” Electricians’ Bit No. 9 
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“Mephisto” Screw Driver No. 600 











Car and Ship Builders’ Bit No. 12 
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Boring Thru Soft Pine Without 
a Splinter—with a ‘‘Mephisto”’ 

















*‘Mephisto”’ Plumbers’ Bit No. 5 


To the Hardware Inside Salesmen— Who are the sales- 
men who get a raise in pay first? Are they not the ones 
whose sales show the greatest profit? It will pay you and 
your employer if you will simply ask anyone interested in 
wood boring tools to try a “Mephisto” bit. Do you per- 
sonally know what this bit will do? 
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Car and Ship Builders’ Bit No. 18 
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7 To Hardware Men no New 
England Story is Complete 
| Without Starrett 
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hardware man should know. 






ae So now that the big convention is over, and you’ve been jolly together ak 
nae and serious together in New England,—the 1916 Mecca of the hardware as 
ore pilgrims,—we want to give you a peep at the interwoven story of New st 
Be England hardware and Starrett Tools, because it is a story that every Pe 
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‘ . ( ) pP : A true New Englander is the man at the head of our 

Tae ur rr esident business—Laroy S. Starrett. He was born in New England 
i orked } — ) : T 

S. Starrett mi Hy ed in New England—and he succeeded in New 
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xs Yankee ingenuity cropped out in him early—witness his inventions t 
te of a washing machine, a butter worker, and a meat chopper, all of which 
x he patented and sold before he was thirty. And little things didn’t éscape 
a him. If they had, you wouldn’t now have those handy little hooks in 


your shoes which make “lacing up”’ such a simple job. Though he has 
been hustling eighty years, he still leads us a rapid march toward better, 
bigger business. 







$ : We believe you will admit that a man handicapped as he was by 
2 deafness, who started thirty-six years ago to make and sell one tool (the 
“Re combination square) and who has now the world’s greatest fine-tool plant, 


is a man that New England or any other section may well be proud of. 
We know that New England is proud of him. 
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4" Just a word about the factory where Starrett Tools are 
Our I actor y made—the gigantic grandson of that first pigmy shop where 
"one man helped make them. That one man now has g00 successors, all 
working in a factory covering over five acres of floor space=the largest 
fine-tool factory, not alone in New England, but in the whole world. 


If you were one of those who favored us with a visit, we can’t add 
to the impression you got here. If you could not come up, remember 
that there is a welcome waiting here for you at any time, and a chance 
to see a fascinating progression of delicate and accurate operations. 


y 
Shae vy te NN 
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~ While New England can claim no monopoly on the metal 
Star rett Tools working industries today, she fostered and developed the 


trades when they were in their infancy. She has had a big part in the 
wonderful mechanical progress of the last two score years. She has 
originated much and perfected much in things mechanical,—in printing, 
textile and shoe machinery, steam and electrical apparatus, automobiles 
and machine tools. 
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And when we in Athol remember that the accuracy of the wonderfully 
intricate and complicated machines of today is made possible largely 
because mechanics have precise measuring instruments, we can only 
modestly bow before a world that recognizes the pre-eminence of Starrett 
tools the whole 2100 of them—made by good mechanics for good me- 
chanics. 





~ : And now in conclusion: let us leave with you one final, 
Star r ett all-important idea regarding this New England institution— 


Sales Service the idea of our service. 


Our founder, Mr. Starrett, has always appreciated the goodwill of 
the men who use Starrett Tools and the cooperation of the retailers who 
sell them. Our success, he says, is built on these things. 


So, as we built up our huge organization for making Starrett Tools 
and for keeping them abreast of the times, we built into its fabric a spirit 
of service. That service, at first manifesting itself in general work for 
mechanics and dealers, grew so that a special service department became 
necessary. It is called the Starrett Sales Service and is actively engaged 
in helping dealers in every way known to modern merchandising. That’s 
just one more reason for remembering Starrett when you are thinking of 
New England. 


OY INVITATIC © 
MCMBER OF 


The L. S. Starrett Co. 


World’s Greatest Toolmakers 
ATHOL, MASS. 
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1500 GOOD TOOLS 


STRATTON BROS 











ABOVE COMPETITION. 


The best of modern machinery coupled with- forty-seven years of level-making 
experience enables us to sell you levels that are unsurpassed. 





A long period of air drying and the best of modern steam dry houses—a type used 
only in the best furniture factories—assures the best drying possible. 


The Stratton adjustment, the dovetailed brass binding, the selected high-grade 
, vials, and the extreme care used throughout their entire construction, all help to 
place the Stratton Levels above competition. 


We will send you “The Story of the Stratton Level” which tells their story in a 
very interesting way. It will sell the levels to you, and we will send you addi- 
tional copies for distribution. These booklets will sell some of your Stratton Levels. 
Satisfaction will sell the rest. 


GOODELL-PRATT COMPANY 
Sovloine 
colysreittis, 


GREENFIELD, MASS., U. S. A. 
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No. 385 
High Speed Hand Drill 
Capacity 0 to 4% Inch List Price $5.00 








15 























S This drill has a speed of 7 to 1. This high speed is particularly 
pee useful for wood finishers, floor-layers, or anyone else who must 
drill a large number of small holes rapidly. 


D bilit The aluminum casing protects the gears from dirt 

ura y or breakage. Very strongly made, and simply made, 

this drill cannot get out of order. 

Co . The large end handle, the long crank, the big 
Nvernie»nce knob side handle make it very convenient to use. 


The ball bearings, the grease in which the gears are packed, and the careful way 


in which the gears are fitted, make it very easy to operate. The aluminum casing | 


makes it very light, 
N ovelt This is an absolutely new tool, unlike any other drill ever 


manufactured. Be up-to-date, get them while they are 
new and show your customers that you are on the job. 


GOODELL-PRATT COMPANY 
GREENFIELD Soctimiths MASS., U. S. A. 
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NICHOLSON FILES 


Since 1864 have borne a reputation for high 
quality that has commended them to file users 
and buyers in every country throughout the world. 


The world-wide reputation of Nicholson Files 
doesn’t just happen—it takes a worth-while article 


to command the world’s commendation. 


The business of the Nicholson File Co. is built 


solely on merit. This fact is well known to 





dealers who sell them. 


NICHOLSON FILE COMPANY 
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.|— EASY SALES 





When the quality of an article is assured, it makes 








the selling easy. 


Dealers who stock Nicholson Files find that they 
bring many “repeat” sales. 





Thousands of dollars spent by us annually in ad- 
vertising to every class of file user sends new cus- 
tomers to your store daily. 


Write for catalog and booklet 
“File Filosophy.” They will 


interest you. 








PROVIDENCE, R. IL. U. S. A. 
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Just to emphasize, at a glance, the broad 
seles possibilities in the Remington UNC 
firearms line, the artist has here brought 
together this interesting line-up of shoot- 
ers and some typical shooting scenes. And 
the pictures serve also as a text for the 
very pertinent merchandising story to your 
right * 
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What Carnegie Said Applies To Every Gun You Sell 


NDREW CARNEGIE, probably the ablest manufacturer and merchandiser America ever produced, 
states that he owes his rise to one great business principle: 
‘‘Put all your eggs into one basket and watch that basket.” 
Nothing truer of the gun trade was ever spoken. 
Put in an entire line of Remington UMC firearms; advertise Remington UMC; think Remington UMC; 
talk Remington UMC; and watch Carnegie'’s sound merchandising principle work out in your business also. 


Sell ‘‘daddy’’ a Remington UMC Shot gun or Big Game Rifle and when “‘sonny”’ is ready for his .22 rifle, 
it’s got to be a Remington UMC also. Every Remington UMC Arm helps to sell every other Remington 






















UMC Arm. oe Whether it is a big game rifle, an autoloading or 

‘i pump shotgun, a repeating, autoloading or single 
Here is your y y Remigeor shot .22—for every man, woman and child who 
Modern Fire- Se r shoots there is a Remington arm backed by the 
arms Booklet. _— MODERN FIREARMS world-wide prestige of Remington UMC. 


With vacation in the air—big game trips being 
planned—trap-shooting practiced on a wider scale 
than ever—small bore rifle clubs springing up 
everywhere—concentrate your selling arguments. 


The Remington Arms Union Metallic Cartridge Company 


Largest Manufacturers of Firearms and Ammunition in the World 


Woolworth Bidg. New York 


Send a postal - 
card request 
for it. 
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Worthy of the Best 
Traditions of old 
New England 


The “Clinton” Products have done their part in estab- 
lishing the name and fame of New England Hardware all 
over the world. 


“Pompeiian” Bronze is known to householders from 
coast to coast. Constant advertising has made it the best 
known and easiest-to-sell screen cloth on the market. 


Clinton “Silver Finish” Brand Poultry Netting is as 
familiar to the farmer and the poultry fancier as 
“Pompeiian” Bronze is to home builders. 


The other Clinton Products—screen cloths, hardware 
cloths, the Perforated Steel Rubbish Burner, the wire lath, 
etc., are also known and used everywhere. 


It’s going to be a big year for the “Clinton” Products 
—and we want you to share in the profits. Are you going 


to do it? 
Clinton Wire Cloth Co. 
CLINTON, MASSACHUSETTS 


BOSTON NEW YORK CHICAGO 
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F it’s anything in wire products, you'll find something in the 
Excelsior line that will meet the most exacting requirements. 


Poultry Netting, Wire Cloth, Rust-proof Fencing, Fly Screening, 
Wire Clothes Lines, Stove Pipe Wire, Picture Cord, Wire Staples— 


we make them all. 


Our quality—the result of 30 years of experience in the manufac- 
ture of wire and wire products—leaves nothing to be desired. 


Our catalog tells you all about the Excelsior Products. We’ll be 
glad to mail you a copy. 


Wright wee Co. Oe 


Boston New York Philadelphia 
Chicago San Francisco 


) : ; - £ 
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Picture Cord 





Poultry Netting 
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Clothes Lines 
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Coal and Sand Screens 














Wire Cloth—aAll Varieties 
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Excelsior Rust Proof Fence 
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S BUILT so firmly on a foundation of fair 
dealing that it says to all of the salesmen: ‘‘Sell 
The Sparks-Withington Co. first, last andall the time. 


The Sparton Safety Signal is the smallest thing you 
have for sale.’’ Wise buyers, in these stirring times, look 
more to the firm behind the product itself. They want to 
know if the house with which they contemplate doing busi- 
ness is going to be at the-same place next year and the next 
ten years. All you really need to know about Sparton Safety 

Signals is that the chief engineer of There is a Sparton 


rf . 
forty leading motor car factories — for every size car. 


Sparton as regular equipment 
not back their judgment $4.00 to $15.00 
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PARTON 


Safety Riese, 
PARTON sounds the loudest note 


of quality—endurance and auto- 
mobile horn perfection. Forty lead- 
ing cars of America and Europe adopt 
the Sparton as regular equipment. 


Doesn’t that convince you of Sparton superi- 
ority? Let your choice be backed by the 
judgment of these motor car experts. 





In buying your car see that a Sparton Horn is 
part of the equipment. Call at any dealer’s, 
and ask to see the various models of both 
electrical and hand operated Sparton Horns. 


There is a Sparton for every size car—four 
to fifteen dollars. 


The Sparks-Withington Company 
Jackson, Michigan 
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THE NEW DEMAND 


of you Hardware Men 1s along Motor Lines. 


Isn't this true? 


The first of Motor Accessories which is de- 


manded of you is Motor ‘T ools—because you 


already sell tools. 


consider MOSSBERG Wrenches. 





“Old Reliable” All-Steel Wrenches 
are the finest obtainable for Motor Work. 


K-7—7” long, 27c. K- 9— 9” long, 38c. 
K8—8” long, 30c. K-10—10” long, 44c. 


Ask 
a 
Ford 
owner 
about 
this 
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Ask your 
Jobber what 
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he knows 
—_ Garage Set No. 4 = 
e Ideal Motor Double End Wrench set. 2 
MOSSBERG si erDotsEni ech f 
acumual mo ins a, a0 
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- Repairkit for Fords, No. 675 


Special Wrenches for Ford Cars are 
in exceedingly great demand. 
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Why not ask for 
complete Tool Book 
Ne. 183-A. 











MOSSBERG specializes on these 
_ 675 Kit,” pain, ne lists 
for only $1.20. 





Socket Chest No. 300 


Chest given Free with assortment of 345 most 
desirable units. Averages 20c. at list, $72.00. 


| FRANK MOSSB 


ATTLEBORO, MAS 


- Carefully selected 
assortments 

of just the particular 

Wrenches that sell. 


Just the way to sell them. 


These fixtures are 
offered free with 
assortments. 







“y” Display Board 


These are worth your — Board with assort 
knowing about. Ask us. at list 2 $71.04. 
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BRANCH OFFICES: 
180 No. Market St., "> 
Sen Franco, Cal. 


an CO. 


S.. U.S. A. 
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Architects and Contractors 


specify Kyanize Finishes because their general use 
has proven the exceptional durability. 


Painters and Decorators 


prefer Kyanize on account of its easy working qual- 
ities, its extra covering capacity and the certainty of 
a satisfactory job for their customers: | 





























4 \s ; / 
1G a | 
Boston Varnisu Co. 








The High 
Quality of 


anize *“* 





Distinctive National Advertising and 


Local Selling Plans 


has made 


The Kyanize Exclusive Agency 


a real asset to many 


Hardware Dealers 


Our 1917 Selling Plans will be ready September Ist. 
It will pay you to find out the Kyanize story before 
you buy varnish or enamel. 


BOSTON VARNISH CO., Everett Station, BOSTON, U.S. A. 


Chicago Warehouse and Office, 519 West Twelfth Street San Francisco Warehouse and Office, 311 California Street 
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“RINGCO BRAND” 


THE MARK OF QUALITY 


BATHROOM FIXTURES 











TRADE MARK 
Registered 











MANUFACTURED BY 


i a ee ee ’ ~ 7 2 3 ge = 
% ~ hve - Ret role Go eet Wet con tas Gas Oe BO tegen OM He, * idee 


AMERICAN RING COMPANY 


Factories and General Offices 


WATERBURY, CONN. 


NEW YORK CHICAGO BOSTON SAN FRANCISCO 
1 Hudson St. 507 Heyworth Bldg. 170 Summer St. 160 New Montgomery St. 
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Catalogues and Prices*upon request. 
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ESTABLISHED 1834 


Kitchen Wire 
Goods 


SECTION 2 


Wire Hard- 
ware 


SECTION 3 


Miscellaneous 
Wire 
Specialties 


The most complete line 
of Wire Goods of every 


description made. 





“WIRE GOODS OF MANY KINDS” 
Our New Catalog No. 10 will be ready July Ist. 


It contains 272 pages, size 8% 
x 11% inches of ready selling 


Wire Hardware and 
Kitchen Wire Goods 


You should have a copy for ready reference. 





NATIONAL MFG. COMPANY 


Worcester, Massachusetts, U.S: A. 
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Brackets No. S10 : 10c Fly Swatter 




























= 








Atlas Hook Coat and Hat Hook 


a 


= 






S 
> \ 


Ceiling Hook 


SU : No. 103 No. 153 


No. 122 


Tea and 
Table Spoons 











5c Fly Swatter 


Keep the F ee Ten 
Trade in Your Store 


H ARDWARE merchants find that 


re 


ee 


POR EE rr 


they can compete with the Five 

and Ten Stores if they sell, the 
Atlas Line. They are all useful articles, 
used by everybody every day of the year. 
They are well made and easy to sell with 
a substantial profit to the dealer. 


+ Nate ee ge Feta: ccomigts vag AP ca oe ror 





| 
| 


Our brackets are the lowest priced on the mar- 
ket and at the same time the strongest. 


@ Our Hooks are strong and well finished—the 

wires being held firmly by the ‘metal clasps.”’ 
Our 10 cent Wire Cloth Fly Swatters have a 
green felt border which protects the finest fur- 
niture from being scratched. The handle on 
this swatter is 10 inches long. 





oe 
Lt oS reetacs 








Spark Guards No. A 


The 5 cent Wire Cloth Fly Swatter, made 
without the felt, is strong and neat. The best 
5 cent swatter on the market. 


All our goods are durable and dependable, be- 
ing the very highest and best quality for the 
money. Write for our catalog. Drop us a post 
card with your name and address. We will do 
the rest. 














THE ATLAS MFG. CO. 


123 Water Street . : New Haven, Conn. 
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We make braided cord—all kinds, sizes and colors 


for all purposes. Some of them are shown below. 





Samson Spot Sash Cor ma pease 


window suspension. Specified by leading architects—Ask them! 





The best value for a low price. 
P hoenix Sash Cor Hanks guaranteed full length and 


one piece. Net weight like all our cord. 








ee 
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Samis@M Solid Braided Rope 


for dumb-waiters, handrails, etc. Durable and reliable. = 





Samson Solid Braided Small Lines 


All sizes and colors. Masons’ Lines, Chalk Lines, Awning Lines, Shade 
Cord, Garden Lines, etc. More durable than twisted or cheap braided lines = 


and will not kink nor ravel. = 





ST 
HANALAILH 
| 


Hil 
i 


° Samson Spot and five other solid braided lines. 
Clothes Lines Also nine brands of hollow braided and twisted 
lines. We make many other kinds, including special cords for special purposes 


and a variety of cotton twines. Send for our catalogues, also further informa- 
tion and prices. Our cord is carried by all jobbers. 


SAMSON CORDAGE WORKS, BOSTON, MASS. 


_— 
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i, Our New Offer to 
™ Dealers Helps You 
A Win the Mechanic’s 
Trade 


We’ve just issued a mechanic’s 

Handbook that is full of the 

kind of information that every 
carpenter, metal worker and 
= 1 machinist will prize and keep. 
(iommmee|| tis a book that would easily be 
. worth 50 cents if bound in 
boards. 





\ 
\ 
\ 
4 





-§ 
ne wow ane: fer ss eng 


EIR 
cafe 










i 
i 


: i 
ii 
i 
t 
i 







an6 she to 
. 


yf 
F i 
t 
H 






i 
: 
3 


s 
i 


' 
id 
i 


|) eee ork homage ergs 3168 pet 





s € 
i 
! 
a 
| 











It has been so expenSive to compile and publish that we 
cannot offer quantities to dealers for general distribution, 
but we have worked out a plan that will give every one 
of your mechanic customers a chance to get a book free 
and will give you all the good-will advantage that is 
bound to result from distributing a book of such value. 





“a 


It’s a service offer that’s worth while—for every Handbook will 
carry the name of your store. The book contains 60 pages of 
mechanical information that has never been compiled before. A 
mine of the most valuable kind of facts, formulas and helpful 


hints. It treats such subjects as: 


How to figure board measure, shingles, paint, stone work 
and brickwork 
Weight per foot of wood 
Wood staining recipes ; 
Putty, cement and glue recipes 
Number of nails to pound 
Weight of roofings 
Weight and volume of fuels 
Grinding wheel information 
Coloring steel and brass 


Strength of chains 
Weight of round and square iron and steel 


Composition of alloys 

Tensile strength of boilers 
How to figure boiler pressure | 
How to figure horsepower 

and 50 other subjects 


Send for sample copy of the book and outline of our free distribution offer to dealers. 
Write for Booklet No. 11 


Note.—If you’re not on our mailing list for the Millers Falls “Star’—our little monthly paper 
that is full of valuable selling sug gestions—send for a copy today. 


MILLERS FALLS CO. 


Millers Falls, Mass. 


111 River Street 
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Standard Chains 
Are Good Sellers 


“EL-WEL-CO.-TI”’ 
(ELECTRIC WELDED COW TIE) 


SUPERIOR IN WELDS, 
APPEARANCE AND STRENGTH. 


GUARANTEED NOT TO BREAK. 


MADE IN OHIO PATTERN ONLY, 
TWO TOGGLE, STRAIGHT LINK, 
ANY LENGTH. 


THE TIE THAT HAS THE SALE 
TO-DAY. 


ASK YOUR JOBBER FOR THEM. 








ms 


‘““EL-WEL-TRA”’ 


TRACE CHAINS 


The only Trace that guarantees 
you a profit today. 


Easy to sell. 





Guaranteed as to price and 
quality. 


Have almost entirely replaced 
old style fire welded Traces. 


Handled by all jobbers. 


“AJAX” BREAST CHAIN 


TINNED 


= Ee 


Made in 28, 32, 36, 40 inch 
(9/32” material) 


Packed two pairs in a box. 


Superior to any Breast Chain on the 
market today in point of service 
and convenience 


Standard Chain Company 
PITTSBURGH, PA. . 
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Seven $5,000.00 Ads 


Consecutive full pages—more will follow—in 


The Saturday Evening Post 











The Slogans 


DEC. 4. WITHOUT PAYING A CENT, TAKE THIS RAZOR 
WITH YOU. 

JAN. 15. PAY NOTHING—DEPOSIT NOTHING. 

MAR. 4. USE IT—THEN DECIDE. 

APR. 1. YOU PAY NOTHING TO TRY THIS RAZOR. 

MAY 6. BORROW IT AND USE IT 30 DAYS. 

JUNE 3. BORROW THIS RAZOR AND TEST IT ON YOUR 
VACATION. 

JULY 1. TRY IT OUT A MONTH—PAY AFTER YOU ARE 
SATISFIED. 


The Smashing Offer 


You lend an AutoStrop Safety Razor to any regu- 
lar customer. Tell him to keep it for 30 days and 
then either return the razor or pay you $5.00. 


If your customer fails to return the razor or pay 
$5.00, the AutoStrop Safety Razor Co. will send you free 
of charge a new Safety Razor to make good your loss. 


For every AutoStrop Razor returned by a customer, we 
will send you a new one without cost. 


When your Campaign is complete, if your stock of Auto- 
Strop Razors is top heavy, we will take care of your surplus. 


The Opportunity 


By our plan you can resell every self-shaver who owns 
any other style of razor. That is where your big market is. 


Write for details to-day. If you have not bene- 
fited by the seven ads, don’t lose the benefit of 


those to follow. 


AutoStrop Safety Razor Co. 


345 Fifth Avenue, New York City 





This offer is also good in Canada: 
83 Duke St., Toronto In this astounding offer 
We take all the risk 
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She bought this Screen 
From Dealer Green. 
Her man—he cussed 
At one year rust—that’s why 
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ANY DEALER is at liberty to order 5 or more rolls of Rust-Proof AluminA; 
use one roll and if not satisfied notify Jobber. No charge for the one roll 
if Cloth is not satisfactory. 


This catchy, 4-color Counter Card (showing actual samples of Rusty and 
Rust-Proof Cloth) and other business-getting advertising, furnished all Dealers. 


P. S.:—If your Jobber does not handle AluminA, send order to us and 
we will arrange to ship on your account with Jobber, at lowest established 
prices. 


REYNOLDS WIRE CO., Dixon, Il. 


" a 
She stopped to think 
Ten coats of zinc! 


Its Rust-Proof pledge 
Is Sun-Red Edge—thatss it. 


















HARDWARE AGE 


June 22, 1916 











«ee ‘% 
E ; a x ee 5) ra ; 
- 3 . : *s } “ we | 
yy Sf. | 
ee aie ee De 


"6 I 2 
Bit 











en ie 





Reproduction of a famous Boston store of over half a century ago. In this store, 
owned by Jones, Ball & Poor, were largely sold spoons, forks, knives, etc., 
made by the original ROGERS BROTHERS, established in 1847. 


Do You Use Our Advertising 
and Display Helps? 


We have a wide variety of Signs, Window Cards, 
Cut-outs, and other Trade Helps to which you are 
entitled if you handle 


1847 ROGERS BROS. 


Silver Plate that Wears”’ 


Dealers declare that this brand of Silver Plate is 
“the easiest selling merchandise in the store.” 


Write today for Circular 1293-H, describing our 
advertising and display helps. 


International Silver 
Successor to Meriden Britannia Co. 


Meriden,-Conn. 
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The Pittsburgh Idea 


A NAME 4boprep witi PRIDE 
The American Hardware & Supply 
Company was organized Nov. 11, 1910 


We are a wholesale hardware house which is owned by 
retail hardware merchants. These members do not buy 
goods at cut rate prices. Their profits are the legitimate 
jobbing returns from their wholesale investment. 


ACCOMPLISHMENTS 


We have more than doubled our purchasing stockholders. 

We have more than doubled our floor space. 

We have more than doubled our stock. 

We have kept the cost of doing business below 742%. 

We have never failed to take advantage of a cash discount. 

We have increased our business $47,000.00 in the first five months of this year 
over the same period last year. 

Our March sales were equal to 72% of our entire paid in capital. 

Our sales for the past five months were nearly equal to 300% of our paid in 
capital. 

One stockholder bought $7,628.47 worth of hagdwase from us last year. 

This stockholder up to June Ist had bought $7,155.28 worth of hardware 
this year. 

We confidently expect to show an increase of $100,000.00 in our business 
this year. 

The main lines of the Pennsylvania, Wabash, B. & O. and New York Central 
railroads run right into our building. 

We haven’t a horse, an auto truck or a dray of any kind. Our business building 
is so located that we absolutely eliminate such expenses. 

One retail merchant bought $11,719 worth of goods from us last year. His 
store is located in a small town 600 miles from Pittsburgh. 

All orders are shipped within 48 hours of the time 
received. 

We are a jobbing house with a foundation that is 
laid on bed rock. Our record is not equalled by 
that of any other wholesale hardware concern in 
the United States. Write those who sell us goods 
or to those who are our customers. The replies will 
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give you first hand information regarding a clean- il 
cut service. You will be a welcome visitor at any Wil i ins, é 
time you want to see how and why we continue to \ H i! nc ; 4 
prosper. \ iN vinci id 


The American Hardware & 4-04 
Supply Company ait 


43 Terminal Way, Pittsburgh, Pa. Registered April 6, 1915 
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SARGENT 


Reg. U. S. Pat. Off. 


Sargent Cylinder Padlocks have stood many tests. Thieves who have tried to open 
them by battering and jimmying have found them strong, sturdy and unopenable. They 
fully protect the possessions of those who use them. 


Sargent Automatic Set Bench Planes, made in all sizes, have been on the market only a 


short time, but they. are receiving recognition from good mechanics who want improved 
tools, and the sales are increasing. 


SARGENT & COMPANY, Manufacturers 


NEW HAVEN, CONN. NEW YORK BOSTON CHICAGO 








June 22, 1916 HARDWARE AGE 


_ 


tig i 


iki 
$a: 


Hi a AM] i 
hing AE Mr Ty 


GA TR 
Hi A i UH HH ATALAPUAG ACACIA GUEST OPO 


SARGENT 


Reg. U. S. Pat. Off. 


Sargent Day and Night Latches, for all-year-round use, provide security. Sargent Screen 
Door Closer, intended especiaily for fly-time, insures peace and quiet; it closes the screen 
door quickly without the annoying slam-bang. These articles, as well as those shown on 
the following page, are standard goods, guaranteed by us, and will prove to be steady sellers 
in the hardware store. 


SARGENT & COMPANY, Manufacturers 


NEW HAVEN, CONN. NEW YORK BOSTON CHICAGO 






































42 HARDWARE AGE June 22, 1916 









































Bartek ig 
— 
* A 
ie nie ™ 





Think of putting this cabinet phonograph in your customers’ homes—for only fifteen dollars! You'll do a land office business: 


Descriptive Literature Free. Write or Wire. 








e 506 LEADER - NEWS BLDG. 
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The new Carola Cabinet Phonograph opens to you a selling field of astounding propor- 


tions. 


It appeals to people in every walk of life. 


The market.is hot—waiting—ready at the first Carola announcement to fairly clamor to 


buy. 


RECALLS THE SUCCESS OF THE FORD AUTOMOBILE 
Today a million Fords race over every road in America—scores of Fords are sold for 


every sale of a high-priced car. 


Hundreds of Carolas will be sold against one single 


sale of the high-priced machines that have “‘set the fashion.” 


Picture to yourself the sales possibilities when you announce an Art Metal Cabinet Pho- 
nograph—in mahogany finish—that will do all a hundred-dollar machine will do—for 


Fifteen Dollars. 


THE CAROLA IS A LITTLE ARISTOCRAT 
The Carola is made of acoustic steel with a finish 
so perfectly producing the beautiful graining of the 
natural mahogany as to deceive all but the eye of an 
expert. 


The cabinet design is handsome, artistic and dignified, 
harmonizing perfectly with the finest appointments 
and furnishings of the home. 


‘“‘MUSICALLY”’ CORRECT 
The Carola is not only a wonderful new machine, but 
it is a perfected mechanism. Every musical note 
(vocal or instrumental) is reproduced with the great- 
est possible fidelity as to fullness, richness and purity. 


The strong, durable steel cabinet body, being of metal, 
which is a non-conductor of sound, concentrates the 
flow of melody entirely into the violin fibre tone con- 
ductor, eliminating metallic “ring.” 


CONVENIENT IN SIZE 
With the top open the Carola is 31 inches high by 
11 by 13 inches; with top closed, 22 inches high; 
weighs only It pounds. 


Big enough for perfect music. Small enough to carry 
from room to room, to take in the auto, to carry 
out in a canoe. Will withstand fire and water. Just 
the right height to place beside your chair and play 
to your heart’s content, without rising to change 
records or to wind. The smallest child can operate 
it without difficulty. Can be kept in a closet or 
tucked away ‘most anywhere. 


PLAYS ANY STANDARD DISC RECORD 
Uses any standard needle. Has a big, strong, sturdy 
motor. The record compartment is dustproof; rec- 
ords are fully protected against dirt and damage, 
but are easily accessible. Top, when closed, fully 
protects mechanism. 


PRICE IN REACH OF ALL 

To everybody—everywhere—afloat or ashore—in 
cities, villages and on farms—in homes, bungalows 
and camps—on shipboard—in schools, churches and 
clubs—the Carola affords longed-for opportunity of 
satisfying the hunger for music in the hearts of the 
millions—a desire met only by the cabinet phono- 
graph, and heretofore denied ‘by prohibitive prices 
or the inconvenience of a large, bulky machine. 





UNLIMITED INSTANT DELIVERY 


We are not dependent upon one factory. 


or July we can take care of any demand made upon us. 


At present 1000 machines per day are being turned out. 


By June 
You run no risk of delay. 


Under no circumstances can we accept orders for the Carola from mail order or premium houses 
TREMENDOUS ADVERTISING CAMPAIGN 


The Carola is being extensively advertised in a large list of national magazines. 
Think what a tremendous influence this will have. 


page spreads are being freely used. 


Descriptive Literature Free. 


Color pages and two 
Cash in on it. 


Write or Wire. 


Ghe CAROLA COMPANY. 





_CLEVE LAND, On iO. 


MAIN OFFICE 
e a a : = —— 
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STOCKTON 
QUALITY COUNTS 


In the design, the finish, the dependable mechanism and the artistic effect of Corbin hardware. It marks the owner 
as a person of good taste and refinement, and indicates the thoroughness in attention to detail that distinguishes a 
well built structure. Send for hints to home builders. 


P. & F. CORBIN 
The American Hardware Corporation Successor 
NEW BRITAIN, CONN. : . 
NEW YORK CHICAGO PHILADELPHIA 
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BIG VALUE FOR THE MONEY 


Corbin hardware for moderate-priced houses has the same artistic merit, the same excel- 
lence of finish and the same attention to detail as the most expensive. It makes the use of poor 
hardware inexcusable. Ask your hardware dealer or write us for particulars. 


P. & F. CORBIN 


The American Hardware Corporation Successor 


NEW BRITAIN, CONN. 
NEW YORK CHICAGO PHILADELPHIA 
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BIG SPECIAL NUMBER 451 LANTERN 


CAN’T BE BLOWN OUT 


“STA-LIT” 





EVERY SINGLE 
$1 25 PART HEAVILY 


RETINNED 
TO THE CONSUMER 
SEE THIS BAIL? 
STAYS ANYWHERE 


1h 
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I o> eo 
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leavy Canopy 











Ring Stands 
Hp 
The shape of the 
StasLir Dome 
gives added 
strength : . 
, ,' ie Symmetrical 
3 : Strong Globe 
é Cay 
Guards prevent > od sd 
breakage and se- : Easy Working 
cure Globe at all s i Inside Lift 
times ' i 
Genuine Brass 
Burner Se 
; 


Mammoth 
Fount—holds oil 
sufficient to burn 
<6 hours 


Large Brass 
Filler Cap—well 
threaded dome - 
shaped top 





- 


“We claim our BIG SPECIAL No. 451 “STA-LIT” other Cold Blast Lantern and prove this to your own 
COLD BLAST LANTERN will outsell any other Cold satisfaction. We have tried it a thousand times or 
Blast Lantern made, at a $3.00 per dozen higher price. more. You can afford to pay from 4c. to 5c. per piece 
Place one of them on your show case alongside any more. Can you not?” 

SALES DEPARTMENT 
TRADE AM THE WARREN STAMPING CO. TRADE 
“STA-LIT’’ J ES H. CUMMING FACTORY ‘‘STA-LIT’”’ 


Cunard Building 


MARK CHICAGO, U. S. A. WARREN, OHIO, U. S. A. MARK 


THE HARDWARE CLUB IS IN OUR BUILDING 
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$251,000 Divided 


Between You and Your Customers 


That's our first advertising appropriation, $251,000 to be 
divided between you and your customers, and the above 
amount is made up as follows: 


25,000 doz. $1.25 mops, less 331/4%, or $10.00 
per doz., which is $250,000. 

$1,000 for Window Display Ads, to be divided 
into 100 parts. 


They are all free. Both you and your customers profit. 
With each $1.00 size polish sold you give a $1.25 mop free. 
Here's a chance to make a good profit at the same time you 
are advertising your store. 


The assorted display shown in the illustration above contains: 


12—25c size polish. 

12—50c size pol sh. 
12—-$1.00 size polish. 
12—-$1.25 self-feeding mops. 


Our entire proposition will be ready for mailing by the first 
day of July. Send us a postal card immediately to make sure 
you are not overlooked. Don't fail to get your share of the 
benefits to be derived from this $251,000. By all means get 
full particulars. It will cost you only the trouble of a post card. 


Polly Prim Sales Company 


Cunard Building Chicago, II. 
‘‘The Hardware Club Is In Our Building’’ 

































HARDWARE June 22, 1916 








Sets of 9, 11, 17 bits are fur- 
nished in compact cases for the 
convenience of the user. 


sell Them by the Set 


These sets-of-seventeen contain just the right size augers .ne carpenter 
needs most, arranged in convenient order. When he wants a “‘No. 9"" he 
has it—in a second; no groping around the tool-bag or digging into 
jumbled boxes, wasting time and temper. 














Explain this advantage to the bit-buyers who come to you. They'll 
most likely need the whole set before long anyway, so they may as well 
buy the seventeen at a throw and get the case in the bargain. 


Forstner Bits are the only bits not dependent on a center or a level to 
guide them. They cut from the outer rim—every bit of surface does a 
fair share of the cutting. The absence of jagged ends insures clean holes 
and a smoother, polished, unruffled surface. More selling points that 
will “‘take’’ with your trade. 


Take this into account, too; a handsome display cabinet will come 
to you with your first order for a set of seventeen Forstner Bits. Write 
us or deal with your jobber, as you please. 


The Progressive Mfg. Company 


Torrington, Conn. 
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The 


New Hardware 
Opportunity 


During 1916 the hardware man 
will come into his new heritage; 
the largest single hardware outlet 
of the future. 

This is the distribution through 
hardware stores of Repair Parts for 
Ford and other cars. 

H-S Repair Parts for Ford Cars 
have become the recognized stand- 
ard for quality. 

Our line is complete (400 parts). 

Our new No. 10 combination 
price list and order blank makes 
ordering through your jobber easy 
—send for it and the quality 
booklet. 


Hill -Smith Metal Goods Co. 


88 Pearl Street Boston, Mass. 
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Essential for safe disposal of Rubbish 


“CORCO” RUBBISH BURNERS 


the perfection of all Rubbish Burner Construction— 





wee N= FM LN LAL LEAL SALE ANA AAAS LIRR ah A A a nee 


Place one Coreo Rubbish ,-epnep 
Burner out front where it can jy fygry 
be seen, and very quickly you HARDWARE 
will be making deliveries of STOCK 
others like it at a good profit. 





Corco Rubbish Burners impress you at first 
glance by their stocky substantial construction. 
That means long and useful wear. Burns rubbish 
to a fine ash—has an excellent draught that con- 

sumes contents from bottom to top. 
NEEDED Get in line with this good Spring 
IN EVERY “Clean Up” specialty. Write a line 
H O M E today to nearest office. 


PR ORI ET ETL PE I TE 


WHEELING CORRUGATING COMPANY, Wareune W.VA. 


BRANCH OFFICES AND STORES: 
NEW YORK CHICAGO PHILADELPHIA 
ST. LOUIS KANSAS CITY CHATTANOOGA 























Are You“Cashing In” 
on the Profits Made 
“Streamlining” 


Fords with ~— 
UNIVERSALS? 


Dealers everywhere say the Universal Streamline Hood and Radiator Shell is the most popular accessory 
today. Owners of 1915 and 1916 Fords are buying thousands of Universal outfits every month. Are you 
getting your share of this business? 









The Universal is a quality product, strongly constructed, beautiful in finish and striking in design. It trans- 
forms the familiar angles of the Ford radiator and hood into an up-to-the-minute streamline effect. 


Most important is this: Universals are all shipped seme day orders are received! Many dealers and 
. jobbers waited months for deliveries during early Spring, when our factory was swamped with orders. Im- 
mediate deliveries now! 

The Universal Streamline Hood and Radiator Shell does not affect the 
Ford power plant or radiator, but affords better ventilation around the 
engine. The outfit is die stamped, heavily black enameled, and includes 
radiator cap, extra strong hood-fasteners, etc. Can be attached in 20 
minutes. The retail price is $17.50. All goods shipped F.O.B. Cleveland. 
State whether express or freight when ordering. 


DEALERS: If your jobbers cannot supply you, write us for discount. 


The Universal Specialty Mfg. Co. 
388 Leader Building Cleveland, Ohio 
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The Luxury of Quiet 


HOTELS STATLER recog- 
nize that a tired man _ needs 
the luxury of quiet, and we’ve 
done a lot of “extra” things to 
provide it for him. 

Quiet locations, in the first 
place; heavily-carpeted hallways; 
double doors between connecting 
rooms; care and foresight in plac- 
ing—or hanging—machinery— 
those are some of the things. 


We do everything we know 
how to make you comfortable, 
and to give you a little more than 
your money’s worth. 


We furnish you a good bed, in a clean, 
light, well-ventilated, pleasant room; a 
luxurious bath and shave in your own pri- 
vate bath-room. You don’t have to ask for 
ice-water—a circulating system brings it to 
you; you don’t have to ask for stationery— 
it’s in your writing desk; you don’t have to 
ask for a morning paper—it’s left under 
your door before you wake (and there’s no 
charge). Such things as these are but the 
Starting point of the complete, interested 
service you get at Hotels Statler—where 
“the guest is always right.’’ And you get 
them whether you pay $1.50 or $6 for your 
room. 


You get more for your money 
—unquestionably—at a Hotel 
Statler. Ask anyone who has 
ever stopped with us. 


HO TE Ls 
STAT LE FR 


BUFFALO ~ CLEVELAND - DETROIT 


Hotel Statler, ST. LOUIS, Now Building 


Rates from $122 Per Day 
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As clean as 


. \ 





No dust, dirt or troublesome 
splinters in 


ROYAL 


COTTON WASTE 


-_—- dictionary didn’t know this brand 

when it described Cotton Waste as the 
“refuse of cotton mills.”” ‘‘ Royal’’ is not 
“refuse.” It is thoroughly refined, carefully 
manufactured, Standardized specialty article 
with definite guarantees of— 


)UALITY —Each grade exactly as 
per sample. 


2? TARE. (wrappings)—Not over 6% or 
a refund for excess. 


2 WwricuyT —Baled and billed exactly 


L375 


as ordered. 


The softest, purest, most absorbent and economical Waste 
that is to be had. Wrapped in light clean burlap; new steel 
bands. 

Write or ask your jobber for Royal Sampling Catalogue 
No. 22 showing the 12 grades (6 white, 6 colored) of Cotton 
Waste; or ask for samples of Royal Wool Waste. 


ROYAL 


MANUFACTURING Ce 
Rahway, N. J. 


Chicago Office—Peoples Gas Building 
New York Office—2 Rector Street 
St. Louis Office—Railway Exchange Bldg. 
San Francisco Office—Wells Fargo Bldg. 
Pittsburgh Office—Oliver Building 








Look for the Brand on Each Steel Band 
CR Oa 
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The only and 


Genuine 


Russell Jennings 
EXTENSION LIP BITS 


Made in all styles. 


eee SS 








Look for the Name 


on each Bit. 
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Russell Jennings 


Mfg. Co. 


CHESTER - CONN. 
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TRIMO 
Pipe 






TRIMO TOOLS 


Nut with Nut Guards 


B* sure to ask 

for the ‘Trimo 
Wrenches, both Pipe 
and Monkey. They 
are equipped with 
Nut Guards that 
prevent the acci- 
dental turning of 
the adjusting nut in 
close quarters, and 
with Steel Frames in 
the principal size that 
will not break. 


Send for Catalog 
No. 133 


TRIMONT 
MFG. CO. 


55-71 Amory Street 
Roxbury, Mass. 
U. S. A. 
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of a Complete 
Line of Pumps 


A Complete 
Pump Catalogue 

















Fig. 125 





Fig. 516 "Blue Special* 


House Force Pump 


This new 360-page pump Catalogue is in reality a cyclo- 
pedia of pump information. 

It tells which pumps to recommend under certain conditions;. 
how to install them to get the best results; why a pump won't 
work, when it won't. A special section of pump data and 
engineering tables make this Catalogue invaluable as a refer 

ence book to every dealer interested in pumps. 


The book is divided into fifteen chapters or sections, making 
it extremely convenient to find the general type of pump 
desired, and from this, the particular one to be selected. 


Complete information is given about 
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Prag! a $i A a 
i ea SE pena sige 5 3s sey al Fig. 689 ® Perfect Success" 
| ———— Bucket Spray Pump 
Cistern and well pumps Triplex and horizontal power 
Set length pumps pumps 
Well pump standards Deep well working heads 
Cylinders or working barrels Hydro-pneumatic water systems 
Pipe, Supplies, etc. Spray pumps, Nozzles and 
Miscellaneous Pumps for the gar- Accessories 


age, factory, plumbing shop, etc. 


A copy of this new pump book will be sent free to all dealers 
in hardware, implements and plumbers’ supplies. 





If you have a water supply system to figure, send us the 
specifications and let us do the work for you. We will be Fie. 577 Power Rotary 
glad to relieve you of the responsibility. Force Pump 


THE DEMING CO., SALEM, OHIO 


General Distributing Agencies: 

Chicago: Henion & Hubbell Buffalo: Root, Neal & Co. 
Pittsburgh: Harris Pump & Supply Co. 

New York: Ralph B. Carter Co. Agencies in All Principal Cities 





Fig. 450 " Peerless" 
Pump 





Fig. 691 "Atlas" Power Pump "Atlas" Hydro-Pneumatic Water System Fig. 608"; "Climax" House Force Pump 
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MARK 


On the 


Chicago Municipal Pier 














3000 feet Long 292 feet Wide 





Chicago Triplex Spring Hinges were selected for the 
doors of the new Chicago Municipal Pier. 

This award further indicates the recognized 
supremacy of Chicago Spring Hinges for quality and 
durability. 

The name CHICAGO specified, where Spring 
Hinges are required, signifies standard goods of 
highest quality and universal reputation. 


Send for Catalogue K 32. 


Chicago Spring Bult Company © 


CHICAGO NEW YORK . ey 
Ss 
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Stanley Garage Hardware as seen , 


from the outside of the garage. 





No. 1055. 10-inch chain 

bolt; bolts double door 

at top, and locks auto- 
matically. 


= 


Ball Bearing Washers 
for hinge joints 




















concrete, brick or stone, there is just 
| the rxght kind of Stanley Hardware. 


It has been especially designed for the 
purpose, and because of this is far prefer- 
able to miscellaneous hardware selected in 
an attempt to meet garage conditions. 


Illustrated on this page are various ar- 
ticles of garage hardware. ‘The upper 


picture shows the outside of a pair of gar- | 


age doors Stanley equipped, and their neat 
and attractive appearance will-be noted. 


Almost every one has a car now-a-days, 
or is about to get one. An automobile 
means the building of a garage, and this 
means garage hardware and equipment. 

Garage Hardware is an important part of the 
hardware line today and it will pay you to stock 
Stanley’s and call to the attention of the customers 


who come to your store, the advantages of this line of 
hardware which is especially designed for their use. 


See also our advertisement on 


POR every sort of Garage, wood or 

















6 





No. 1457. With Ball Bearing Washers. Splendidly designed, and adds materi- 
ally to the architectural effect. This strong hinge is 24-inches long. It comes 
also in a 10-inch size. Both sizes are packed with screws, one pair in a box. 
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OR those whose garages are already 
built the Stanley Garage Holder No. 
1774 as shown at the bottom of this page 


is of particular interest. 


from slamming shut due to a gust 
of wind, and makes injury to car 
and door from this cause impossible. 


The Stanley Garage Holder is 
tremely strong, durable and simple in 
construction. It meets every require- 
ment perfectly and is a phenomenally 
good seller because it can be used and 


[: locks the door open, prevents it 


is wanted by every one. 


Doors hung on Stanley Hinges close 
weathertight and Stanley Fastenings keep 
them so. This is a condition not pos- 


sible with sliding doors. 


ment ranging from ball bearing 
hinges (running smoothly and 
quietly) down through latches, chain 
and foot bolts, Stanley Garage Hold- 
ers, etc., all are splendidly adapted 
for garage service and give the best 


I: is evident that this entire equip- 


of satisfaction. 


Every article has behind it the 
reputation of the Stanley 
which is famous throughout the 
world as a maker of wrought steel 


hard ware. 


Write today for carefully illustrated 
catalogue on Stanley Garage Hardware. 
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New Britain 


New York: 
100 Lafayette Street 


“Box Strapping” in this issue 
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Conn., U.S.A. 


Chicago: 
73 East Lake Street 


Works 








No. 1266. Door 
Pull: is intended 
for use on the 
inside of the op- 
posite door from 
the onewhich car- 
ries the No. 1264, 
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No. 1264. Door 
Latch. This 
gives a finished 
appearance to 
the door; the 
gripislargeand 
comfortable. 


No, 1056.  10- 
inch Foot Bolt 
locked and re- 
leased by the 
foot. 





No. 1774. Stanley Garage Door 
Holder: Showing how the arm 
locks the door in place. 


Stanley 











Works 
New Britain 
Conn. 

Gentlemen: Please 
7 send me your latest cata- 

a“ logue on Garage Hardware: 

Jou a NE Oe 

4 
a Pu Address 
y 4 City ore | Ne pa ae 

















58 HARDWARE AGE June 22, 1916 






































The Cream of the Jobbing Trade 


North—South—East— West 
Sell and Endorse 


WON OT aPVES TE 


The recommendation of foremost jobbers the country over 
—particular jobbers like these—jobbers who investigate 
—who will not “hook up” with an unknown quantity— 
carries weight. When such concerns put their stamp of -. Se 
approval on WONDER-MIST it means something. It Ran RNa 
should satisfy you that WONDER-MIST deserves your : 
consideration too—that WONDER-MIST will pay you. 


WONDER-MIST produces mighty profitable business 
for hardware dealers because 


WONDER-AAIST 

























































cleans and polishes automobiles,furniture,woodwork, floors, 

all varnished surfaces in one operation without hard rub- 

bing—without injurious soap and water—without scratch- ©, Neti HARDWARE ¢ 
ing — without fuss or muss—or harm to the finest finish. en in a 
You Spray It On. Then wipe dry with cheesecloth. Off — m 
comes all the dirt and instantly you have a beautiful, clear, a 
lustrous, lasting polish without a cloud or streak. ~~ 





WONDER-MIST is non-inflammable, non-poisonous, non- 
combustible—safe. It is easy to use—quick—economical. 
Is it any wonder WONDER-MIST is sweeping the country ? 


Get in on this record-breaking 
specialty. Write for Special 
Proposition to Hardware Deal- 
ers giving your jobber’s name. 


ae THE WONDER-MIST CO., 
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The Largest Automobile Supply House im America 
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CONGDON, CARPENTER & CO. 
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Bicycle Tires 


Guaranteed 
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ood-bye Street Car! 


on @ an)! WE can get the bicycle dealers of America 
eis! to explain the significance of these three 
words to the Straphangers of America, there 
will be fewer crowded street cars and many 
more happy bicycle riders. 
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And your own bicycle business will probably 
double. 


As for tires, Goodyear Blue Streaks are the only 
standardized tires on the market—one tire, one price, 
one guarantee. 
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Do you see how this standardization eliminates 
confusion on the part of the tire buyer? Do you see 
how it enables you to carry a smaller stock of tires 
because you need carry only one style and one size? 


oo 








ON 


Because it takes less money to stock one tire, Blue 
Streaks, you are left more capital for other lines. 





“ 







Buying the Blue Streak way is prudence, fore- 
sight, good business. It is the way of over 10,000 bicy- 
cle dealers who are now Goodyear Bicycle Tire Dealers. 
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Write for particulars concerning this Goodyear 
square deal policy —or better still, ask the Goodyear 


salesman. 


The Goodyear Tire & Rubber Company 
Akron, Ohio 
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Guaranteed 
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New England’s 
Saw History 





centers in Fitchburg, Massa- 
chusetts— 50 miles from 
Boston—where the Simonds 
Company was established 
in 1832, eighty-four years 
ago, and where to-day are 
made the justly famous, easy 
selling, resale price marked, 


Simonds Blue Ribbon Hand 
and Rip Saws. 


SEE OPPOSITE PAGE 
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-The Saw 
mo Wal aire hYA= | 
around the ~. 





Naturally a dealer wants— 
Profit for himself, 
Satisfaction for his customer 


and that is what he is entitled to when the saws he has 
around the store are the ones he can conscientiously 
recommend to have around the home or shop. 





























fill all the requirements of quality and moderate price. 
They are good saws to sell. They are easy to sell. They 
stay sold. Then too, there isa complete line of Simonds 
Saws of all styles and sizes, but you can see that best 
in our new 1916 catalog. Let us send you a copy 
with dealers discounts. 








Simonds Manufacturing Co., Fitchburg, Mass. 


17th Street & Western Ave. St. Remi Street & Acorn Avenue 
CHICAGO, ILL. MONTREAL, QUE. 
New York City New Orleans, La. Vancouver, B. C. Seattle, Wash. 


Portland, Ore San Francisco, Cal. Memphis, Tenn. St. John, N. B. 
Lockport, N. Y. London, England . 
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The Line That Lights the W 


If you want a lesson in practical, profitable merchandising sell 
the old-established Myers Lines, the brightest “constellations” in 
hardwaredom. 

You don’t have to feature mere price-differences; you don’t 
have to make bland excuses for “shortcomings or comebacks.” 

It is common knowledge that the name MYERS stands for the 
Highest Attainable Quality. Every piece of Myers Equipment 
carries our unqualified guarantee—and the buying public knows 
it; knows that the Service is worth the Price. 

Wouldn’t it be a good plan for you to join the ranks of Myers 
dealers? Wouldn’t it be worth your while to send for details, 
catalogs and prices? 

Once you are with us we believe you will “stick.” You will 
find that we work with as well as for you. 


ASHLAND, OHIO 
Ashland Pump and Hay 


Tool Works 
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Dealers: Hereis the biggest improvement in 
Well Pumps brought out in the last 10 years 


Goulds Raised White Bronze Valve Seat 


This valve seat is far superior to any now on the market—it has a 
rounded surface as shown in the illustration so that foreign particles 
will roll off and not lodge under the valve. It is guaranteed not to chip, 
rust or corrode, and not to be affected in the slightest by any acids found 


in water. 


This is a big improvement over other metal seats which either rust or 
corrode and thereby shorten the life of the leather valve—and over glass 
seats which chip off allowing the 
chips to be pumped up in the 
drinking water. 









This is the Raised White 
Bronze Valve Seat which 
is guaranteed not to chip, 
rust or corrode. . 


All the Goulds Pumps on the 
opposite page now have cylin- 
ders fitted with this seat. 


This White Bronze Valve Seat 
has been furnished for over a year 

on two of our Set Length Well 
Pumps and has met with such a demand from Pump Dealers that 
we have decided to fit the entire line of Pumps illustrated on the 
opposite page with this seat. 


PRICES REMAIN THE SAME—ORDER A STOCK NOW 


This improvement will not increase the prices on these pumps which 
will be sold at exactly the same prices formerly charged for pumps 
with iron valve seats. Pick out the ones suitable for your trade and 
order a small stock now. Write our nearest office. 











The Goulds Manufacturing Company 


Main Office and Works: Seneca Falls, New York 


BRANCH HOUSES 
Boston, 58 Pearl Street New York, 16 Murray Street Philadelphia, 111 N. 3rd Street Chicago, 12-14 S. Clinton Street 


DISTRICT OFFICES 
Pittsburgh, 636 Oliver Building Houston, 1001 Carter Building Atlanta, 3rd National Bank Building 
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Fig. 1625 Fig. 1261 





Fig. 848% Fig. 552 Fig. 1664 Fig. 1018 
(Formerly Fig. 426) 


GOULDS PUMPS 


fitted with cylinders with the 





Fig 1663 
(Formerly Fig. 424) 


Fig. 554 Fig. 550 Fig. 852% Fig. 553 











New Raised White Bronze Valve Seat 


Fig. 882% 


Fig. 1153 
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SMOOTH SAILING 


and freedom from trouble with your rigging will 
result when you equip wit 


WHITLOCK MANILA 


BOLT ROPE or YACHT ROPE 


Ask your dealer for ““Whitlock’’ Cordage, which is guaranteed 
ALL Manila, and gives the maximum of service. 


Write for interesting WH ITLOCK CORDAGE Co. 
printed matter 46 South Street New York 


AANA 


Su 
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“SMOOTH SAILING” 


The advertisement on the opposite page is repro- 
duced from “‘Yachting’”’ and is shown here to get 


YOUR ATTENTION 








if 


As a live dealer or jobber handling Rope and 
other Cordage Products, you are interested in 


SMOOTH SELLING 


and freedom from complaints and trouble in con- 
nection with your Cordage business as well as other 


lines. 


We have a unique proposition which you ought 
to know about, as we are in position to care for your 
needs as is perhaps no other rope manufacturer in 


the country. 


Write us for full information and interesting 
printed matter. 


WHITLOCK CORDAGE COMPANY 
Dept. C 46 South Street, New York 
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NATIONAL | 


The Kit of Six 
National Mazda 
Auto Lamps 
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Name Your Car 


Here they are—the proper 


lamps for any car! The KIT 
holds aset of six lamps—front, 


side, rear and meter lamps. 
The GUIDE (free) tells which 
Kit for which car. 


With eight Kits, 


MPU eet a 
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[MAZDA 


AUTO LAMPS 


Show this National MAzDA Auto Lamp Kit to your Customer. 
Then talk to him like this: 

‘That looks like a convenience, doesn’t it—always having a com- 
plete set of renewable lamps handy? But even that isn’t the big part of 
the idea! 

“This Kit is no luxury. It’s a much-needed accessory that every 
auto owner should have. It’s safety insurance! Avoids arguments 
with corner cops. Prevents risky driving over dark and dangerous 
roads. When you need a new lamp you need it at once! And the 
price of the whole Kit would be cheap for just the one lamp you want! 
The only way to have the lamp you need, when you need it, is to have 
it with you. 

“Here! Toss this under the seat.. Stow it in the side pocket, or 
in any odd corner of the car. Then forget it. Some day when it saves 
you money, loss of time, police court fines, and inconvenience, you'll 
come in and thank me for selling it to you.” 

A stock of eight assorted Kits gives you the right Kits for /0 per cent of cars. 

By selling Kits you sell six lamps instead of one. You make a six-fold profit 
and you do your customers a service. Selling Kits brings later business—for the 
customer will be back to have his Kit refilled. 

For refilling the Kit, and for selling: single lamps, you need the 100-Lamp 
CABINET and the “National Guide to Proper Lamps for Any Car.” 

For full information about KITS 
and CABINETS, get quickly in touch 
with your nearest National Lamp 
agent or Sales Division. 


iy NanionAL Lame Works 
Y OF GENERAL ELECTRIC CO. 
23 Nela Park Cleveland, Ohio 








| 













HE Cabinet, from which 

you can refill the Kits or 
sell single lamps, covers a still 
wider lamp demand. The 
whole investment is small— 
the variety almost perfect— 
the keeping of stock is made 
easy—and the _ self-advertis- 
ing, self-selling ability of both 
Kit and Cabinet make this the 
ONE way to handle the auto 


lamp business! ; 
Auto Lamp Cabinet— 


100 Assorted Lamps 
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THE MODERN CRAFTSMAN 


N these days of machine-made things, the old-time craftsman is not lost, for 
look: ‘Tucked away over there in that corner,is an old man—a bespectacled, 
wrinkled old man. He has been there for twenty-two years now, and through 
his hands, for final judgment as to fitness, pass the products of those machines. 

See him smile as he detects a hidden flaw or an unsuspected fault. He is 
an artist in his craft—an expert who loves his work. Years ago he was selected 
for his present position of trust from among his fellow machinists because of the 
exquisite exactness of his work. | 

The boys say his judgment is too harsh and _ too exacting, but his is the type 
of craftsmanship that can countenance nothing but the perfect. 

He is an inspector and but one of the many craftsmen who combine to 


make certain that 
“CLEVELAND” DRILLS WILL DRILL MORE HOLES PER DRILL 


THE 
CLEVELAND <> TWIST DRILL 
COMPANY 


NEW YORK CLEVELAND CHICAGO 


Catalog 378 will show you several hundred fruits of this modern craftsmanship. 
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SIDE GUIDE & GRIPPER 











NIGUuT 


SIDE GUIDE & GRIPPER 
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“Very Desirable, Indeed” 


That is the Verdict of the Public Regarding 


putcu.@) BRAND 


RUBBER CEMENTS and AUTO and 
CYCLE CHEMICAL SPECIALTIES 


The shrewd hardware dealer does not confine himself 
to metal automobile accessories but handles chemical 
products, too. Dutch Brand Products make good every 
time and create volumes of repeat business. 


DUTCH BRAND PRODUCTS 
Made Under One Roof 






Automobile Patching Cement Mica Powder 
Vulecanizing Cement Bicycle Rubber Cement 
Rubber-Seal Wood Rim Cement 

2 in 1 Tread Filler Rim Shellac 
Varni-Brite Heal-O 

Rim Coat Motorcycle Cement 
Carbo-Cide Tire Fluid 

Auto Top & Cushion Coating Enamel 

Aluminum Paint Friction Tape 

Engine Paint Cycle Oil 
Black-The-Brass Ball Bearing Compound 
Tire-Brite Stick Graphite 
Radiator Seal Compound Liquid Graphite 
Gasket Shellac Graphite Grease 
Soapstone Flake Graphite 

Valve Grinding Compound Ground Graphite 








Write us for our catalogue illustrating all of the above 
in actual colors of the labels. 








Jobbers in all sections of the country carry our sidatiiaiiadiins ilial es aca ea 
products. Those not familiar with our line are aekah teniihiay “enka 
invited to get our interesting proposition. tractive packages in which they 
are put up. Their usefulness gives 
them the lead ag profitable goods 


VAN CLEEF BROTHERS, Manufacturers for every hardware man to sell. 


CHICAGO zs" 
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ARDWARE DEALERS: You wantatire witha backbone 
—a QUALITY tire to satisfy that better-service, better- 
value demand of your customers— 





You want repeat SALES—not repeated complaints. There’s 
little “first” profit, and NONE on the come-back, in selling a 
low-service, penny-margin tire. 

To BUILD and CONTROL your business on a profitable, per- 
manent basis, you want 


THE GENERAL te 


The GENERAL stands for the kind of deal you would figure out for your- 
seli—a real PROFIT per cent, protected territory, thorough support, and 
absolute quality to back you up. 


Contrast that with skimped value, factory competition, and the other well- 
known “cripplers” of the tire dealers’ business! 


The GENERAL is “made to your order” for BETTER BUSINESS. It 
is the kind of tire that stands pushing and does a lot of pulling. -Your 
customers will take to it at a glance. 

Send for a sample section and form your own opinion—you know quality 
rubber, extra fabric plies, and extra cushion layers! Investigate the 
GENERAL. 


Write for the Quality Evidence and Detatls of Our Distributors Contract. 
State the present extent of your tire sales and name of tire now handled. 


The General Tire & Rubber Company 


AKRON, OHIO 
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Six Pints, $ .50each . . $3.00 All for 
Handsome Mahogany-finished “‘ Silent Feu! tait'Gua tate each $00 $12 00 
Salesman’’ Display Stand FREE Two Gallons, $2.50 each - §.00 
Total . . 20.00 (We Pay the Freight) 


YOUR IDEAL POLISH STOCK 


The biggest profit-making opportunity ever offered in the polish field, 
nothing less, is embodied in the above ideal assortment of O-SO-EZY Cedar 


Oil Polish. 


This assortment with its handsome “Silent Salesman”’ will enable you 
to standardize your polish stock with absolute confidence. 


Because it is recommended, used 
and supplied as standard equipment by 
Abbott-Detroit, Briscoe, Buick, Chal- 
mers, Chevrolet, Detroit Electric, De- 
troiter, Dixie, Empire, Grant, H. A. 
Lozier, Haynes, Hupmobile, Inter- 
State, Jeffery, King, Maxwell, Oakland, 
Oldsmobile, Overland (after July 1st, 
1916), Paige-Detroit, Reo, Saxon, 
Scripps-Booth, Stutz and Winton, 
O-SO-EZY has won an immediate su- 
premacy in the automobile field. But 
it is far more than the leading automo- 
bile polish. 

You can commend O-SO-EZY with- 
out hesitation to every polish buyer as 
a cleaner and brightener of unsurpassed 
versatility. 





For furniture, fine floors and with 
polish mops, O-SO-EZY results are 
just as conspicuously successful as for 
motor cars. 


Every customer you have is an 


O-SO-EZY prospect. 


Order from us. We will supply you 
direct or through your jobber. 


O-So-Ezy Products Company 
264-268 Jefferson Ave., Detroit, Mich. 


Pacific Coast Representative 
The Phil B. Bekart Co., San Francisco 


First Prize and Gold Medal-—-Highest Award—Panama- 
Pacific Exposition, San Francisco 
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Progressive 
ested in the 





Cyclone Universal 
Walk Gate is a trade 
leader. Strong of frame 
and fabric. Fittings for 
any style post. 


shown. 





Cyclone Tool Rack—Shipped in 
K. D. in aluminum finish, size 24 x 42. 
Frames of heavy channel steel with ball 
casters. Mesh of heavy galvanized wire. 





Automobile Sup- 
ply Dealers — 


will find the Cyclone Portable 
Tire Rack a valuable trade 
booster. The man who shows 
his goods to best advantage is 
sure to get the business. On 
this rack you can display the 
various styles of tires you keep 
in stock—show them where 
the man who dashes by in his 
car can't help but see them. 


Cyclone Ornamental Fence and Gates, Flower- 
bed Border, Vine Trellis and Arches, Playground 


Outfits,etc., command the trade wherever they are 


CYCLONE FENCE CO. Waukegan, IIL. 


BEREESELGREE | PERRERRGRRRRRAERRAEAEE | LEEEREREREE 
Nii chil i demi iin iid ici hich le ich chin cain 
TRAE Cee eee 


TEE PTET TTT amiiiiiiiiiit 


EEA EAT) ee EE 
AEE ee initia 


Eo a. ee on 





THE UP-TO-DATE 
CYCLONE LINE 


New fields for profitable business are opened 
to Cyclone dealers by the addition of new fea- 
tures to the Cyclone Line. 


Cyclone Tool Rack and Cy- 
clone Tire Rack 


For stimulating the sale of all handled tools, 
the Cyclone “Silent Salesman”? Tool Rack has 
no equal. It compels attention whether you 
place it indoors or outdoors—will double your 
sales of garden tools, harvest tools, brooms, mops, 
window washers, etc. 


hs 


dealers will be especially inter- 
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Cyclone Tire Rack—Madeof heavy 
high-grade steel tubing; uprights pro- 
vided with suitable casters. Capacity 
30 tires of mixed sizes. Rack will carry 
any tires from 30” to 42”. 


Write for information about our free 
dealer helps and prices. 
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There never was a better time than to-day to connect 
direct with a Reliable Manufacturer of Scissors 





In ordering direct from our factory, we assure you of prompt service on your orders 
and will supply shears and scissors at minimum prices. 


| We confidently present this line of fully warranted shears and scissors, know- 
ing full well the excellent service each pair will give. 


Our unlimited Guarantee accompanies every pair and goods proving unsatis- 
factory will be promptly replaced. 


“Wheel Brand” 1876 Shears and Scissors 
Are the Result of 40 Years’ Experience 


THE CELEBRATED STEELOID QUALITY 


FINE QUALITY — FINE FINISH 





“WHEEL BRAND” STRAIGHT TRIMMERS 
FULLY WARRANTED 









6’’ 7’ 8’’ 9” 
No. 9000—Fully nickel plated $2.90 3.20 3.50 3.80 Per Dozen Net. 


No. 9010—Japan Handles and 
nickel plated blades 2.80 3.10 3.40 3.70 Per Dozen Net. 


“WHEEL BRAND” BENT TRIMMERS 
FULLY WARRANTED 











6’ 7” R’’ 9’ 
No. 9015—Fully nickel plated $3.00 3.30 3.60 3.90 Per Dozen Net, 


No. 9017—Japan Handles and 
nickel plated blades 2.90 3.20 3.50 3.80 Per Dozen Net. 


“WHEEL BRAND” SHARP POINT SCISSORS 
FULLY WARRANTED 






4’ 44” 5” gg 6 
No. 9020—Fully nickel plated $2.50 2.60 2.70 2.80 2.90 Per Dozen Net. 


No. 9022—Handles plated with 24 Karat 
Gold and nickel plated blades 2.80 2.90 3.00 3.10 3.20 Per Dozen Net. 


All shipments are made from our factory at Bridgeport. Orders for small trial lots 
of three dozen and over will be accepted, as we wish to demonstrate the wonderful values. 
We also make other styles of shears and scissors, including pocket scissors. Write To-day 


CONWAY SHEAR (CO., suctron'streers Bridgeport, Conn., U.S. A. 
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To RETAIL DEALERS 
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WE ARE THE 
LARGEST MANUFACTURERS 


OF 


HIGH GRADE ICE SKATES 











Winstows 


kates 





OUR 


WINSLOW SPECIALTIES 


INCLUDE 
FIGURE, RINK, ann HOCKEY MODELS 





nes 











Our “SAW TOOTH” LINES are WORLD LEADERS | 





Winsitow'S 


wkKates 








THE BEST SKATERS IN AMERICA USE WINSLOW’S SKATES 





| Winsrow’s 


Skates 








IF YOUR JOBBER CANNOT AND WILL NOT FURNISH 
THEM TO YOU—WE WILL 


THE SAMUEL WINSLOW SKATE 
MANUFACTURING COMPANY 













Factory and Main Office Pacific Coast Selling Agent 
WORCESTER, MASS. PHIL. B. BEKEART CO. 
Salesrooms 717 Market Street 
NEW YORK—84 Chambers St. SAN FRANCISCO 
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With this machine the clothes are routed 
straight through from the hamper to the line— 
not a moment’s delay on the run. 


The swinging Power Wringer carries the gar- 


x hina Coe ee — 


Cuts 
Washing 


| 
| 
: 
| 
| 
| 
| 
: 


Time ments forward from one operation to another— 
z delivers them in the tub just ahead, nicely wrung 
in for the next step in the washing process. 

T The folding steel shelf gives ample 
wo room for rinse tubs or clothes baskets 
ek at eo —right where they are needed. 

The “Dexter Double-Tub” will turn 

Complete out twice as much finished work as 

Power any ordinary power washer. It gets 

‘ the clothes cleaner and it doesn’t cost 
Washing much more than the common kind. 

Gearing For Gas Engine or Electric Motor. 
in Write today for agency proposition and a copy of the Dexter Book. There’s a 

Both Tubs lot of information on the inside that will interest any dealer who wants to increase 


his washing machine profits. 


Warehouses at TOLEDO, PEORIA and SAN FRANCISCO 














FLASHLIGHT BATTERIES 


Longest Shelf Life—Strongest Service 
Light Guaranteed—High Efficiency and 


NO-LEAK. 





Send for Samples and Prices 


Novo Manufacturing Co. 
424-438 W. 33rd St., New York, U.S.A. 
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Sales Helps 


T is the ATKINS policy 


to give the closest sort 
of co-operation. 


Every possible user of Saws is 
an Atkins prospect, for we make 
a Saw for every purpose. 
Furthermore, we make saws 
only that conform to the highest 
standards of excellence. 


Our method of transforming 
these passive prospects into 
actual active and enthusiastic 
customers is to furnish retailers 
with attention -compelling 
printed matter; newspaper elec- 
tros and ready-set advertise- 
ments; attractive movie slides; 
and an impressive variety of fol- 
low-up literature. 


It is not necessary to enter into a 
long argument with a customer 
in order to sell him an Atkins 
Silver Steel Saw. You need not 
make any thin-shelled proposi- 
tions—the kind that incur sus- 
picion. 
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Just tell him in a simple 
way to take an Atkins home 
and try it. Let him know 
that you will give him his 
money back—every cent— 
in case he is not completely 
satisfied. 


What man is there among 
your customers who can say 
‘no’ to an offer like that! 
No amount of brilliant sales- 
manship and persuasion on 
your part can make the im- 


pression that this ATKINS 
GUARANTEE can. 


And it simply reflects our 
own confidence in Atkins 
Saws. We can safely lay 


E. 


claim to the most completely 
equipped plant in the world 
for the exclusive manufac- 
ture of saws of every sort. 


This, and the fact that the 
public knows it—or is bound 
to know it through the in- 
tensive advertising we are 
sending broadcast—is our 
sole excuse for soliciting a 
trial order from you here. 


Put ATKINS SILVER - 


STEEL SAWS in stock next 
week and see how fast they 
move out. Your Jobber will 
supply you. If not, write to 
the nearest address below. 


C. Atkins & Co., Inc. 


THE SILVER STEEL SAW PEOPLE 





Home Office and Factory, Indianapolis, Ind. 


CANADIAN FACTORY, HAMILTON, ONT. 
MACHINE KNIFE FACTORY, LANCASTER, N. Y. 


Branches carrying complete stocks in the following cities: Address, E. C. ATKINS & CO. 


Atlanta Minneapolis 
Chicago New Orleans 
Memphis New York City 





Portland, Ore. Vancouver, B. C. 
San Francisco Sydney, N. S. W. 


Seattle Paris, France 
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“Tt is not so much the CAR as it is the TIRE”’ 


OOD ==> TIRES 


ARROW TREAD 





STRENGTH 


FABRIC—Extra ply—Egyptian Cotton. 


RUBBER—Only the best—no shoddy 
used. Tread extra thick. 


MANUFACTURE—Double Cure Pro- 
cess—Wrapped Tread—No Defects. 


SERVICE 


NO BLOWOUTS—Due to extra con- 
struction. 


EXTRA MILEAGE—Ask any user. 
UNSKIDDABLE—No chains needed. 


ECONOMY 


Quality Is Econmy 
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Hardware Wholesalers 


Ask Any User 
About 
Hood Tires 


Hood Tire 


Company, Inc. 
90 Nichols Ave. 
WATERTOWN, MASS. 


IRES are being sold 

more and more by 
hardware dealers in your 
territory. 


Many of these dealers are 
your customers. 


You can sell them tires 
with no added salesman 
expense. 


We have an attractive dis- 
tributing proposition and 
some territory open for 1917. 


Before you line up for next 
year write us for particulars. 
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A Row of Open Hearth Furnaces in Inland Works 


Open Hearth Steel 


Has become widely recognized for its superior re- 
sistance to corrosion, its greater toughness and its 
more ready workability. 


INLAND 
Basic Open Hearth Steel 


Is recognized as embodying to a marked degree 
all the excellences of steel made by the open-hearth 
process. Before the close of the year our producing 
capacity will be almost doubled. 
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Billets Sheets 


Structural Sections Roofing and Siding 
Sheared Plates Rivets— Structural and Boiler 


U. M. Plates Track Bolts 


Merchant Bars Track Spikes 
Concrete Reinforcing Bars Tie Plates 


INLAND STEEL COMPANY 


First National Bank Bidg., Chicago 
Works* Indiana Harbor, Ind. and Chi Heights, Ill, 
Branch Offices- ST.LOUIS-ST.PAUL- MIDWAUKEE- DENVER-DALLAS 
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Exclusive Irwin Advantage 





If you have ever tried to bore with a bit 
whose shank was out of center you know how 
the boring head has a tendency to wobble. 


This is impossible with the new Irwin shank. 
An exclusive manufacturing process does 
away with this inaccuracy. 


Get two or three dozen new Irwin bits and 
examine them for variation. Lay the shanks 
with their sides touching each other and you 
will see that they make an accurate circle. Try 
this with the shanks of any other make of 
auger bit. 


This is only one of the exclusive Irwin 
features, but it is an example of the up-to-the- 
minute construction that has made the Irwin 
bit standard. For further information write 





for new catalog No. 10. 





THE IRWIN AUGER BIT COMPANY 


WILMINGTON, OHIO, U. S. A. 
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My BEART OR ra eae: 





Automobile owners must use lubricating oil. 
They become steady consistent customers— - 
if you sell them 


HARRIS 


TRADE MARK REG. U.S. PAT. OFF. 


OILS 


AND 


GHREASES 


It is easy to figure out why. HARRIS OILS are such pure 
lubricants that once used they become fast friends. Motor 
car owners always come back for more. 


HARRIS OILS are made of the finest Pennsylvania Premium 
Crude, refined by careful processes. And we have had 30 
years’ experience in making them. 


**A Little Goes A Long Way 
And Every Drop Counts’’ 


HARRIS Gasoline Engine Cylinder Oil. 


HARRIS Trans Compound (for transmis- 
sions). 


HARRIS Motor Grease (for grease cups). 
HARRIS Motor Car Soap. 


Our oils sold in Bbls., Half Bbls., 10- 
Gal., 5-Gal. and 1-Gal. Cans. Also in 
special iron drums equipped with con- 
venient faucets. These are put out in 
three sizes, 50-Gal., 30-Gal. and 15-Gal. 
quantities and are popular with motor- 
ists maintaining their own garages. 


WRITE FOR OUR DEALERS’ DIS- 
COUNTS. In Sealed Cans 














In Barrels 





A. W. HARRIS OIL COMPANY 


326 South Water Street, Providence, R. I. 


peemrne- reap, 


Branch: 143 No. Wabash Ave., Chicago, III. 
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are made in a modern plant, the largest of its kind, a 
plant worthy of the superior product it produces. 

The “‘Universal’’ Line embraces an immense variety 
of casters (for every conceivable purpose), Philadel- 
phia (6 styles), Grip Neck (4 styles), Oblong Plate, 
Metallic Bedstead, Metallic Furniture, Truck and 
Special Casters—‘‘Universal’’ Furniture Slides, Stove 
Truck, Ball-Bearing and Non-Ball-Bearing Casters. 

In each and every pattern we insist upon the per- 
fection which has given the trade name “Universal” 
the supreme place it now holds. 


Our Ball-Bearing and Non-Ball-Bearing Casters each 
stand at the head of their grades. 

If your mind is open to betterness, no matter weet 
kind of casters you have been getting, or what your 
experience with them has been, you can't help seeing 
the superiority of ‘Universal’ Casters. 


Gold Medal Award 


Panama Pacific International Exposition 


PR 
ff BL, 
ree A Ms UP TO US 


Universal Caster & Foundry Co. 


General Offices and Factory 
574-600 Ferry Street ~4 Newark,'N. J., U.S. A. 
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HOT RUNNING WATER 
WITHOUT A HOT RANGE 


Your customers have long been looking for an economical 
water heater to be operated zndependently of the coal 


range. 
They do not want to keep a hot coal fire all summer just for 
the sake of hot water. They do, however, want the hot 
water. Sell them a 


A simple, compact and reliable water 
heater easily connected to any circulat- 
ing water system, and inexpensive to 
operate. Burns kerosene at about one- 
third the average fuel cost of gas heaters 
using artificial gas, compares favorably 
in cost of operation with heaters using 
natural gas and does all the work of 
either. 


Light the three burners (identical with 
the burners used on the famous New 
Perfection Oil Cook Stoves) and in a 
short time an abundance of hot water 
is provided for kitchen, laundry or 
bathroom. 





A big demand for the device has already 
been created by an extensive national 
advertising campaign. 


A double profit for you—one on the 
sale of the device —another 
on its installation. 


If you didn’t see this de- 
vice and get the details at 
the Hardware Retailers’ 
Convention, write today to 
Dept. S for complete 
information. 





tan’ THE CLEVELAND 
included FOUNDRY COMPANY 
, ae iy 7338 Platt Ave. Cleveland, Ohio 
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Is “SAFETY FIRST” 
Buying Slogan? 


Can you afford to order “unknowns” that may be 
good quality when you can know that you are buying 
the BEST? Every one of our 400 Arcade Specialties 
is absolutely reliable. Try these three for a starter: 








No. 1 Holdback Spring—a good-looking screen 
door spring that 1s specially seasonable right now. 
Crystal Coffee Mill—something every household needs 
—makes better coffee and more of it. Baltzly Stove 
Truck—indispensable 1n your own shop—saves time 
and labor in transporting bulky merchandise from 
truck to stock-room and from stock-room to store— 
handles stoves, kegs, coils of rope, tires—you'll dis- 
cover countless practical uses for yourself. 


Write today for the Arcade Index. 


Arcade Mfg. Co., Freeport, Ill. 
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They'll All 
Look At 
This Kettle 








But that isn’t all. A great many women are 
going to buy it. They've read about this big 
24-quart Aladdin Preserving Kettle—they ve 
seen pictures of it—now they want to see the real 
thing. And now is the time to show it—when 
the selling season for preserving kettles is at its 


height. 


But this ‘““Great Grand-Daddy”’ kettle is only one of the many 
Aladdin kettles. There is an Aladdin Aluminum Kettle in a 
size and style for every need—and every one is as sturdy as 
a battleship. They are all made of hard, dense, even aluminum 
that can’t tarnish or form poisonous compounds with acids from 
the fruit. 


Remember that every Aladdin utensil is its own ‘“‘silent sales- 
man. People who are looking for convenience, beauty and 
wear in cooking utensils are looking for Aladdin. Can they 
find it at your store?. 


Write to us today for electros for your local display advertising. 
We have them for all the featured Aladdin utensils.. They are 


not common electros—but the kind that carry an appeal with 
them. 


The Cleveland Metal Products Co. 
Cleveland, Ohio 
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Pie Server and Hot Plate ~ => ombination Sal 
Ai wich Plate 
iN Individual Au Gratin Set Heatproof China 
iI ! I 


i 
Pyrex Glass Inset 


Utility and Design 


are the dominating features of the new members of the 


ae 
Hi 


“ Royal - Rochester 


family. [ tility alone will sell merchandise to most of vour customers. 


beauty to this and they will go like hot cakes, 


uh ih 2 : as ; pis 
La Li) 4 lake! for example No. 3701 Covered | 
A ' / ios id CHAN I He 
Ch Ta Baker and Chop Plate. The Tray may he ; aff (i ii 
Hi i AMD 7} eeetenne ns P Co? ' fil i it 
hi eee eee Se ~ » . ' . f} if 
Saal ati “a used for serving cake or sandwiches. the 2s ~fij 4 
Tray and Cover for serving pancakes. chops 
etc. The Bowl and Tray are useful to: 
serving salads —or take the Bowl and pre- 
pare your baked dishes in it. place on 


Tr: ay — cover and serve. 


How's that for utility % And at the same 


time it $ beautiful. Your trade will en- Casserole. Pyrex Glass Inset 


thuse over it. 


a Dek ee : That is JUST ONE of the new and 
F re te eal proo rae ,? 
pe? hE , useful additions to the “Royal-Rochester 


China Inset . 
family. 


Items like this will be big sellers the year ‘round. 
The “ Royal- Rochester's” shown on this page are but a few of the 


many attractive patterns in our big line of table metalware. 


Send for our new catalog and price list, out about July Ist. Anticipate 


vour wants and Ok | under cover tor the fall season. 


ROCHESTER STAMPING COMPANY 


Factories and General Offices, ROCHESTER, N. Y. 


New York Showrooms. 200 Fifth Avenue 
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AMERICAN CHAIN COMPANY'S 
PRODUCTS 


WEED a WEED | 
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WEED CHAIN 
ADJUSTERS 










Cm 
CAMPBELL 
HAMMER-LOCK 


Self -Spreading 
COTTER PINS 







AMERICAN 


TIRE LOCK CHAIN | HN 
gf 


WEED 2575 CHAINS 
LOCK LINK PATTERN For Motorcycle Tires, 


and Cross Chains 
for same 

















a, Ss ~ 


‘AMERICAN AUTOMOBILE TOWING CHAIN “iS =a== 


a cemee CHAIN ‘COMPANY, INC. Xe7 





BRIDGEPORT , CONN., U.S.A. 


In Canada — Dominion Chain Company, Limited, Niagara Falis , Ontario. 
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Here is the evidence 


“WAGNER WARE” “~~ 














Superiority 








Shirred Egg Pan 
Jelly Mold No. 4 





THE WAGNE MFG. CO. 
SIDNEY, OHIO_A 

NT Tn | Ht nh ii 
evs ee ck 


GRAND PRIZE 





























Pudding Pan 







COOKING UTENSILS 


PANAMA PACIFIC 
‘EXPOSITION 
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47 





Fruit Jar Filler 


Let us send you a copy of our catalog. 
It is complete and fully illustrated, show- 
ing our entire line of Wagner Ware. 


~ gis i ee . 


Colonial 


tar the Wagner Mfg. Co. 


Tea Pot 
SIDNEY, OHIO 


Largest manufacturers of Cast Iron and Cast 
Sidney 


Aluminum Cooking utensils in the world Pattern 
Tea Pot 
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“Triumph” Tie Out Chain 


Complete Stocks of the 
Popular BRIDGEPORT CHAINS 
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Triumph Halters—made in thirteen 
sizes—any finish desired; nickel plated, 
tinned, galvanized or japanned. No 
better halter chain on the market. 


yd 


Je 
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vy 


Brown Hammock ‘ e 
and Porch Swing Porch Swing and Hammock Chains 
ain. 


—Brown Pattern—16 combination 
sets—any finish—specials to order. 


Tie Outs —all standard sizes — 
prompt delivery on all goods. 


Now is the time to take stock and 
re-order for the current season. You 
sell complete satisfaction when you 
buy of us. 





| Bridgeport Chain Co. 
Bridgeport, Conn. 




















“Triumph” Halter Chain 


i —— > a > an ——). a a a 
— a a —- a aa 











June 22, 1916 


HARDWARE AGE 95 


Study the Facts 
First- Hand 


We can tell you how and why Ludlow- 
Saylor Window Screen Cloths, Hex 
Nettings, Hardware Cloths and Fly 
Traps are the best of their respective 
kinds—but, after all, seeing and selling 
is believing. 


Place a trial order today with your 
jobber; and study the facts first hand. 


LUDLOW-SAYLOR WIRE CO. 
ST. LOUIS, MO. 


{ 20 0 East Jackson Boulevard, Cotatee 
BRANCH es Mills Building, El Paso, Tex 


Felt Building, Salt Lake City, Utah 
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All DIETZ No. 2 Short Globe Lanterns 
are now fitted with 


DIETZ PATENTED GLOBES 


that actually lock fast 





DIETZ p-ure “LOC-NOB” GLOBE 


PATENTED MARCH 10, 1914 


For Use in Dietz ‘‘D-Lite’’ and ‘Wizard’ Short Globe Lanterns 
Impossible to drop out when globe holder is tipped back 


R. E. DIETZ COMPANY 


LARGEST MAKIERS OF LANTERNS IN THE WORLD 
FOUNDED 1840 


NEW YORK, U.S.A. 


We Manufacture for the Jobbing and Export Trade Exclusively 
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Cortland 
New York 






Wickwire 
Brothers 


Inc. 


There's more than one reason for the popularity and selling strength of Wickwire ? agua but 


all of them can be traced back to the idea of giving the best value and highest quality possible. 
We mine our own ores, operate our own blast furnaces, open hea mills, rod and wire — 
etc. In short, we control every step in the manufacture, and therefore can regulate the quality from 


the beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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New Sizes—1 and 2 Gallon. 


Dazey Dealers Can Talk 


Value Convincing Features 
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The DAZEY incorporates those essential features of a perfect butter- 
maker—those that are becoming more universally demanded every day, 
Apologies are never necessary—but facts always. 
There is REAL satisfaction in pointing out— 
—the dasher which produces such powerful agitation that butter is made 


in 3 to 8 minutes— 
—the all-metal receptacle which assures perfect sanitation— 


—that in cleaning receptacle only has to be handled, and how convenient 
this is— 
—then too that the DAZEY is substantially built of steel and iron which 
will last for years. 
It is this combination of vital details of construction which goes to make up 
the DAZEY that appeals to the butter-makers, and that will sell a 
DAZEY to his neighbor. 


National conversion to the “DAZEY SYSTEM” of making better butter 
means that enterprising dealers are profiting by the demand. 


We are anxious to tell you more about the DAZEY and ask that you send 
for new catalog showing Glass churns, I to 4 quart sizes, and Metal 
churns, 1 to 28 gallon capacities. 


DAZEY CHURN and MFG. CO. 


Warne and Carter Avenues ST. LOUIS, MO., U. S. A. 
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Clerks Stand 1 Behind peas & Lambert 

Varnishes, Says Canby C. Mammele 

AYS Canby C. Mammele of Wilming- 
ton, Del., a man who is making big 
sales increases with Pratt & Lambert 

Varnishes: “‘As the retail sale of any mate- 
rial depends to a great extént on the man 
behind the counter, I feel that I can truthfully 
say that the enthusiasm with'which our clerks 
recommend: your products, has much to do 
with the increase of our business. This is 
based on their confidence in the goods and 
the feeling that almost every sale of P&L 
material means a repeat order or a new 
customer for us.”’ 

That ought to mean something to you — 
the goods that your clerks can stand behind 
and truthfully recommend are the kind that 
are most profitable to sell, especially when 
those goods are backed up by advertising 


that makes people want them. 
You can get this combination of quality and sales 
in varnishes by handling Pratt & Lambert Varnishes. 


Write for Complete Pratt & Lambert Dealers’ Proposition 


PRATT & LAMBERT-Inc.. 
Varnish Makers 67 Years 


ratte \fanish roposition 
QualityL. Sales ¥ Profits | Repeats--- 


Factories: New York Buffalo Chicago Bridgeburg, Canada London Paris . Hamburg 
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CANTON 


| Three Staples 
All Good Sellers 
Wrought Steel 
and 
Wrought Bronze Metal 


EUCLID FLINT 





Builders’ Hardware 


Many Designs and Finishes 
Cylinder and Bit Key Locks 
Lock Sets for Store Doors, Front Doors, Vestibule 
Doors, Inside Doors, Sliding Doors, 
and Bath Room Doors 
Prompt Shipments 


We also make both large and small Grey Iron Castings machine molded and 
sand blast cleaned, Stove Pipe Dampers, Damper Clips, Hot Plates, Furnace 
Lamps, Stebbins Molasses Gates, Oil Can Faucets, Bungs, Etc., Etc. 


The Taylor & Boggis Foundry Company 
Geveland, OHIO 
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Noiseless’! 


“Silence is golden.”” That is the principle on 
which these casters work. They do not speak, pre- 
ferring to allow their good points and features to 
do it for them. 

Their frictionless bearings prevent noise. They 
cannot scratch or mar highly finished floors. The 
roller axle is three times the size of ordinary wire 
rivets used in other casters—built extra strong to 


stand a heavy strain. 


They Sellas Easily 
as They Roll 


And that is saying a whole lot. 
Tell your customers how easy- 
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running and noiseless the Dia- 
mond Velvet Casters are, and 
they will be interested. Just 
examine a sample Diamond Vel- 
vet Caster. It will appeal to 
you. We will.send that sample 


on request. 


M. B. Schenck 


1. Vulcanized cotton bearing, weight 


Company 2. appt No wearing of 
metal against metal. ae cs 
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“Cleveland Grindstone’ 


Quality 


AT A 


Popular Price 
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Farmer’s Special 








ILLUS Ten TING 
AtFEWTOF TOUR® 
COMPLETE LINE 




















A Big 
Seller 
for Your 
Farm 


Trade 


“HARVEST KING” 


Genuine Berea Sandstone—Quarried at Berea, Ohio 


Sold Only to Hardware and Implement Dealers 


‘Harvest King” is the First and Only grindstone made to meet the 
demand for Genuine Berea quality at a medium price. 


The Stone is our regular Standard High Grade 24x 2 in., 20% larger 
than furnished in any similar frame; it is mounted on a % in. steel 
shaft running on roller bearings of cold-rolled steel. 

















Frame is heavy angle steel, 1144x1'%4 by 3/16 in. braced against all 
vibration; pulley is 12 x 2% in. A hand crank and drip cup go with 
every “Harvest King.’’ We can also supply a treadle, pitman and 
trough. 


Finished in green and black. Weighs about 125 lbs. Comes to you 
stone crated and frame folded, all ready to be put up by merely 
bolting ends of four side braces. 


Send us your Jobber’s name and we will mail you copy of 
our famous book, “How to Keep Mail Orders at Home.’’ 


THE CLEVELAND STONE COMPANY 


Leader-News Building, Cleveland, Ohio 


























Bi-Treadle 
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MITRE BOX 
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QUALITY anp PROFIT 


CAN BE RETAILED FOR 


$2.25 





MANUFACTURED 
BY 


UNION HARDWARE CO. 


FFI : 
Me) CHAMBERS STREET TORRINGTON, CONN. 
MMM 
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What Every Dealer Knows 


—every dealer, that is, who has had any experience in the selling of 
bicycle coaster brakes. This dealer knows that the demand for the 





DUPLEX COASTER BRAKE 


is far in excess of the demand existing for any other coaster brake 
on the market. He knows that in suggesting it to a customer he 
is doing that customer a real favor. . He knows that the presence 
of the Corbin Duplex on the hub of a bicycle he is trying to dis- 
pose of is oftentimes the final argument that clinches the sale. 
And knowing these things he specifies the Corbin Duplex when - 
ordering bicycles from the manufacturers, and makes the Corbin 
Duplex a permanent part of his stock. 





Get in touch with your jobber. 
Write for catalog, discounts and price lists. 


The Corbin Screw Corporation 


THE AMERICAN HARDWARE CORPORATION, Successors 
NEW BRITAIN, CONN. BRANCHES: e¢New York Chicago Philadelphia 


Makers of Corbin-Brown Speedometers 
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Embossed Sheet Metal 


Letters, Figures, Signs and Number 
Plates, and Plates with Lettering 
and Numbers Sunk 


MANUFACTURED EXCLUSIVELY BY 


NIAGARA FALLS METAL STAMPING WORKS 


Hardware Speciaities NIAGARA FALLS, N. Y., U. S. A. 


The cuts on this page show the two sides of our display wing at the 
San Francisco Exposition last year, which exhibit carried off the highest 
award given any maker of such goods at the exposition. Such a 
display could not be made by any other manufacturer in the United 
States, nor could all of them combined duplicate this line of goods. 

We call particular attention to the fact that the small cut represents 
the actual letters and figures we make in the seven different sizes and 
seven different finishes, with commas, periods, dashes and hands 
added. It gives an excellent idea of the possibilities of our letters 
for signs of all kinds, large and small. Since this display was made 
we have added to our line letters and figures of the same style, but flat 

only—not embossed—in sizes 8 
in., 10 in. and 12 in. This adds 
much to the possibilities in the 
making of large signs. We fur- 
nish them in all our six finishes 
of brass. 


The larger cut indicates the 
class of work we do in making 
embossed signs, number plates, 
push and pull plates, vehicle 
license plates, etc., also plates 
with lettering and number stamp- 
ed in, checks, badges, medals, 
tags, etc. We do hand work where 
one or only a few are wanted, and 
cut special stamps when re- 
quired in quantity. We can do as 
nice work of this class as our cus- 
tomers want to pay for. Our em- 
bossed letters are sizes 34 in., 114 
in., 134 in. and 3 in., and em- 
bossed figures 34 in., 114 in., 134 
in., 244 in. and 3% in. For 
stamping into plates we have 
numbers from ¥; in. to 11% in. in 
height. Special stamps cut to 
order in any size. Prices given on 
receipt of request with specifica- 
tions of quantity, etc. 


Note also our three flexible 
key rings and samples of steel 
split key rings. We are now mak- 
ing nineteen different sizes of 
steel split key rings. 


We are distributing now our 
general catalog No. 25HA and 
added printed matter covering 
our line, not only of this class 
of goods but chains, snaps, traps, 
swivels, wall ties and plugs and 
miscellaneous specialties. We 
will be glad to mail same to any 
dealer on request. 
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The Faultless Line 
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Socket for z’’ Brass Bed 
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Complete! 
Yes, indeed—over 2,500 dif- 


ferent kinds from which to make 
YOUR selection. Every kind of 
finish, every kind of wheel, every 
size of socket. 


Material! 


None better—we use only the 
best of steel in our sockets. The 
stem is made of screw stock. 
The horn of extraordinary heavy 
steel. The wheels of various 
durable materials. 


Workmanship ! 


We employ only the best of 
skilled toolmakers, so that” each 
article which we manufacture 
will be absolutely correct and 
perfectly designed. 


Advantages! 


Which you cannot appreciate 
- until you have seen. Two dis- 
tinct features, however, char- 
acterize the FAULTLESS line: 
They are—pivot bearing and 
they never drop out. 

Send for our catalog and 
_prices—we are sure you will be 
more than pleased with our line. 


Our QUALITY will persuade 


you. 


Faultless Caster Company 


Evansville, Indiana 
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“Solid Vs Phe Rock 


OR close on to three centuries Plymouth Rock— 

landing place of the Pilgrim company—has been 

an inspiration to millions of people. It has come to 
be known as the “‘cornerstone of a nation.” 


For nearly one-third as long 
a time Plymouth Rope—prod- 
uct of another tamous com- 
pany—has been a satisfaction 
to millions of people. It might 
well be known as the “rope of 
a nation’—yes, of a whole 
continent. 


The solid principles of the 
Pilgrim Company have made 
Plymouth Rock the shrine of 
democracy and_ citizenship. 
The principles of the Plymouth 
Cordage Company have made 
the rope a monument to qual- 
ity and workmanship. 


In its way, the influence of Plymouth Rope is just as 


substantial, just as powerful 


influence of Plymouth Rock. 


the Plymouth dealer. 


and just as far-reaching as the 


And it is always at work for 


PLYMOUTH CORDAGE COMPANY 


NORTH PLYMOUTH, MASS. 











WELLAND, CANADA 
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Distributors for 


W. D. Taylor Treble Coated 40 lb. Coating 
Worthington’s Old Method 25 lb. Coating 
Worthington’s Best Charcoal Iron 40 lb. Coating 
Adelbert Charcoal Iron 25 lb. Coating 
Reliance Old Style 
Forest City Terne 
Yale Terne 
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Princeton Coke 
Cornell Bright Charcoal — 
Harvard Bright Charcoal 


The Geo. Worthington Co. 


HARDWARE 


CLEVELAND 


Established 1829 
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Hank Wilson was just about the slickest job- 
ber’s salesman that ever travelled for a hardware 
house—at least Hank Wilson thought so—a 
more industrious chap you couldn't find. 


But he had one failing, Hank Wilson had; 
and a mighty serious one too; his monthly 
checks proved it. Hank was there when it 
came to selling the stuff that looked big on the 
order book, but was shy on profit. But Hank 
never connected that fact with the size of his 
monthly check. 

* x x = * * * x © * « * * 

He'd been on his territory for five years and 
last year was the best yet. So it was something 
of a jolt when Morton, his salesmanager, called 
him into his sanctum and handed Hank this: 


“Wilson, you seem to be a pretty steady 
fellow. Tell me, what's the trouble in your 


territory?” 





HANK: ‘““Why—er—didn’'t I sell more 
MORTON: “Yes, I know your sales last year 


were larger than ever but, hang it, man, you're 
‘not making enough profit out of that territory. 
Maybe a change of pasture will do you some 


good.” 


* * * * x cd * * * * x * * 


And so the next Monday morning Hank found 
himself in Waterloo, in a brand new territory— 


for him and the firm. 
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Hank had done some tall thinking that Sun- 
day. Hadn't Morton said, “Now when you get 
out there, get out of that rut you're in. -Make 
a drive on some of our smaller lines that show 
corking good profit to us and your trade. For 
instance, there's ‘BLUE RIBBON’ Belt Dressing 
—took it on a year ago, but didn’t pay much 
attention to it until | footed up Hardy's profit 
on that line alone. 


“Just remember, Wilson, that every smoke- 
stack means machinery, machinery means belt- 
ing, belting means belt-dressing, and don't for- 
get either that threshing machines and saw mills 
have smokestacks and that gasoline engines and 
motors drive belts too. Do you get me, boy?” 


* om” >/” * * « * * *x *x * * * 


And here he was in a town full of smoke- 
stacks! OH, WOULD HE? - You bet he did. 
The dealers got the drift of that smokestack- 
machinery-belting-belt-dressing idea too, when 
he hooked it up with that neverheardofsucha- 
profit on BLUE RIBBON. 


Ever hear the BLUE RIBBON story? 
We'll tell it. 


The Jobbers Mfg. Co. 
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The 


‘American Beauty’ 
ELECTRIC IRON 
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GUARANTEED 
FOR ALL TIME 


erican 
eauty 
ELECTRIC IRON 
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IS THE BEST IRON MADE 


It Is Backed Up by 22 Years of Practical Experience 


Manufactured by the Oldest and 
Largest Makers in the World 














Catalog and Discount on Request 


AMERICAN ELECTRICAL HEATER CO. 


DETROIT, U. S. A. 
—— , 
Black Silk Stove Polish 


“A Shine In Every Drop” 


sienna eR 
It’s Different! 


Try it and see for yourself. It is put up in 5 Ib. cans for dealers’ use and in domestic 


packages to retail. 
Buy Thru Your Jobber 
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Before placing your Fall order 


be sure to send for our Catalog 
Showing the Largest and Best Line of 


Cobbler Outfits, Lasts and Stands 


Riveting Machines, Corn Shellers, Grist Mills, Etc. 
IN THE WORLD 
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OBBLER 





HOME 


**Beonomy”’ Cobbler REPAIRING OU 





**Ideal’’ Riveter 





‘*‘Universal’’ Shoe Cleaner *‘Little Giant’’ Corn Sheller ‘“‘R & H”’ Corn Sheller “Repid”’ Grist Mill 


THE ROOT-HEATH MANUFACTURING CO., PLYMOUTH, OHIO 
New York Office: 90-92 West Broadway. D.N. Winner, Manager 




















You can’t blame your book- 
keeper if he is wasting your 
time hunting for accounts. He 
is doing the best he can with 
that ledger of yours. What he 
needs is this ledger with the 


X-RAY SPEED INDEX. 
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WITH THIS LEDGER you open directly to the account through the notch opposite the name on the 
index page. You turn to the account with the LEFT hand, leaving the right hand free to make the 
entry. You insure accuracy in posting and save half the time and work in handling the accounts. 


The Finger Notch Method A Safe Investment 
This consists of a series of semi-circular notches =| TNG Dunchaee oe tment rether than an expense. The 
cut in the edge of the leaves, with the leaves and initial cost is very little more, and the upkeep cost is 
notches so arranged that each account leaf is reached less than that of the old-style ledger. In actual use, 
through an individual notch. (Notch No. 1 leads = a saves the Se oe eg 
. : - NY chance for error, and reduces the cost of handling 
directly to leaf No. 1, Notch No. 2 leads directly to accounts. The X-RAY will soon pay for itself, and 
leaf No. 2, etc.) will continue saving time, work and money as long as 
it is used. 
Insures Accuracy Get the X-RAY Ledger and Share these Benefits. 
1 : : hI X-RAY Index Systems furnished for Loose Leaf Ledgers 
This method of indexing eliminates the account already in use. Send for X-RAY Booklet. 


number, relieves the mind of all unnecessary figures, 


and insures accuracy in posting. It is convenient, 
too, for when you want an account, you just place JeFesurt [epg 
your finger on it. As easy as to touch a button and 

have the ledger open automatically. CEDAR RAPIDS, IOWA 
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THE HOME OF SILVER | LAKE _ BRAIDED CORD 


OUR NAME IS STAMPED ON EVERY FOOT OF OUR CORD 


ALSO MANUFACTURERS OF BRAIDED ROPE, BELL AND TROLLEY CORDS 
CLOTHES LINES, MASON LINES, CHALK LINES 
AWNING AND SHADE CORDS 


Silver Lake Company, Newtonville, Mass. 























Ice Skate Shortage 


Owing to the unprecedented demand for steel and the increasing 

popularity of ice skating, there is going to be a shortage in the | 
supply of ice skates the coming fall. We have anticipated this con- 
dition and are prepared to take care of all reasonable demands for 


( (GNRON } 


EXTENSION ICE SKATES 


We suggest you get in your specifications for Conron Extension 
Ice Skates at once in order to avoid being “caught short.” 





























CONRON-McNEAL COMPANY : Kokomo, Ind. 





























June 22, 1916 HARDWARE AGE 115 


Vacation Time 


will bring increased sales and profits to the dealer 
who is prepared with a well displayed stock of 


Kwiklite 


Timely co-operation is furnished by attractive Sales 
Helps—imprinted circulars, window displays, etc. 
Write for Catalogue and discounts. 


The Usona Manufacturing Co., Inc. 
One Hudson St., New York City 
San Francisco, Cal. 


Toledo, O. 











7 he(P) Brand Quality Again Demonstrated 


A MARVELOUS TEAM RECORD 


12998 Points out of a Possible 13000 scored by the 


Michigan Agricultural College Rifle Team, winning the 
1916 N.R. A. Inter-Coliegiate Championship 





The greatest Team Rifle Score on Record. Every member of the team shot exclusively 


| 22 Semi-Smokeless 
Peters AMMUNITION 


Making a Total of Five N. R.A. Championships won in 1916 by users of the ®) Brand Cartridges 





Inter-Club Championship — Peters Rifle and Revolver Club, King’s Mills, Ohio 

6 “ ” — Class B— Ogden Rifle Club, Ogden, Utah 
Inter-Military School Championship — St. John’s Military Academy, Delafield, Wis. 
Astor Cup Match—lIowa City, lowa, High School Team 


The ® brand Quality is a Conclusive Selling Argument 
THE PETERS CARTRIDGE COMPANY, Cincinnati, O. 


Branches — NEW YORK, NEW ORLEANS, SAN FRANCISCO 
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McKINNEY Half Mortise Butts 


Considerable time and labor is saved in hanging 
doors with McKinney Half Mortise Butts, as the case- 
ment only is mortised, the ornamental beveled edge 
leaf being applied to the surface of the door. 





By reason of the reversible pins these butts are 
readily adaptable to either right or left hand doors. 
The threaded ball tips are slotted for screw driver. 


It would be hard indeed to find a butt more in 
harmony with the simple elegance of interior trim 
which is so characteristic of modern home architecture. 
Architects and contractors have been quick to see the 
advantages of this butt and have been taken with its 
attractiveness, rich finish and ornamental design. 


It’s mighty good business to have a stock of these 
McKinney Half Mortise Butts along with your other 
McKinney lines. Be prepared to serve, sell and satisfy. 
If you do not have a copy of our catalog No. 26 send 
for one now. 


McKINNEY MFG. CO. | 


Pittsburgh, Pennsylvania 
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Why Sand’s Levels Sell 


Highest grade metal 


Aluminum Accurate, Easily read, Never rust, Can- 
not warp, split or crack or get out of true. 
Levels 


Light, Great strength, Easily handled. 


IATA 


W ood Selected white pine and genuine black = 
walnut. All sizes. All styles. We are the = 
Levels 


originators of the 6 Glass Levels. 


_ Selected stock. Well seasoned wood. 
Light and durable. Original spirit glasses 
with quick acting bubbles. Made with 20 
years’ experience behind them. In all 


ante.’ sizes, plain and brass bound. ; 
woe SANDS «+», h many more de- 
PLUMBS& LEVELS These features wit y e 


scribed in our Catalog 10 explain the rea- 
sons why Sand’s Levels are being used by 
the best contractors. Put them in stock 
and sell your customers levels and plumbs 
that will mean repeat orders for you. 


LE TROT, WOS 





Your Jobber carries them in stock. 


J. Sand and Sons Detroit, Mich. 
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F. Alexander Chandler, enter- 
tainer extraordinary 


HE annual meeting of the New England Hard- 
ware Dealers’ Association this year was 
largely merged with that of the national 

body, which they entertained last week. The New 
England dealers, however, held their regular meet- 
ing on Monday, June 12. The meeting was called 
to order by President Henry M. Sanders, who 
briefly reviewed the work of the year. He stated 
that the membership of the association for the first 
time in its history now exceeded 500. Twenty-four 
dealers became active members during the past 
year. President Sanders also paid special tribute 
to the collection department, which was organized 
a year ago, and to the efficiency work being done 
at headquarters. At the close of his remarks he 
introduced D. Fletcher Barber, president of the 
National Association, who addressed the convention 
briefly. Mr. Barber has for many years been a 
very active worker in the New England Associa- 
tion, and he spoke to his family circle of their duty 
and privilege in entertaining the National dele- 
gates who were arriving in the city. 

National Secretary M. L. Corey and First Vice- 
President Charles T. Woodward then addressed the 
meeting, after which Secretary Fiel delivered his 
annual report. He paid a tribute to the method 
pursued by President Sanders in appointing a mem- 
bership committee composed of dealers in each of 
the six New England States, and said that the in- 
creased membership was due largely to the efficiency 
of this plan, coupled with the energy of the men 
appointed. “Connecticut,” Secretary Fiel said, “is 
a little association which includes among its active 
members. 90. per. cent of the retail trade of the 


New England Hardware Dealers’ 
Association - oo 

Meets in Boston 
and Greets the 


National 
Re-elect Officers of the 
Past Year and Will Meet 


Next Winter in Spring- H. M. Sanders, re-elected 
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president of the New Eng- 
land Hardware Dealers’ As- 


field, Mass. sociation 


State, and if the same condition prevailed through- 
out New England we would have a membership of 
1000.” During the past year Secretary Fiel has 
done much personal work, having visited a large 
number of the members and enthused them still 
further with the spirit of the organization. 

Frank E. Stacey, chairman of the Merchant 
Marine Committee, stated that his committee was 
endeavoring to bring all the influence that their 
command could bear on congressmen, senators and 
others in influence to strengthen the merchant 
marine of the country, and recommended the crea- 
tion of a federal shipping board to investigate and 
report to Congress regarding the navigation laws, 
and to have full jurisdiction given the law and 
all matters pertaining to overseas transportation. 
The committee also recommended legislation abol- 
ishing deferred rebates and providing for super- 
vision of rates by the Federal Shipping Board with 
requirements for filing with the board schedules of 
rates and all agreements among overseas lines. The 
committee recommended that federal licenses should 
be taken out by lines, domestic and foreign, en- 
gaged in shipping between ports of the United 
States and other countries. 

J. B. Hunter, chairman of the Publication Com- 
mittee, reported that the New England News was 
being successfully managed, and was splendidly ful- 
filling its obligation to the New England trade. 


Relief for Freight Congestion 


C. S. Farquhar, chairman of the Committee on 
Railroads, in his report, made the interesting state- 
ment that when the recent embargo on freights 
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At Lewiston Dock—The Western crowd on the Niagara 
River defied the elements and enjoyed the scenery 


was at its height it was suggested as a remedy that 
if the merchants of the country would take their 
goods promptly from the freight houses the em- 
bargo could be lifted. The merchants did not re- 
spond readily, so a method of charging demurrage 
from $1 a day to $4 a day was tried. The effect 
was immediate. The freight houses were cleared, 
and the freight situation to-day is almost normal. 
It was felt by this committee that the recent ad- 
vances in wages and in the cost of materials fully 
justified the railroads in a request for a 5-per cent 
advance in freight rates. 

F. Alexander Chandler, chairman of the Conven- 
tion Entertainment Committee, then delivered his 
report, in which he outlined the entertainment that 
had been provided for the National delegates. If 


‘ adopted. 
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ever a hardware association was blessed with an 
energetic and conscientious worker in the enter- 
tainment department, New England is. Alex, as 
he is fondly called by his host of friends, was 
everywhere, doing everything for everybody. He 
was constantly picking up loose ends and weaving 
them into the rope of friendship which has bound 
him to every man, woman and child who attended 
the National meeting. Mr. Chandler worked about 
20 hours a day during the entire meeting, and it 
is due largely to his careful planning, pleasing per- 
sonality and tireless work that the social feature 
of this great convention was such a marked 
success. 

C. M. Nichols, chairman of the Exhibition Com- 
mittee, reported that more than 25,000 people vis- 
ited last year’s exhibition, and that the exhibit 
this year was such that they expected an attend- 
ance of 35,000. The exhibit was one of merit and 
gave the Western and Southern hardware delegates 
a bird’s-eye view of what old New England is as 
a hardware manufacturing center. 


Insurance 


George A. Fiel, chairman of the Insurance Com- 
mittee, reported that the dealers of New England 
were saving from 25 to 50 per cent on their in- 
surance and that the recently added plate-glass in- 
surance, as well as the employers’ liability insur- 
ance of the mutuals, was proving very successful. 
In closing he said the stringent laws of Massachu- 
setts which demanded that the starting of an in- 
surance company shall be arranged by a capitaliza- 
tion of $100,000 or the collecting of $1,000,000 for 
insurance policies makes a start of a hardware 
mutual in New England a task. 

Springfield, Mass., made a strong bid for the 
1917 convention, and the recommendation was 
It is probable that the dates of the next 
New England convention will be Feb. 21, 22 and 23. 

The following officers were then elected: Henry 
M. Sanders, president; James Strockbine, first vice- 
president; Charles O. Eaton, second vice-president ; 
Calvin M. Nichols, treasurer, and George A. Fiel, 
secretary. 





The Puritan dinner of the New England Associates was a hummer from start to finish 
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Secretary Stone and J. J. Fischer of Kentuck 


said the captain chose his landing place with “Blue 


> 


Grass’ 


judgment, but Mrs. Fischer disagreed. She doesn’t believe in signs 


Resolutions 


At the close of the meeting Walter English, 
chairman of Committee on Resolutions, submitted 
the following report, which was adopted: 


We believe in penny postage as a method of fair 
play to the business man. 

We believe in an American Merchant Marine and 
adequate laws that will carry the Stars and Stripes 
to all parts of the world. 

We believe in the referring of disputes between 
railroad companies and their employees to the Inter- 
state Commerce Commission, believing that the burden 
of strikes falls upon all of the people. 

We believe in vocational training, as this means 
increased efficiency to the student and tends to make 
better citizens. 

We favor the building of good roads throughout 
New England, the oiling of swampy districts for elim- 
inating insects and the extension of the clean-up and 
paint-up spirit throughout the country, feeling these 
movements to be for the improvement of conditions 
for our people. 

We believe a uniform accounting system for the 
hardware trade would be a benefit and, suggest the 
National Retail Hardware Association give this mat- 
ter prompt consideration. 

We commend the increasing interest in organiza- 
tion and the spirit of helpfulness shown by our mem- 
bers—and feel that the lesson of “a single stick that 
can be easily broken and the bundle of sticks that a 
giant’s strength cannot break” is being solved by our 
members. 

We believe in and appreciate the work that is being 
done by our National organization and suggest that 
our members investigate and take advantage of the 
Price and Service Bureau. 

We believe in the National Hardware Bulletin and 
the New England Hardware News and commend their 
efforts to instruct the hardware trade in service and 
modern merchandising. 

We extend hearty thanks to our officers and com- 
mittees of the past year for the interest they have 
shown in the association work. 


We thank the associate members of this organiza- 
tion for their hearty co-operation in the entertaining 
of our guests, their interest in our annual exhibitions 
and their spirit of goodfellowship. 

Our appreciation is extended to our manufacturers 
and jobbers who have aided us in making the annual 
exhibition of our association a success. 

The trade and city press have been most liberal in 
the matter of publicity for our association and its 
enterprises, and we extend our thanks for their sup- 
port. 

Whereas, The bill introduced in the House of Repre- 
sentatives by Mr. Stephens of Nebraska (H.R. 13568), 
and in the United States Senate by Mr. Ashurst of 
Arizona (S. 5064); is a measure that will protect the 
public and give independent merchants an opportunity 
to do business under legitimate conditions. There- 
fore be it 

Resolved, That the New England Hardware Dealers’ 
Association in annual convention assembled endorses 
the Stephens-Ashurst Bill, and calls on the United 
States Senators from this State and the Congressmen 
from our districts to favor that measure, and to use 
their influence in having it enacted by Congress. And 
be it further 

Resolved, That the secretary be instructed to send 
a copy of this resolution to our United States Sena- 
tors and Congressmen. 

Resolved, That the matter of honest advertising 
as advocated by the advertising clubs of the world re- 
ceive our endorsement. 

Whereas, The world war has shown the need of all 
nations to prepare for defense, and 

Whereas, The people of our country are demonstrat- 
ing their belief in preparedness. Therefore be it 

Resolved, That the New England Hardware Dealers’ 
Association in annual convention assembled record 
themselves as in favor of an efficient navy capable of 
defending our Atlantic and Pacific Coast lines, and 
an army of regulars of 250,000 men, supported by a 
nationalized militia. 

Resolved, That this resolution be spread upon our 
records, a copy sent to our National Senators and Con- 
gressmen and a copy to the National Retail Hardware 
Association. 
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C. T. Woodward, president 


ANY meetings of the National Retail Hard- 
ware Association have exceeded in size the 
one held in Boston last week, but none have 

excelled it in spirit or in the harmony and efficiency 
of its work. Through the National many unde- 
sirable wrinkles in the hardware trade have been 
ironed out, and those left are pretty well washed 
and sprinkled ready for ironing day. 

To see Secretary Corey of the retailers, Secre- 
tary Fernley of the wholesalers, Secretary Mitchell 
of the manufacturers, G. H. Jantz, A. H. Decatur, 
President Barber and other distinguished men on 
the same platform discussing in harmony ques- 
tions of interest to all branches of the trade was 
a pleasant sight which portends well. 

The retailers elected Charles T. Woodward of 
Carlinville, Ill:, president for the ensuing year. In 
accepting his office President Woodward established 
a new precedent by announcing his platform. His 
remarks were most constructive and decidedly to 
the point. 

The next National Rétail Hardware Convention 
will be held in St. Louis, Mo., an ideal convention 
city. 

There is evident in the National a strong move- 
ment to help develop the weaker State associations 
and to give personal service to the members. The 
day for dealing vaguely with problems has certainly 
passed. The National Retail Hardware Association 








———— -——_—- -- 


is doing concrete things these days and deserves 
its place as the largest and most thorough retail 
association in the world. 

The convention was opened Tuesday morning by 
President D. Fletcher Barber, who welcomed the 
delegates in Paul Revere Hall. After singing 
“America” the invocation was voiced by Bishop 
J. W. Hamilton. 

The Secretary of the Commonwealth then wel- 
comed the hardware people to Massachusetts; Mayor 
Curley welcomed them to Boston; Mayor Stacey of 
Springfield welcomed them to New England; Louis 
K. Liggett welcomed them, and Mrs. H. W. Sibley 
extended a special welcome to the ladies. The 
much-welcomed hardware host sent J. R. Gamble 
into the ring to respond to the many words of 
welcome, and what J. R. did to the Fmglish language 
made all other tongues sound like brass and -tink- 
ling cymbals. The flowery language of J. R. was 
hot house, and on the markct months ahead of the 
season. He rolled into one brief address as many 
pretty things as all the welcomers had said, tied 
it with a pink ribbon and presented it to everything 
east of the Alleghanies with the sincere apprecia- 
tion of the rest of the country. 

The Standish Quartet sang one song by engage- 
ment and a dozen more by encores and special 
requests. 

Mrs. Helen Abbott Beifeld again entertained her 
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Retail hardware delegates and their wives 
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White hats and glad hearts in front of Carborundum office after visiting the factory 


host of hardware friends with several choice solos, 
and the hardware folks voted with one accord that 
Lew Abbott’s girl certainly could sing. 

Prominent manufacturers, wholesalers and rep- 
resentatives of the trade press were then intro- 
duced, after which the meeting was adjourned. 

This first meeting carried with it the swing and 
pep of the big Western excursion crowd, and par- 
ticularly in singing showed the spontaneous get- 
together spirit which characterized all the meetings. 

Tuesday afternoon after his roll call of delegates, 
President Barber delivered the annual address. 

After reports of various committees, the balance 
of the day was spent in question box discussion. 


Wednesday’s Session 


On Wednesday morning G. H. Jantz, former 
president of the American Hardware Manufactur- 
ers’ Association, delivered an address on “Co-opera- 
tion,” and Secretary T. James Fernley of the Na- 
tional Hardware Association spoke on the same 
subject. Mr. Fernley’s keen sense of humor, his 





at the National Convention in Boston 


ready wit and his good stories with plenty of points 
in them made a hit. He still refuses to talk price 
and refers to his near neighbor Uncle Sam as 
being decidedly more lenient, but still upholding the 
Sherman law. 

The evidence of harmony between Hussie, Corey, 
Abbott, Fernley, Decatur and other wholesalers 
present was in decided contrast to controversy days 
and is evidence of the fact that a neighborhood 
mix-up usually results in good. 

H. O. Roberts, Secretary of the National Retail 
Hardware Secretaries’ Association, then spoke 
briefly of the splendid work of that body, and 
Secretary Nish of Illinois spoke on “Mutual In- 
surance.” 

The principal address of this session was made 
by Dr. E. E. Pratt, Chief of the U. S. Bureau of 
Foreign and Domestic Commerce. He spoke as 
follows: 

W HENEVER two or three are gathered together to 
discuss the subject of foreign trade, and particu- 
larly exporting, sooner or later two objections will al- 
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Samples of foreign goods collected abroad for American manufacturers desirous of competing for overseas trade 


most certainly be raised. First, it will be said that we 
cannot compete with Europe in the matter of price, and 
secondly, it will be said that we, meaning American 
manufacturers, are unwilling to make what is wanted 
in foreign markets. 

Like so many other general statements, there may 
be some truth in these, but the truth is far outweighed 
by the half-truths or positive falsity in the assertions. 
I propose to-day, if I do nothing else, to slay those 
two gloomy spectres that almost inevitably appear upon 
the scene, and to give each of them an honorable, decent, 
but unmistakable burial. I have therefore armed my- 
self with the necessary weapons, which I have brought 
here to-day in the shape of samples of hardware, and 
I propose to use these samples in demonstrating two 
truths in exporting and in foreign trade. I propose 
to show you that we can compete with European na- 
tions in price and that our manufacturers have been 
willing, are willing, and will be willing in the future 
to manufacture such goods as may be actually neces- 
sary to send into foreign markets in order to get the 
business. 


Hardware Investigation by Commercial Attachés 


Almost a year ago we authorized each of our Com- 
mercial Attachés located in the ten principal commer- 
cial capitals of the world, in London, Paris, The Hague, 
Petrograd, Peking, Melbourne, Santiago, Rio de 
Janeiro and Buenos Aires and Lima, to make careful 
and detailed investigations of the methods of market- 
ing hardware in their respective territories. We in- 
structed our Commercial Attachés to obtain from the 
men in their communities who were the foremost au- 
thorities on the subject a detailed. account of the 
possibilitiés of introducing American hardware in those 
marketsy We authorized our Commercial Attachés not 
only to get these reports, but also to purchase samples 
of the hardware actually in use in those particular 
markets. 

It has now been almost a year since the attachés 


made .their purchases. Many difficulties, especially in 
the matter of transportation, have arisen. Six of the 
ten shipments of samples have arrived and are now on 
display in the New York Custom House, where we 
have a branch office of the Bureau of Foreign and 
Domestic Commerce. In the New York Custom House 
we have more than 2000 sq. ft. of floor space devoted 
to exhibition purposes, and a large part of it is now 
being used to display the samples of hardware pur- 
chased in practically every country on the globe. The 
samples that I have brought with me to-day are taken 
almost at random from among those collected by the 
six Commercial Attachés from whom consignments of 
samples have thus far been received. 


Striking Comparisons Between American and Foreign 
Goods 


For purposes of comparison I have selected, or 
rather, I have had selected for me by a prominent hard- 
ware expert, about fifteen or twenty samples of various 
types of hardware, principally tools. I asked this same 
expert to obtain for me American-made hardware as 
nearly like the foreign samples as he could possibly 
find, and, if he could not get the exact duplicate, to 
obtain a tool that would do the same work. We have 
endeavored to purchase tools of as nearly as possible 
the same grade and quality as the foreign samples fur- 
nished by our Commercial Attachés. I have the samples 
here, and I wish to compare, one after the other, the 
foreign-made article, sold either in the country where 
it was made or in some other market, with the Amer- 
ican-made article sold in the United States and ex- 
ported from the United States to all parts of the 
world. 

The first comparison of European-made hardware 
tools and implements marketed either at home or abroad 
with that of American goods commonly sold in this 
country is rakes. We have two samples of foreign- 
made rakes. One is made in Germany and marketed in 
Argentina, where the wholesale price without a handle 
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Another part of same collection displayed in a of Commerce branch, located in New York Custom 
ouse ! 


is 16c. It is a 12-tooth rake and each of the teeth are 
inserted into the steel head and riveted separately. 
This rake, as well as the other foreign sample which 
we shall exhibit in this comparison, would be poor rakes 
regardless of the quality of the material used in their 
construction because they are made wrong. The back 
of this rake is made of a thin piece of steel. The only 
way this back could be bent in ordinary use is either 
up or down because of the way it is shaped. If this 
rake should become bent up or down some of the teeth 
would not touch the ground and it would not do effec- 
tive work. The other foreign-made rake, was made in 
England and is sold there very generally. The whole- 
sale price of this rake is 36c. and it is commonly re- 
tailed for 54c. The same faulty construction noted in 
the German make is also plainly evident in this garden 
implement. Compared with a common steel bow rake 
such as is used in this country these rakes are poor in- 
deed. In the first place the bow construction of the 
American rake, draws it over the ground with power 
applied to each end of the row of teeth, making possible 
bends in the implement less likely. The teeth in this 
American rake are individually drawn from the same 
piece of steel of which the back is made and the thick- 
est part of the back is parallel with the teeth. In other 
words it is extremely difficult to bend this rake either 
up or down or for the teeth to get out of line. The 
quality of the material used in the handle of this rake 
also makes a comparison greatly in favor of the Amer- 
ican product. This rake costs the retailer in New 
York City 48c. and is retailed by him for 70c. 

The next comparison will be one of wrenches. One 
manufactured in France, sells for 75c. f.o.b. Paris 
to the Brazilian importer, where it is retailed for $2.36. 
Compare this just for a second with our American 
sample, which is manufactured by H. D. Smith & Co., 
in Connecticut. The French wrench is controlled by 
twisting the handle. In heavy work should the user’s 
hand turn slightly the grip of the jaws on the nut will 
be loosened and should he desire to change the width 


of the jaw at any time it is necessary to use both 
hands, one to hold the wrench from turning and the 
other to twist the handle. The American wrench can 
be made to open or close with the thumb of the same 
hand which holds it. This wrench costs the retailer in 
New York City 59c. and is resold for 80c. 

The other comparison in wrenches is of heavier 
goods. One made in England and marketed there, costs 
the retailer 96c. and sells for $1.38. It is a very heavy, 
very powerful wrench but clumsy when compared to 
the goods made in our own country. The American 
sample is a 10-in. Coes wrench made in Worcester, Mass., 
costing the New York retailer 68c. and retailing for 
90c. Its jaws can be controlled by the thumb of the 
hand which holds it and although decidedly lighter in 
weight and more compact in construction it will stand 
a greater strain than the article with which it is com- 
pared, although it is probable that either of these 
wrenches will stand all the strain a human being is 
capable of exerting upon them. 

The next comparison is that of hammers. A rivet- 
ing hammer manufactured and widely sold in England, 
costs 26c. and retails for 36c. The quality of material 
used in the head is probably good, it has every appear- 
ance of being a good hammer but the handle is clumsily 
constructed and will probably give trouble to the work- 
man under the severe strain to which such hammers 
are put. This American riveting hammer, was made by 
the Athol Tool Company, of Newark, N. J. It is sold 
to the retailer for 32c. and retails for 50c. Note the 
superiority of the American-made handle. Also note 
the neatness and firmness with which it fits the head. 


Hammers 


The next sample is a carpenter’s hammer and in this 
article America leads the world. The foreigners have 
tried with but poor results to make a substitute for 
the adze eye universally used in this country. One 
manufactured in Germany and sold in Denmark costs 
52c. and retails for 76c. The handle appears to be of 


aR om mo cnet 


a META PLE ENTIRE ZINC BIR ON: UES STU Oe ent eee 


etter haat cea a TEED ES aai 


eee Davey 
AO» Nene onde wai 


DRESS SER ae Se 


nergy the nnmednnet mse mates 
tg elas wees h. Meaee ~ 


a — ee She SES 
i Nhe doe aha ¢ ana, Ree ee a 
te € 


en aap ie lo che 


| 


< 
2? 
; 
4 
i 
a 
3 


; 

£ 

} 

: 

: 

; 
: 
; 
i 
1 
Ad 
= | 
Pi 
a | 


Se 








128 
































ees 





——$————_ —-- 


A comparison of a steel bow rake made in the U.S. A., 
‘ with foreign made goods 


iT 


The American wrenches on each end easily beat the 
clumsy English and French wrenches shown in the 
center of the picture 
































The American riveting and claw hammers on the right 

have features which greatly excel the three foreign- 

made hammers. The adz-eye is a feature foreign 
manufacturers imitate but crudely 
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good material. The crude steel brace coming out of 
the head is weak when compared to the American adze 
eye and in case the handle should be broken requires 
infinitely more work from the carpenter in putting a 
new handle into the head than does the American ar- 
ticle. A carpenter’s hammer made in Birmingham, 
England, which costs the retailer 17c. and is resold by 
him for 30c., is also a very crude tool, lacking the 
adze-eye feature. The American article is made by 
the Athol Tool Company, of Newark, N. J., and is a 
good example of the hammers manufactured for car- 
penters’ use in the United States. The adze-eye fea- 
ture of the American carpenter’s hammer was orig- 
inally patented by Maydole and revolutionized claw 
hammer making in the United States. This tool costs 
the retailers in New York 50c. and is commonly re- 
tailed for 75c. 

A curry comb commonly sold in Chile, retails for 31c. 
It is of German manufacture and was sold to the 
Chilean importer for 6%c. Another curry comb of 
German manufacture from Chile, retails at 41c. and it 
costs the Chilean importer llc. Compare these crude 
articles with Sample No. 13 of domestic manufacture, 
which costs the American hardware merchant 10%c. 
and retails for 15c. The American article is better 
made and is thoroughly braced with steel strips to 
stand the knocking commonly given it by stablemen to 
free the hairs from the comb. 

A pair of hair clippers manufactured in Germany 
and sold in Peru, has an invoice price of $1.18 and the 
retail price in Peru is $2.80. The Peruvians do not seem 
at all backward or timid in marking up retail prices on 
their merchandise. A good price comparison is made 
when we look at sample No. 16, the American article, 
which costs our retailer $1 and is resold for $1.35. 


Razors 


Sample No. 18 is a “Yankee” razor but it is Yankee 
in name only for it is manufactured in Germany and 
sold in Russia at a retail price of $2.45. This razor 
costs the Russian importer $1.19. Compare this with 
the “Penn” safety razor, Sample No. 19, which retails 
in this country for $1 with a liberal discount to the 
retailer. It is no small wonder that the German manu- 
facturers want to hang an American suggestion in the 
way of a name on their safety razors when we compare 
them as to compactness and finish. 

A draw knife made in Germany and marketed in 
Brazil retails for 64c. This knife costs the Brazilian 
importer 17c. The American article is an 8-in. knife 
made by Witherbee. It is sold to the retailer at 59c. 
and resold at 85c. The comparison between these knives 
is apparent to the eye. The German article is crude and 
absolutely without finish, which is just the opposite in 
the case of the American knife. 

A bucksaw manufactured and sold in Holland, whole- 
saling for 42c. and retailing for 60c. is crudely made 
and the brace across the center, which requires great 
strength, is made of soft wood. An American article 
of the cheaper grade, which costs the dealer 35c. re- 
tails for 50c. The difference in finish as well as the 
method of adjustment speaks well for the American 
article. 

The next comparison probably shows the superiority 


_ of American manufacturers as much as any of the 


samples used in this demonstration. No. 25 is a saw 
set made in Germany and marketed in Russia. The 
invoice price to the retail trade is $1.84, less 15 per 
cent, and it is commonly retailed -at $2.75. Compare 
this tool just for a second with Sample No. 24, made 
by Henry Disston & Sons, of Philadelphia. This tool 
costs the retailer 99c. and is retailed for $1.30. The 
crude German tool is retailed in Russia for $1.44 more 
than the finely finished, easily adjusted American tool 
is sold for in this country. 


Axes 


When it comes to the subject of axes no one sample 
of foreign-made axes could tell the story. Here are five 
samples, Nos. 26 to 30, inclusive, which any American 
woodsman would call “monstrosities.” Their shapes 
and designs are as varied as the aching muscles of the 
poor individuals who have to use them. For price com- 
parison take sample No. 30, which is made in England 
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Hay knives, axes, axe handles and potato 


lanters furnish interesting comparisons of American makes with 


clumsy, man-killing, time-killing foreign-made articles 


and sold in Holland. This axe costs 74c. and retails 
for 86c. Sample No. 31 is a fair example of a 4%-lb. 
chopping axe manufactured in this country. It costs 
96c. and is commonly retailed for $1.50. Note that the 
cost of the English-made axe is 74c. without a handle, 
while the American retailer pays but 96c. for a handled 
axe and the handle is of excellent quality. 

If the axes just shown can be labeled monstrosities 
it is hard to say what you would name the handles it 
is necessary to use in some of them. Sample No. 32 
was manufactured in Holland and sold there. It some- 
what resembles a water yoke. It is certainly a clumsy, 
heavy, freakish looking article to one accustomed to 
the product given to us in America. This handle costs 
16c. and retails for 22c. Compare this with the Amer- 
ican article, Sample No. 33, which costs the dealer 26c. 
and commonly retails for 35c. It is made of second- 
growth hickory while the huge distant relative made 
in Holland is apparently made of ash. Ash is brittle 
and splits easily. The second-growth hickory, as you 
know, is extremely tough, closely fibered and very 
strong. It would probably require more strength to 
break this hickory handle than it would the clumsy 
ash substitute used in Holland. 


Shovels 


Sample No. 34 is a coke shovel made in England and 
sold in Holland. The Hollanders are known to be a 
vigorous, hard-working people. We know that coke is 
a very light material to shovel and that an ordinary 
workman would hardly find a shovel or fork large 
enough to hold all he could lift, yet this shovel is so 
small you might think the workman used it for handling 
pig iron. It costs 74c. and is resold for 95c. Compare 
this to the American article, Sample No. 35, which is a 
coke fork commonly used in this country. This fork 
costs $1.66 and retails for $2.25. However, the price 
of this fork shrinks into insignificance when we com- 
pare the construction. The tines in the English shovel 
are riveted to place and along the front are welded 
to place. The American fork is drawn out of one piece 
of steel and is built to stand the heaviest usage. A 
workman will lift at one time at least four times as 
much material with the American coke fork as he 
would with the English coke shovel and even lifting 
this greater quantity he would not strain himself. It 
is but a fair statement to say that a workman will do 
at least twice as much work in a day with the Ameri- 
can tool, or rather he would accomplish twice as much, 
with no greater effort. 

The next sample, No. 36, is manufactured and sold in 
Holland. It is a potato planter. To use this tool a 
workman must hold it in both hands and stand straddle 
of the row of potatoes he is planting. He punches a 
hole, then leans it against his body when he draws 
the seed out and puts it in place, or possibly the seed 
is dropped to place by another workman. This imple- 
ment weighs 6% Ib., costs the retailer from 44c. to 
48c. and retails for 70c. Compare it with Sample No. 








ies 


A crude German-made saw set that wholesales in 

Russia for $1.84, and a carefully made, splendidly fin- 

ished American-made saw set that wholesales for 99c. 
in this country 


























There is a decided difference in the style of American 
and foreign-made draw knives 
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In clippers and safety razors the two American samples 

in the center of this illustration excel in quality and are 

lower in price than the German and English goods at 

the ends of the cut. The German razor carries the trade- 
name “Yankee” 
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37, the American article. This little implement is car- 
ried in one hand and the workman walks by the side 
of the row he is planting, carrying a sack of seed 
potatoes over his shoulder. The seed is fed into the 
top of the wire frame with the left hand and with this 
implement a man can plant an acre of potatoes in a 
day. This is manufactured in Wisconsin by the Wabers 
Manufacturing Company. This implement costs the 
retailer 90c. and retails for $1.25. A workman can do 
twice as much in a day with it as he can with the 
crude article used in Holland. It weighs 2 lb. less, or 
4% Ib. 

The last of the samples used in this comparison 
might be termed the most hideous. They are hay 
knives. Sample No. 39 is made in England and sold 
in Argentina. It weighs 10 lb. Such an implement 
can be bought in England in normal times for approxi- 
mately $1.55. Sample No. 38 is a hay knife manufac- 
tured in England and sold in Holland, costing $1.33 
and retailing for $1.81. It weighs 8% lb., and reminds 
us of the potato planter we have just shown. Compare 
these two articles with Sample No. 40, which is a 
hay knife used in the United States. The present price 
of this hay knife is $7.50 a doz. and it retails for $1 
and the weight is 4 lb. With it a farmer can do more 
work with less effort in less time than he can with 
either of the tools shown, due to the serrated teeth in 
the blade. 

In closing, the object of our Government is to keep 
our factories running at 90 per cent capacity rather 
than at 65 per cent capacity. If this can be done 
through foreign trade the unit of cost will be reduced 
and merchants and consumers in the U. S. A. will 


benefit greatly through reduced costs at home as well. 


as in the increase of those employed. 


At the afternoon session the Hon. Edward N. 
Hurley, vice-president of the Federal Trade Com- 
mission, spoke on “Modern Business Problems.” 
Mr. Hurley covered many of the big subjects of the 
day and reviewed the work of the trade commission. 

Herbert P. Sheets and C..T. Woodward reported 
the progress of the Price and Service Bureau, which 
is performing splendid service for those dealers 
who are enough awake to get in touch. 

Editor Towne then reported the progress of the 
Bulletin, and was highly complimented by the mem- 
bers for the good work he has done during the 
past year. 

The remainder of the afternoon was used in ques- 
tion box discussion, with Charles A. Ireland in 
charge. 
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Thursday’s Session 
Arthur E. Towne reported the work of the Effi- 


ciency Committee at this meeting. His report was 


strengthened by an exhibit of charts, plans and 
forms helpful in buying, selling, accounting, store 
arrangement, display and advertising. At this 
meeting several good brief addresses were made as 
follows: 

“Business Forms,” by Karl 8S. Judson, Michigan; 
“Selling Plans and Follow-Up,” by T. O. Morris, 
Missouri; “Credits and Collections,” by R. L. 
Mason, Illinois; “Accounting,” by F. L. Bidwell, 
Connecticut; “Field Efficiency Work,” by Sharon 
E. Jones, Indiana, and Question Box discussion, 
M. D. Hussie, leader. — 

In the closing session the Executive Committee 
was elected as follows: F. C. Secrest, Chillicothe, 
Ohio; H. F. Krueger, Neenah, Wis.; F. B. Boyce, 
Wellsville, N. Y.; C. H. Casey, Jordan, Minn.; J. F. 
Campbell, Bowling Green, Mo.; Mathias Ludlow, 
Newark, N. J.; E. M. Healey, Dubuque, Iowa. 

St. Louis, Mo., will be the next convention city. 

















Editor Towne telling Maurice J. O’Netll his story. 
President Cloyes of the New England Associates point- 
ing the way 


The great wholesale hardware town of the Missis- 
sippi Valley will have to be up and doing to equal 
the record set by the manufacturing district of 
which Boston is the center. 


The following officers were elected: 

Charles T. Woodward, president, Carlinville, Ind.; 
J. R. Gamble, first vice-president, Wetumpka, Ala. ; 
M. D. Hussie, second vice-president, Omaha, Neb.; 
M. L. Corey, secretary, Argos, Ind.; Milo J. Thomas, 
treasurer, Corunna, Ind. 


President Woodward announced his platform in 
the following address: 


J REGRET that I have not at my command words to 
sufficiently express my appreciation of the honor 
which you have seen fit to confer upon me. And I 
think I may safely add that all of the more than twelve 
hundred members of the Illinois association join me in 
thanking you for the honor you have given the Illinois 
association by electing one of its members president of 
the National. It is the fourth time you have seen fit 
to come to the grand old “Sucker” State for your ex- 
ecutive, and I trust when my time expires you will 
have no cause to regret your action. 
t may be presuming somewhat on my part to keep 
you here when you are probably pretty well tired out 
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M. J. Thomas, treasurer J. R. Gamble, first vice- 
ident 


presiden 


with the work of the past three days. But I believe, 
as delegates to this national convention it is just as 
much your duty to plan for the future as to approve 
the work of the past. Above all, I am very anxious for 
the hearty co-operation of evry State secretary, every 
officer and every delegate here present, and I cannot 
see how you can give that co-operation unless you know 
in part some of the things I desire to have pushed for- 
ward in the work of the National. It is for that reason 
I ask your indulgence while I briefly suggest a few of 
the more important things which should have con- 
sideration. 


Organization Work 


In the past, it has seemed to me, the work of the 
organization has been left too much in the hands of 
the president and secretary. After the convention ad- 
journment there is usually but a short meeting of the 
executive committee, with none other until several 
months later, when the work for the year must neces- 
sarily be well advanced. It is unfortunate that. these 
executive gatherings are often so hurried because of 
the apparent desire of the members to get back home 
I believe no man should accept office in this association 
unless he is willing to sacrifice a part of his time, even 
to the slight detriment of his business, should it become 
necessary. But I am sure any loss his business may 
sustain by such seeming sacrifice will be more than re- 
paid by the broader business knowledge and wiser judg- 
ment which will result from his association with his 
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Mr. and Mrs. Hamp Williams. Good citizenship and 
beauty from the Sunny South 
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M. D. Hussie, second vice- 


M. L. Corey, secretar : 
’ . president 


fellow officers and the greater number of dealers with 
whom he comes in contact. 

I am particularly anxious 
have the fullest support fronfethe State presidents and 
secretaries in order that theif respective associations 
may receive greatest help from the National. Let me 
urge, then, the making of some arrangement whereby 
there may be greater unity of effort among the secre- 
taries. I believe much more real progress can be made 
if the secretaries of the various State organizations 
will formulate a reasonably uniform line of work in- 
stead of each being left to plan his own activities and 
follow his own particular bent. As I see things, the 
secretaries should all make up one big team, pulling 






t the National should 
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The long and short of the North Dakota delegation. 


Hubert Harrington, Fargo and Charlie Barnes of 
Grand Forks 
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“Hoosiers” and “Show me’s”—Left to right: L. N. Slayter, Argos, Ind.; H. P. Sheets, Argos, Ind.; C. O. Morris, 


Breckenridge, Mo.; J. F. Parrish, Hamilton, Mo., and 


the entire load, instead of each attempting to pull his 
own load single-handed. 


Greater Uniformity of Program 


Let me urge also greater uniformity in the programs 
for next year’s conventions. Under past practice each 
secretary has planned his program individually. Con- 
sequently there has come to be too much sameness from 
year to year, and I am afraid some dealers are begin- 
ning to lose interest and feel that convention attendance 
is of little value unless they can get something new. 
Every convention, it seems to me, should be in the na- 











J. M. Campbell, Bowling Green, Mo. 


ture of a short business course, and that practically the 
same program, with only such variations as local con- 
ditions may necessitate, should be used in all the States. 
Then we should have all the dealers m all the States 
thinking and talking about the same problems of. vital 
interest to their business welfare, and you can easily 
see that the prestige of the organized retail trade will 
be much greater where the entire membership is defi- 
nitely thinking about the same things and definitely 
working to the same end. So I am sure a uniform pro- 
gram will accomplish much more than we can hope 
for from the haphazard methods of the past. 








Hungry and happy. A snap shot taken just before the box lunch 
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Squibbs & Co.—A race-track team that ran on an open track without terminals or intervals. Senator Stebbins 


said he wasn’t seasick, but Lew Abbott offers this as evidence. 


The Senator may have been well, but Judge 


Stebbins was certainly mal de mer 


Just another suggestion on this line. You will doubt- 
less agree with me that there is little to be gained from 
the practice of sending National representatives to State 
conventions unless those representatives can be of just 
as much help as possible to the State organization and 
the members in attendance, and can take back to the 
National such information as will assist in its work. 
Sometimes I have doubted whether, under usual pro- 
cedure, the States benefit by these visits in proportion 
to their cost. While the visitor is always treated most 














courteously, he is often given only a few minutes before 
the convention and seldom has full opportunity to pre- 
sent the work of the National as thoroughly as he 
should to impress the value of its activities upon those 
present. 


Delegates Should Work 
I believe the National representative should go to a 


convention for work and that some arrangement should 
be made whereby his time will be entirely at the com- 


A group of Illinois delegates in a happy mood 
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An importation of peaches from the States that a in Montreal. We dare any one to call this shelf 
hardware 


mand of the State officers and membership. Why would 
it not be well to provide a place where he can be found 
during certain hours and an invitation extended to every 
member present to meet him and talk over matters of 
common interest? We all know there are a lot of good 
merchants who are apparently too timid to ask ques- 
tions or express their views before a convention, but 
who would be glad to have the opportunity of talking 
individually with the National representative or discus; 
important trade problems with smaller groups of: their 





fellow dealers. Such a plan, I am sure, would result 
in great benefit to the State and National organizations, 
as well as to the dealers themselves. : 

One of our greatest problems has always been how 
to obtain new members and then how to keep them in- 
terested. The financial benefit derived from our hard- 
ware mutual insurance companies has always been a 
strong feature. The savings from this source are usu- 
ally great enough to hold members after we get them; 
but it does not always make them active in association 


Left to right: Pauly, Boyce, Becherer, Campbell and Doty made a great team 
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Left to right: E. M. Healey, Mrs. Frank Lomas, Mrs. E. M. Healey and Frank Lomas came all the way 
from lowa 


work, which is far more important, because the strength 
of our organization depends not on numbers so much as 
it does on concerted activity. 


Care of New Members 


One plan which has been suggested to me I believe 
is worthy of the most careful consideration by every 
State officer. It is that just as soon as the name of a 
new member is added to the roll he should be written 
to by the president of his own State association. No- 
tice should then be sent to the president of the National 


association so that he in turn may also write this new 
member of his pleasure in welcoming him into the 
ranks, comment on some of the vital things for which 
the association stands, and suggest other things of 
value to the dealer. Such a course may seem needless 
to some of you gentlemen, but I believe the majority 
of dealers will be glad to feel their membership is ap- 
preciated and that the service of the organization is 
theirs to command. 

One thing that is constantly uppermost in the minds 
of your National officers and all the members of the 
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Left to right: G. U. Allen, sales manager hardware department, Carborundum Company; Will Feddery, Hard- 
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Mr. and Mrs. Roy R. Wilson of Decatur, Ill., could see sunshine through the thickest clouds of the 


Argos office is as to how our official publication can 
be strengthened, both from an editorial standpoint and 
as an advertising medium. Of course, the Bulletin gets 
a lot of praise from our members but very little criti- 
cism and fewer suggestions. I believe it is the duty of 
every one of you delegates to study this magazine 
carefully from month to month, the advertising pages 
as well as the editorial section, and if you can see 
wherein the Bulletin might be improved you should 
write to the editor and make such suggestions as occur 
to you. 





F. D. Bowman, advertising manager Carborundum Company; W. L. Hubbard, Scottsburg, Ind., and 


unday rain 


I shall take it as a personal favor if you will write 
me and tell me plainly whether or not the editorial 
matter now appearing in the Bulletin is such as best 
suits your needs, or if in your opinion other lines of 
thought would be more interesting and valuable. It is 
no easy matter to decide questions of this- kind, and fre- 
quently criticism is far more valuable than offhand 
compliments to those in charge of this work. The men 
in the National office are not looking for compliments 
and hot air; they want their work to be just as pro- 
gressive and helpful as possible, and they have a right 





Left to right: Secretary Leon D. Nish of Illinois and Tom Wall of the Canadian Pacific Railway loaded to the 


guards with pleasant memories of a 
Mr. and Mrs. George W. Mason of 


rfect day. Out of three hundred prospects Wall made a million friends; 
t. Peter, Minn., were caught on the sky line; Forrest Secrest and H. A. 


Squibbs in a successful and amusing interpretation of “Car Fare Home” a drama of the races 
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Left to right: J. J. Jennings, Gothenburg, Neb., and Milo Thomas of Corunna, Ind., with a prisoner captured on 


the high seas. 


This has been called a hardware sandwichwith a Corey center; “Rusty” Benham believes in “Silver 


Steel” for work and “Rusty Nail” for pleasure; Mr. and Mrs. A. L. Callow were mighty welcome strays from 


the Inland Empire. 


to look for assistance from you gentlemen who have 
been chosen to represent your respective States in the 
councils of the national body. 

During the past couple of years the Price and Service 
Bureau has been carrying on certain lines of work. 
Are they such as best suit the needs of the member- 
ship, or is there some other activity which can be added 
that will prove of equal or greater benefit? If so, 
write Mr. Sheets and tell him what you think about it. 
I assure you, both your suggestions and criticisms will 
be appreciated by him. It seems to me that the work 
of this bureau should be of vital interest to every .mem- 
ber of our association; to the small dealer especially. 
I am well aware that certain interests are constantly 








They hail from Elma, Wash. 


trying to detract attention from the term “price,” but 
that one word will constantly be before me while I am 
president of this association, because I believe price 
continues the paramount issue, just as it was some 
years ago when the slogan was first started, and that 
readers of the Bulletin should never be permitted to 
lose sight of its importance. 


A Field Secretary 


During President Barber’s administration there has 
been some correspondence with reference to a field sec- 
retary, and I know he has been heartily in favor of 
doing something along this line. I also believe that a 
field secretary might accomplish a great deal for the 


Guides at the big Carborundum plant where young blood and good fellowship prevail 
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A bevy of high class Hoosiers at the Hub. Mr. and Mrs. W. L. Hubbard, Scottsburg, Ind., and Mr. and Mrs. E. 
Barrott, Lawrenceburg, Ind. 


different State associations, as well as dealers indi- 
vidually, if a suitable plan can be worked out; other- 
wise no particular benefit would result to anyone, while 
the additional expense to the National association 
would be very heavy. 

I should not think it good business policy to put a 
man in the field to solicit memberships at a cost of 
several times the amount received in dues. You may 
be assured this matter will receive careful attention 
and that only such a course will be adopted as seems 
for the best interests of the organization. 

Because of the lack of time I have mentioned but a 
few of the things which seem to me most important 
for your consideration. I do not know that any of my 


suggestions are new, nor is it my intention to under- 
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take any radical changes. I do desire to push forward 

the work of the organization along all lines that my 

predecessors have started, and to branch out into other 

channels just as far as seems practicable‘*in the making 

of our association more helpful to its members. 
Co-operation 


I wish I could command words strong enough to im- 
press upon the delegates attending this convention, and 
especially the members of the National executive com- 
mittee, the fact that the welfare of this organization 
depends upon your hearty co-operation, and that when 
any of the people connected with the Argos office write 
you regarding any subject it is your duty to answer as 
quickly as possible, giving all the information at your 
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Left to right: Major Craig, General Dixon, Captain Keith and Colonel Duval, a military contingent from the 
Carolinas 


command. Such letters are not written from our Argos 
office through idle curiosity, but are for the purpose of 
building up some particular part of the organization; 
and if the force cannot depend upon you gentlemen to 
answer such letters and give as much information as 
possible, to whom can they go? 

Let me impress upon you again a matter which seems 
to me very important to the progress of our association. 
I do not want you gentlemen to leave it to me as presi- 
dent of your association to conceive all the new ideas 
for broadening the work of the National during the 
coming year; for if you do, I am afraid my administra- 
tion will accomplish little. But if you will give all these 


matters your earnest thought, and write your sugges- 
tions to me or to others in charge of the work, I assure 
you your co-operation will be warmly appreciated. 

You have spent the money of your State associations 
in coming to Boston as delegates to this national con- 
vention. It is now up to you to pay back, in suggestion 
and advice, every dollar of association money spent on 
this trip. As you sit in your offices at home or go about 
your daily tasks, ideas for the improvement of our 
work will naturally occur to you. Jot them down on the 
spot. If they concern editorial matters, send them to 
Editor Towne. If they pertain to advertising, Mr. 
Riner will be glad to hear from you. If they have 
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Race track officials and potentates of the “Rusty Nail.” 
The popular secretary carried a cushion for two days. He admits the rights and says he 


conferred upon Corey. 


This picture was taken just after the rites had been 


got a few lefts for full measure 


reference to the work of the Price and Service Bureau, 
you know very well Mr. Sheets will appreciate your 
suggestions. 

And now, as you return to your homes in all sec- 
tions of our great United States, let me admonish you 
again not to forget the purpose for which you, the rep- 
resentatives of your various State associations, were 
sent to this convention of the largest, strongest and 
most efficient retailers’ organization in our broad land. 


Secretary Corey’s able address will be given in 
full in the next issue of HARDWARE AGE. 


The Trip from the West 


The Western hardware man who failed to hit the 
trail toward Boston via the “Hardware Special’ 
has much to regret. True, the weather man was 
obstinate, and persisted in sticking to a misty pro- 
gram, but the spirit of hardware optimism refused 
to bow to mere elements. 

The personnel of the party was of the highest 
order, and the itinerary of the trip could not have 
been altered to the slightest advantage. As an offi- 
cial guide and “fixer” the Canadian Pacific Railroad 
Company will never need to apologize for its repre- 
sentative, Tom Wall, who successfully piloted the 
hardware pilgrims from Chicago to the Hub. There 
were no accidents, hitches, or serious delays. There 
was no interference by customs or other officials; 
comfort, comradeship and pleasure were the key- 
notes of the excursion. 


The Ancient Order of the Rusty Nail 


The festivities started almost as soon as the big 
fourteen-coach special pulled out of the Chicago 
Central Station. H. T. Benham, advertising man- 
ager for the E. C. Atkins Company, Indianapolis, 
had worked overtime for months on the ritualistic 
work of a real hardware secret order. The baggage 
coach was loaded with mysterious regalia and initia- 
tion equipment. A number of past masters to 
whom the nail was a “symbol of progress” were soon 
engaged in the ceremonial march, while the mega- 
phone heralded the warning, “Make way for the 
Rusty Nail”! M. L. Corey, the genial secretary of 
the National Association, was the first to be honored 
by receiving the degrees. The marks (of honor) 
conferred were easily distinguishable, and Corey 


was awake long after the Grand Council had ad- 
journed for the night. 

Not to be outdone in progressiveness, the big 
Wisconsin delegation staged a preparedness parade 
in full regalia, and the versatile “Squibbs” of Amer- 
ican Steel & Wire fame played drum major to a 
traveling concert that never missed a coach on the 
entire train. No light-hearted delegate will soon 
forget the musical version of Mary’s indigestion 
episode, or the three inward cheers followed by the 
college yell, “Oysters! Oysters! Oysters! Raw! 
Raw! Raw!” The applause was deafening. 

It wasS a merry evening of the get-together order, 
and the jolly bunch that rolled into their berths at 
12.30 were no longer strangers. They were friends. 


All Aboard for Niagara 


It was a little after schedule when the excursion 
rolled into Toronto, and the busy delegates were 
hurried across the wharf to the big lake steamer 
for a trip to Niagara. George N. Allen, sales man- 
ager of the hardware department of the Carborun- 
dum Company, Niagara Falls, with W. J. Feddery 
of HARDWARE AGE were at the dock to meet the 
excursionists as they crossed the gang plank. It 
was a beautiful trip across the peaceful Lake On- 
tario, and in spite of frequent showers the decks of 
the steamer were crowded. At 11 a. m. the boat 
docked at the little city of Lewiston, where the party 


-was taken in charge by F. D. Bowman, advertising 


manager for the Carborundum Company, and 
started on a delightful trolley trip to Niagara City 
and the Falls. From this time on until the excur- 
sionists left Lewiston for the return trip every 
delegate was a special guest of the Carborundum 
Company, which more than lived up to its enviable 
reputation as a royal entertainer. 

Packed in the big excursion cars the delegates 
were whisked away over the wonderful Niagara 
Gorge route, past Brock’s Monument, the Devil’s 
Hole, the Whirlpool and the Rapids to the city of 
Niagara and out to the big Carborundum plant, 
where a corps of efficient guides piloted them 
through every nook and cranny of the famous fac- 
tory—the largest in Niagara City. Here the dele- 
gates saw the gradual evolution of a few common- 
place materials into abrasive material, and the proc- 
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Left to right: M. L. Corey, National secretary; George A. Allen, Allen Hardware Company, Buffalo; George N. 
Allen, the Carborundum Company; and C. T. Woodward, president, National Retail Hardware Association, were 
snapped at Niagara 


ess of manufacture of the hundreds of Carborun- 
dum sharpening devices. It .was a practical lesson 
which will not soon be forgotten by those fortunate 
enough to visit this wonderful factory. 

Returning to the city after the tour of inspec- 
tion, the hardware guests were taken to the Inter- 
national Hotel for the Carborundum banquet. 
There were cigars for the men in neat Carborundum 
stock boxes and beautiful bouquets of sweet peas 
for the ladies, as well as souvenir Carborundum hat- 
pins and stickpins for all present. 

At the close of the banquet, President C. T. Wood- 
ward of the National Association expressed to the 
Carborundum Company in fitting words the appre- 
ciation of the delegates for the royal entertainment. 
This was responded to by Mr. Allen. 

Immediately after the repast the delegates were 
taken on an automobile trip about the Falls and 
through the various roads to Goat Island and other 
interesting places, returning to the hotel about 4 
p. m. 

The balance of the afternoon was given to general 
sightseeing, the cars returning to the boat at 5.30. 
On the return trip considerable time was spent at 
Niagara on the Lake, where a Canadian contingent 
of 14,000 soldiers was encamped. A good deal of 
amusement was afforded in the throwing of cigar- 
ettes to the waiting “Tommies,” who scrambled for 
the smokes and cheered the hardware crowd. 

It was fairly late when the boat docked at 
Toronto, and after short trips through the streets 
of the Canadian city the tired excursionists turned 
in for a few hours’ needed rest. 

Sunday morning found the special at Kingston, 
and at 8 a. m. all were aboard the steamship Toronto 
in a lively scramble for breakfast. Nobody re- 
mained long in the dining saloon, for all wanted to 
be on deck when passing through the famous Thou- 
sand Islands. Words are inadequate to express the 
beauties of this portion of the trip. Cameras were 
busy despite the clouds and rain, and the panorama 
of beautiful islands and summer homes will not soon 
be forgotten. 

At Prescott the excursionists were transferred 
to the steamer Rapids Pride, on which the balance 
of the trip to Montreal was made. After lunch and 
before the famous rapids were reached, the entire 
crowd assembled in the big center cabin for the 


“Races,” a series of strenuous and laughable speed 
contests, under the able direction of H. A. Squibbs 
of the American Steel & Wire Company. 

The betting was heavy and the handicaps light. 
When the flag dropped on the final race the bookies 
marked up results as follows: 

Bottle Race—Harry Hanberman, 
He won by a length. 

Candle Race—A. D. Banta, 
Three candles to the good. 

Free-for-All—Curtis Morgan, Columbia, Miss. A 
clear field. 

. Shoe Race—Karl Hangen, Appleton, Wis. 
by a shoestring. 

Speed Contest—Mrs. J. J. Fischer, Newport, Ky. 

Neatness—Mrs. A. E. Towne, Argos, Ind. 

Needle Threading—Mrs. C. T. Woodward, Carlin- 
ville, Ill. 

Children’s Peanut Race—Elimination contest 
brought the contestants down to Master Richard 
Shanklin of the Shanklin Hardware Company, 
Frankfort, Ind., if you please, and Florence Wal- 
lace, Elgin, Ill. In the finals, Florence put wings 
to her peanut and galloped home the winner. Ap- 
propriate prizes were presented to the lucky jockeys. 
During the progress of the races, the Kangaroo 
Court held its sessions, and Moys of Colorado and 
L. S.. Soule of HARDWARE AGE were duly imbued 
with respect for law and order—even that class of 
law and order represented by Judges Abbott and 
Stebbins. 

After the closing of the race tracks the crowd 
again headed for the upper decks to hold their hats 
and breath, as the trusty pilot shot the boat through 
the perilous rapids of the St. Lawrence to the big 
landing dock at Montreal. 

A mention of Montreal would be incomplete with- 
out due reference to Fred C. Lariviere, the most 
progressive hardware merchant in the Dominion. 
It was to Mr. Lariviere that the delegates were in- 
debted for the automobile ride through the quaintly 
beautiful streets of Montreal and the inspiring 
sacred concert by the Choral Association of St. 
Louis de France in the famous cathedral of the same 
name. 

Mr. Lariviere kept open house at his model hard- 
ware store. The visitors were shown through the 
various departments and treated to liberal refresh- 
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ments. E. H. Evans of Tracy, Minn., voiced the ap- 
preciation of the delegates and Mr. Lariviere re- 
sponded with a ringing welcome to Montreal. The 
whole-hearted hospitality of this liberal-minded 
Canadian merchant made a most pleasing impres- 
sion on the big Western delegation. In this connec- 
tion it would be well to mention that Mr. Lariviere 
has had printed a complete description of his estab- 
lishment and methods, which he will gladly mail to 
any hardware dealer on request. Montreal may well 
be proud of Fred Lariviere and the business insti- 
tution which bears his name. 

Leaving Montreal at 11 p. m. Sunday, the excur- 
sion traversed the route of the Boston & Maine Rail- 
road through the Green Mountains and various his- 
toric places of Revolutionary fame. It was a new 
and novel scene for the Westerner, and one thor- 
oughly enjoyed. It was almost with regret that the 
big delegation, 300 strong, stepped from the coaches, 
safe, sane and happy, in the city of Boston. The 
Hardware Special had become a cherished memory. 

Right that minute Alexander Chandler, Charley 
Underhill, A. C. Lamson, Bill Beal and Gordon of 
the New England Association got busy. They would 
shine as good entertainment stars in a heaven where 
beacon lights were as common as Bunker beans are 
in Boston. Every man was there to show the West- 
erners that Boston was more than a city of dead 
heroes. 

The delegates, after registering at Paul Revere 
Hall, were treated to a band-box dinner that was 
music to an empty stomach. 

That evening the ladies were tendered a reception 
at the Hotel Lenox, and the boys beefsteaked at a 
Puritan dinner, which was reported to be pure in 
name only. The New England Hardware Associa- 
tion, which gave the dinner, through President H. 
G. Cloyes, said that the plans were to chew beef- 
steak to a cabaret accompaniment, and that was the 
story. Good food, aprons and caps for everyone, a 
string of entertainers as long as the Lincoln High- 
way, with scenic spots shifting like sunlight and 
shadows—say, what’s the use trying to describe it? 
The early whistles and the last cars mingled their 
noises when the crowd broke up. The procession 
was headed by a Stutz Racer, but every little Ford 
in the gang stuck to the pace. For many it was a 
forty-eight-hour shift, but no one complained. 

Tuesday was culture day, and the ladies were 
treated to an automobile tour appropriately called 
“Historical Boston.” In the evening the visitors 
were entertained at a pop concert, where the Boston 
Symphony Orchestra gave a musical treat long to 
be remembered. One Western delegate filed an ob- 
jection on the grounds that he didn’t like pop, but 
by special dispensation he was accorded exceptional! 
privileges, and was glad he changed his mind. 

Wednesday was a double-header for the fair sex. 
Starting at 1.30 p. m. they were treated to an auto- 
mobile tour to Lexington, Concord and Waltham, 
returning in time to slip on their prettiest and 
join the hard-working male contingent on a trolley 
ride along the shore. At Revere Beach special cars 
unloaded right in front of a place called the Pit. 
Air blowers, chute-the-chutes, safety firsts and 
human roulettes made pin-wheels of the venture- 
some and buried dull care with fitting ceremonies. 
It was a splendid training school for the dance 
which followed. There was no limit to the return 
trip, and delegates from scattering States returned 
to Boston singly and in groups at irregular hours 
until morning, to dream sweet dreams of miles of 
polished floors and acres of tangos. 

On Thursday a special storm-proof steamer took 
the ladies to Plymouth. Bill Beal is reported to 
have said that it was one sweet day when the 
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chickens of Plymouth were not all Plymouth Rocks. 

While the ladies were peeking at the names on 
Plymouth Rock the boys were on an automobile trip 
to Harvard University and a number of other his- 
toric places. They saw the Old State House, Liberty 
Tree, the birthplace of Benjamin Franklin, Old 
Charter House, Bunker Hill, Green Dragon Inn, the 
Adams House, the Boston Common, the Old South 
meeting house and King’s Chapel. Hubert Har- 
rington of Fargo, N. D., said he felt as if he had 
taken a bath in American history and dried him- 
self on the Declaration of Independence. It was a 
treat which Boston only had to give, and everyone 
felt more American when the trip ended. 

That night was Telephone Pacific Demonstration. 
At Convention Hall 800 telephones were placed at 
the convenience of the delegates, who listened to 
the voices of prominent hardware people from 
Argos to Los Angeles. New York, Buffalo, Detroit, 
Chicago, Omaha, St. Louis, Denver, Salt Lake City, 
San Francisco and Seattle sent pleasant “hellos” 
to hardware people. One. woman came to Boston 
clear from San Francisco to talk back to her hus- 
band! Secretary Tom Dixon said that one of the 
Carolina delegates expressed a wish that his wife 
would travel as extensively when she was in a 
talking-back mood. 

Friday was Picnic Day. At 9 p. m. the steamer 
left Rowe’s Wharf for Pemberton. 

This was the big outing day of the convention— 
a real out-of-door day, filled to the brim with the 
games and sports of by-gone days. 

The first thing on the program was a good old- 
fashioned ball game between the New England Red 
Sox and the National White Sox. It was a walk 
away for the gentlemen in brilliant hose and the 
checked-up returns showed a total of 12 to 4. 
Muggsy McGraw is said to hold options on nine- 
tenths of the performers. We congratulate Mac 
on his foresight. 

At the finish of the National game the jolly 
hardware contingent was treated to a regular old- 
fashioned shore dinner such as only the New Eng- 
land beaches can produce. It was some sport for 
the Eastern bunch teaching their Western brothers 
the inner beauties of razor clams and real ocean 
lobsters, and watching the facial contortions as the 
new converts took the baptismal rites. When the 
healthy Western appetite had reached the lobster 
limit, and clams no longer appealed, the crowd took 
an adjournment to the improvised race track for 
the finishing stunts. Those who believe that a 
woman’s arm is not built for a ball-throwing stunt 
should have seen Mrs. J. B. Pierce of Brodhead, 
Wis., heave the pill in the finals of the ladies’ long- 
distance throw. She was closely followed by Mrs. 
F. W. Arndt of Blair, Neb., who also produced a 
In the All Ladies’ throw 
Marjorie Fiel of Waltham upheld the Massachusetts 
honors with a perfect score. Mrs. J. J. Fischer of 
Newport, Ky., was a close second. 

Then came the National ladies’ potato race. It 
is hard to realize the speed with which the fair 
sex took the number of those scattered spuds. Mrs. 
Johnson of St. Cloud was first at the finish, while 
Miss Caroline Kohlmeier, New York, copped the 
second prize, and Mrs. Frank Banta of Low Point, 
Ill., was a close third. In the all ladies’ potato 
race Mrs. Anton Hitt] of Boston was first to cross 
the tape. Mrs. H. G. Clyes of Melrose was next 
in line. Then followed an exhibition of fancy 
swimming and diving by the Brookline swimming 
clubs, and many a Western bathtub of the future 
will® reveal training stunts fashioned after the 
brilliant exhibitions of the Brookline water fowls. 














Publicity for the Retailer 


Good Ads on Garden Tools—A Business-Getting Circular 
—Cashing in on “Preparedness”—Troubles of a 


Hardware Ad Man in Australia 
By BURT J. PARIS 





Can’t Get Newspaper Co-operation 
No. 1 (2 cols. x 9%4 in.).—One of the favorite 
gems of advice that is handed out to us more or less 
regularly is to the effect that if we take a look at 





Warm Weather Wants 


For Your Kitchen 
At NOCK and KIRBY’S. 


ATMOSPHERIC KEROSENE STOVES AND 
METHYLATED SPIRIT GAS STOVES THAT 
ALMOST EQUAL CITY GAS IN QUICKNESS. 
CONVENIENCE, AND CHEAPNESS. 











PRIMUS THE ~CAESAR” 
gree orgy METHYLATED SPIRIT 
erosene 
Stoves Praesent 
‘AS CITY GAS, 

easily lead the AND SUST AS CHEAP.: 
world in port- 
able oil stoves 8 / 6. 





Everybody knows how they work. You 
charge them with Kerosene, then operate 
_ Air Pump, cpply a match, and away 
she goe 


The.oil is burned in conjunction with the 
air pumped in-—forming an atmospheric 


flame suitable for baking, boiling, roast- 

ing. grilling, frying, toasting, or any 

thing at all. 

That's the GENUINE “PRIMUS.” And 

make sure you get it! Genuine “Primus” 

Stoves are made in Sweden, made of 

Pure Brass,‘and have the name “Primus 

Stamped upon them. Here follow the 

prices:— 

No. 30 “PRIMUS” 7? soot ng noisy burner, 
with Top Ring. 9/6 e 

No. 34 “PRIMUS” 1 bathe silent burner, 
with Top Ring, 9/6 eac 

No. 0 “PRIMUG” Pe ee noisy burner, 
with Top Ring, 11/6 e 

No. 4 “PRIMUS” wae a nen burner, 

h Top Ring. 11/6 e 

No. 1 “PRIMUS” — aed burner, 
with Top Ring, 12/6 e 

No. 6 “PRIMUS” STOVE, silent hurner, 
with Top Ring, 12/6 each. 

No. 100 “PRIMUS” STOVE, a special 
pattern that packs into a small space 
for travelling, 10/6 eacx. 


No. 120 “PRIMUS” STOVE, Complete 
with a cast. iron stand. 12/6 each 





This wonderful Stove has NO WICKS to 
og about—and there's no pumping to 
9 


It resembles an. ordinary iron Gas ane. 
with a neck curving | u: 

minating in a covered Solid Brass Spirit 
Holder A solid brass Supply Tube 
compacts? this holder with a Solid Brass 
Perforated Burner and a Regulator. 


To light the Stove, you turn the Regu- - 


lator slightly to admit spirit te the Bur- 
ner, and apply a match. 


As the Solid Brass Supply Tube gets 
hot, the Methylated Spirit is converted 
into GAS, burning with an” intensely 
hot, clear, SAFE, smokeless flame 


AND REMEMBER THE REGULATOR 
ENABLES U TO CONTROL THE 
HEAT wiTH THE SAME or 
AS IF IT WAS A CITY GAS JET. 


“Caesar” — ONE QUART water tu 
Simin. and b s fof — HOURS ona 
HALF- P INT a BSp'A 


Price, 8/6. 


CARRIAGE EXTRA. 
(Packed weight of Stove is under 14lb.) 








"Phones: 


City 4030 (six lines). 


ALL GEORGE-STREET TRAMS STOP AT OUR DOORS 


NOCK AND KIRBY, LTD, 


“The Home of Noted Low Prices for General Hardware and Drapery,” 
188, 190, 192, 194, 198A GEORGE-STREET (near Circular Quay), SYDNEY. 
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the conditions under which the other fellow is 
working, we will better appreciate our own lot in 
life. So then it may make us more appreciative of 
our own opportunities as well as be a matter of 
interest to us to hear a tale of woe from a fellow 
hardware dealer in far-off Australia. We quote 
from a letter received from Harold T. Nock, of 
Nock & Kirby, Ltd., Sydney, Australia: “At inter- 
vals we have remarked upon the difficulties which 
confront the ad writer in this part of the globe and 
we can relate another little incident which shows 
the way the wind blows in that respect. Noticing 
that a certain newspaper ad had got into a groove 
in the use of display type, so that when we didn’t 
have “A” we got “B” dished up and vice versa, we 
wrote a respectfully remonstrative letter and re- 
quested the favor of a “rough pull” to acquaint us 
with the different faces of type their composing 
room stocked. Dead silence greeted this applica- 
tion and a repetition of the request still finds us 
waiting, waiting. Do you wonder that ad men here 
often groan inwardly and pray for the blessing of 
enterprise to descend upon the heads of our news- 
paper proprietors?” Contrast the conditions out- 
lined by Mr. Nock with the conditions existing in 
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Pennsylvania Self Sharpening 


LAWN MOWERS 


COST NO MORE BUT LAST MANY TIMES LONGER THAN 
RATTLETRAP MOWERS. 


+ Why Buy a Lawn 
; Chewer 


* When you can get a Pennsylvania Quality Mower for $2.75 and 
> upward to $11.00. 


: The New Styles 


~ Great American, Orchid, and Daisy are unrivalled for easy rum : 
ning and clean cutting. Sizes 12-in., 14-in., 16-in. and 18-in.; 3, 4 « 
and 5 knife reels. Come in and see them. + 


BOGCS’ QUALITY HARDWARE STORE { 
Elizabethtown, Pa . . 
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No. 2—Taking the bull by the horns 
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GARDEN SEEDS 1 TREY GARDEN SEEDS FREE! 


Saturday, April 29 Saturday, May 6 Saturday, May 13 Saturday, May 20 
On these days we will give absolutely FREE with each purchase of Garden Tools amounting to 5Q¢ a package of vegetable 
or flower seeds. With each purchase of tools amounting to $1.00 or more we will give a package of both vegetable. and flower seeds 
or two packages of either vegetable or flower seeds. 
THE QUALITY OF EMERSON’S SEEDS IS KNOWN TO EVERY GARDENER—WF. SELL ONLY THIS WELL KNOWN KIND. 
BUY YOUR FARM, GARDEN AND LAWN TOOLS HERE, Secu yeni a Reliable Make at Low Cost. Look Over This List Carefully 














Hose Reels ....... 75c to $8.00 | Lawn Trimmers .....:... $2.50 | Hoes ........20---- 25c to 75c 4 Rakes ....-; laceeneae 25c to 75c 
Rubber Hose, foot ... 8c to 16c | Flower Boxes, 18 yore to 36 vy Garden Sets for ase e198 Ges a covccovcess 65c to 90c 
" 1.00 1.265 F 
Wheelbarrows from ...... $2.25 Hand Cultivators.. 25c, 50c, 75c | Grass Shears ..... 25c to $1.00 Weeders ...recccees 10c to 25c 
Rabbish Burners. Lawn. Mowers from ....$3.00 Up | Pruning Shears ... 25c to $1.50 | Forks from ........... 65¢ Up. 
Galvanized Sprinkler Cans. Lawn Sprinklers ........ 25c Up }] Pruning Knives’ from....50c Up | Spaders ........+..- 75c to 90c 
Poultry Netting Flower Bed Guard Field Fencing Spraying Material 


Some of these articles you need. ss ene tee: 9 th eral ay 
*‘The Home of Desirable Merchan 


H. M. WAITE HARDWARE CO. 


185-189 FRONT STREET, Tel. Park 4657 Branch Exchange. WORCESTER, MASS. 
Twenty-Six Years in the Same Location 
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No. 4—Garden tools well presented 
THE HARDWARE STORE OF PROGRESS 
Corning & Haskins, Cincinnatus, N. Y. 
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Hot Air Furnaces, Steam and Hot Water Heating Fencing--Field, Hog and Poultry 
We are members of the National 5 
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Lichtntee Red tala datin ain Pumps and Matwrial for Drive and Dug Wells 
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The only machine which does not injure the cow. We have recently secured confidence in the work that this machine | We also tarry LIME-SULPHUR” SOLtr ION, ARSENATE OF LEAD ead other 
ageney for the Sharples. Will be to give you literature, talk it over with does that we put one in your home for —— LEN © have one for you. If you 
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and Supe 6 guarantee the machine and the work it does Call uw up like it, all you have to do is to notify us 
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No, 5—An informative circular on new lines 


over 25 years and know just how to do it. 


We also make a specialty of rubber roofing 
and sell for our best, the BURACK BRAND 
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this country where the newspaper publisher is will- 
ing and eager to co-operate thoroughly with the ad- 
vertiser. Perhaps if this were not true, some of us 
would at once take a keener interest in newspaper 
display. Such a statement as this should enthuse 
every hardware man to take full advantage of the 
typographical service offered by his newspaper. 
Mr. Nock sends us an ad, reproduced herewith, 
which is a very fair specimen of typography, but 
no doubt it took some pulling and hauling to get 
the ad finally in this shape. The ad features, two 
warm-weather helps, and the text is well worth 
reading—the subject is given thorough presenta- 
tion. We would like to see some copy of this cali- 
ber used in featuring oil stoves for summer cook- 
ing. Note that economy as well as convenience and 
comfort is featured. 


Putting It Strong 

No. 2 (2 cols. x 4 in.).—Very often the tendency 
to buy entirely according to price can be mate- 
rially checked by a sharply-worded ad of this kind 
emphasizing the fact that it is entirely possible to 
combine quality with low price if one will but look 
around. Read over the ad and you will see that the 
thought is well calculated to stop the reader and 
make him do some thinking before he buys. The 
Boggs Company followed this ad with another 
which was descriptive of the mower, dwelling espe- 
cially on its sturdy construction. Sent us by Boggs’ 
Quality Hardware Store, Elizabethtown, Penn. 


It Brought the People to the Store 

No. 3 (2 cols. x 20 in.).—F. E. A. Schilling of 
Marietta, Ga., sent us this ad and tells us that it 
was the means of bringing callers to the store. To 
begin with, the ad carries a very interesting head- 
ing, which ties up perfectly to the illustration. The 
first paragraphs hold interest as you can prove to 
your own satisfaction by perusing them. The 
“nub” of the ad is found in the fourth paragraph, 
where Mr. Schilling puts a local meaning on “pre- 
paredness.” The whole ad is a straight-from-the- 
shoulder talk, and it is little wonder that it pro- 
duced ample results. Typographically, the ad is 
very creditable: easy to read and an attention 
getter. 

A Good Tool Ad 

No. 4 (3 cols. x 7%4 in.).—This ad comes to us 
from the H. M. Waite Hardware Company of 
Worcester, Mass. An excellent cut, special offer 
and complete text combine to make this a business 
puller. A large assortment of tools are listed with 
prices and the seed offer makes for quick action. 
The Waite Company ran another similar ad in 
which they used a halftone cut showing a group 
of garden tools originally brought to their atten- 
tion by this department. This cut was first used 
by MacCarthy & Harper of Baltimore, Md. The 
Waite Company used this cut in a circular and now 
in a newspaper ad, which illustrates in a forceful 
manner the value of watching what your fellow 
merchants are doing in an advertising way. 

Providing Full Information About New Goods 

No. 5 (934 in. x 13% in.).—Corning & Haskins, 
Cincinnatus, N. Y., sent us this circular, which is 
distinguished by the thoroughness with which it 
presents a number of seasonable lines. This text is 
really comparable to detailed talk by a salesman. 
It provides information that is desired on goods 
that are being bought. There are no prices, and 
the idea of the whole appeal is to interest the 
reader sufficiently to induce him to visit the store. 
In this connection, we suggest concluding the cir- 
cular with a definite invitation to visit the store 
and inspect the new goods. This will serve to crys- 
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Listen to«=« 


F.F. A. 
S CHILLING-- 


He’s Talking “Straight Goods” to 
All Hardware Buyers, 


Do you want to save from from 20% to 33° 1-3% 
on your Hardware? 


Do you know, oft account of the war in Eu- 
rope, that the cost of all raw material has goneup 
and will go considerably higher, some supplies 
being unobtainable. 


Iron and .Steel- has advanced. 126%; Wire 
80%; Brass, 205%; Zinc 220%; Copper 155%; 
' Screws 98%; Bolts 140%; and Lead, Aluminum 
Paper, Woodenware, Rubber, ete., has advanced 
in similar proportions. But— - 


I Believe In 
Preparedness-- 


and I prepared myself against these violent ad- 
vances, by buying my goods and paying cash 
for same. before the prices advanced and I am 
going to give my customers the benefit of my 
savings. 


Money can be picked up in my store on 
Heavy and light Hardware, Iron, Steel and wire 
goods, Plows and Plow Gear, Blacksmith’s Tools 
and Supplies, Field and Garden Tools, Wire 
Fence, Nails, Roofings, Builders’ Hardware, Mill 
and Engine Supplies, Stoves, House furnishing 
goods, Sporting Goods, Tools and-Cutlery, Auto 
Tires and accessories, etc. 


i Mean What a Say, that from nowon 


it will pay you 
to come to my store and see my goods and get 
my prices before you buy: elsewhere, and if you 
don’t trade with me we will both lose money. 


Don’t Worry About Increased 
Prices--I Have Protected You. 






























This is the store---this is the time, and this is your 
invitation to come and get acquainted and share in my 
profits and savings. 


Bist Goods, Lowest Prices and 
Quickest Service 


| F.E. A. Schilling 


The “Diamond Edge” Store 








No. 3—An appeal that got the people inside the store 


tallize the natural impulse of the reader. The cir- 


cular is very well displayed. 


F. J. WETMORE, who has for the past five years 
traveled in the South for Surpluss, Dunn & Co., 74 
Murray Street, New York, is now associated with the 
retail hardware business of Alley Brothers, Babylon, 
N. Y. One of the partners, Sidney Alley, died recently. 
Arrangements have been made whereby Mr. Wetmore 
will become a stockholder in the company upon the 
settlement of the estate. 
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A Comparison of Past and Present Laundry Methods and 
Suggestions for Building Business Through the 
Sale of Washing Machines 


By L. S. 


VE was not entirely a child of misforcune. 
Sunshine as well as shadow marked her un- 
draped existence. The snake was merely an 

incident in her eventful career. True, she faced a 
run of hard luck in her fruit venture and had a 
mortgage foreclosed on her garden spot, but think 
of the lemons she missed! There was no such day 
as “Blue Monday” in her calendar. She never wore 
the skin from her knuckles on the corrugations of 
a modern washboard or tried to talk to the ice man 
with her mouth full of clothes pins. She never 
had a whiff of hot soap-suds or gaged the heat of a 
flat-iron by allowing a damp forefinger to sizzle on 
its red-hot bosom. Her dainty wardrobe never 
faced the laundry test, and the Fig Tree Vepart- 
ment Store was always on deck with a special in 
one-piece suits. Incidentally, Adam came in for a 
few peaceful hours. He was never called at 4 a. m. 
to pump the wash water; never had to empty the 
tubs or furnish motive power for the wringer. 
Also, he never bumped into the vocabulary of an 
irate female after a faulty clothes line had pied the 
family wash. 


The Tragedy of the Washboard 


Joking aside, the average woman of to-day cer- 
tainly does hark back to the dark ages for her wash- 
ing equipment. The washboard is-nothing more or 
less than a mechanical improvement on the old rock- 
pounding laundry process. I say mechanical be- 
cause the old back-breaking element is still there. 
The hand process is a relic of barbarism and as 
unsanitary as it is unprogressive.. Certainly there 
is nothing healthy in standing humped up over a 
vile smelling tub and slopping one’s arms up and 
down in filthy water, and there is always a chance 
for some slight skin abrasion taking on a load of 
germs or microbes. It is in the same class with a 


SOULE 
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sewer job and the pay in most cases is considerably 
less. Sometimes I think there should be a society 
for the prevention of cruelty to women, whose first 
problem should be the permanent elimination of the 
washboard. I’ll wager they could work up a demon- 
stration that would make the Preparedness Parade 
look like a Sunday School picnic. 


Placing the Responsibility 
Just who is to be blamed for woman’s wash-day 


’ status, anyhow? Surely not the one who wears the 


premature hump and calloused knuckles. She plays 
the game strictly in accordance with the established 
rules. Is it the common every-day man, whose wife 
puts out the family washing in an effort to curb 
expense? In a measure, yes. However, he is not 
the principal offender. His is an error of the head 
rather than the heart. He simply hasn’t thought of 
the matter in its true light. Who then is the real 
culprit? It is our old friend the hardware man 
who has kept the shackles on woman and crippled 
his own profits by neglecting to preach the merits 
of the power washer. Just another case of “asleep 
at the switch.” 


The Need of a Washing-Machine Campaign 


The average man loves his wife. He wants to 
save her all the labor and worry possible. Any rea- 
sonable proposition that spells ease for the mother 
of his children will get an interested hearing. It is 
up to the hardware man to furnish the proposition 
from a washer standpoint. There are many sec- 
tions of this country that are in line for a live, up- 
to-date campaign for the sale of power washers. 
Wherever such a campaign has been energetically 
pushed there has been a healthy increase in the 
washer business. The proper appeal has never 
failed to bring the right response. Human nature 
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is the same in Maine as in California and what has 
been done in other localities can be duplicated in 
your territory. It is only a question of putting 
your shoulder to the wheel. A campaign of this 
nature, so far as electric machines are concerned, is 
necessarily confined to localities where electric 
power is available. However, there is an unlimited 
field for the sale of machines operated by gasoline 
engines or water power. Windmills and tanks are 
as common as silos and every really progressive 
farmer owns or would like to own a gasoline engine. 
It is almost a necessity on a well-regulated farm. 
There is the water to pump for stock and irrigation 
purposes. There is wood to be sawed and food to 
be chopped or ground. The farmer has not been 
slow to realize the advantages of power as applied 
to his own particular work, but he needs to be 
shown the methods of utilizing that power in the 
solution of his wife’s problems. 


Starting the Washer Campaign 


Start the campaign with a few good live adver- 
tisements in your local papers and a well-planned 
window display. This will start talk along the line 
of washing machines and pave the way for real 
work. Then stage a washing exhibition for some 
Saturday when the farmers’ wives will be sure to be 
in town. Have a power washer set up in some con- 
venient place in the store and make arrangements 
for a woman operator. By all means get a rather 
small, nice-looking demonstrator because you want 
to create the impression that little or no labor is 
necessary. Have her rehearse her part until she is 
letter perfect and dress her to fit the part. Take 
your mailing list and classify it according to the 
conditions of the country, then get up a set of form 
letters or circulars to fit those conditions and send 
them out. Put in the personal appeals that fit the 
individual cases. Follow the circulars with neatly 
printed invitations to attend the demonstration and 
partake of light refreshments. The refreshment 
proposition always gets them and is really inex- 
pensive. When you have the outside features of 
the game well under way get busy with your sales 
force. Study your line of washers until you are 
able to talk intelligently regarding the process of 
manufacture, the material used in construction and 
the methods of operation. Make yourself thor- 
oughly familiar with the working parts and pick 
out the points in which your particular make of 
machine excels others. Get your salesmen together 
and see that every man in the bunch is trained to 
the same degree of thoroughness. Don’t neglect 
this important feature, as more washing machine 
sales are lost through lack of knowledge than from 
all other sources combined. Knowledge is the one 
point where the catalog house is strong. Their ad- 
vertising men know the wares they are endeavoring 
to sell and they also know how to put their knowl- 
edge across. You have the same opportunity to 
learn and a better chance of applying your knowl- 
edge. 

Staging the Demonstration 


When the big day comes put your demonstrator 


147 


to work and see to it personally that she follows 
directions that accompany the machine. Have 
plenty of advertising material on hand and pass it 
out in a way that will create the impression that 
you are giving the customer something worth while. 
Don’t pile your washer literature on the counter and 
decorate it with a “Take One” sign. Pass out the 
material to each prospect individually and accom- 
pany it with a few suggestions whenever possible. 
The manufacturers will gladly furnish all such ma- 
terial you may need and the personal touch puts 
just the right finish on the advertising. 

Be sure that the engine used is perfectly clean 
and also the connecting parts. If a woman once 
gets the idea in her head that her clothes are going 
to be fouled with engine grease, she becomes a 
knocker instead of a booster. 


Sales Talks and Arguments 


If the farm women of your community still use 
the hand method there is reason for their choice. 
Usually that reason is her husband. Cost has made 
a stronger appeal to Mr. Farmer than the benefits 
derived. There is only one method of meeting the 
expense argument and that is by education. Show 
the farmer the difficulties of the hand process and 
the ill-effects of strained position and irksome labor 
on the woman of his choice. Try to get action on 
his conscience. If his conscience is dead, then fight 
fire with fire. Bring up the matter of health and 
dwell on the losses he is bound to sustain through 
lost time, drug and doctor’s bills, not to mention 
the undertaker’s mite. A good heart-to-heart télk 
along this line can be made to reach under his skin 
and touch the income nerve. 

Sometimes it is the woman who is short-sighted 
enough to buck the purchase. She may have the 
idea that the dollies of the washer will injure her 
laces and fine linens. Demonstrate how such pieces 
can be placed in thin-mesh bags where the machine 
parts cannot harm them, and still be washed thor- 
oughly. Perhaps she doubts the ability of the ma- 
chine to get the dirt out of the clothes. Show her 
the error of her belief. Any form of dirt that soap 
and water will eradicate can be taken out of clothes 
by a washing machine. You can easily demonstrate 
this to her satisfaction. Keep a record of those 
who fail to buy and use follow-up advertising. Get 
pictures of successful machines in operation and 
mail them to those who have not purchased. 

The expense of a demonstration as suggested is 
slight. The manufacturer will co-operate with you 
and will in all probability furnish the demonstrator. 
The increased sales in the general hardware lines 
will. care for the additional cost. The advertising 
value of such a campaign cannot be over-estimated. 
It brings your store before the public in a new light. 
Besides, there is always the possibility of selling 
some gasoline engines and the attendant machinery. 

It’s good live business any way you look at it, 
and every washer sale means relief to some over- 
burdened woman. Be a benefactor with a profit 
attachment. It can be done through the sale of 
power washers. 
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“ The Recognized List ” 


ARDWARE AGE has a few suggestions 
to make to the National Association of 
Automobile Accessory Jobbers. These 

Suggestions may not be at all pleasant to 
those controlling the movements of this body, 
but they will at least be constructive, and 
may prove a warning that these gentlemen 
are fooling with high-voltage wires. 

To begin with, the readers of HARDWARE 
AGE probably want to know who the Na- 
tional Association of Automobile Accessory 
Jobbers really are. 

The association is composed of approxi- 
mately one hundred jobbers of automobile 
accessories, who pay an initiation fee of two 
hundred dollars and dues of five hundred 
dollars a year. The railroad expenses of 
representatives are paid for attending the 
general meeting, and they are given five dol- 
lars for each session attended. Manufac- 
turers of automobile accessories are ad- 
mitted to associate membership, the dues be- 
ing one hundred dollars a year. Below is a 
statement regarding the requirements to be- 
come eligible to associate membership, which 
numbers about one hundred and ten. 

RESOLUTION ON PAGE 25 OF THE MIN- 
UTES OF THE AUTUMN MEETING, OCT. 
19-22, 1915. 

STATEMENT OF SO-CALLED “CODE OF 
MORALS” AND DEFINITION OF A LEGITI- 
MATE MANUFACTURER. 

“An eligible manufacturer is one who pro- 
duces one or more accessories on which his 
policy is to establish a consumers’, a dealers’ 
and a jobbers’ scale, does not solicit con- 
sumers’ business and maintains his own 
scale to both dealer and jobber. Legitimate 
exception to be considered according to es- 
tablished customs of the trade conditions of 
each member. 

“We, associate members of the N. A. of 
A. A. J., manufacturers of accessories, in 
justice to the intent and purposes of the as- 
sociation, feei in duty bound to conduct the 
sale of our products, in connection with the 
automobile accessory trade, according to the 
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interpretation of ‘What is an eligible man- 
ufacturer?’ ” 

The association was organized in Chicago, 
but the first meeting was held in Kansas 
City, Oct. 19, 20, 21, 22, 1915. 

At this meeting no wholesale hardware 
houses were invited to attend, and we un- 
derstand from reliable sources that a num- 
ber of the members of the N. A. of A. A. J. 
at that time were opposed to the wholesale 
hardware jobber handling accessories in a 
general way. 


This sentiment does not appear in their 
minutes, but we understand several ad- 
dresses along this line were made at the 
Kansas City convention, and that this line of 
action did not meet the approval of the man- 
ufacturers who were present as associate 
members. 

Commissioner Webster in a letter to one 
of the members of this association stated 
that he did not think that enough wholesale. 
hardware people were in the business to 
make it possible for the wholesale hardware 
association to conduct a successful accessory 
branch. 

The National Association of Automobile 
Accessories Jobbers passed a resolution as 
follows: 

“Be it ordered, That a committee of ten 
members, five each from the active and as- 
sociate memberships, be appointed by the 
chair to formulate a list of bona fide auto- 
mobile accessory jobbers in the United 
States and report at the next meeting.” 

This committee formulated a list known 
as “The Recognized List.” This list has been 
given wide publicity in automobile accessory 
papers, and it is intended that associate 
members of the N. A. of A. A. J. shall not 
sell goods at jobbing prices to those not on 
“The Recognized List.” 

Pretty little kettle of fish, isn’t it? A nice 
little lead-pipe cinch. A complete, positive 
hold on the automobile accessory business of 
the United States. A closed corporation 
with but one outlet, and that under perfect 
control. This dream ideal has apparently 
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forgotten that the United States of America 
is on record as being quite decidedly opposed 
to combinations which control the distribu- 
tion of a product, and while Uncle Sam has 
shown a spirit of leniency in the past year 
the Sherman law is still a stern reality. 
There are letters floating about this country 
which indicate that the accessory associa- 
tion needs counsel and needs it pretty badly. 

To put the proposition in plain English, 
the wholesalers of hardware have taken such 
a prominent place in the distribution of au- 
tomobile accessories that the exclusive ac- 
cessory jobbers have become alarmed, and 
instead of coming out with clean-cut effi- 
cient business methods and improved service 
to meet this new competition the exclusive 
accessory jobbers have endeavored and are 
still endeavoring to tell the manufacturers 
of automobile accessories who they shall sell 
and who they shall refuse to sell. HARDWARE 
AGE thinks this association is making a seri- 
ous error. This is not a snapshot opinion. 
It is founded on facts worth consideration. 

There are over three hundred and fifty 
hardware wholesalers in the U. S. A. who 
are selling automobile accessories. 

One hundred and twenty-five of these 
hardware wholesalers are carrying complete 
stocks of all kinds of automobile accessories. 

One hundred and fifty of these hardware 
wholesalers issue automobile accessory cat- 
alogs. | 

There are decidedly more hardware whole- 
salers selling automobile accessories than 
there are exclusive automobile accessory job- 
bers in the country. 

Furthermore, the average number of road- 
men employed by exclusive accessory houses 
is not over three or four, while some of the 
hardware jobbers handling accessories, such 
firms as Hibbard, Spencer, Bartlett & Co.; 
the Shapleigh Hardware Company; the Sim- 
mons Hardware Company; the Belknap 
Hardware Company; the Geo. Worthington 
Company; Janney, Semple, Hill & Co.; the 
Marshall-Wells Hardware Company and 
others employ hundreds of traveling men. 
One jobber has over sixty roadmen selling 
accessories exclusively. 

The fact that over 25 per cent of the hard- 
ware wholesalers in the United States are 
handling automobile accessories, and that 
the National Hardware Association has a 
powerful automobile accessory branch does 
not seem to be knowledge possessed by the 
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National Association of Automobile Acces- 
sory Jobbers, or if they do know it they are 
inclined to give it scant consideration, and 
are endeavoring to influence manufacturers 
of these products to treat the big hardware 
men with like contempt. 

On the other hand, they may be afraid of 
the competition of the hardware wholesaler. 
Indeed, it looks as though they were, but the 
Chinese wall they are endeavoring to build 
won’t keep the hardware wholesalers out. 
They have had a taste of this business, and 
it has been so much to their liking that they 
are going right out after it with all the en- 
ergy and ability they possess. 

Hardware wholesalers are to-day dis- 
tributing the majority of the automobile ac- 
cessories that are being wholesaled in the 
United States, and they are just nicely 
started. 

The Odell Hardware Company, one of the 
most influential, efficient hardware whole- 
salers of the South, recently wrote a manu- 
facturer of automobile accessories for prices. 
The company was referred to a garage in a 
town of some five hundred inhabitants in the 
eastern part of North Carolina, and in- 
formed that they could secure prices, etc., 
from them. This garage is on “The Recog- 
nized List.” 

Several similar examples have already 
come to the attention of HARDWARE AGE, and 
are evidence of the foolish activities of those 
who are responsible for “The Recognized 


List.” 

Some manufacturers on the advice of 
counsel have already resigned from associate 
membership in the National Association of 
Automobile Accessory Jobbers. Others 
would do well to consult their attorneys. 

They would also do well to get their ears 
to the ground. Automobile accessory busi- 
ness is headed for the hardware wholesalers. 
It is going full steam ahead, and is being 
welcomed by those big business houses and 
their efficient selling staffs with open arms. 
It has been coming strong for five years, and 
the puny power of a “Recognized List” pre- 
pared by the prejudiced members of the Na- 
tional Association of Automobile Accessory 
Jobbers won’t stop it. 

Automobile accessories became hardware 
quite a few years ago, and the line is so firm- 
ly intrenched in American hardware stores 
to-day that big guns couldn’t dislodge it. Put 
up your pea shooters, accessory jobbers, and 
try the modern and approved methods of 
meeting competition with price and service. 
We are living in 1916—not in the i of 
arbitrary trade dictation. 














A Boy’s Revenge 


AUL Burton, the small son of Marion LeRoy Burton, 
President of Smith College, was sailing a boat in 

the bathtub, when his father requested him to leave, as 
he wished to bathe and dress for dinner. Paul re- 
fused, and was ejected with firmness. 

“You'll be sorry,” prophesied Paul, scowling at the 
tall man, of whom 1700 college women stand in awe. 

With his hand in his pocket he wandered downstairs 
and went to the door, in search of excitement, when the 
bell rang. 

“Does the President of Smith College live here?” in- 
quired the visitor of the youngster. 

“Yes, he lives here,” responded Paul. 

“Is the President at home?” pursued the caller. 

“Yes,” said Paul laconically. 

“Could I see him?” the visitor asked. 

“I dunno,” returned Paul. “The President of Smith 
College thinks he’s going to take a bath—but he ain't. 
The stopper’s in my pocket.”—Boston Traveller. 


Accomplished 


ISS BOSS was a settlement worker, and one day 
she called at the home of the Thompsons. She 
found no one at home but a girl of about 12 and a 
smaller brother. After talking with the little mother 
a few moments, she said: 
“And does your little brother help you at all? What 
does he do all day?” 
The little girl gave her younger brother a proud 
glance and said: 
“Say, kid, smoke a cigarette for de lady, and swallow 
de stub!”—Exchange. 


Something Lacking 


MES: JONES hung up the receiver after having 
finished using the phone and walked to the counter, 
where she placed a ten cent piece. She waited a few 
seconds, and the druggist, thinking she was waiting for 
change said: 

“That’s the correct amount, madam.” 

“I know it, but where are my trading stamps?” was 
the woman’s response.—E xchange. 


How It Happened 


Big ES says he’s no longer engaged to Lenore, 
Though the contract was broken by neither; but she 
Once told him the price of a gown that she wore, 
And he stated to her what his income would be 
For the year. The engagement, unbroken that day, 
Just sagged in the middle, and melted away.—Evx- 
change. 


An Eye to Business 


UDGE—“You let the burglar go to arrest an auto- 
mobilist?” 
Policeman—“Yes. The autoist pays a fine and adds 
to the resources of the State; the burglar goes to prison, 
and the State has to pay for his keep.”—Life. 


Narrow Escape 
| Spear ms (looking through magazine)—“Darling, I 
see from statistics given here that every third baby 
born in the world is a Chinese.” 
Father (fondling his first-born)—“Then thank good- 
ness this is our first.”—-New York Globe. 


Semi-Literary 


| eon ge a charming young woman, was very literary, 
and young Wood, her devoted admirer, was not the 
least inclined in that direction. 

He obtained permission to call, and spent an em- 
barrassing evening trying to discuss authors of whom 
he knew almost nothing, and their books, of which he 
knew even less. 

“Of course, Mr. Wood,” remarked the young woman 
archly, “you have read ‘Romeo and Juliet,’ haven’t 
you?” 

For a moment the young man felt helpless, but, hav- 
ing a sudden brilliant thought occur to him, he replied: 

“Why, I’ve—I’ve read Romeo!”—Exchange. 


Appreciated 


¢¢Q1OME un sick at yo’ house, Mis’ Carter?” inquired 
Lila. “Ah seed de doctah’s kyar eroun’ dar yes- 

tiddy.” 

“It was for my brother, Lila.” 

“Sho! What’s he done got de matter of ’em?” 

“Nobody seems to know what the disease is. He can 
eat and sleep as well as ever, he stays out all day long 
on the veranda in the sun, and seems as well as any 
one; but he can’t do any work at all.” 
_“Law, Mis’ Carter, dat ain’t no disease what you 
brothe’ got! Dat’s a gif’!”—EHverybody’s. 


4 Thoughtful 


HEY were a very saving old couple, and as a result 
they had a beautifully furnished house. 

One day the old woman missed her husband. 

“Joseph, where are you?” she called out. 

“I’m resting in the parlor,” came the reply. 

“What, on the sofy?” cried the old woman horrified. 

“No, on the floor.” 

“Not on that grand carpet!” came in tones of 

anguish. 
“No; I’ve rolled it up!”—Farming Business. 


Money Talks 


INISTER—“I have just received a call to Chicago 
which I think I shall accept.” 
Parishioner—“I thought you had received one to 
Milwaukee?” 
Minister—“The Chicago call is a trifle—er—louder.” 


—Judge. 
Send for Dr. Holmes 


2 ge famous detective gasped as he arrived at the 
scene of the crime. 

“Heavens!” said he, as he looked at the window 
through which the thief had escaped, “this is more 
serious than I expected! It’s broken on both sides!” 
—Exchange. 


Lucky Find 


¢¢ a H-see yo’ is housecleaning’,” said Mrs. Snow White. 

A “Yes,” replied Mrs. Marsh Green, “dey is nothin’ 
lak’ movin’ things ’round once in a while. Why, I des 
come ercross a pair ob sclippers under de bed dat Ah 
hadn’t seen foh five yeahs.”—Dallas News. 
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End of a steel tape having thermometer scale graduations 


By E. H. DARVILLE 


HARDWARE merchant buying $1000 worth 

ot measuring tapes annually was incredulous 

when shown illustrations of the Lufkin Rule 
Company’s factories in Saginaw, Mich., and Wind- 
sor, Ont., operated solely for making tapes and 
other linear measures. His conception of the busi- 
ness was that a fair-sized room would be big 
enough for the purpose; yet normally about 600 
people are employed by this company alone, while 
a thousand or so of dollars will cover any product 
other than measures in some form. 

Measuring tapes of linen, cotton and other fabrics 
have long been made, but we know little of their 
origin, although James Chesterman & Co., Ltd., 
Bow Works, Sheffield, England, manufactured them 
many years previous to production in the U. 8S. A. 
Another old English concern is John Rabone & 
Sons, Ltd., Birmingham, established in 1784. On 
the continent there are a number of makers scat- 
tered through Germany in Leipzig, Jena, Reichen- 
bach and elsewhere, but the Teuton product is of 
inferior quality. 

Foreign tapes have been largely superseded by 
American goods as often more modern in construc- 
tion, more convenient to handle and better adapted 
to the requirements of American engineers and 
artisans, while possessing the highest degree of 
accuracy in graduation and other details. 

James Chesterman took out his first measuring 
tape patent, No. 5817, in 1829, covering a spring 
method for winding the tape into its case, instead 
of cruder ways of handle winding. This was the 
first type of spring winding tapes, now used only 
for the smaller sizes. 

For some years this method served for meas- 
ures up to 100 ft. in length. As improvements in 
hand-winding processes developed, spring wound 
measures of this length gradually dropped out be- 
cause too cumbersome and it was necessary that a 
tape should be of light-weight material to keep all 
of it within practical limits. 


Metallic Tapes 


The so-called metallic tape, as made by Chester- 
man, was. patented in 1842, No. 9214. This type 
was devised to improve the ordinary linen tape 
and increase its accuracy. Makers of fine tapes in 
these days -of exactness- and close measurements, 
do not recommend the metallic tape where reason- 
ably close work is required, nothwithstanding that 
it has won a great reputation, which perhaps is 
attributable more to the use of high. grade mate- 


rials and care in production than to its basic char- . 


acter... . oe , 
_ Origin ef -the Steel. Measuring Tape 
The-first steel tape was patented in 1847 by James 
Chesterman; -No. 11962. At that time the harden- 
ing and’ ‘tempering of’ steel‘ in ‘long lengths was 
practically unknown. Therefore, the earlier steel 


tapes were made in comparatively short pieces and 
joined together to obtain necessary lengths. 

It was in 1853, under patent No. 2528, issued to 
Chesterman, that a new process of hardening and 
tempering was discovered through which longer 
pieces of steel could be manipulated, so that by 
present day practice lengths running into thou- 
sands of feet are efficiently treated on correct prin- 
ciples. There have been innumerable patents 
granted in the interval covering various improve- 
ments of more or less value, but the main features 
here outlined are effective to-day. 

The Chesterman establishment exported steel 
tapes to the United States some time before 1860, 
but up to about that time the steel tape trade was 
inconsequential, mainly because the cost then was 
much greater than subsequently; likewise there was 
then less insistence on accuracy than since. In 
later years all important measurements have been 
made with steel graduated bands or tapes. 


Ass-Skin Tapes 

The term “ass skin,” applied to measuring tapes, 
is a misnomer. If ever there was warrant for this 
name, to describe a style of tape casing based on 
a quadruped’s hide, leading manufacturers are not 
aware of it. As now used the name applies to a 
metal case, the sides of which originally were cov- 
ered with a paper-like material, treated with a 
substance which enabled the user to make pen- 
ciled notes whenever necessary. The substance 
early used for both sides of the case was called 
asses’ skin, but is now virtually obsolete; it always 
was trashy and easily damaged. One purpose was 
to enable individuals taking measurements to jot 
them down temporarily on either side, afterwards 
sponging the surface in readiness for another occa- 
sion. Celluloid is better and more durable for such 
purpose but, so far as we know, it is not so used. 


Three Leading Types of Measuring Tapes 


Measuring tapes are divided into three groups. 
First the low-priced woven lines, handy for the 
rougher measurements about a home, farm or wher- 
ever approximate results suffice. The qualities are 
plain cotton, extra cotton or corded cotton, mounted 
in cases of enameled steel, pressed leather and 
sewed leather, as desired. 

As woven cotton cannot be prevented from stretch- 
ing and shrinking with changing atmospheric con- 
ditions, these tapes are not guaranteed and should 
not be used for close measuring. Cotton tapes are 
made in. lengths of 25, 33, 40, 50, 66, 75 and 100 
ft. and for export to countries using the metric 
system are furnished in 10, 15, 20, 25 and 30 m. 


lengths. : 
Linen and Metallic Measuring Tapes 


‘An intermediate grade includes all linen and 
metallic tapes. To prevent as much as possible the 
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The benches on which steel measuring tapes are marked according to standardized tapes 


tendency to stretch and shrink because of moist or 
dry atmospheres, tapes of this type are treated with 
a special paint which strengthens the fabric with- 
out injuriously lessening the flexibility of the line, 
yet increases the durability and accuracy compared 
with the uncoated fabrics. Nevertheless the linen 
and metallic tapes, while much superior to the cot- 
ton lines for dependability, cannot be entirely re- 
lied upon and occasionally should be compared with 
a standard steel tape to guard against vexatious 
errors. Linen and metallic tapes are made in all 
of the standard lengths named and may be had in 
tenths of feet graduations for engineers and others. 


Steel Measuring Tapes 


The best quality tapes are steel. In the early 
stages of manufacture abroad the raw material was 
imported from Sweden and sent to Peugeot Freres 
in France for drawing and tempering by pains- 
taking, slow processes, necessitating dipping the 
steel ribbon in hot oil after each drawing to in- 
crease its ductility. 

Steel tapes are indispensable for all work where 
accuracy is demanded, and in later years better 
methods of production have so lowered the cost of 
manufacture that they are constantly being more 
generally adopted to the exclusion of the linen and 
metallic lines. To better comprehend some of many 
complications arising in making steel measuring 


tapes and to partially explain how errors are over- 


come, the following facts will be of interest. 


Niceties of Steel Tape Manufacture 


Trustworthy steel tapes are graduated according 
to the United States Standard as fixed by the Na- 
tional Bureau of Standards, Washington, D. C. Steel 
tapes of the customary units (in feet or chains) 
are usually found to be correct at 62 deg. Fahr. 
when supported throughout their entire length and 
under some standard tension, usually 10 Ib. for 
tapes 100 ft. or less and preferably 20 Ib. for longer 
tapes. The comparisons of these tapes with the 
United States bench standard, generally made at 
a temperature higher than 62 deg. Fahr., are ac- 
cordingly reduced to 62 deg. Fahr. by use of the 
assumed coefficient of linear expansion of 0.00000645 
per deg. Fahr. this being the coefficient of the steel 
bench standard. This rate of expansion of steel 


tapes with the change of temperature amounts in 
the case of a 100-ft. tape to 0.00774 in. per deg. 
Fahr.; otherwise a tape 100 ft. long would be 0.23 
in. shorter at 32 deg. Fahr. than the value given 
in a certificate for 62 deg., or it would be 0.23 in. 
longer at 92 deg. Fahr. and in like proportion for 
other temperatures. Therefore, in accurate work 
the temperature of the tape should be determined 
and corrections made for it, except in certain cases 
where the tape is used for measuring steel struc- 
tures or the space in which steel members are to 
fit, when it may be assumed that steel work: and 
tape expand equally and possess the same relative 
value at all temperatures. 


Steel Tapes with Thermometer Scale 


To secure additional accuracy and uniformity in 
measuring, steel tapes with a thermometer scale 
are made. This scale is graduated to correspond 
to the contraction and expansion of the tape accord- 
ing to the Fahr. thermometer for tapes graduated 
in feet and according to the centigrade thermometer 
for tapes in metric measures. It takes the place of 
the terminal mark of the tape and the terminal 
mark lies at that point of the thermometer scale 
which corresponds to the thermometer reading at 
the time of taking the measure. For example, at 
80 deg. the terminal point will be at the graduation 
number 20, etc. 


Steel Tapes with Stated Tension 


To secure uniformity in measurements, there is 
etched on the best grades of steel tapes by the lead- 
ing makers the tensions (in pounds to the nearest 
half pounds) at which the tape is standard at 62 
deg. Fahr. when supported for its entire length 
and also when supported at its ends only. 


United States Standard Subdivisions 


Steel tapes in twelfths have the foot graduated 
in inches (1/12 ft.) and each inch to eighths or six- 
teenths, depending on the type of tape. Steel tapes 
in tenths have the feet graduated into ten parts 
and each 1-10 again into ten parts, making the 
ultimate graduation 1-100 ft. Steel tapes in metric 
méasure are graduated to half centimeters; the first 
decimeter to millimeters. 
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Numbering 


In the arrangement of numbering, the foot fig- 
ures which are repeated at every sub-number are 
placed at right angles to the sub-numbers and are 
read across the tape instead of lengthwise. This 
arrangement is intended to facilitate reading, pre- 
vent errors and economize time. 


Steel Tapes 


Steel tapes are made in widths of 14, *%, 5/16 
and % in. Flat wire tapes for engineering work 
are made as narrow as \¥ in. The graduations 
begin on the line, at the end of the line or at the 
outside end of the ring. The first style is the most 
accurate, and for a nominal fee the National Bu- 
reau of Standards issue official certificates of com- 
parison. Tapes with the graduations beginning at 
the outside of the ring, however, are handy for 
builders, contractors and others, as they can be at- 
tached to walls, floors and other places by means of 
tacks, nails or stakes, and measurements taken from 
the end of the ring. 


Exceptionally Long Tapes 


Steel tapes, although most used in the sizes 
named, are also made in certain styles for special 
work 200 and 300 ft. long regularly. 

A recent occasion was for the Hell Gate bridge 
now building across the East River entrance to 
Long Island Sound, costing about $30,000,000. Dur- 
ing construction panel point positions were con- 
stantly checked by triangulation, but to insure abso- 
lute accuracy and guard against preventable errors 
in so costly a work the engineers decided to check 
the erection with a specially constructed measuring 
tape. 

The Keuffel & Esser Company, having the tape 
contract, had its engineers devise a method for 
graduating the 1050-ft. line for use across the single 
arch span of 1017 ft. clear between the two main 
piers. Because of the extraordinary length, new 
processes had to be originated for testing it under 
conditions approximating closely actual working 
conditions. This necessitated stretching the tape 
across Hell Gate between the huge towers 250 ft. 
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high, unsupported except at the extremes. The 
new problems were solved and the tape was used 
continually until the record-breaking span of the 
longest arch ever erected was closed. When the last 
90-ton chord section was hoisted into position it 
fitted the first time. 


Invar Metal Steel Tapes 


In recent years attempts have been made to com- 
bine metals in such proportion as to eliminate the 
expansion and contraction due to variations in tem- 
perature, but so far with little success. The nearest 
approach to a suitable material having a zero co- 
efficient of expansion is invar metal, an alloy of 
nickel and steel, sometimes used in level rods by 
the United States Coast and Geodetic Survey or for 
other exacting work. Measuring tapes, however, 
made of invar metal are necessarily so expensive 
that the prospects for general use are slight until 
there are cheaper methods of production. 


First Steel Tapes Made in U. S. A. 


Steel tapes, according to excellent authority, were 
first made in the United States in small] quantities 
by Col. William H. Paine, a military engineer with 
the Army of the Potomac during the Civil War. 
After being mustered out, and while locating a 
right-of-way for a north shore branch of the Long 
Island Railroad, he at the same time manufactured 
14-in. steel tapes, having an improvement he had 
patented for winding into the case. (Paine’s patent 
tapes are still made.) Most of the actual work, 
however, was done by an assistant named John 
Stevens. 

We are indebted to Col. Washington A. Roebling, 
head of John A. Roebling & Sons Company, Tren- 
ton, N. J., now in his eightieth year, for interesting 
facts about Colonel Paine, deceased, and his tape. 
Col. John A. Roebling, father of Col. W. A. Roe- 
bling, had designed the first suspension bridge 
across the East River, New York to Brooklyn, but 
died because of injury in 1869. 

Col. W. A. Roebling succeeded his father then 
as chief engineer of the Brooklyn Bridge, and look- 
ing up his fellow engineer in the army found him 





Some of the large looms for weaving linen and cotton tapes 
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in Greenpoint, a part of Brooklyn, at the moment 
overseeing work on his steel tape, which he needed 
so much in his surveys. 

When Colonel Paine became an assistant to Col. 
W. A. Roebling on the Brooklyn Bridge he sold his 
modest steel-tape-making outfit to George M. Eddy 
& Co., Brooklyn, N. Y., in the seventies, and John 
Stevens, who had done most of the work, went 
with it. 

The business of George M. Eddy & Co., 351 Clas- 
son Avenue, Brooklyn, N. Y., was established in 
1845, and for many years they had been making 
tailors’ and linen tapes; but the tape business 
bought from Colonel Paine made this house prac- 
tically the first steel tape maker in this country in 
a serious way, producing a merchantable stock ar- 
ticle. Interesting early history covering steel tape 
making in America has been obtained from William 
Hyson, an employee of the Eddys since 1862 and 
still active there. Their measuring tapes were 
originally the short tailors’ tapes of cotton cloth, 
then steel, then metallic linen tapes, and later so- 
called asses’ skin tapes. The Eddy people believe 
that the original flush handle tape cases date from 
about 1879. 


Steel Tape Manufacture in the U. S. A. 


The first steel measuring tape made by the Luf- 
kin Rule Company was in 1888, the company making 
measuring devices, and particularly tapes, almost 
exclusively. In addition to the main plant at Sagi- 
naw, Mich., there is also the Lufkin Rule Company 
of Canada, Ltd., at Windsor, Ont., which the com- 
pany established to handle the growing Canadian 
business, where nothing but tapes are made. The 
Lufkin line in Saginaw also includes steel, folding 
boxwood and spring joint rules, lumber rules and a 
line of boot calks for lumbermen. 

Early in 1888 an Englishman named John Hyde 
was employed in etching labels on axes by the 
Powell Tool Company, Cleveland, Ohio, later ab- 
sorbed by the American Axe & Tool Company. See- 
ing a sign of the Lufkin Rule Company, then lo- 
cated in Cleveland, and meeting the Lufkin manager 
he remarked that formerly he had been employed 
in making steel tapes in England. The Lufkin com- 
pany then were not making tapes at all, but becom- 
ing interested engaged Mr. Hyde. Although he re- 
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Some of the machines used for finishing textile measuring tapes 
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mained but a year with them he gave the impulse 
to the business, which has developed into an indus- 
trial enterprise of great capacity. In the two fac- 
tories tapes are made ranging from the smallest 
pocket steel tape in a leather-covered case the di- 
ameter of a five-cent piece, measuring up to 36 in., 
to the heavy chain tapes for surveyors as long as 
1000 ft.; also an endless variety of rules of all mate- 
rials and classes. | 


The Beginning of a Steel Measuring Tape 


The manufacture of a steel tape, in these fac- 
tories, begins with a plain, flat band, rolled and 
tempered especially for the purpose, of the finest 
grade of steel. The steel is of such quality that it 
will stand considerable rough usage, will not break 
easily, and in bending is hard enough not to retain 
kinks when bent, which would impair accuracy. The 
finest qualities are made of Swedish steel, mostly 
imported in the finished state from Sweden. The 
first operation begins with a thorough cleansing of 
the steel band to remove oil and grease, first with 
benzine, then by running the material through a 
solution of lime to assure a chemically clean sur- 
face. The material is then measured and cut into 
lengths of say 25, 50 and 100 ft., or any length re- 
quired. An allowance of 6 to 12 in. additional is 
made for the blank space at the inner end of the 
tape for winding into the case, and also for such 
blank space as may be needed at the outer end. The 
measurement usually begins with the end of the 
ring attached to the tape, but the zero mark quite 
often is shown 3 or 4 in. from the outside end. 


Marking the Tape 


The marking process consists of transferring to 
the steel the marks required for the graduations and 


numerals, of a specially prepared acid-proof ink, 


which is printed from very accurately engraved 
steel plates. This process is principally used by 
the Lufkin Rule Company, as producing clear-cut 
and more accurate lines than the rubber stamp 
method sometimes used. The tapes are then marked 
while lying on a suitable bench parallel with a fixed 
standard, carefully verified at Washington by the 
National Bureau of Standards. The process is com- 
paratively slow, requiring. careful. work by trained 
workmen and a large number of these benches and 
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Machines for printing linen and cotton tapes; note the quantities of them at right of aisle and suspended from 
rafters 


standards to speed up production when demanded. 
The tapes are made under a tension of 10 lb. for 
ordinary measurements and 5 kilos for metric meas- 
urements. Tapes with English measurements are 
standard at a temperature of 62 deg. Fahr. and 
those with metric measurements are standard at 20 
deg. Centigrade, equivalent to 68 deg. Fahr: These 
temperatures, however, do not have to be maintained 
for working conditions, as the coefficient of expan- 
sion is the same in the tape and the standard with 
which it is being matched. 

The markings are by various systems. The'‘usual 
one is feet, inches and eighths or sixteenths of 
inches. For surveyors and engineers the foot is di- 
vided into tenths and hundredths. The system of 
links, rods and chains is also used. All of the above 
are common in the United States. The.metric sys- 
tem is likewise current in this country to a limited 
extent, but principally for export business, but there 
is also a demand, especially since the war began, for 
tapes sent to Cuba and South America with the 
Spanish Vara or the Portuguese Palmo, and for 
Russia with Vershok, Arschine and Sagene gradua- 
tions. There are other special markings, such as 
diameter and circumference measurements, etc. 


Instantaneous Reading Tapes 


The system of “Instantaneous Reading,” orig- 
inated by and first adopted by the Lufkin Rule Com- 
pany—used exclusively by them for several years— 
was one of the great improvements in marking tapes, 
though very simple. The last foot figure before ev- 
ery inch is repeated, which decreases the likelihood 
of errors in reading measurements. 


Rigid Inspection at Frequent Intervals 


The tape, after marking, is carefully inspected for 
accuracy of measurements and markings, and is then 
ready for the acid bath, which makes these marks 
permanent. It is wound on a special reel, which is 
then revolved in a solution of nitric acid and other 
chemicals, many vats being required. The acid eats 
away the surface of the steel, where it is not pro- 
tected by the ink. .This leaves the graduations and 
figures distinctly in relief. The chemical agent’ is 


allowed to remove about 1/1000 in. of the exposed 
metal. The process can be extended and the etch- 
ing carried as deeply as desired, but this depth has 
been found to be best to insure distinct lines of 
good wearing quality without weakening the tape. 
After etching all ink traces are removed with hot 
lye, and afterward the tapes are plunged into lime 
water to destroy any lurking remnant of the metal 
consuming liquid. The tape is now run through a 
cleaning machine to remove any possible lingering 
properties of oxidation from the background if it 
is to be bright or the natural steel color. If, how- 
ever, there is to be a black background, the oxide is 
only partially removed and a special lacquer applied 
which gives the so-called ‘‘Nubian” finish. This sur- 
face is becoming more and more popular as the grad- 
uations are more easily read. The tapes are then 
carefully oiled to prevent rusting and coiled for con- 
venience in handling. 

After these operations have been carefully exe- 
cuted, the work is again critically inspected by ex- 
pert girls, who examine the output for errors and 
imperfections, to be cértain that figures and gradua- 
tions are where they should be. The tapes are then 
sent into the assembling room for fitting into the 
cases in which they are carried. 


Cotton, Linen and Metallic Measuring Tapes 


The less costly measuring tapes are made of cot- 
ton and linen in these factories. The tapes are 
woven on what is called narrow fabric looms and in 
the Lufkin plant the process begins with the spun 
yarns. 

The company operates its own weaving plant in 
producing the fabrics needed in the manufacture of 
measuring tapes. The yarns are either of cotton 
or linen, the linen yarn being imported direct from 
Belfast, Ireland; the cotton yarns are spun from 
cotton grown in the United States. The linens yarns 
usually come spooled, but the cotton yarns in skeins 
are spooled in the factory. | 

From the spooled yarns the warps are first pro- 
duced and wound on beams for placing in the 
looms. In one room there aré eighteen looms, each 
approximately 20 ft. wide and all of 50-shuttle ca- 
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pacity. There is also a special loom for making 
new designs in tapes, used solely for this purpose. 
Notwithstanding the large loom capacity, it is nec- 
essary occasionally to buy outside additional tape 
fabric of the less expensive qualities to meet a 
large demand. The tapes are woven in various 
widths from % in. to % in., both of cotton and 
linen. Into one of the cotton tapes there is also 
woven a heavy, unbleached linen cord, which gives 
additional strength and makes a very serviceable 
article. 
Metallic Tapes 


The Lufkin type of metallic tape has eight 
strands of linen cord wound with a metallic fila- 
ment. It cannot be said that the metal thread adds 
appreciable strength to the tape, the principal value 
being in the heavy linen cord. Some of the Con- 
tinental makers of tapes put in a very fine gage 
copper wire of average hair diameter, which, how- 
ever, does not possess as much strength as the linen 
cord. Moreover, wire is detrimental to the tape, as 
it is not tough and soon breaks. Therefore, when- 
ever the ends of the wires protrude there is a ten- 
dency to wear the tape and cut the fiber. Where 
low-priced tapes will serve the purpose, those of 
linen and cotton are often used by railroads for sec- 
tion gangs, and for innumerable other uses where- 
ever close measurements are not compulsory. 


Measuring Tapes Moderately Priced 


The lower grade tapes, at a much less cost, serve 
many useful purposes and are necessary articles of 
commerce, but they are not offered for exacting 
work. They are obtainable at prices within the 
limits of countless individuals whose requirements 
do not warrant paying for the higher grades of steel 
tapes. 
can, however, be depended on for exactness. 


Tape Finishing Processes 


The first operation in finishing textile tapes is to 
run them over two rows of gas flames, which singes 
off the fuzzy fiber, or so-called whiskers, as a house- 
keeper often holds a dressed fowl over the flame to 
destroy the pin feathers before cooking. It is nec- 
essary in finishing to have as smooth a surface as 
possible. If for any reason the regular movement 
of a series of tapes passing over the flame stops, 
even temporarily, the heat is cut off instantly, or 
the textile would be ruined. In the tape-finishing 
room are various machines for further operations. 
First, there is a sizing coat, the tape going through 
a size preparation and over steam-heated copper 
drums (of which there are eight, each 40 in. wide 
and 24 in. in diameter), to facilitate drying. This 
partially fills the porous texture as a prelude to 
other ingredients which follow and help to protect 
the fabric. 


Calendering the Tapes 


The tape then passes between calender rolls which 
iron it out. This machine has three rolls, consist- 
ing of a heated iron roll, a paper-covered roll in 
the center and another steel roll below. The tape 
passes between the steel and paper rolls. The mid- 
dle roll, 17 x 15 in. in diameter, is covered with 
sheets of paper placed side to side on edge. The 
bottom steel roll is a little smaller than the middle 
roll, the upper steel roll being about 8 in. in diam- 
eter and steam heated by pipe running through its 
center. The upper roll travels the faster of the set. 
The tape passes between the middle and bottom 
rolls first and then between the center and upper 
rolls. The top roll, moving faster, operates on 
the same principle as a laundry machine, which pro- 


Only the carefully manufactured steel tapes - 
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duces an ironing effect or polish instead of merely 
squeezing the material. Textile tapes are polished 
in this way to impart a suitable foundation as a 
basis for succeeding processes which help to bet- 
ter withstand inevitable wear and tear. 


Oil-Finishing the Tapes 


In this process a combination of pigments and 
oils is used, the mixture being prepared in mixing 
machines after which it is thoroughly ground. For 
this detail the manufacturers are especially par- 
ticular about getting the best materials. Frequent 
tests are made to be sure the ingredients and work 
are of high grade. 

The ordinary cotton ass-skin tapes get only one 
coating for a finish. The low-priced tapes are 
given a yellow coating and soon dried when they 
are ready to be printed in a few days. On the 
better linen and metallic tapes the finish is of a 
cream color, coated with the best obtainable pig- 
ments and oils. 

In coating these tapes they are wound on large 
frame-like reels, each reel carrying about 1000 ft. 
of the tape. After the tape is singed, sized and 
calendered, it can be coated at once, as it is placed 
aside to air-dry for about two weeks following the 
first coat. Afterwards the second coat is applied 
and the tape left on the reel about eight weeks 
longer. 

Then the tapes are removed and hung up and 
dried in loop form to release the reels for other 
tapes in the early stages. About two months 
elapse before attempting to print the letters, figures 
and graduations. The time consumed in manufac- 
turing linen and metallic tapes generally averages 
six months between the time that the tape is started 
through the factory until it is ready for the market. 
The method requires plenty of fime for thorough 
seasoning, because it is necessary to reach the limit 
of shrinkage before attempting to print symbols on 
the surface. On the cheaper tapes there is forced 
drying in rooms heated to a temperature of about 
120 deg. Fahr. There is a system of forced ven- 
tilation which carries in fresh air and carries away 
the turpentine and oil fumes, thereby oxidizing the 
coating in a rapid manner. 


Tapes Ready for Lettering and Graduating 


The tape fabric having been thoroughly prepared, 
imparting to it a substantial waterproof and 
weatherproof coating, is now ready for printing. 
This is done on specially designed machines built 
by the Lufkin Rule Company for its own use solely, 
which mark the inches in black and the consecutive 
feet in red, or if in the metric system, they are put 
through a special machine designed for affixing 
metric measurements only. There are also machines 
adapted for marking the narrow pocket tapes in 
consecutive inches, and still other systems of mark- 
ing where required for special measurements, etc. 
For the ordinary feet and inches it has been neces- 
sary to multiply the machines, so that four to six 
machines are now in operation, each turning out a 
large quantity of tapes per day. 

After the tapes are printed and dried they are 
ready for further scrutiny. Girl inspectors pass 
the tape before them, carefully watching for possi- 
ble errors or omissions in the printing process or 
for imperfections in the weaving. The inspecting 
system is very rigid and under a chief inspector, 
who is accountable only to the management. After 
inspection the tapes are wound on reels and sent to 
‘tthe assembling room. They are reeled from the 
middle or center so that both ends are on the out- 
side of the coil, making each end readily accessible 














June 22, 1916 


for attaching a ring to one end and loop to the other 
end for fastening the tape into the case. 


Tailors’ Tapes 


For making this style of tape the cloth is pur- 
chased in great rolls, each measuring approximately 
15 in. in diameter and 3 ft. in width as received. 
The cloth is split into strips of from 1 to 1% in. 
wide. These strips are approximately 1500 ft. long 
and are printed on a special machine. Afterwards 
the tape is folded lengthwise, stitched on special 
sewing machines designed for this particular kind 
of work, after which the tape is complete with the 
exception of the metal tips to be attached. 


Making Tape Cases 


The cases for tapes are of different varieties, 
some being made of metal, such as for the ass-skin 
tapes which have enameled sides and brass trim- 
mings, or for the full nickel-plated case for certain 
lines of steel tapes, thence to the highest grade of 
hard leather cases of the finest quality. In making 
the leather cases, the sides are cut out with hollow 
dies or cutters and formed in powerful presses into 
cup-like shape, using two for each case. The 
leather cases are made in several qualities, some 
being lined with paper or hard vulcanized fiber, 
while others are steel-lined. The case sides are 
formed in brass dies, the leather being moistened 
to better take the desired curvature. These dies 
are then placed in a hot box for drying, the period 
being about 12 hr. There is, therefore, necessary 
for each case produced in a 24-hr. day one two-part 
brass die, which indicates the great number of 
costly dies required. After the sides are formed 
they are re-pressed in a hydraulic press with a com- 
pression force of about 100,000 lb. to the square 
inch. Coincidently the lettering on the cases is 
embossed, the cases squared up and the surfaces 
made very hard. 

The next process trims the case edges and adds 
the various metal trimmings. Then the leather 
cases are hand-stitched, the first process being to 
regularly imprint stitching marks on the leather, 
after which they are held in forms and sewed by 
hand with double linen thread of the best quality. 
After this the cases are carefully coated with a fin- 
ishing lacquer and then sent to the assembling room. 
For the production of metal parts, such as bushings, 
winding drums, etc., there is another department 
of the factory devoted solely to metal work. 


Keeping Tapes in Order 


Steel measuring tapes should always be cleaned 
after using to maintain them in good condition. 
Slight rust may easily be removed by applying 
crude oil (petroleum), rubbing with waste and when 
not actively in use sparingly oiled. 


Surveyors’ Chains 


Steel tapes followed and have largely superseded 
old-time surveyor’s chains, although such measur- 
ing chains or links are still marketed and serve 
some purposes well. . 

The chain is made in 66-ft. and 100-ft. lengths, 
each having 100 links, but from their nature are less 
reliable than tapes for accurate work. The sag due 
to weight shortens their length when drawn to a 
line above grade. Also the length is likely to in- 
crease progressively because of the strain in chain- 
ing and the incessant wear at the 600 points of con- 
tact in the long and short links, aside from the al- 
ways liability to kink. Weight, too, is an objection, 
especially when drawn over recently thawed, clayey 
ground so common in early spring. It was prima- 
rily to overcome these and other objections that led 
to the manufacture of steel tapes. 
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Horseshoe Manufacturers 
Consolidate 


HE Manufacturers’ Iron & Steel Corporation, in- 
corporated at Albany, N. Y., June 1, with an 
authorized capital of $8,000,000, of which $6,000,000 
is issued, has absorbed the stock holdings of the 
Bryden Horseshoe Company, Catasauqua, Pa., and 
the Neverslip Horseshoe Mfg. Company, New 
Brunswick, N. J. Both of these companies will con- 
tinue under their corporate names as before, the 
Manufacturers’ Corporation simply being a holding 
company. 

James W. Johnson, New Brunswick, N. J., has 
been elected president of the Manufacturers’ Iron & 
Steel Corporation, and William J. McCurdy, New 
Brunswick, N. J., vice-president. Mr. McCurdy 
has also been elected president of the Bryden Horse- 
shoe Company. The operative and executive staffs 
of the two respective companies, with the above ex- 
ception, will remain as before. 

The Bryden Company was organized in 1882 by 
the late Oliver Williams, and since the death of his 
son-in-law, George Holton, Mrs. Holton, a daughter 
of Mr. Williams, has been the president. The heirs 
of Mr. Williams have all sold their holdings. 


Coming Hardware Conven- 
tions 


CAROLINAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Chattanooga, Tenn., July 11, 12, 13, 14, 
1916. T. W. Dixon, secretary, Charlotte, N. C. 

TENNESSEE RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Memphis, Aug. 15, 16, 17, 1916. Harris 
J. Nelson, secretary-treasurer, Humboldt, Tenn. 


‘INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Indianapolis, Jan. 30, 31, 
and Feb. 1, 1917. M. L. Corey, secretary, Argos, 
Ind. 

NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Omaha, Feb. 6, 7, 8, 9, 
1917. Nathan Roberts, secretary, Lincoln, Neb. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Milwaukee, Feb. 7, 8, 9, 
1917. P. J. Jacobs, secretary, Stevens Point, Wis. 


The «Just-as-Good-as” Man 


W HEN I would buy a cake of soap that’s suited to 
my mind 

I much resent the man who keeps the “just-as-good-as” 
kind. 

In breakfast foods, and potted meats, and sardines in 
a can, 

The kind I want I want, despite the “just-as-good-as” 
man. 

If I a porous plaster need to ease my lumbago, 

And seek the druggist for to get his cure-all for my 
woe, 

It stirs my wrath to hear him say: “Our two-cent 
postage stamps 

Stick just as fast as plasters do to backaches and to 
cramps.” 

And if I’d go to Rome, N. Y., it plays the very deuce 

To have the porter put me off at night at Syracuse 

And later on excuse himself, and impudently say 

That “Syracuse is just as good as Rome is any day.” 

In short, that “just-as-good-as” man is on my nuisance 
list, 

And some day I devoutly hope we’ll find that he is 
missed, 

Not to appear upon the sphere again until that hoot 

When Gabriel drops his ancient horn and blows his 
substi-toot.—F'rom Heinz’s 57. 




















The Direct Current 


A Few Pertinent Comments on Things Electrical 


By 1i1E ASSISTANT MANAGER 








A display of electric heating devices which is oh a by the manner in which the trademark is 
eature 


Y sparking days began when I felt that elec- 
tric thrill every time one particular little girl 
with long brown braids passed near my desk 

in the old schoolhouse where I rebelled against law 
and order and gained knowledge through the force 
and insistency of a maiden lady teacher whose out- 
line was angular and whose jaw was aggressive. 

My desk was in the front row. The subject was 
one I never discussed at home and I won’t here. 
The girl with the braids had a back seat. With my 
station always in working order we inaugurated a 
wireless. My love was of the storage battery type. 
I was a big, awkward, overgrown kid, greatly given 
to stumbling over my own feet, and in company I 
always experienced difficulty in finding a place for 
my hands. 

For months I looked love at that kid, and I still 
remember the day she turned her nose up at me be- 
cause I failed to define a verb to the satisfaction of 
the sphinx who always asked the one thing a fellow 
couldn’t answer. That noon I recklessly tackled the 
school bully and was trimmed to my entire satisfac- 
tion. 

I made no visible progress in that early love af- 
fair until the advent of the dry battery and my 
subsequent mastery of the local door-bell situation. 
Buzzers certainly made a bid for favorable interest 
and until that girl departed for college and I en- 
tered upon the trials of a business life in hardware 
with an initial salary of $3 a week, I drew divi- 
dends on the investment. Naturally I have a deep 
and abiding interest in “Things Electrical.” 


Flashlights 


Flashlights were the first commercial companions 
to dry batteries to come to my direct attention in 


the hardware business. They made an appeal to 
our buyer that came mighty near electrocuting him. 
Flashlights were a new thing in those days and spe- 
cialty salesmen were just beginning to drive their 
gaffs into the unwary. Our buyer bought a gross 
where a quarter of a dozen would have been tempt- 
ing Providence. We spent $20 in newspaper copy 
in a local paper where twenty meant a campaign 
both editorial and advertising. We made a window 
display that rivaled the great White Way in bril- 
liancy. We chub clerks fought for an opportunity 
to force our ideas on customers when the manager 
was out, and when he was in we listened in open- 
mouthed amazement as he extolled the merits of 
those midget electric lighting plants. 

As Christmas approached our campaign gained 
violence and “on trial” a few sales were made, but 
after Christmas day they came back and no more 
went out. Six months later the batteries were 
dead. But you could get a spark out of the buyer 
or any of his friends by mentioning the subject, 
and if the old man happened to be within hearing 
he usually gave a splendid human interpretation of 
an alternating current going one way strong. 

How all those flashlights were caused to disap- 
pear is a slow story and as full of bookkeeping jug- 
glery as a modern income tax report. That store 
stood for me three years and the day my appren- 
ticeship ended we severed connections peacefully 
and with my accumulated savings of less than $60 
I bought a ticket and traveled tourist straight 
West. The store I took had no unpleasant search- 
light experience to handicap this enthusiasm, and 
I Was further initiated into the mysteries of things 
electrical. We sold electric light bulbs, electric flat- 
irons, and did a good business. Later in life I sold 
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toasters, coffee percolators, bed warmers, vacuum 
cleaners, washing machines and electric propelled 
hair curlers and cigar lighters. The only real 
trouble we experienced was the day a red-headed 
kid, about twelve years old, got a cluster of her 
curls caught in an electric fan we were using for 
demonstrating purposes only. It sure demon- 
strated that a red head is electrically charged, and 
we reached back into the home of that family to the 
main storage battery for further current. What 
that kid’s ma said about our electrical department 
could be well used in the electric chair at Sing Sing. 


Good Ideas for an Electrical Display 


Down on the eighth floor of the building where 
we make HARDWARE AGE there is a window trim- 
ming school. It is a place where they take dia- 
monds in the rough and give them a high polish. 
It is the place where a window trimmer in a coun- 
try store can quickly fit himself for a city job or 
by a shorter route a boy who knows nothing at all 
about window trimming can acquire the art. 

I drifted in there a few days ago, and the air 
was certainly charged with things electrical. One 
of the windows was just getting the finishing 
touch, and a red-headed professor in his shirt 
sleeves was fairly sizzling with enthusiasm regard- 
ing the necessity of educating the public on the 
multiplicity of woes that can be turned to joys by 
the electric route. 

That window looked so good that we got a pic- 
ture of it. The manner in which the General Elec- 
tric trademark has been worked into the back- 
ground is particularly striking. This electric im- 
pression can be copied for use around the name of 
any particular item you may want to boost, or it 
can be used on the glass to call striking attention 
to an electric goods display. The manner in which 
the wires of the various items are centered at the 
back of this display is also good. 

Another display was recently prepared in this 
school for the Society for Electrical Development, 
Inc. The beauty of this display is greatly enhanced 
by its splendid balance. Cut this display squarely 
in two and you have the same goods on each side. 
The use of foliage, signs and merchandise is per- 
fectly balanced. For new or inexperienced window 
trimmers this is a good system to follow in display- 





The strength of this display is its simplicity. 





159 


ing any line. The manner in which glass shelves 
have been used to build up the height of the lamps 
and percolators in the background is good work. A 
number of ground plate-glass shelves is good equip- 
ment for any window. 


Every Trimmer Owns His Own Equipment 


By the way, I recently met a young window trim- 
mer who has personally invested $200 in display 
equipment. He says it landed him a mighty fine 
position about a year ago. Why shouldn’t a good 
trimmer own his own fixtures? Why shouldn’t he 
buy lumber and make a good set of window fix- 
tures which are his own property? If he moves to 
a new job he takes with him the tools of his trade, 
the fixtures he understands, and he is immediately 
a profitable investment. He can create the day he 
arrives. Many of the boys who trim hardware 
windows have to ask for more window fixtures be- 
fore they fairly light on a new job. It is embar- 
rassing for them and may cause the new boss to 
feel that he has attached an expense account. The 
other impression that he has annexed a gold mine 
is the one you want him to get every time. It’s a 
hobby of hardware clerks to own a pretty good 
set of tools. If you are in that class, tie into this 
window fixture proposition and see what it brings 
you. Print your own name on everything you 
make, and let the boss know that the equipment is 
yours. He will appreciate your interest, or he is 
the wrong boss. 

Well, I’ve gone a long way from things elec- 
trical. To get back, how long has it been since 
you had a real display of these goods? If you 
have to stop and scratch your head to remember, 
it’s been too long, so start that display to-day. 
Electricity is a cool proposition for the housewife; 
and in these days, when heat gets more so by the 
minute, women and men will welcome your talk 
on things electrical in the same spirit they do the 
ice man when the refrigerator is empty. 

Don’t let the heat dry up your cells of energy. 
The business we miss to-day can’t be made up to- 
morrow. Every coming day is entitled in its own 
right to all the business you can rustle between 
sunrise and dark. Start your summer electrical 
campaign now! 





It is a perfectly balanced window with almost identical items used 
on each side of the center 
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The Sidewalk Gasoline Pum; 
Advertisement 


One of the Most Valuable Features of This Method of 
Selling Gasoline Is the Publicity It Creates for 
the Accessory Department 





By FRED C. NORTON > 


NE of the gravest problems to be met when a 
new department is installed or some new line 
of goods put into stock, even though it is not 

in the form of an entirely new department, is not 
so much in bringing this move to the attention of 
the buying public as of keeping it constantly there. 

By a liberal use of newspaper space, by frequent 
window displays, by circulars and letters, by means 
of the many other methods that are born of the 
enthusiasm that usually attends a change of this 
kind, it is seldom difficult to get the attention of the 
public for a short time at least and to make a prom- 
ising start. But the most serious trouble lies in 
the fact that this enthusiasm is often only tem- 
porary. In the press of other seemingly more im- 
portant matters, as other new goods come in and 
seasonable articles demand instant attention, the 
enthusiasm is allowed to drag and the new depart- 
ment suffers accordingly. 

An automobile accessories department, in this re- 
spect, differs but little from any other department 
that might be installed in a hardware store. The 
demand is far greater for automobile accessories 





than for most classes of merchandise, but a success 
of the sale of automobile supplies necessitates the 
changing to a great extent of the buying habits of 
the public. The automobile owner must be so im- 
pressed by the quality of the goods carried in the 
new department, by the values or service that can 
be offered, that he will be induced to transfer his 
trade from the store where he already buys his 
accessories. The man who has just purchased an 
automobile and is casting around for the best place 
to buy his supplies must be equally impressed to 
prevent him from making his purchases elsewhere. 
Strong, concentrated effort is needed, not merely 
while the department is in its infancy, but after it 
has begun to grow. 

It is hard to devote a great amount of attention 
to any one department without neglecting seriously 
some of the others. There is usually a number of 
lines that demand attention at the same time. If 
we concentrate on accessories, we are in great dan- 
ger of neglecting our kitchen utensils. If we keep 
only tools in mind we are doing injustice to our 
paint department. A new department is of course 
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The curb gasoline pump has been the means of attracting new trade to many hardware stores. This pump is used 
by a store of average size 
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An illustration of Bowser Gasoline and lubricating oil pumps in front of a hardware store selling automobile 





accessories 


entitled to more publicity and a trifle more effort 
than one that has been established for some time 
and has become well known, but there is the always 
present danger of unwise discrimination. 


Featuring Accessories 


It is a good plan after the installation of the ac- 
cessories department to feature automobile supplies 
constantly in one or more of the windows, depend- 
ing upon the amount of window space that is avail- 
able. But unless the store has an unusually large 
amount of window space this space must be soon 
turned over to other lines that need publicity, and 
automobile supplies can then be featured only occa- 
sionally. The effect of these displays lasts much 
longer than the displays themselves but the fact 
still remains that their influence is with only those 
who pass the store at the time when automobile 
accessories are shown in the window. Those who 
see the displays when motor supplies are not shown 
may be automobile owners and prospective custom- 
ers and yet have no means of knowing that automo- 
bile accessories are sold in the store or, if they have 
known it, may have forgotten about it entirely. To 
some extent this can be remedied by lettering the 
words “automobile accessories” on the window 
glass. Newspaper advertisements and circulars and 
letters need not be discontinued even after the de- 
partment is well under way, for the public soon 
forgets. The fatt that the store sells accessories 
must be kept constantly before the eyes of the pub- 
lic or they will lose sight of it entirely. 


The Sidewalk Pump 


The convenience of a sidewalk gasoline pump is 
well known. It provides the only really efficient 
method of selling gasoline. The economical fea- 
tures of such a pump are easily understood. With 
a tank 10 or 15 ft. underground, the evaporation 
and leakage are reduced to practically nothing. The 


fact that one of these pumps will pay its own cost 
in a very short time in the increased sales of gaso- 
line has been proved in many instances where these 
pumps have been installed. But the most valuable 
feature of this method of selling gasoline—and one 
that perhaps has not been brought to the attention 
of dealers as strongly as some of the other features 
—is the permanent, persistent advertisement that 
a brightly colored pump is for the automobile ac- 
cessories department. 


A Conspicuous Advertisement 


Most of these pumps are painted a brilliant red 
that can be seen for blocks. Most of them are so 
equipped that a sign giving the prevailing price of 
gasoline can be attached. The service feature of 
one of these pumps is an invaluable means of hold- 
ing regular trade. As an attraction for transient 
motorists it has no equal. These pumps are so con- 
spicuous, so well known and are so looked for by 
motorists that the sight of one means to most of 
them a quick and efficient means of filling the gaso- 
line tank and in most cases a progressive and up- 
to-date dealer in accessories. 

Some obstacles present themselves. The most 
serious is the regulation in some cities that pro- 
hibits the installation of curb pumps on certain 
busy streets, but this affects only a small per- 
centage of the dealers handling accessories. 

Even in very small towns this means of selling 
gasoline is successful. One dealer in a town of 
slightly more than 3000 made a gross profit of 
nearly $2,000 on gasoline in six months. His case 
was an exception inasmuch as he secured a short 
but favorable contract, some time before the price 
of gasoline began its upward flight. He maintained 
his price in accordance with those dealers who were 
not so fortunate and it was his sidewalk pump that 
attracted the trade to his store. 

Though this dealer sold but a few automobile 
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Sidewalk pumps are used by many small stores. This 


illustration shows one example 


accessories at the time of the purchase of the 
pump, a continued stream of motorists attracted 
thereby to the store caused him to enlarge his 
stock to meet the demands. The sales of oils and 
greases especially was increased several hundred 
per cent. 

Because of the close connection between oils and 
greases and gasoline the more immediate results 
arising from the advertising value of the sidewalk 
pump will be usually noticeable in the sale of lubri- 
cants. One dealer who has added materially to the 
income of his store by means of his curb pump has 
constructed two removable hinged shelves on the 
front of his store, one under each window. These 
are about 18 in. wide and are fastened about 18 in. 
from the sidewalk. Every morning a display of at- 
tractively labeled cans of automobile lubricants is 








A Wayne gasoline pump on the sidewalk of a typical 
small town store 
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built on these two shelves. Only a few cans are 
used. and very little time is taken in making the 
display. The store is located in a small town where 
such a method is possible. It has resulted in a 
greatly increased business in oils and greases in 
cans and has increased, though not to a great ex- 
tent, the sales of bulk cylinder oil. 

The sidewalk pump for lubricating oil has not 
yet come into such widespread use as that used for 
gasoline though its popularity is rapidly increas- 
ing. At the best the old method of selling oil from 
a barrel is disagreeable and inefficient. It causes 
a waste of the dealer’s time, a waste of oil, and a 
waste of the customer’s time, which is no less im- 
portant than the other two. The curb pump makes 
sales and allows the dealer to offer a feature of 
service that motorists appreciate and often expect. 

A compressor for furnishing free air for inflat- 
ing tires is another valuable addition to any store 
that sells accessories and especially so to one that 
already has a curb pump for gasoline. A com- 
pressor is inexpensive and its cost of operation is 
very slight in comparison with the value of the 
service that can be rendered by its use. It is a val- 
uable assistant to the sidewalk pump. 

Consider the matter carefully. Estimate the 
number of automobiles that pass your store and the 
number that go on other streets but that could be 
attracted to your store if it were known that you 
had a gasoline pump. Consider fully the value of 
such a service as an advertisement for your acces- 
sories. Then if you decide that it is a proposition 
worth while get action on it quickly. 


Brows, Low and High 


W E all know what a highbrow is, but there seems to 

be some divergence of view regarding the low- 
bréw. Dr. David Starr Jordan has just explained that 
a lowbrow is only one degree removed from a rough- 
neck, but at first this will seem rather more confusing 
than enlightening, since many of us have been accus- 
tomed to using the two terms, roughneck and lowbrow, 
interchangeably. The good doctor even refers to a large 
class of undergraduates as lowbrows, and roughnecks, 
we know, never go to college; they scorn the very sug- 
gestion with an abysmal contempt. 

It is only too evident that most of us have been 
classifying our brothers with a lack of particularity 
amounting almost to looseness. We have been calling 
those lowbrows who were simply roughnecks, and we 
have been confusing social with intellectual opprobrium. 
If Dr. Jordan’s codification of these epithets be ac- 
cepted, the lowbrow need suffer under no social disa- 
bility. He may simply be “too practical,” while the 
highbrow is “not practical enough.” In other words, 
the lowbrow is he who is given to the purely objective 
and concrete view of things. He has fondness for the 
immediate business in hand; he prefers football. to 


philosophy, the market place to the library. 


But if there are too many lowbrows in college, so 
there are too many highbrows. One highbrow is one 
too many, if for no other reason than because he is a 
breeder of lowbrows. Nothing makes one a lowbrow so 
quickly as living with a highbrow. And perhaps it 
works the other way round, also; but since becoming 
a highbrow is the more conscious-reaction of the two, it 
should be the more easily controlled. We should sug- 
gest that, whether in college or out, the highbrow meet 
the lowbrows half way and abolish forever the need of 
frontal measurement.—New York Tribune. 


THE WYETH HARDWARE & MANUFACTURING COMPANY, 
St. Joseph, Mo., conducting a wholesale business in 
hardware, cutlery, sporting goods, etc., will in the near 
future, erect a five-story building at the corner of Sec- 
ond and Faraon streets. It will be 100 x 140 ft., and 
cost of about $75,000. The structure will be of brick, 
to conform with the general appearance of the main 
building. 








Helping the Sale of Housewares 


Successful Sales Methods that Have Been Used in Featuring 
Kitchen Utensils 


By LEONARD 
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This display of china was made by H. W. Goeller for the Palace Hardware House, Erie, Pa. 
ackground helped its effectiv eness 


cards and the attractive 


HERE is a strong attraction in selling house- 
wares—but one that is hard to define. It 
is generally conceded that a hardware sales- 

man likes to sell tools better than any other class 
of merchandise that comes under the head of hard- 
ware. Admitting that this is a fact, then the sell- 
ing of housewares runs a very close second. Were 
the truth known, it would not be surprising if there 
were even more salesmen—eliminating of course 
those in the few stores in which housefurnishings 
are not sold—that take more real pleasure in sell- 
ing kitchen utensils than they do in selling any 
other class of goods in the store. One of the rea- 
sons why this is true, no doubt, is that while a 
man is supposed to know tools and understand their 
uses, kitchen utensils lie entirely within a woman’s 
sphere, and it tickles a man’s vanity to be able to 
air his knowledge on:a subject about which men 
in general are supposed to be ignorant. © 

If you have not realized this watch one of your 
men—or if you have not yet reached the position 
of proprietorship yourself, one of your fellow sales- 
men—when he is selling a percolator. He places 
it on the show-case and stands back, and his cus- 
tomer unconsciously does the same, to admire the 
graceful lines and the beautiful finish. And when 
he has. brought: her’ to the point of agreeing with 
him~ on the subject: of style and appearance, he 
begins” to take’ the ‘percolator ‘apart and dig deep 
into the knowledge that is foreign to the other 
member of the transaction. 
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The neat show 


He shows her the upper compartment in which 
the ground coffee is placed and how by a simple 
arrangement the water, getting gradually hotter 
and hotter, is pumped through a tube and allowed 
to filter through the coffee, until, when it reaches 
the boiling point, it has acquired the beautiful color 
and the rich aroma of the perfect beverage. You 
will notice that he displays more than an ordinary 
amount of enthusiasm in making the sale. In addi- 
tion to the joy that any salesman has in knowing 
well the goods that he is selling there is the personal 
satisfaction—barred to almost everyone but a good 
salesman—the satisfaction of being able to tell a 
woman something that she will accept without a 
dispute. 


Housewares for Openings 


There is an appeal in housewares that is broad 
and strong and there have been hundreds of store 
openings heralded by the trumpet-blare of special 
sales of enamel ware. And these have usually been 
successful events. SS es Sa 

It is a matter of almost common agreement that 
tools are the life of the hardware trade. But yet 
when we make a special drive on tools the appeal 
is made almost without exception to men only. 
Women buy some hammers—they buy some screw- 
drivers—but the greatest nuniber of tool sales are 
made to men. 7 ; 

A different element enters into the selling of 
housefurnishings and especially into the selling of 
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One of the displays that put aluminum ware among the most profitable lines in the store of the E. R. Bigelow 
Hardware Company, Cedar Rapids, Iowa 


cooking utensils. The next time you run a special 
sale—if this is one of your methods of attracting 
trade—or make a special showing of kitchenware, 
keep track of your customers, and unless you have 
already studied the subject carefully, you will be 
surprised to discover the number of men customers. 
The appeal is almost as strong to men as it is to 
women. 


The Top Shelf 


Much has been said about the value of open dis- 
play tables for kitchen utensils. One of the most 
valuable features of such a method is that there is 
no “top shelf” that is out of reach and consequently 
a morgue for the stock that is put up there. If 
more of our hardware stores could be built without 
“top shelves’”—with everything within easy reach 
without the use of ladders—there would be a much 
smaller accumulation of dead stock. 

The experience of one dealer in a small town will 
illustrate at once both ‘the harmful influence of a 
high shelf and the value of featuring odd prices 
in special sales. One example never makes a rule, 
but this one serves to illustrate a condition that is 
by no means rare. 

This dealer bought an assortment of enamel ware 
that included a number of combination cooking 
utensils supposed to provide the usefulness of six 
or eight separate utensils in one. The assortment 
was put in the window, but the public refused to 
take kindly to it at the price necessary to charge 
to make a profit. 

And after a time the remaining portion of the 
assortment—which was still a large part of the 
original stock—was put on two upper shelves to 
make room for other goods. A few more pieces 
were sold, but when inventory time came around 
the assortment was almost intact. It was taken 
down, dusted and given another opportunity in the 
window. And several more pieces were sold. But 
the stock moved very slowly. It was left in the 
window a week and again returned to the upper 
shelves. Once more it was taken down and offered 


for 25c. an article. The old price had been over 
half:a dollar. Even at the new low price the sales 
were by no means remarkable. Once more the 
stock became a shelf warmer. 

Then after another inventory had come and gone 
the owner decided that the assortment should be 
taken down and not put back again. Large show 
cards were made featuring the pieces at 29c. each, 
and smaller cards played up the individual features 
of the combination utensils. The stock was put 
on a big table where it could be easily seen and 
handled. 

The odd price and the fact that the stock was 
allowed to remain in plain sight and within easy 
reach resulted in the entire assortment being sold. 


The Special Sale 


The value of the special sale is a debatable ques- 
tion, but if one takes sides with the majority of 
merchants he will be led to believe that it can be 
made a valuable aid to sales. If the special sale 
is used, the odd price should certainly be featured. 
Certainly a combination of special sale and demon- 
stration is hard to beat. 

One of the leading manufacturers of aluminum 
ware indorses the special price so strongly that 
it furnishes dealers at regular intervals, usually 
once a year, with a quantity of some stock item 
at a price that will allow him to feature it at a 
profit. A demonstration is in most cases used. It 
has proved to be a valuable means of stimulating 
trade. 

An illustration from the experience of another 
dealer will give one example of the advisability of 
featuring in special sales the low-priced articles, 
items selling for less than 50c., in preference to 
those necessitating a larger outlay. Three hundred 
saucepans were displayed and advertised at 29c. 
each and the entire number sold in one week. The 
success of this sale led to another of larger pro- 
portions. A number of kettles were featured at 
98c., ang although they were as good values in pro- 
portion, only twenty-five of the 100 were sold. 
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A low-priced article will attract much more trade 
than one selling in the neighborhood of $1. 

The demonstration is the thing! A noteworthy 
instance of the practical value of a demonstration 
is the experience of the E. R. Bigelow Hardware 
Company, Cedar Rapids, Iowa. Last November this 
concern bought an initial stock of a well-advertised 
line of aluminum cooking utensils. A demonstra- 
tion was used to give this new department a suc- 
cessful start. 

A letter was sent to 3000 housewives, explaining 
the demonstration and offering a saucepan free 
with every purchase amounting to $1 or more. The 
same offer was featured in the newspapers. A good 
window display was used. The sales record for 
that week showed that aluminum ware amounting 
to nearly $400 had been sold in this store of only 
modest proportions. 

Recently a cooking class was held for a week in 
Cedar Rapids by a woman with a national reputa- 
tion in this field. The E. R. Bigelow Company 
connected itself with the class by means of specia’ 
displays and by providing the conductor with sev- 
eral pieces of aluminum ware to be given away dur- 
ing the week. This won her friendship and she 
responded by boosting the concern that had given 
the utensils whenever she showed them to her 
audience. 

Cleanliness is recognized in the Bigelow store 
as one of the surest means of holding the trade 
of women, and the stock is kept as spotless as fre- 
quent cleaning and a constant watch for signs of 
dust can make it. 

To see a display of china in a hardware win- 
dow is no longer unusual. Crockery, cut glass 
and similar lines are simply the logical out- 
growths of a hardware stock that formerly in- 
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cluded a few enamel coffee pots and an assort- 
ment of tin pans. 

H. W. Goeller recently built a display for the 
Palace Hardware House, Erie, Pa., that might 
easily have been produced in a metropolitan de- 
partment store. Still the hardware store of these 
progressive days is less of a hardware store as 
the old-timer thought of it, and more of the depart- 
ment store, and such a display is by no means out 
of place. The display was simple, easily arranged, 
and coupled with the attractive show cards had 
unmistakable selling strength. It might be noted 
at this time that the window of simple arrangement 
is rapidly displacing the display that depended al- 
most entirely on elaborate treatment. The most 
successful window men make their displays as 
simple as possible. The results have proved this 
policy a wise one. 

A display of aluminum ware made by the Haw- 
kins Hardware Company, Hattiesburg, Miss., is a 
good example of simplicity and nicety of balance. 
The window is small and but little stock was used, 
yet there was no suggestion of bareness in the dis- 
play. The careful use of the three pedestals, the 
manner in which the ladles were hung from two 
of them and the saucepans placed against the pedes- 
tals by the handles, the shelf in the background, 
and the manner in which the goods were hung from 
the back and side walls—all helped to lend to its 
attractiveness and its simple strength. 

There is a strong attraction in selling housefur- 
nishings, whether it be over the counter or through 
the newspapers and the windows. The more we 
learn about the various items—the more effort we 
put into the selling of them—the more joy will there 
be in making the sales and the greater will be the 
success of the store as a whole. 
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A display arrangement that is particularly suited to a shallow window. Every available part of the window was 
brought into use, but without a suggestion of crowding 


THE RUWART SADDLERY COMPANY, Jefferson City, 
Mo., manufacturer and jobber of saddlery, harness, 
strap goods, collars, etc., has discontinued the use of 
prison labor and is moving its entire harness plant 
from the inside of the penitentiary to an outside loca- 
tion in Jefferson City, where it will employ only free 


labor in the future. This places the firm on the same 
basis as other manufacturers and it feels that the busi- 
ness will materially increase as the result of this 
action. The firm is manufacturing a full line of harness 
and strap goods. The new catalog is now ready for 
distribution. 
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‘The Lubin Scheme—Government to Adopt 
Mail Order Methods 


By W. L. 


WASHINGTON, D. C., June 19, 1916. 


ETAILERS in many lines are developing more 
or less palpitation of the heart as the result 
of a revival of the propaganda of one David 

Lubin, who will be known to fame as American 
Delegate to the International Institute of Agricul- 
ture at Rome—whatever that may be—and who has 
secured a considerable publicity at the expense of 
the taxpayers of the country for what he styles 
“the outline of a plan for direct dealing between 
producer and consumer through the parcel post 
service, employing mail-order methods.” Most of 
this concern on the part of the small merchants 
of the country is unnecessary, although apparently 
justified by highly-colored and more or less errone- 
ous statements now being circulated with regard 
to the prospect that Congress will enact legislation 
putting this Utopian scheme into force. 


Present Status of Lubin’s Scheme 


As a matter of fact this project has hardly de- 
veloped beyond an embryotic stage in the brain of 
the aforesaid Lubin and has about as much chance 
of being translated into law by Congress as our 
esteemed friend Colonel Roosevelt has of securing 
the unanimous nomination for the Presidency on a 
German-American ticket. It is just as well, how- 
ever, that the retailers should understand this 
scheme in its chief details and be prepared to head 
off any similar enterprise aiming more directly at 
general merchandising via the parcel post. 

Mr. Lubin’s ambitious plan, as thus far developed, 
aims only at bringing the farmer and consumer 
closer together by the adoption of mail-order 
methods. With certain modifications the advocates 
of this project believe it could be so amplified as to 
include manufactured products of all kinds and thus 
in time the merchants of the country—contemptu- 
ously referred to by Mr. Lubin and his admirers as 
“those unnecessary middlemen’’—could be entirely 
eliminated from the game. The retailer is only a 
parasite, in Mr. Lubin’s estimation, and if anybody 
must act as an intermediary between producer and 
consumer Uncle Sam is the man for the job. 


Government to Adopt Mail-Order Methods 


In a nutshell, Mr. Lubin’s ‘scheme proposes that 
the Post Office Department shall sell the farmer’s 
products to the housewives of the country, keep the 
accounts of both parties, transfer the money from 


CROUNSE 


buyer to seller and exercise a kindly and paternal 
supervision over the whole business. To do this 
successfully the Government must adopt what Mr. 
Lubin refers to in language almost reverential as 
the “highly efficient methods of the mail-order 
houses” to whom he has already introduced his 
project with a view to securing their indorsement. 
Those two beneficent institutions, Sears, Roebuck 
& Co., and Montgomery, Ward & Co., have looked 
it over and have given it a rather half-hearted 
approval rendered somewhat lukewarm, perhaps, 
by a perfectly justifiable suspicion that after Mr. 
Lubin has connected up the farmers and the house- 
wives by way of the parcel post, thus putting the 
corner grocer out of business, he may next proceed 
to evolve a short cut for the products of the manu- 
facturer direct to the user, thereby eliminating not 
only the general store but the octopus mail-order 
houses themselves. 


Details of Project 


But let Mr. Lubin describe his scheme for send- 
ing the products of the farm to the home by mail- 
order methods without the intervention of the 
wholly unnecessary dealer. Here’s the exact lan- 
guage in which he puts it up to Sears, Roebuck & 
Co. at a hearing accorded him by the managing 
officials of that concern: 

“Briefly, then, the postmasters in the larger cities 
are to provide a separate room, a sub-post office, 
for the transmission of this particular business. 
The post office clerk in that room is to be provided 
with racks of different colors, each color represent- 
ing a certain kind of farm product—white, for 
instance, to represent eggs; pink, chickens; yellow, 
butter, etc. Said racks to be of wood or metal and 
devised with numbers, in consecutive order, and 
with grooves, so as to hold certain numbered cards 
in the consecutively numbered spaces. In beginning 
this system the farmer registers his name and ad- 
dress at the post office and is given a number. 
This farmer, say, is ‘No. 40.’ ‘No. 40’ buys a quan- 
tity of cards, on which are printed certain spaces 
to be filled in, and regulations governing the same. 
The farmer has in the meantime provided himself 
with certain containers or carriers, some of which 
are to be collapsible or ‘knocked down.’ The per- 
manent containers are to be returnable. The-rules 
are to provide that each egg card is for a dozen, 
each butter card for a pound, arid each chicken card 
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by the single one. And now let us see how farmer 
‘No. 40’ will proceed. He has for sale, say, 10 doz, 
eggs, 5 chickens and 15 lb. of butter. He writes 
the price of each dozen eggs on 10 cards, 1 doz. 
for each card, or 10 doz. for the 10 cards, and 
inserts the cards in a printed envelope to be mailed 
to the sub-post office. He writes the price of each 
chicken on five cards for the five chickens and 
inserts the cards in the same envelope. He writes 
the price of a pound of butter on the 15 cards for 
the 15 lb. of butter on hand, putting them in the 
same envelope, and, on sealing, it is ready for the 
rural mail carrier. This closes the first part of the 
farmer’s procedure. 


White Eggs, Pink Chickens and Yellow Butter 


“The post office now goes a step further in the 
procedure. The envelope containing the cards from 
the farmer, say, farmer ‘No. 40,’ arrives at the 
sub-post office. The clerk slips these cards along- 
side their corresponding numbers in the space on 
the rack, the white cards for the egg rack, pink for 
the chicken rack, and the yellow for the butter rack. 

“In the meantime the housewife, the consumer, 
has provided herself with a post office ‘purchasing 
book,’ said ‘purchasing book’ to be similar in form 
to the mileage books used by the Pennsylvania Rail- 
road Company, and is to consist of perforated cou- 
pons of stated amounts. And now we are ready 
to proceed with a transaction. 

“The housewife, taking her ‘purchase book’ with 
her, proceeds to the sub-post office.. Having heard 
favorable reports of farmer ‘No. 40,’ she asks the 
clerk whether this farmer has any butter, eggs, or 
chickens for sale that day, and what the prices are. 
The clerk says, pointing to the racks, ‘Here are 
the racks; you may see for yourself. The white 
rack here is for eggs, the yellow rack yonder is for 
butter, and the pink rack there is for chickens. 
Select what you wish and hand me your purchasing 
book.’ 


Buying Country Produce with Coupons 


“The housewife selects a dozen eggs, a chicken, 
and a pound of butter. The post office clerk then 
removes one each of farmer ‘No. 40’s’ cards from 
their respective white, pink and yellow racks, upon 
the back of which the housewife writes her name 
and address and hands them back to the clerk. The 
clerk then tears out from the ‘purchasing book’ the 
coupons corresponding to the amount of the pur- 
chase and hands the book back to the housewife. 

“The clerk now proceeds a step farther; he in- 
closes in an envelope for ‘No. 40’ the cards which 
were taken from the racks, together with the cou- 
pons which were torn from the racks, together with 
the coupons which were torn out of the purchasing 
book. He will insert in the same envelope the 
cards and coupons for any additional sales of the 
same farmer, and at the time of ‘closing’ he will 
fasten the envelopes and distribute them for 
mailing. 

“During this interval farmer ‘No. 40’ has placed 
his products in the ‘containers.’ On receipt of the 
envelope from the post office clerk he will deposit 
the coupon-purchasing slips, which are his money 
orders on the post office, in a box or in his bureau, 
and proceed to fasten orie each of his returned 
cards to the several containers, when they are now 
ready for the rural mail carrier. The next step 
delivers the package in the home of the housewife. 


Closing a Complicated Transaction 


“The final step is the farmer’s listing of the 
week’s coupons by number and amount of purchase 
on a ‘listing slip,’ the total of which is in figures 





Hardware Age 


and in writing, and in original and duplicate. At 
a stated time this farmer will hand the coupons and 
the total list to the rural mail carrier, who will 
sign and detach the duplicate, handing it to the 
farmer. He will then send original, together with 
the coupons, to the postmaster, who will send the 
money for the week’s transactions to the farmer 
through the rural mail carrier, who in handing it 
to the farmer will receive back the duplicate just 
spoken of. On receipt of this duplicate at the post 
office the auditing clerk there cancels the transac- 
tions for the week.” 

Now, isn’t that as clear as mud? How perfectly 
simple and devoid of confusing detail! 

Of course, there are a few points yet to be 
worked out by Brother Lubin. Some of Farmer 
No. 40’s eggs might be bad or get broken in transit, 
or his chickens might be tough, or his butter ran- 
cid, but, of course, provision could be made for all 
these contingencies by the organization of a com- 
plaint department similar to those of the big cata- 
log houses, presided over by a twelve-year-old girl, 
who is guaranteed to lick stamps on a thousand 
form letters per hour, intended to mollify kickers 
who discover discrepancies between goods as ad- 
vertised and as they are. 


Pioneering Commission of Catalog House Experts 


In fact, Mr. Lubin proposes to turn over to the 
mail-order houses the task of developing his project. 
His idea is to organize what he calls a “pioneering 
commission” to be composed of post office experts 
and experts detailed by the mail-order houses to 
devise “the technical routine of the system.” Ata 
conference which Mr. Lubin had with the officials 
of Montgomery, Ward & Co., he developed the idea 
of this commission. Mr. De Field, referred to as 
the chairman of the Department .of Efficiency of 
this concern, is in full sympathy with the idea of 
putting the mail-order men in charge. In reply 
to a question by Mr. Lubin he said: 

“The theory of the mail-order business has been 
to eliminate the middlemen. Your plan is also the 
problem of doing away with the middlemen. It 
seems to me, therefore, that the experience of the 
mail-order people would be very valuable in the 
work.” 

Readers of HARDWARE AGE, therefore, will ob- 
serve that so far as Mr. Lubin’s project has gone, 
it is frankly a mail-order house scheme pure and 
simple. They will be interested, however, in learn- 
ing the exact status of this extraordinary project. 

When Mr. Lubin decided to start his propaganda 
he took it up with the Post Office Department at a 
conference with several officials, which was sten- 
ographically reported. The officials were decidedly 
non-committal and seemed to be of the opinion that 
the Butter and Egg Gazette launched in Washing- 
ton some months ago by City Postmaster Praeger 
was as efficient a scheme as Mr. Lubin’s for bring- 
ing buyer and seller together. 

Later on Mr. Lubin held a conference in Chicago 
with the managers of Montgomery, Ward & Co., 
and still later he conferred with the principal offi- 
cers of Sears, Roebuck & Co. Both of these confer- 
ences were also stenographically reported. 


Publicity at the Taxpayers’ Expense 


Then Mr. Lubin proceeded to utilize his acquaint- 
ance with Senator Fletcher, of Florida, inducing 
that gentleman to cause the stenographic reports 
of the three hearings referred to to be printed as 
Senate Document No. 240, the obvious purpose being 
to put the matter in shape for unlimited circula- 
tion through the mails without payment of postage, 
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a Senate document being entitled to free trans- 
mission, provided it bears the name of a Senator 
or Representative. Such enterprise has been shown 
in the circulation of this document that the supply 
has been entirely exhausted and a resolution for a 
reprint—also at the expense of the taxpayers—is 
now pending before the Congressional Joint Com- 
mittee on Printing. 

Up to the present time Congress has given no 
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indication of its intention to take any action on 
Mr. Lubin’s project, and it’s a ten-to-one shot that 
it will make no progress at this session. 

But look out for the scheme—and all similar 
schemes and outgrowths thereof—in the hurly-burly 
of next winter’s short session. Nearly all the legis- 
lative jobs are put through when the machine is 
running so fast that you can’t see the teeth in the 
cogs. 





The Georgia Convention 


Growing Southern Association Holds 
Constructive Meeting 


HE convention of the Georgia Retail Hardware 
Association, held in Savannah, Ga., June 
6-7-8, was one of the most pleasant and 

profitable in the history of the association. The 
business was conducted with promptitude and de- 
spatch, the discussions were frank and open, and 
the exhibit features were especially well displayed. 
Beautiful souvenir programs had been mailed to 
all members and the opening day found enthusi- 
astic delegations from every portion of the State 
ready for the opening gun. 

At 2 p. m. on Tuesday, in the Assembly Hall of 
the De Soto Hotel, President Robinson called the 
association to order. The members joined in the 
singing of “America,” after which they were led in 
prayer by the Rev. W. T. Dakin, and the session 
was formally opened. 

The Hon. W. J. Pierpont, Mayor of Savannah, 
welcomed the visitors to the city and invited the 
association to make Savannah a permanent meet- 
ing place. Jack Dempsey, of Jackson, responded in 
behalf of the active members of the association 
and R. L. Wylly, of J. D. Weed & Co., voiced the 
sentiments of the associates. 

The convention was then thrown open to the 
traveling salesmen, several of whom spoke briefly 
on subjects affecting their portion of the associa- 
tion work, after which the question box was opened 
by President Robinson and the balance of the ses- 
sion given to the open discussions of its contents. 


Wednesday 


The Wednesday morning session opened with the 
Hon. Hamp Williams, Hot Springs, Ark., in charge 
of the question box, the principal discussion center- 
ing around the question, “Does it pay to buy job- 
bers’ trade-mark goods?” 

Following this discussion the convention went 
into executive session, the first order of business 
being the report of Secretary W. T. Harlan. Mr. 
Harlan went into detail regarding the work accom- 
plished by his office during the past year. The 
matter of changing the place of meeting from 
Tybee to Savannah was mentioned, and the plans 
formulated for the employment of one man to give 
his entire time to serving the Alabama, Florida and 
Georgia associations as secretary-treasurer were 
explained to the delegates. The attention of the 
members was directed to certain contemplated in- 
creases in freight rates on shipments originating 
in Georgia and suggestions were made for dealing 
with the issue. 

The report was unanimously adopted and thanks 
were tendered the secretary for his untiring efforts 
in behalf of the association. 


President Robinson then delivered his annual ad- 
dress. He spoke of the successful merchant of 
to-day as the one whose business is so organized 
and operated as to develop the highest degree of 
usefulness and efficiency during every minute of 
the working day. He discussed the matters of 
material interest among dealers and urged the mem- 
bers to co-operate with each other in the inter- 
change of business building ideas and methods. At 
the close of the president’s address, Vice-President 
J. R. Gamble of the National Hardware Associa- 
tion was introduced and delivered an inspiring ad- 
dress on values to be derived from association mem- 
bership. 


Afternoon Session, June 7 


The feature of the afternoon session was an ad- 
dress by W. J. Harris of the Federal Trade Com- 
mission, explaining the creation and object of that 
body. He declared that business men would find 
the commission willing to heartily co-operate with 
them in any proposition tending to improve the 
methods of trade. The balance of the session wa; 
utilized in discussing the retail problems presented 
through the question box, and to short talks by 
prominent traveling salesmen. 

The evening session was devoted to question box 
discussion, committee reports and addresses by Mr. 
Meseroe of the Florida Association, and R. W. 
Hatcher of Georgia. At this session a vote was 
taken ratifying the action of the executive associa- 
tion in forming the Southeastern Association. 


Thursday 


The last session of the convention was called to 
order at 10.30 Thursday morning, the first thing . 
on the program being the presentation by the Shap- 
leigh Hardware Company of the prize shot gun 
offered to the traveling salesman scoring the largest 
number of active association members during the 
past year. W. E. Storall was the lucky man. 

The Nominating Committee then reported the 
following nominations and the officers named were 
unanimously elected: President, C. X. Balfour, 
Savannah; first vice-president, R. E. Jarwan, Jr., 
Baxley; second vice-president, T. H. Little, Cor- 
nelia. 

Executive Committee—R. A. W. Smith, Winder; 
H. G. Stevens, Dublin; R. F. DeLamar, Hawkins- 
ville; Jack Dempsey, Jackson. 

After considerable friendly discussion and sev- 
eral ballots, it was decided to hold the next con- 
vention in the city of Macon, Ga. 

The officers of the association were then installed 
and the sessions closed. 














Trade Conditions and iron, Steel and Hardware Prices 





The usual summer quietness seems to have 
already settled down to some extent on the 
steel trade and the activity of consumers in 
placing orders that prevailed to large ex- 
tent over the last year or more has largely 
disappeared. This condition is not the result 
of any belief on the part of consumers that 
the market is going to pieces, or that prices 
are going to decline rapidly, but comes from 
the fact that the mills are sold up for prac- 
tically remainder of this year. 

The hardware trade continues very active, 
the demand for goods of all kinds being 
heavy and shipments by leading hardware 





MARKET SUMMARY FOR THE BUSY READER 


jobbers the largest known for many years 
if not for all time. Some jobbers report there 
is trouble in getting deliveries of material 
from the mills, but this is not so marked as 
some time ago, and material is being re- 
ceived by the jobbers from the mills quite 
promptly. Traveling men report very satis- 
factory conditions in the territory they cover, 
the retail trade being willing to buy goods 
and in fairly large quantities. Some of the 
jobbers are having the men work three or 
four nights a week in order to get out goods 
promptly. Collections are reported very sat- 
isfactory. 
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bbc usual summer quietness seems to have already 

settled down to some extent on the steel trade and 
the activity of consumers in placing orders that pre- 
vailed to a large extent over the last year or more has 
largely disappeared. This condition is not the result 
of any belief on the part of consumers that the market 
is going to pieces or that prices are going to decline 
rapidly, but comes from the fact that the mills are 
sold up for practically the remainder of this year, buy- 
ers are covered for about the same period, and there 
is no incentive to come in at this time and place con- 
tracts for iron and steel products at the premium prices 
now ruling for material which they know they will 
not get deliveries on before very late this year or early 
in 1917. Then, too, it is a fact that any falling off in 
domestic orders for iron and steel products that might 
possibly be felt by the mills could be very quickly taken 
care of by the export demand, which is very heavy. Re- 
cently there have been reductions of 25, 30 and in 
some cases as much as 50 per cent in ocean carrying 
rates, and this has stimulated foreign buying to a very 
great extent. The present lull in new buying is not 
discouraging to the mills; in fact, they are rather glad 
it is taking place, as it will give them a chance to catch 
up to some extent at least on their obligations, which 
are very heavy and which will take them months to 
clear up. 

Foreign inquiries for iron and steel of various kinds 
are enormously heavy, among these being one of 350,000 
tons or more of 67%-lb. rails for Russia, also 10,000 
ears for the same country and upward of 200,000 tons 
of barb wire. It is said that of the-order for rails, 
175,000 to 200,000 tons have already been placed with 
the United States Steel Corporation to be rolled in its 
rail mills in Pittsburgh and Chicago, and that of the 
order for barb wire, half or more of it has been placed 
with the American Steel & Wire Company; but this 
is not officially confirmed. We can state officially that 
the Pressed Steel Car Company of Pittsburgh has just 
taken an order for 100,000 9.2-in. shells for England, 
which it will turn out in its McKees Rocks works in 
this city. The company will use about 11,000 tons of 
steel rounds for making these shells, and which it has 
already bought. In addition to these heavy export 
orders, Japan has come in the market lately and has 
bought 5000 to 6000 tons of plates to be used in build- 
ing two boats by that country. It is said that 4c. per 
pound, Pittsburgh, was paid for these plates and the 
deliveries run late this year and early next year. The 
demand for sheared plates is heavy, but for universal 
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plates is rather quiet. There has been a large increase 
in the supply of open-hearth steel lately and prices are 
easier. One estimate has it that 150,000 tons of re- 
jected steel is in the market and is being offered at 
prices ranging all the way from $30 to $45 per ton. 
This steel could not be used by consumers of soft open- 
hearth steel; but it is suitable for many purposes, and 
the offering of such a large amount is having the effect 
of depressing prices to some extent on mild open-hearth 
steel. There is also a heavy export demand for pig 
iron, mostly from Italy. It is said that 50,000 tons is 
in the market at present, of which nearly all is Bes- 
semer. Several furnaces in the Chicago district sold 
last week 7500 tons of Bessemer for export to Italy at 
a price under $20.50, Valley furnace. 

While it is true that the situation has quieted down a 
good deal, yet there is no cause for alarm and all indi- 
cations are that the steel trade is going to maintain the 
terrific pace of the past 9 to 12 months over the re- 
mainder of this year at least. Actual orders on the 
books of the mills for rolling warrant this statement. 
Consumers are just as insistent as ever for deliveries 
on their contracts from the mills, showing that the steel 
being made is going into actual consumption. However, 
it is a general belief that prices have reached top and 
that any further advances will be on the lighter lines 
and unimportant. 

The hardware trade continues very active, the demand 
for goods of all kinds being heavy and shipments by lead- 
ing hardware jobbers the largest known for many years 
if not for all time. Some jobbers report there is trouble 
in getting deliveries of material from the mills; but this 
is not so marked as some time ago, and material is being 
received by the jobbers from the mills quite promptly. 
Traveling men report very satisfactory conditions in 
the territories they cover, the retail trade being willing 
to buy goods and in fairly large quantities. Some of 
the jobbers are having the men work three or four 
nights a week in order to get out goods promptly. Col- 
lections are reported very satisfactory. 


WIRE NAILs.—Reports that some makers of wire nails 
are taking large contracts for delivery in last quarter 
of this year at $2.70 per keg and higher are probably 
exaggerated. It is true that one leading maker of wire 
nails for some time has been quoting $2.60 and $2.70 
base per keg, but the amount of business entered by 
this concern at these prices is not believed to have been 
very heavy. The official price of wire nails remains at 
$2.50 per keg, and nearly all mills are quoting this 
price, with the exception that one or two makers ask 
$2.60 for last quarter. Prices are firm, but there is no 
intimation of an early advance. The new demand is 
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only fairly active, as most large buyers are covered 
through third quarter. We quote: 

Wire nails in large lots to jobbers, $2.50 to $2.60 base; in 
carload lots to retailers, $2.65 base; less than carload lots, 


$2.75 to $2.80; galvanized nails, 1 in. and larger, $2 extra; 
shorter than 1 in., $2.50 extra. 


Cut NaILs.—The demand is active and the output of 
cut nails is being shipped by the mills as fast as made. 
Prices are firm, but do not show any signs of advancing 
in the near future. 

We quote cut nails at $2.60 to $2.65 per keg in carloads 
and larger lots to jobbers: carloads to retailers, $2.65 to 


$2.70, f.0.b. Pittsburgh, terms 60 days net, or 2 per cent off 
for cash in 10 days, freight added to point of delivery. 


BARB WIRE.—It is claimed that the leading maker 
has taken 150,000 to 175,000 tons of barb wire for 
Russia recently to be shipped over the remainder of 
this year. The domestic demand is only fairly heavy, 
as consumers are covered through third quarter and 
specifications against contracts are active. Prices are 
firm. 

Prices quoted by the mills to the large trade only, on 
which shipment would probably not be made for three or 
four months, are as follows: Plain annealed wire, $2.45; gal- 
vanized barb wire fence staples, $3.35; painted barb wire, 
$2.65; polished fence staples, $2.65; cement coated nails, 
$2.30 base, all f.o.b. Pittsburgh, with freight added to point 
of delivery, terms 60 days, net, less 2 per cent off for cash in 
10 days. 

FENCE WIRE.—The new demand for fence wire is 
heavier than for barb wire, and fabricators and manu- 
facturers are pushing the mills for deliveries very hard. 
There has been a falling off in consumption of fence 
wire by the farmers, but this has more than been made 
up by the increased use from other users. Prices are 
firm and specifications are heavy. 

Discounts on woven wire fencing are quoted at 61% per 
cent off list for carload lots: 60% per cent for 1000-rod lots, 
and 59% per cent for small lots, f.o.b. Pittsburgh. 

TIN PLATE.—This is the strongest article on the 
whole list, both in price and demand. Nearly all do- 
mestic makers of tin plate are now quoting $6 per vase 
box for delivery from stock and $5.75 to $6 per base box 
for shipment in last quarter of this year. Three or 
four of the largest makers of tin plate say they have 
their entire output sold up for this year and are not 
actively seeking new orders. The output of tin plate 
this year will certainly break all former records by a 
very large margin. 


We quote tin plate from stock at $5.50 to $6 per base box, 
prices depending on sizes, quantity and deliveries wanted. 
We quote 8-lb. coated ternes at $7.75 for 200 Ib. and $8 to 
$8.25 for 214-lb., all f.o.b. maker’s mill, Pittsburgh. 


SHEETS.—The new demand for light black and gal- 
vanized sheets has quieted down and prices are not very 
strong. On blue annealed and electrical sheets mills are 
sold up for remainder of this year. Makers’ prices for 
mill shipments on sheets, of U. S. standard gage, in 
carload and larger lots, on which jobbers charge the 
usual advance for small lots from store, are as fol- 
lows, f.o.b. Pittsburgh, terms 30 days net, or 2 per cent 
cash discount in 10 days from date of invoice: 


Blue Annealed Sheets 
Cents per Ib. 


I i a lars oe ag a eo ie ae 2.95 to 3.20 
Eg RE ae Ee pe eae 3.00 to 3.25 
es ee Wo ll De oka eld we eb a w es 3.05 to 3.30 
AS ee ME a ow iad a/y o a abe wae Oo lee 3.10 to 3.35 
ie WO ” & A ear FO 


Above prices are for Bessemer stock. For open-hearth 
stock $2 per ton advance is charged. 


Box Annealed Sheets, Cold Rolled 


DS rrr ss ers err re ee 2.70 to 2.80 
2 ee 2. . 2s pew kh da's db cee eens 2.75 to 2.85 
es es Me i, yb ow eotrea a feos oak Ck ee 2.80 to 2.90 
Sn es & ia ih tre gag i és dee olds 6 ob de ieee 2.85 to 2.95 
= reer. 
ROM A cl oS Peay ee cg wee du bake ee 2.95 to 3.05 
BN GE, ai co a ahh a taka te .....015 to 3.25 
Above prices are for Bessemer stock. For open-hearth 
stock $2 per ton advance is charged. 
Galvanized Sheets of Black Sheet Gage 
OR Or OD ee ener: 
RS EE A Ge Sa ean: Cae MOE ME Re Te oer OR 3.85 to 3.95 
Nos. 13 and Bg ots a 4 bh aici wack ee 2 5 Oa ee 
ee igh als hibin bo ot Weal eet wes ] eee 
I I ok ee eed 4.10 to 4.20 
SS Rc seeere ee ene Cr o> rae 4.20 to 4.30 
ee En a ee a oo bee 6 ee wt .35 to 4.45 
ite SOWd baie e bald Oa s bee Oo hee ed bees 4.60 to 4.70 
NS Sea ae ae ee og oe ee eee 4.75 to 4.85 
ee a a kk 5 Ck eae SE Kore one Bs Oak 4.90 to 5.00 


Above prices are for Bessemer stock. For open-hearth 
stock $2 per ton advance is charged. 
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WROUGHT PipPeE.—Reports that a contract for 300 
miles of line pipe had been placed by the Sinclair Oil & 
Gas Company, operating in the Oklahoma oil fields, is 
not credited and is believed to be untrue. The price of 
line pipe at this time is more than double what it was 
a year ago, and it is not likely the large oil and gas 
companies will lay new lines while the price remains so 
high. On standard pipe mills are sold up for three or 
four months, and on a few sizes for remainder of the 
year. The following are the jobbers’ carload discounts 
on the Pittsburgh basing card in effect from April 21, 
1916, on black and galvanized steel and iron pipe, all 
full weight: 








Butt Weld 

Steel ron 
Inches Black Galv. Inches Black Galv. 
%, %4& and %.... 63 30% 2) 2 eae 52 19 
esas s Shae BER 67  . “tt a See 53 20 
. = 3 Ae ee 70 . Loe wore ree reer 57 33 
Serer 60 38 

Lap Weld 
PE eee 65 1 is aacvwe seman ae 26 
Se eee 68 48 DE. ss bu bw beds me 54 33 
f° SP 65 44% is takes Wein ae eees 55 34 
pF 2) Pere 53% tc. 2 yy a 57 37 
RS cee «haw 51 >. SS Pere 57 37 
a, et Oh week owas 56 36 
Reamed and Drifted 

1 ae 68 % to 1%, butt.. 55 32 
ee 431% nS ons bias 43 20 
2% to 6, lap. 66 461, | kh ey ere 49 27 
Me &eeuse eed 0 28 
| 2% to 4, iap.... 52 31 

Butt Weld, extra strong, plain ends 
iB %and %&. 59 351% | &%, & and *&. 52 29 
bea eelaa ated's ¢ 64 4514 | Sieg: sin amlee xis ant 38 
Z 3 > Saar 68 49% % OP Bei mass vue 61 40 

—- Gee OVae ee ee ee 8 @ © 2 

Lap Weld, extra strong, plain ends 
cibdaenh ode ees 44% ERA SS 28 
OE er 6 te Bae tas aca wa kesan 55 34 
ye. ere 65 Ge 8 Oe Behan bo hese os 57 37 
5 eee 1 3542 Bae Oe Oy é5 oad os 9 40 
is  & . Sayre 56 35 . * 2 Seeeaen 4 2° 
2 2 ee, 47 28 


Butt Weld, double extra strong, plain ends 
err eee 5 , Se eer? 26 
eS Sa 58 41% 5 OO 2B is. 47 29 
2 to 2 Recccccce 60 3% 

Lap Weld, oie extra rene: plain ends 
Ps cits odadawseet 8% ) De enn0desagnds 25 
, SY eae 57 40% 9°” shat oth gh ha eae 5 44 25 
Rh Se 56 391 . 2 2 aaa 46 30 
S Wee beh enes es 51 30% GG On Gticacdss 45 29 


To the large jobbing trade an additional 5 per cent is 
allowed over the above discounts. 

The above discounts are subject to the usual variation in 
weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing (higher price) than the above dis- 
counts on black and three (3) points on galvanized. 


BoILER TUBES.—Discounts on less than carloads, 
f.o.b. Pittsburgh, freight to destination added, on lap- 
welded steel tubes and standard charcoal-iron tubes, 
effective from April 15, 1916, are as follows: 


Mo Welded Steel Standard Charcoal Iron 
Ce eda ee dow eeh aes be 35 | 1 Dn bho wkd ouwbeee cakes 27 
Fh, bn Te. eee Ars 47 | 1 ee ap Ws 50's f vee ae 39 
is on. ie Oe le 36 
9% Ge Be bal eet ae ae On 42 
©: Re Ge no 60 ob 0's 0's 0 ce, Pa ee a aS cade os Se ke 47 
3  ;.@ Saar FL lg Seer 45 
oS 2 7S ego 49 oe Nr So k's od w 66 hw ee 41 
SD Oe Sis 0 66 04d ae oe 46 7 ee Bes occ ats ceeue 38 





Locomotive and steamship special charcoal grades bring 
higher prices. 

1% in., over 18 ft., and not exceeding 22 ft., 10 per cent 
net extra. 

2 in. and larger, over 22 ft., 10 per cent net extra. 

IRON AND STEEL BArRS.—The Pressed Steel Car Com- 
pany of this city recently bought about 11,000 tons of 
steel rounds to be used in filling a large contract for 
shells, which the company recently took for England. 
The negotiations between the steel mills and the imple- 
ment makers over contracts for steel bars for first half 
of 1917 have not resulted in very much so far. The 
mills are holding firm, 2.50c., on steel bars for ship- 
ment in the first half of 1917, and the implement mak- 
ers are not willing to pay this price. Bar-iron mills re- 
port demand only fair, as most consumers are covered 
for some time ahead. 

We quote steel bars at 2.75c. to 2.90c., for delivery in 
third and fourth quarters, and 3c. to 3.25c. for delivery in 
four to six weeks. Prices from warehouse in small lots for 
prompt shipment are 3.50c. and higher. We quote refined 


iron bars at 2.50c. to 2.60c., and railroad test bars, 2.60c. to 
2.70c. in carloads, all f.o.b. mill, Pittsburgh. 
= 


NutTs AND BoLts.—The new demand is fairly heavy, 
but most consumers are covered on their needs for re- 


mainder of this year and are specifying freely against 
contracts. The domestic demand for rivets has quieted 


ss woah de oe Sa A le tk eee lee ete ee caalaatctiia etidein, alist te hn OA SP Ea i ab asiinccitilas Sesitneasaesatatclaatiaks : jtctaenabicnaali aie - 2 
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down some, as consumers are covered ahead, but export 
inquiry is still quite heavy. Discounts in effect from 
May 19, which the makers state are for prompt accept- 
ance only, are as follows, delivered in lots of 300 lb. or 
more where the actual freight rate does not exceed 20c. 
per 100'lb., terms 30 days net, or 1 per cent for cash in 
10 days: 
| 

Carriage bolts, small, rolled thread, 50 and 10 per cent; 
small, cut thread, 50 per cent; large, 40 per cent. 

Machine bolts, h. p. nuts, small, rolled thread, 50 and 


10 and 5 per cent; small, cut thread, 50 and 5 per cent; 
large, 40 and 10 per cent. 





Office of HARDWARE AGE, 
New York, June 19, 1916. 


FRADE conditions in this market among retailers 
are slower, attributable in part to long continued 
cold, wet weather, which has been most unusual for 
late spring and early summer and which has put farm- 
ers and gardeners several weeks behind. 

Jobbers are catching up in certain lines and ship- 
ments from factories greatly overdue are coming along 
more freely, among which are twist drills, hammers 
and hatchets. Door springs, files and rasps are still 
behind. 

There is betterment in goods dependent on wire, 
especially the lighter gages, which for a long time have 
been difficult to get, one reason being the enormous de- 
mand for large diameters which ran faster into ton- 
nage. 

During the past two or three weeks advances have 
been rarer, although there have been a few in belated 
articles previously neglected and there are prospects of 
increases on lawn mowers for next season’s business 
and sash cord before long. 

In raw materials lower prices have been recorded in 
some lines, among them spelter down to 13c., New York 
and 12%c., St. Louis, with galvanized household ware 
off about 5 per cent. Spot lead declined to 6.80c. New 
York and 6.60c. St. Louis, and is lower for futures. 
Tin is weak and there is some shading in copper and 
brass with antimony lower also, one interest offering 
June deliveries of antimony below 20c. and _ spot 
nominally at 20%c. per lb. The reverse of this situa- 
tion is true of aluminum and 63c. to 65c. per Ib. is 
asked for spot ingots in ton lots. 

While this is a more healthy condition and better in 
the long run, as many commodities are very much too 
high, generally speaking moderate declines in raw or 
semi-finished materials will not be quickly reflected in 
lower prices for merchandise ready for consumption. 
Manufacturers with high-priced materials on hand 
or obligated for future deliveries will have to work 
these stocks off and someone will have to pay. 

There is certainly a pronounced shortage in labor 
and even for clerks and boys in stores. 

Collections are described as favorable which is inter- 
preted to mean that merchants have watched stocks and 
business closely, because much more money is required 
to carry on trade at present levels of prices than dur- 
ing more normal times. 

Scales of mid-summer goods will depend greatly on 
the weather during the coming three or four weeks. 
With warmer and drier conditions there should be a 
stronger demand for wire screen cloth, garden hose and 
accessories, fly traps and kindred seasonable lines. 
Naturally wet weather helped sales of lawn mowers 
and kindred orders for rubber hose. 


Wire Naiis.—There is little to be said regarding 
the nail market. Business has been better on Long 
Island than at other nearby sections. The reason 
for this probably is that there is considerable low- 
priced ground on which to build and it is easily ac- 
cessible;-as well as economical to build on. This is true 
in the digging of cellars on sandy or dirt sites, in con- 
trast with blasting out rocks as is often necessary in 
many parts of Manhattan. Another factor which has 
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Machine bolts, c. p. c. and t. nuts, small, 40 and 10 and 
5 per cent; large, 35 and 5 per cent. Blank bolts, 40 and 10 
per eent; bolt ends with h. p. nuts, 40 and 10 per cent; bolt 
ends with c. p. nuts, 35 and 5 per cent. Rough stud bolts, 
15 per cent. Lag screws (cone or gimlet point), 50 and 10 
per cent. 

Forged set screws and tap bolts, 10 per cent. 
round point set screws, case hardened, 60 per cent. 
and hexagon head cap screws, 55. 
fillister head cap screws, 30 per cent. 

Nuts, h. p. sq., tapped or blank, $2.90 off list; hex., $2.90 
off; c. p. c. and t. sq. tapped or blank, $2.60 off: hex., $3 off: 
semi-finished hex., 60 and 10 per cent; finished and case 
hardened, 60 and 10. 

Rivets, 7/16 in. in diameter and smaller, 45, 10 and 10 per 
cent. 


Cut and 
Square 
Flat button, round or 





helped building where wood is largely used is the lower 
price for lumber. This commodity declined about $4 
per 1000 ft. over a month ago and there was a decline 
of another $4 per 1000 ft. within two weeks. 

Wire nails, in store, are $3.10 and carted by the jobber 
$3.15 base per keg. 

CuT NaiLs.—There is still difficulty in getting raw 
material for cut nails, some makers having a reason- 
able supply and others little or none at all. In cut nails 
for export, makers have about all they can do up to the 
end of the first half of the current year. 

Cut nails, in store, are $3.10 and when carted by the jobber 
within carting limits $3.15 base per keg. 

NAVAL STORES.—Trade in naval stores in extremely 
dull and orders are light, both from domestic and ex- 
port sources. The crop movement in Southern territory 
is active and there is less support, which has a tend- 
ency to weaken prices. Receipts in the New York 
market, however, are light because of scarcity in 
freight space on steamers by which to get it here. 
Prices are steady with some moderate concessions on 
actual business. 


Spot turpentine, in yard, is 42%c. per gal. 
Rosins are dull and nominal, with little recent change in 
prices. 


Common to good strained, in yard, on the basis of 280 Ib. 
per bbl. is $5.25 and D grade $5.35 per bbl. 

WINDOW GLASS.—There is a considerable scarcity of 
the better grade of window glass, and one represen- 
tative house says it can get 86 per cent discount from 
jobbers’ list for all the best quality glass available; in 
fact there would be no difficulty in getting almost any 
price within reason, if they choose to ask it. The 
building program is moderate and not as much glass 
is being used this way as ordinarily there should be at 
this time of the year. There is quite a little export 
inquiry, although nothing unusual just at present. 

Window glass prices with some exceptions are as 
follows: 

Window glass, A, single thick, first three brackets, is 89 per 
cent, and B, single, first three brackets, 90 and 10 per “ent 
discount. In all of the remaining brackets A and B, sirele 


thick, are 88 per cent, A, double 89 per cent, and B, double, 
90 per cent discount from jobbers’ lists. 


COPPER AND BrRAss.—Sheet copper is still on the basis 
of 37%c. per lb. and bare copper wire, for electrical! 
purposes, carloads, mill shipments, is 32%c. base. 
Some of the mills are loaded up with brass orders for 
which there is a good demand from domestic sources. 
There is a slackening observable on foreign account 
for brass material, especially that required for muni- 
tions, as the belligerent countries have attained a bet- 
ter position to supply this class of material themselves. 
Therefore, the mills which have been rolling brass suit- 
able for war material in the United States are in a 
better position to fill domestic orders than they have 
been. Mill managers who have depended more on do- 
mestic orders, say prospects look good for plenty of 
business in this country during the coming weeks. 


LINSEED O1L.—The slight improvement noted last 
week is at least holding its own, and there is a fairly 
good consumption of oil. Nevertheless it is not what 
it should be at this the best season of the year for 
out-of-door work, such as painting and varnishing, al- 
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though there is a moderate gain over the situation as it 
was in April and May. 


Linseed oil, raw, city brands, is 68c. for 5 or more bbl. and 
in less than 5 bbl. 69c. per gal. 

State and western oil, raw, is quoted at 66c. for carloads 
and less, but for round lots in carloads the price can be 
shaded at least lc. per gal. 

Rope.—The hemp market is dull and rope makers 
are but slightly interested in such fiber as is being 
offered. Sisal hemp is steady at the price of 7%c. put 
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HE suburban and country merchants are now mak- 

ing the best reports. Although the season is somewhat 
late, both farm and garden seeds are still being sold. 
There is also a good demand for farm and garden tools. 
Poultry netting is slow, but a considerable quantity of 
it is yet being sold. It is probable that paints consti- 
tute one of the best sellers just now for the suburban 
merchant. Builders’ supplies of all kinds show consid- 
erable improvement, due, it is stated, to better weather 
conditions for the building trade. 

So far as the city merchants are concerned, there has 
been a let-up in business in many lines, but the total for 
the year to June 1, in many cases, is far ahead of any 
previous five months’ in the history of a number of 
wholesale and retail merchants. The general topic of 
discussion with the trade just now is the matter of 
prices. Although no radical changes are anticipated, it 
is the opinion of many hardware men that the peak has 
been reached. Others who are probably equally as well 
informed, are anticipating further advances, and to 
some extent their arguments have been sustained by 
recent discount lists received. The uncertainty of de- 
liveries supports the latter supposition. At the present 
time certain sizes of rivets are hard to obtain for im- 
mediate shipment; twist drills may also be included. 
High-speed steel is also scarce, but is easier to obtain 
around $2.75. It was 80c. a pound two years ago. 


Millers Falls Company Takes 


Ford Auger Bit Business 


THE Millers Falls Company, Millers Falls, Mass., 

recently purchased the good-will and business 

of the Ford Auger Bit Company, Holyoke, Mass. 

For a while at least the business will be carried 

on at the old location in Holyoke until new quarters 

can be prepared at the factory of the Millers Falls 
Company. 

E. J. Walsh, who has had charge of the Ford 
auger bit business for some years, will remain as 
the head of the auger bit department and go to 
Millers Falls when the machinery is removed. It 
is likewise expected that all of the workmen em- 
ployed at the plant in Holyoke will move to Millers 
Falls. 

The Millers Falls Company has been making me- 
chanics’ tools, a number of which use auger bits, 
since 1868, when the business was founded, but so 
far had never attempted the manufacture of auger 
bits. 


Export Business Important 


HE W. A. Ives Mfg. Company, Wallingford, 
Conn., manufacturer of Mephisto tools, has 
just added the Straight Shank twist drill to its 
line, which is composed of auger bits, ship builders’ 
bits, plumbers’ and electricians’ bits, bits, braces, 
chisels, expansive bits and screw drivers. The 
company started to make auger bits in 1830, and 
is among the most progressive manufacturers in 
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on it some time ago by the Mexican regulating com- 
mittee. The amount of rope going into consumption is 
good and factories have back orders on the books which 
will carry them for quite a while yet, coupled with the 
current business always coming along. Rope prices 
are as follows: 

Manila rope, 19c. per lb. for first grade, 18c, for second 
grade and l6c. base per lb. for third grade. 


Sisal rope, first grade, is 12c., and second grade 11 c. bas 
per Ib. ; 


CINCINNATI 


Stocks are being depleted to some extent, as purchases 
are being made cautiously. Merchants and jobbers are 
only buying for nearby requirements, and the specu- 
lative period seems to have passed. While retail prices 
have not kept apace with manufacturers’ and whole- 
salers’ advances, there is a growing tendency on the 
part of merchants to follow the market more closely 
and adjust values of stocks to conform more closely 
with present costs. 

Collections are reported to be a little slower than in 
May, but books show that they are better than at this 
time last year. The total accounts now charged will 
very much exceed last year’s record, as far as dollars 
and cents are concerned, but this can be attributed to 
advances in values. 

Hardware merchants with sheet metal and roofing 
shop departments are doing an excellent business. The 
easing off in the price of spelter and the corresponding 
reduction in galvanized sheets can be claimed to be a 
small factor in this improvement. 


No. 28 galvanized sheets are quoted to-day from mill stocks 
at from 4.90c. to 5c., f.o.b. Cincinnati or Newport, Ky., and 
No. 28 black sheets around 2.90c. to 3.05c. per Ib. 


We quote from local jobbers’ stocks as follows: 


No. 10 blue annealed sheets, 3.50c.: small structural 
shapes, 3.20c.; wire nails at from $2.70 to $2.75 per keg base ; 
barb wire, $3.60 per 100 lb.; stove bolts, 70 and 10 per cent 
off list : small machine bolts, 50 and 10 and 5 per cent off list; 
large machine bolts, 40 and 10 off list; carriage bolts. larger 
sizes, 40 per cent off list; malleable iron washers, 5%4c. per 
lb. ; cast iron washers, 3c. per Ib.; lag screws, 50 per cent off 
list; rivets 45 per cent off list. 
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this country and looks upon its export business in 
the same manner as a sound commercial business 
man looks upon his life and accident insurance poli- 
cies, and has determined upon placing at least one- 
third of its capacity for export business. The 
president, C. H. Benham, is candid enough to tell 
us that if it had not been for the export business 
there would have been occasions when the firm 
would have had to close down. 

The company has recently appointed the Muir 
Engineering & Export Association to undertake 
the entire management of its export business. The 
above organization has its offices at 10 Wall Street, 
which is also the New York office of the W. A. 
Ives Mfg. Company. The London office of the Muir 
Engineering & Export Association is 240-241 Dash- 
worth House, New Broad Street, E. C., London, 
which is also now the office of the W. A. Ives Mfg. 
Company. 

The average American manufacturer has found 
the securing of export business an expensive and 
difficult task. The burden of maintaining an effi- 
cient export department is more than he cares to 
assume, due to the fact that it takes quite a few 
years to secure the proper foreign connections; also 
the task of finding out the proper manner in which 
goods have to be shipped to a foreign market. The 
purpose for which the Muir Engineering & Export 
Association was formed is to manage the export 
business of American manufacturers. The W. A. 
Ives Mfg. Company now has in the printer’s hands 
a new catalog which should be ready for distribu- 
tion within the next thirty days. Copies will be 
sent on request. 


a 
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Obituary 


JOHN K. STEWART, inventor of the Stewart speed- 
ometer, and head of the Stewart-Warner Speedometer 
Corporation, Chicago, Ill., died suddenly at his home in 
New York City. Mr. Stewart was head of the 
Chicago Flexible Shaft Company and the Chicago 
Die Casting & Machinery Company. Although his 
home was in Chicago, Mr. Stewart spent his summers 
in New York and his winters in Altadena, Cal. At 
the time of his death he was planning to erect a new 
house on an estate which he had recently purchased at 
Centreport, N. Y. He was also about to build an 
additional speedometer factory in Long Island City, 
adjoining the Ford factory. 


OLIVER B. NIEDRINGHAUS, superintendent of the Na- 
tional Enameling & Stamping Company at Granite 
City, Ill., died at his home in St. Louis after an illness 
of about a year. He left his widow and one daughter. 
He was a member of the board of directors of the 
company, and also a director of the Granite City Gas, 
Light & Fuel Company, Granite City National Bank, 
Granite City Realty Company and a member of several 
of the best clubs of St. Louis. 


J. HERBERT SEAVEY, a ‘hardware merchant of 
Dover, N. H., died recently at his home, 118 Locust 
Street. Mr. Seavey was born at Rochester Neck, 
N. Y., in 1847. About 38 years ago he purchased the 
hardware business of George F. Rollins & Co., which 
he conducted until his death. He was a member of 
the New England Hardware Dealers’ Association, and 
had served as a director. 


FREDERICK T. HAWLEY died recently at his home, 
217 Harvard Street, Brookline, Mass. He was born 
in Farmington, Ill., 73 years ago, and enlisted at the 
outbreak of the Civil War. On his return he traveled 
for a hardware firm, and later associated himself with 
the Tuttle & Bailey Mfg. Company, New York City. 
He had been connected with this concern for the past 
35 years. 


ALBERT T. LORD, aged 75 years, a prominent citizen 
of Thompsonville, Conn., died there recently, following 
an attack of heart disease. Mr. Lord was born in 
Thompsonville in 1841. In 1864 he began to manu- 
facture harness. He gradually added other lines to 
his business, and for many years had carried an ex- 
tensive line of hardware. 


H. H. HEYDON, a hardware dealer of Chatfield, 
Minn., died recently. Mr. Heydon had been in business 
since 1890. He was a Civil War veteran, and had 
always taken an active part in association work. He 


was a charter member of the Minnesota Retail Hard-| 


ware Association, serving as its treasurer. He leaves 
one son, who will continue the business. 


CLaup R. D. AMSDEN, 38 years old, president of the 
Grand Rapids Screen Company, died from the effects 
of blood poisoning, after a few days’ illness. Mr. 
Amsden had been connected with the Grand Rapids 
Screen Company for over ten years. 


SAMUEL F. CAHILL, aged 61, superintendent of the 
Northwestern Stove Repairing Company, died at his 
home, 3839 West Monroe Street, Chicago, Ill. Mr. 
Cahill was born in Ireland and came to this country 
50 years ago. He is survived by a widow. 


JOHN E. FOLEY, aged 45, died at Ogdensburg, N. Y. 
He was a member of the firm of Spratt, Corcoran & 
Foley, and after the failure of the company went into 
business. Mr. Foley was born in Watertown, N. Y., 
and had lived there practically all his life. 


WILLIAM F. EwIiInG of Tulsa, Okla., a hardware 
merchant, died at his residence on Seventh Street. Mr. 
Ewing was 66 years of age and had conducted a hard- 
ware business at Emporia, Kan., for many years. 


FRANCIS C. HUMBERT, connected with the Atha 
Tool Company, Newark, N. J., and prominent in fra- 
ternal circles, died at his home in Brooklyn, N. Y., 
aged 40 years. 


Hardware Age 


JOHN WILLIAMSON, owner of the Ardmore Hard- 
ware Company, Ardmore, Pa., died recently at his 
home on Coulter Avenue, following an illness of two 
years. He was in his fortieth year, and is survived 
by a widow and two children. 


Louis HABERMAN, who was associated with his 
father in the manufacture of tin and agate ware in 
New York City, died of apoplexy at his residence in 
Brooklyn, N. Y., in his forty-eigth year. 


MARTIN SAUER, one of the pioneer hardware men of 
Ida Grove, Iowa, in business for the past 35 years, died 
recently at the age of 63. He is survived by two sons 
and a daughter. 


JOSEPH F. RANDOLPH, a retired hardware dealer, and 
a resident of Seattle, Wash., died recently following a 
brief illness, aged 73 years. 


Credo 


believe 

That there are greater things in life 
Than life itself; 
I believe 
In climbing upward 
Even when the spent and broken thing 
I call my body 
Cries “Halt!” 
I believe 
To the last breath 
In the truths 
Which God permits me to see. 
I believe 
In fighting for them; 
In drawing, 
If need be, 
Not the bloody sword of man | 
Brutal with conquest 
And drunk with power, 
But the white sword of God, 
Flaming with His truth 
And healing while it slays. 


believe 

In my country and her destiny, 
In the great dream of her founders, 
In her place among the nations, 
In her ideals; . 
I believe 
That her democracy must be protected, 
Her privileges cherished, 
Her freedom defended. 
I believe 3 
That, humbly before the Almighty 
But proudly before all mankind, 
We must safeguard her standard, 
The vision of her Washington, 
The martyrdom of her Lincoln, 
With the patriotic ardor 
Of the minute men 
And the boys in blue 
Of her glorious past. 
I believe 
In loyalty to my country, 
Utter, irrevocable, inviolate. 


HOU, in whose sight 
A thousand years are but as yesterday 
And as a watch in the night, 
Help me 
In my frailty 
To make real 
« What I believe. 
—ELIAS LIEBERMAN in The New York Times. 
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All be Coming for It! 
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To be announced to the public at once. An 
absolutely new car protection—with all the relia- 
bility, reputation and assurance of Hartford 
behind it. Nothing else to compete with it. 
Every car not equipped with a “bumper” can be 
sold a Hartford Bump Absorber, for the Hart-. 
ford appeals at once to the owner who could 
never quite appreciate the mere “bumper.” Every 
car already equipped with a “bumper” can be sold 
a Hartford Bump Absorber, for the owner who 
saw the need for a “bumper” can see the absolute 
necessity of the Hartford Bump Absorber. 


Big Advertising Campaign Coming 


Probably even before this magazine reaches you the first announcements in big, powerful 
advertisements will have reached the public. In addition to this advertising of our own, we 
furnish dealers with effective, forceful, sales-making advertising help—a “silent salesman” with 
miniature model, counter hand-outs, etc. Send the coupon today for complete details of this 
new fast-selling proposition. Don’t wait while some other dealer gets the cream of the sales— 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 


by Hardware Manufacturers 


Empire Scout Knife 


The Empire Knife Company, Win- 
sted, Conn., recently placed on the 
market the Empire scout knife No. 2. 

















The Empire scout knife No. 2 


This knife has highly polished German 
silver sides and is very light. 

One side is hollowed out on the 
upper edge so that the large blade 
can be easily opened. The knife has 
an Empire patent leather punch blade, 
a lifter for bottle tops, a screw-driver 
blade and an Empire can opener. This 
opener has a little pin in the blade 
which acts as a lever on the side of 
the can. The end of the blade is sharp 
and, according to the manufacturer, 
enables the user to slit the can very 
rapidly and effectively. The rule on 
the side of the knife is another use- 
ful feature. 


Catalog of Fire Door 
Hardware 


The Richards-Wilcox Mfg. Com- 
pany, Aurora, IIl., has recently pub- 
lished a new catalog of fire door hard- 
ware. This catalog shows complete 
equipment for single and double slid- 
ing fire doors and for vertical sliding 
fire doors. 

Special equipment is also shown for 
a warehouse door that is hinged at 
the top. This is especially applicable 
to openings where ceilings prevent the 
use of a vertical door and where a 
wall at the side of the opening pro- 
hibits the use of an ordinary sliding 
door. It is known as the R-W hori- 
zontal door. Equipment is shown also 
for single and double swinging doors, 
swinging fire shutters and automatic 
trap fire doors. 

The catalog contains 64 pages and 
shows a very complete line of fire 
door fixtures to meet practically all 
conditions. 


« Vitrolite ” Slaw and 
Kraut Cutters 


The Tucker & Dorsey Mfg. Com- 
pany, Indianapolis, Ind., represented 
by J. H. Graham & Co., 113 Cham- 
bers Street, New York City, is now 
manufacturing a line of “Vitrolite” 
sanitary slaw and kraut cutters... 


The “Vitrolite” base is described as 
a special product of rich, white color, 
resembling statuary marble. It is 
said to be non-porous and will not 
stain or discolor. The surface is very 
smooth, and resembles that of fine 
china. It can be easily cleansed by 
washing with soap and water. Though 
the “Vitrolite” itself is very strong, 
it is protected by a frame of selected 
black walnut, securely fastened with 
nickeled screws. 

The cutting knives are said to be 
of fine quality carbon steel, finely 
ground, sharpened and polished. By 
means of a special knife adjustment 
cabbage may be cut in various thick- 
nesses. The knives can be taken out 
by removing the adjusting bolts or 
screws and the entire cutter easily 
taken apart and quickly reassembled. 

One group of “Vitrolite” cutters de- 
signed especially for kraut and made 
with two, three or four knives, have 
open wooden sliding boxes with loose 





Jennings Tool Chest 


C. E. Jennings & Company, 71-73 
Murray Street, New York City, 
placed on the market recently a ma- 





























slaw cutter 


“Vitrolite”’ 


A two-bladed 


tops. The cabbage is placed in these 
boxes while cutting. 

The “Vitrolite” cutters are made in 
seven styles and sizes ranging from 
6% x 18 in. to 11 x 31 in. They are 
equipped with one to four knives, 
varying with the size. They are 
packed three in a box. 


« Carll ” Adjustable 
Wrench 


The M. W. Robinson Company, Bush 
Terminal, Brooklyn, N. Y., manufac- 
tures the “Carll” wrench. This tool 
is described as being drop forged from 
high-grade steel and carefully hard- 
ened and tempered. The jaws and 
edges are highly polished. The wrench 
has a reversible sliding jaw, so made 

















The “Carll” Adjustable Wrench 


that the tool can be used either as a 
nut or pipe wrench. Sufficient depth 
is allowed in the jaws for hexagon 
nuts. The jaws are very thin and al- 
low the wrench to be used in many 
places difficult to reach. 

The 6-in. wrench opens with safety 
up to 1% in. and the 10-in.*size up to 
1% in. One wrench is packed in a 
box and % doz. in a carton. 
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The Jennings machinists’ tool chest 
No. 74 cial” 


6014 “Spe 


chinists’ tool case known as the No. 
7460% “Special.” 

This case is made of carefully sea- 
soned lumber, handsomely finished. 
Each case has a good brass cylinder 
lock with two flat keys, metal corners, 
and a round leather handle with a 
steel wire core. The cover of this case 
opens at the top and slides under the 
bottom drawer. When the case is 
open, the lid may be used as a shelf, 
but by an ingenious arrangement it is 
so made that it cannot be removed. 

This case is 18 in. long, 8% in. 
wide and 12 in. high. The retail price 
is $15. The price with felt-lined 
drawers is $17. 


Fishing Tackle Catalog 


John J. Conway, 28 John Street, 
New York City, has recently issued 
a new catalog of fishing tackle and 
sporting goods. This catalog is well 
illustrated and printed and shows a 
very comprehensive line of fishing 
tackle, gun cleaning implements, re- 
coil pads, auxiliary cartridges, gun 
cases, revolver holsters, cartridge and 
shell belts, hunters’ knives and axes, 
sportsmen’s clothing, shoes, dog col- 
lars, snow shoes, golf clubs, golf and 
tennis supplies, rifles and shot guns. 
The catalog contains 272 pages. 


Ruppman Door Holder 


The Ruppman door holder is mar- 
keted by John Steinmetz & Son, 141 
Milk Street, Boston, Mass. It is par- 
ticularly designed for use where hard 
service is given and where a long life 
for a door holder is expected. The 
Ruppman door holder is made in solid 
brass or bronze and is for use in 
banks, theaters, office buildings, de- 
partment stores, railroad terminals, 
etc. Notwithstanding the increased 
cost of material, the company states 
that there has been no advance made 
in the price of this holder. 
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No. 221 
R-W Advance 
House Door 
Hanger 
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Quiet 


Convenience, comfort and quietness are the three 
requisites of the home. 

Convenience—in the arrangement of the rooms, 
doorways and correct hanging of the doors. 

Comfort—in placing of furniture, privacy, proper 
distribution of heat. 

Quietness—for the sleeping, sick, studying, for 
business or pleasure. 


R-W House Door Hangers 


When it comes to hanging the doors to insure conven- 
ience, comfort and quietness in your customers homes you 
need look no farther than the R-W Line. 

The wood-lined, enclosed dirt-proof track and the ball- 
bearing center-hung hangers mean easy and noiseless oper- 
ating doors. 
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S| AURORAILLU. Co. rq 


‘*A Hanger for Any Door that Slides’’ 






BRANCHES —New York, Chicago, 
Boston, }j Philadelphia, St. Louis, 
Minneapolis, Los Angeles, San 
Francisco 
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Recent «“Neseo” Products 


The National Enameling & Stamp- 
ing Company, Milwaukee, Wis., re- 
cently placed on the market the 
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“Nesco” coffee can is shown at the 
The “Underwriters” oily waste can 
is at the right 


“Nesco” coffee can, which is made of 
greystone enameled ware in two sizes, 
with respective capacities of 1% and 
25% pt. 

The manufacturer points out that 
the advantage of this coffee can is 
that it not only has a fairly large 
carrying capacity for the coffee itself 
but that the top is in the shape of a 
cup which, when reversed, fits as a 
cover. Half way down the depth of 
the cup there is a groove in the side 
which fits into a corresponding de- 
pression in the top of the can. A 
single turn locks the cover. This 
cover is equipped with a handle. 

This company has also put on the 
market the ‘“Underwriters’” oily 
waste can, which is described as being 
made of heavy gage steel, varying 
from 26-gage in the smallest, ‘known 
as No. 10 to 22 gage steel in the 
largest, known as No. 20. The No. 10 
is 12 in. in diameter and stands 11% 
in. high. The legs hold it 3% in. from 
the floor. The larger size is 22% in. 
in diameter, stands 24 in. high and is 
3% in. from the floor. There are 
three intermediate sizes. 

The manufacturer states that these 
cans have been inspected by the Un- 
derwriters’ Laboratory and each one 
bears a name plate of approval. Each 
can is equipped with a self-closing 
cover. 


Du Pont Catalog 


E. I. du Pont de Nemours & Co., 
Wilmington, Del., have recently pub- 
lished a new catalog of du Pont 
products. This company has been 
rapidly extending its industrial ac- 
tivities, and the information included 
in this book covers the products con- 
trolled up to the present time. There 
are 251 distinct commodities listed, 
with an explanation of each one. 
These include explosives, chemicals, 
“Fabrikoid” and “Pyralin.” This book 
measures 5 x 8 in. and is bound in 
“Fabrikoid” book finish. It is illus- 
trated and contains 110 pages. 


THE JAMIESON HARDWARE COM- 
PANY, Westport, Minn., successor to 
J. R. Irwin, requests catalogs on 
stoves, furnaces and barn equipment. 


Starrett Catalog 


The L. S. Starrett Company, Athol, 
Mass., recently issued a new catalog, 
No. 21. In the compilation of this new 
book, special care has been given to 
the grouping of the tools of the same 
classes and to presenting the facts in 
regard to the uses of the tools as 
briefly and as clearly as_ possible. 
Many new tools have been added and 
several of the tools formerly listed 
have been improved in design. The 
catalog contains 336 pages which is 
sixteen more pages than catalog No. 
20. On account of: the rise in the 
prices of practically everything used 
in the manufacture of tools, many of 
the prices in the new catalog have 
been advanced over those in the old 
one. This renders catalog No. 20 
obsolete for all purposes with refer- 
ence to prices. 


Union Pocket Knives 


The Union Cutlery Company; Olean, 
N. Y., has recently put on the market 
two new pocket knives. Both of these 
are equipped with a patented locking 
device which locks the blade when 
open, preventing it from closing on 
the hand. The knives are brass lined 
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Way Dishwasher 


The Way Sagless Spring Company, 
Minneapolis, Minn., has put on the 
market the Way dishwasher. The 






































Two new pocket knives made by the 

Union Cutlery Company, Olean, N. Y. At 

the top is the No. 2105 and the lower half 
of the cut shows the No. 612106 


and have genuine stag handles and 
German silver bolsters. The blade in 
the No. 2105 will swing to an open 
position when pressure is put on the 
locking device. The No. 612106 is 
equipped with a locking device but is 
opened in the ordinary manner. 

Both of these knives can also be 
furnished without the locking device 
if desired. 


THE AMERICAN BEAUTY STOVE 
COMPANY, Erie, Pa., manufacturer of 
the American Beauty gas stoves for 
heating and cooking, has doubled its 
present capacity, due to its increase 
in business. The firmehas recently 
issued its new catalogs, which may be 
had upon applicction. 


The Way dishwasher 


manufacturer claims that this device 
can be used to wash the most delicate 
china without breaking or marring 
any of the dishes. It can be easily 
operated. 

This dishwasher is equipped with 
a metal basket into which the dishes 
are placed after all food and grease 
has been scraped from them. Silver 
is placed in another small basket that 
is attached to the larger one. This 
basket is then placed in a tank and 
hot water poured on. The handle is 
turned for a short time, the cover then 
removed and the dishes rinsed in the 
basket with hot water. 


Chart for Sole-Leather 


N. R. Allen’s Sons Company, Ke- 
nosha, Wis., recently issued a chart 
for use in the selling of Allen’s sole 
strips. Because of the constantly in- 
creasing cost of sole leather it is prac- 
tically an impossibility at present to 
mark this stock at a price that will 
be correct for any length of time. 
With this chart the leather is first 
weighed and the weight found as 
shown on the scale in the column 
marked “Weight.” The selling price 
per pound having been decided upon, 
the figures are followed across to the 
right until the selling price per pound 
at the top of the column is reached, 
when the figures shown will be the 
selling price in dollars, cents and 
mills. This relieves the dealer of all. 
calculating and enables him to ad- 
vance his selling prices whenever nec- 
essary without the need of re-marking 
the entire stock. 


THE PARMENTER MANUFACTURING 
COMPANY, Boston, Mass., has been in- 
corporated, with capital stock of $50,- 
000, to manufacture nut and pipe 
wrenches. The directors are George 
A. Parmenter, president; H. M. 
Chase, treasurer, and W. N. Benson. 


THE AT LAasT WASHER COMPANY, 
Perry, Iowa, will erect an addition, 
23x65 ft., to be used as a foundry. 
The latest machinery and equipment 
will be installed and the company ex- 
pects to handle outside work as well 
as its own, 
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Safe Buying in a 
Rudderless Market 


What are goods worth—almost ANY 
kind of goods? 


May I know in advance what they will 
cost or must I buy in the dark and wait till 
the bill comes? 


Where can I place orders with the reason- 
able assurance that THE GOODS and not 
excuses for non-shipment will come forward 
promptly? 


These are questions which, in the present 
rudderless market, are prematurely graying 
the average retail merchant’s hair. 


Our catalogue—“The Only Book of Its 
Kind in the World”’—answers them in a way 
to take the risk out of buying. It quotes 
definite prices with no strings to them; 
makes the prices hold good on reorders up to 
thirty days; gives the assurance that the 
goods will be sent at once. 


Watch for the July number. 


BUTLER BROTHERS 


Exclusive Wholesalers of General Merchandise 


NEW YORK CHICAGO ST. LOUIS 
MINNEAPOLIS DALLAS 
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Bernz Kerosene Torches 


Otto Bernz, Newark, N. J., is now 
manufacturing two new _ kerosene 
torches, known as No. 39 and No. 40. 
They have respective capacities of 3 

















The Bernz kerosene torch 


qt. and 9 pt. These torches are said 
to be made very strongly with tanks 
of seamless drawn steel and with all 
joints securely welded. The torches 
are equipped with patented snail 
burners that are said to give a very 
powerful flame. These burners can 
be cleaned very quickly. 

The tanks are fitted with funnels 
that simplify the filling. The filler 
screws have dust-proof caps attached 
that prevent dirt or dust from falling 
or being washed into the tank. The 
pumps attached to these torches are 
of special design with plungers that 
screw down, preventing them from 
being bent or broken. The needle 
valve at the bottom of the pump acts 
as a shut-off should the internal checks 
get out of order. It is stated that 
these torches can be equipped to burn 
either gasoline or kerosene. 


«Kant-Klog” Salt Shaker 


The Humboldt Manufacturing Com- 
pany, 8 East Eighteenth Street, New 
York City, has put on the market the 





The “Kant-Klog” salt shaker 


“Kant-Klog” salt shaker, which, ac- 
cording to the company, will feed salt 
freely even though damp or wet. It is 
made of fine crystal glass and non- 
corrosive white metal. It cannot dis- 
color or tarnish and can be cleaned 
in the same manner as silver. 

This salt shaker is equipped inside 
with a spiral device, which is known 
as a feeder. This is attached to a 
knob, which extends through the per- 
forated top. When the salt is hard 


or lumpy this knob is pulled up and 
twisted. This turns the spiral feeder 
and crushes and granulates the salt, 
which can then be shaken out freely. 

When the salt is damp or clogged 
the shaker is tilted, as shown in the 
accompanying illustration. The knob 
is then pulled out and twisted, which 
turns the spiral feeder and feeds 
whatever amount of salt is needed. 
The knob itself cannot come off, as it 
is molded to the spiral feeder. 

A pair of “Kant-Klog” salt and pep- 
per shakers retails for 25c. 


Irwin Improved Bit Shank 


The Irwin Auger Bit Company, 
Wilmington, Ohio, has recently an- 
nounced that the shanks on Irwin bits 
will hereafter be made by an entirely 
new process. A patented measuring 
device has been perfected for attach- 
ment to the dies with which these 
shanks are made. It is claimed that 
because of the fact that the dies per- 
mit little or no variation all the shanks 
of the Irwin Auger bits conform to 
one standard. Heretofore they were 




















This cut illustrates the manner in which 
the new Irwin shank holds the bit in cor- 
rect alignment 


made by a hammering process, and 
the squaring of the shank was left 
entirely to the eye of the operator. 
The new process eliminates guess 
work. 

The corners of the four sides of this 
new shank fit into the angles of the 
jaws of the brace chuck in such a way 
that the bit will be held always in 
correct alignment. This is accom- 
plished by the sides of the shank 
being perfectly square. If there were 
even a slight variation in one or more 
sides the bit would be held at an angle 
and cause an imperfect cut. 

The company states that if a num- 


‘ber of these new bits are placed with 


the sides of the shanks touching each 
other they will form a tircle, thus 
proving the accuracy with which the 


shanks are made. 
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Bag and Cord Holder 


Jacobs Bros. Company, Inc., 78 
Warren Street, New York City, re- 
cently put on the market a revolving 
paper bag hanger and cord holder for 




















A bag and cord holder made by Jacobs 
Bros. Company 


store use. The manufacturer states 
that this device: is made entirely of 
heavy steel and is nicely finished. It 
measures 13 in. in diameter and can 
be furnished with either 8 or 10 
hoops. When not in use it may be 
folded to occupy very little space. 
The list price per dozen is $7. 


“Sanitary” Tail Holder 


The Stamping and Tool Company, 
La Crosse, Wis., has put on the market 
the “Sanitary” tail holder, which is 
described as a device designed to hold 
a cow’s tail firmly during the process 
of milking and to prevent it from 
throwing impurities into the milk. It 
also prevents annoyance to the milker. 

This little device consists of a very 
light steel bar equipped with clamps 
at each end, as shown in the illustra- 
tion. The ball-shaped clamps fit 
loosely into the gambrel of the cow’s 
leg and according to the manufacturer 
cause no annoyance to the animal 
when in use. The flat clamp is at- 
tached to the tail and grips it securely. 
It is claimed that this device can be 











The “Sanitary” tail holder 


attached or detached in a very few 
seconds. 

This device is finished in aluminum 
and measures 8 in. over all. It weighs 
6 oz. net and is packed 1 doz. to the 
carton. The price to dealers is $3 per 
doz. 


THE COMPUTING SCALES COMPANY, 
Dayton, Ohio, has purchased a site ad- 
joining its plant on which it will erect 
a foundry and factory addition. 
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Store Stand Out? \& 7) | 


a 
You don’t want your store to be “one in a \. ae 
row. You want it to stand out, to.show up WS 
large and attractive in the eye of the public. 


But don’t forget that hundreds and thousands 
of other hardware merchants are struggling 
with this same problem. They, too, want 
their stores to stand out. 
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And some of these stores do. They handle automobile accessories, with Ray- 
field— The World’s Best Carburetor—as their leader. Their show windows 
talk Rayfield Carburetors. Their salesmen talk Rayfield Carburetors. And 
their Rayfield Carburetors talk gasoline economy, increased mileage, and 
guaranteed satisfaction. 


If you want a good opportunity take 
time by the forelock. Investigate Ray- 
field Carburetors now—hbefore some- 


body’s else store ‘‘stands out’’ ahead of 
yours. 


Findeisen & Kropf Mfg. Co. 


2143 Rockwell St., Chicago, Ill. 
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Rear Curtain Light 


The Fairmont Manufacturing Com- 
pany, Inc., Cincinnati, Ohio, is now 
manufacturing the “Fairmanco” re- 
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The “Fairmanco” replace rear curtain 
light for Fords 


place rear curtain light for Ford cars. 

It is made of a heavy piece of cel- 
luloid, bound with heavy cotton tape, 
securely sewed, and with holes 
punched in the edges for split rivets, 
which are furnished. for attaching. 
The only tool necessary for attaching 
is an awl or nail to punch holes 
through the back curtain to corre- 
spond with the holes in the celluloid. 
On the bottom of the light is a rubber 
flap that goes on the outside of the 
curtain to keep out the rain. 


The “Glargon” Bulb 


The ; Greenwood Manufacturing 
Company, East Templeton, Mass., has 
put on the market an automobile 
headlight bulb known as the “Glar- 
gon.” 

About one-half of the surface of 
the “Glargon” bulb is covered with a 
silver reflecting film. The company 


states that when the bulb is properly 
installed in the headlight, this silver 
film will obstruct the light from the 
lower part of the reflector, thus re- 
moving one of the sources of glare, 
and will cause the light rays to be 
reflected to the upper surface of the 
reflector, from which they are pro- 
jected on the road. It is stated that 
if the bulb is installed in the reflector 
so that the filament and its reflection 
on the silvered surface is ahead of the 
focus, all the rays of light will be 
given a downward inclination, cutting 
off the rays of light issuing from the 
lower half of the reflector, which 
would otherwise be projected upward 
and cause glare. 

Not only does this bulb eliminate 
the glare, the manufacturer points 
out, but it condenses all the available 
light into one-half the area, increas- 
ing its intensity almost 100 per cent. 

The headlights can be made to 

















The “Glargon” headlight bulb 


illuminate the road at practically any 
distance in front of the car by vary- 
ing the position of the bulbs. 
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Vesuvius Display Stand 


A. R. Mosler &.Co., Mt. Vernon, 
N. Y., has recently originated a new 
display stand for “Vesuvius” spark 

















A new “Vesuvius” spark plug display 
stand 
plugs. This little case is described as 


being very well made. It is lined with 
royal purple velvet. The case has a . 
glass front, is bound in nickel and is 
lettered in gold. It is supplied free to 
dealers with an assortment of 36 
plugs. 


J. C. THOMPSON has recently been 
appointed Eastern representative of 
the Altorfer Bros. Company, Peoria, 
Il]., manufacturer of the “A. B. C.” 
line of power washing machines. Mr. 
Thompson was formerly connected 
with the Boss Washing Machine Com- 
pany, Cincinnati, Ohio. 


THE GLOBE SHOCK-ABSORBING TIRE 
COMPANY of Canada, Ltd., St. Cath- 
arines, Ont., has been incorporated 
with a capital stock of $1,000,000 by 
Isaac Normandy, Howard J. Eccle- 
stone, Clarence L. Rolls, and others. 
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How to Win Back Profits 
on Lost Trade 


Are you selling any new lines to take the place of the hardware 
sales that now go to the 10 and 25 Cent Stores? 

The department stores are also getting a lot of income that used 
to belong to hardware dealers. Have you done anything to make 
up for this loss? 

Now is the time to add a stock of automobile accessories and 
become part of an industry that is PROSPEROUS. The dealers 
are MAKING MONEY. Here is a great FUTURE for wide- 
awake business men. 

If doesn’t take a big investment to start a profitable auto supply 
department. Many hardware dealers begin with a 
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Every car owner buys spark plugs. They are as necessary in a motor as 
Wad. Nae 7 Mead . blades in a razor—and they sell almost as rapidly. Many spark plug buyers 
{ are already customers on other lines. You begin to do business at once. 
+ y oe The Red Head Display Cabinet Assortment consists of a salable variety 
of guaranteed plugs designed for efficient service in Packards, Hudsons, 
Chalmers, Buicks, Reos, Overlands, Maxwells, Studebakers, Fords—in fact, 
all popular cars. You can’t miss a sale. All the different types of plugs 
are plainly marked, and the index of cars and display plugs tells you which 
is the right plug for any car. 
The steel cabinet is free. It displays the plugs attractively. It keeps the 
stock handy. It speeds up sales. 
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EMIL GROSSMAN M’F’G CO., Inc. 
Bush Terminal Model Factory No. 20. Gad, , Head, 
Brooklyn (New York City), U.S.A. Ford Priming 
Chicago Office, 1253 Michigan Avenue. $1.25 
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Anti-Skid Tire Chains 


The National Tire Chain Company, 
Grand Rapids, Mich., recently put the 
Hodges anti-skid chains on the mar- 
ket. These chains are equipped with 
a spoke lock which, according to the 
manufacturer, prevents looseness in 
the chains and gives them great grip- 
ping power. It is claimed that the 
cross chains can be removed and re- 
placed with the hands, without the 
use of any tools. It is also stated that 
the “Hodges” anti-skid chains can be 
put on the tires without running the 
car on the chains or using a jack. 

These chains are made in all stand- 
ard sizes from 28 x 2% to 40 x 6, and 
the cross chains made in lengths vary- 
ing from 2% in. to 6 in. 

This company also manufactures the 
“Giant” truck chains which are made 
with a steel spoke lock and have a 
large soft chain combining great 
strength and traction power. These 
are made for single solid tires and 
dual solid tires in all regular sizes. 
Another product of this company is 
the “Tiger” truck chain which are 
made with a straight steel felloe lock, 
using a large soft chain. These chains 
are strong and easily applied and are 
made in regular sizes. 

The “Emergency” tire chains manu- 
factured by this company are for 
quick action when a car is stalled in 
a mud hole or similar place. They 
can be easily put on or removed and 
grip securely. They are made in sizes 
28 x 3 to 38 x 5%. 

“Mogul” truck chains have a self- 
locking steel wire form, shaped to fit 
over the felloe. This wire form is 
made of a heavy specially tempered 
steel. The cross chain is made of 
high-grade twist link chain having 
two specially shaped links, one on 
each end. These engage positively 
with each end of the self-locking steel 
form. “Mogul” truck chains are de- 
signed particularly for light trucks. 

The “Wedge” mud chains also have 
a steel wire form shaped to fit the 
felloe and rims of all wheels. This 
wire form is covered with a fabric to 
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The upper left-hand cut shows the “Affa”’ steering spindle adjuster; 
The “Affa’ crank and number plate holder is 


shows the “Affa” brake rod silencer. 


the lower cut 


shown at the right 


protect the rims. To one end of this 
form a double large link cross chain 
is permanently fastened. The opposite 
side of the wire form has a simple 
means of locking the chain positively 
across the tire when in service. 


Braender “Bull Dog ” Tire 


The Braender Rubber & Tire Com- 
pany, Rutherford, N. J., has recently 
put on the market a new automobile 

















The “Bull Dog’’ tread tire 


tire with a “Bull Dog” non-skid tread 
that is said to afford protection 
against skidding on slippery roads. 
The tread is made of protecting bars 

















“Hodges” anti-skid chains are shown at the left. 
are the “Giant” truck chain, the “Emergency” 
. The two lower cuts in the same order represent the “Mogul” and the “Wedge’’ 


On the top row from left to right 
tire chain and the®* “Tiger” truck 


truck chains 


of rubber set at different angles that 
grip the surface of the road. It is 
claimed that on wet pavement each 
successive set of bars grips and cleans 
the course for the next set and creates 
a vacuum that prevents side skidding. 


« Affa” Ford Specialties 


W. S. Graffam, Northampton, Mass., 
manufactures “Affa’” specialties for 
the Ford automobile. 

Among these is the “Affa” crank 
and number plate holder, which is 
made of malleable iron and is de- 
signed to hold the crank of the Ford 
car upright, clear of dirt and mud, 
and to stop the rattle of the crank 
handle by gripping it at the highest 
point and forcing it forward. Accord- 
ing to the manufacturer this attach- 
ment will also hold a number plate in 
such a manner that it will prevent vi- 
bration. It is finished in black enamel 
and retails for 90c. 

“Affa” clevis silencers are smal] 
springs to be inserted into the clevises 
at the end of the brake rod to prevent 
rattling when the pins become worn. 
These are said to be made of fine 
spring steel, especially tempered and 
finished in black enamel. They can be 
attached in a few minutes by means 
of a pair of pliers. The price of “Affa” 
clevis silencers is 45c. each. 

“Affa” spark and throttle-rod sil- 
encers are designed to stop the rattle 
of the control rod which runs along 
the steering post under the hood. 
They are small, stiff tempered springs 
that can be snapped into place with 


the hand. The retail price is 25c. per 


set. 
“Affa” brake rod silencers are said 
to prevent rattle of the brake rod of 
the Ford automobile. Each silencer 
consists of a cup-and-spring arrange- 
ment which can be snapped on the 
brake rod at the support. No tools are 
required for the installation. The 
price is 35c. per set. 

“Affa” steering spindle adjusters 
consist of strong, steel springs made 
to fit the yokes of the steering spindle 
connections and to automatically take 
up the wear in the bushings. 
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Every Motorist Needs a Vulcanizer 


Sell the One He Knows by Name 


A Vulcanizer is one necessary tool that never 
comes with any car’s equipment. The motorist 
must buy it from his dealer. Every motorist is a 
good prospect because every one has tire trouble. 












When you show your customer a Shaler Vulcanizer, 
he recognizes it as an old aquaintance. He has the 
confidence in Shaler reputation that he could not have 
in any other concern that is unknown to him. 


Dealers who know, say that Shaler Vulcanizers 
are among the easiest accessories 
to sell. You are in business 
to make money. Then 
why not make it 
the easiest way? 





Vulcanizers 
Sold by Hardware Dealers 


Shaler Tourists’ vulcanizers are designed 
to be carried with the car for making emer- 
gency tube repairs that are permanent. Be- 
sides this, they mend small casing cuts, 
which if neglected would let in dirt and 

water to rot the fabric and cause blowouts. 

Every Shaler you sell helps you sell more 

because the user tells his friends about the 
successful results it gives him. 










Ninety-five per cent of our advertising appro- 
priation is used to tell motorists of the advantages 
of Shaler Vulcanizers and to urge them to buy from 
their dealers. The Shaler is advertised regularly 
throughout the season in Saturday Evening Post. 

We furnish display stands, posters, circulars, signs 
and window displays to help you. We finish and 
pack our product attractively as befits its quality. 
Our reputation as the leading vulcanizer manufac- 
turers of the world backs every Shaler Vulcanizer 
with a money-back guarantee. 


There is a Model of This Popular Accessory for Every Need 


Shaler motorists’ vulcanizers retail from $1.75 up. There are models for every need heated by 
gasoline, alcohol, steam or electricity. We also make vulcanizing plants for repair shop use. 
















Largest Manufacturers of Vulcanizers 
in the World. 


Toronto, Winnipeg, Montreal 
and Vancouver 






Complete 
Catalog FREE 


Send at once for a new complete catalog de- 
scribing in detail and illustrating 
each Shaler model. 


C.A. SHALER CO., Wren Wis” 


Canadian Distributors, Joun Millen & Son, Ltd. 


It's IMPORTANT. 


Read it again, then 
send at once for 
catalog and 

Dealer Terms 
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“Magic” Rubber Mend 


The Eastern Rubber Company, 1529 
Ridge Avenue, Philadelphia, Pa., man- 
ufactures “Magic” rubber mend which 
is described as a compound for effec- 
tively and quickly mending, without 
vulcanization, articles made of flexible 
rubber. 


“Magic” rubber mend can be used 


for splicing tubes, for attaching new 
valve pads, for patching valve pads or 
splices, for repairing rents or tears in 
tubes, for repairing cuts or blisters 
in tires or casings and for repairing 
horn bulbs. 


Goodell-Pratt Motor Sets 


The Goodell-Pratt Company, Green- 
field, Mass., recently put on the mar- 
ket a complete motor set known as 
No. 699. It contains fifty-three tools 
and is intended for private garages 
or for use on long tours. The tools 
are contained in an extra heavy 
leather-bound canvas roll and are held 
in place by strong leather straps. 

The list price of this set is $26. 
A smaller set containing twenty-six 

















The Goodell-Pratt motorcycle kit 


tools, for ordinary road repairs, has 
also been prepared. It lists for $13. 

The company has also recently 
brought out a motorcycle kit con- 
taining twelve tools securely fastened 
in a leather-bound cloth case by 
strong leather straps. This kit can 
easily be packed in any motorcycle 
tool box. 

Each set is packed in a pasteboard 
box. The list price is $5.50. 


THE CHELSEA SCREW COMPANY, 
Chelsea, Mich., has been incorporated 
with a capital stock of $50,000, by 
Conrad Lehman, M. J. Dunkel, L. P. 
Vogel, John Kalmbach, Paul J. 
Schaible, H. H. Avery, Edward Vogel 
and H. S. Holmes. 


THE NEW HAMPTON IMPLEMENT & 
HARDWARE COMPANY, New Hampton, 
Mo., has been incorporated with a 
capital stock of $10,000 by S. L. 
Crane, F. J. Hesseltine and S. L. 
Johnson to manufacture implements, 
tools and machinery. 


THE BURRILL TIRE TooL COMPANY, 
Concord, Mass., has incorporated with 
capital stock of $200,000. The di- 
rectors are: George Noll, treasurer; 
Edward F. Loughlin and F. H. Bur- 
rill. 


Hardware Age 

















Complete Motor Set No. 699 


‘Kimball’? Automobile 
Jack 


The F. W. Mann Company, Milford, 
Mass., recently placed on the market 
the “Kimball” ball-bearing automobile 
jack. This jack can be folded to fit 
a tool box. It is equipped with two 
extension handles. By means of the 
long handle the jack can be operated 
at a sufficient distance from the car to 
prevent accident or soiling of the 
clothes or hands. Instead of a pump- 
ing movement that is used for most 
automobile jacks, a turn of the handle 
of this device raises the car. A turn 
in the opposite direction lowers the 
car. There are no pawls or ratchets 
in this jack. It is ball bearing. The 
gears are packed in grease. 

One of the special features of this 
jack to which the company calls at- 
tention is the diamond-pointed har- 
dened steel top. According to the 
manufacturer this can be placed any- 
where under the car, even against a 
small bolt, on a spring at an angle, or 
on a circular axle. 

The “Kimball” ball-bearing automo- 
bile jack, 13 in. high, sells for $5.50. 

















The “Kimball” automobile jack. The small 
cut at the left shows it folded to fit the 
tool box 


The 11-in. jack sells for $5. The 10-in. 
jack sells at the same price. 

A 9%-in. jack is also made exactly 
like the others in every respect ex- 
cept in height and the fact that it has 
one extension handle. This jack sells 
for $4. 


THE SuPeRB Mrc. CoMPANY, Rem- 
ington, Ind., has been incorporated 
with $10,000 capital stock to manu- 
facture automobile accessories. The 
directors are Louis B. find O. B. EI- 
more and Stoker Burns. 


Combination Rear Tire 
Holder for Ford Cars 


The Auto Parts Mfg. Company, 
Jackson and Michigan Streets, Mil- 
waukee, Wis., has recently added a 











The “Badger’’ combination rear tire holder 
for Ford cars 


new combination rear tire holder for 
Ford cars to its line of “Badger” au- 
tomobile accessories. This can be 
used for either tires or demountable 
rims. 

It has a special clamp arrangement 
which when used in connection with 
the lock makes the tire holder theft- 
proof. The tires are carried in this 
device in a horizontal position. Be- 
cause of its construction vibration to 
the lamp and license plate is pre- 
vented. This holder is also so con- 
structed that it brings the tire below 
the exhaust pipe, preventing injury 
to the tires from the exhaust gases. 

Each tire holder is packed in an 
individual carton. Without a lock the 
“Badger” combination rear tire holder 
for Ford cars retails for $3.25. Com- 
plete with the lock it sells for $3.75. 


THE L. BREGAND Mrc. COMPANY, 
Detroit, Mich., has been incorporated 
with $8,000 capital stock to manufac- 
ture automobile accessories. The in- 
corporators are R. L. J. Duquet, 
George C. Bonthinon and Sid A. 
Erwin. 


THE H. B. SHERMAN MANUFACTUR- 
ING COMPANY, Battle Creek, Mich., 
will erect an addition to its plant for 
the manufacture of electrical goods. 
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“VELVET RUBBER” has been 
given the “third degree” in that 
smooth running, unemotional 
court of inquiry—the laboratory. 
With instruments of precision, 
“Velvet Rubber” has been given 
a test that no mere road test 
could equal for severity. 


Imagine driving your machine 
over the sharp gray stones of an 
unrolled macadamized road for 
hours at atime. Can’t you feel 
your tires wear? The abrasive 
act:on of the razor-sharp little 
stones of the sand blast is more 
vigorous than this. 


Sheets of “Velvet Rubber” with 
sheets of steel of equal thickness 
were placed around the same 
drum. This drum was revolved 
for thirty-four hours with a blast 
of sharp silica sand blown against 
it under great air pressure. 
About three times more steel 
was worn away than rubber! 


“Velvet Rubber” is to ordinary 
rubber what steel is to iron. 


“Velvet Rubber” wears 
three times as long as steel! 


Scientific men, after years of pro- 
gressive work in the greatest of 
rubber laboratories, discovered 
just what materials to use, and 
under what conditions to com- 
pound these materials to produce 
the master tire compound, “Vel- 
vet Rubber.” 


The uncompounded, unvulcan- 
ized biscuit of pure Para, from 
which it springs, if shaped into 
a tire tread, would wear little 
better than cheese, compared to 
this new compound. 


Made into Diamond Tires this 
remarkable rubber permits ideal 
pneumatic tire construction — 
great strength and toughness, 
with resilience, giving you 


Greater mileage per tire— 

More comfort in riding on account 
of greater flexibilty —livliness— 
Greater non-skid security — the 
“Squeegee” bars last the life of 
the tire— 

More power from the same motor, 
hence more miles per gallon of fuel — 
Less vibration, hence less wear and 
tear on automobile mechanism. 


Yet the ‘‘Rair-List’’ price of Diamonds is lower than most of the standard makes 


The best dealer’s tire proposition—bar none 


Ask your jobber for special trade prices, or write direct to 


DIAMOND RUBBER GOODS, Akron, Ohio 





















Sand Blast Test 


was made 














Abrasion Test 


Test made to determine 
the relative wearing of 
steel and “Velvet Rub- 
ber” under the sand blast. 
Twosampleseach of steel 
and “Velvet Rubber” 
were used. 
Sharp silica sand graded 
to pass a(10) mesh sieve 
and to remain ona (30) 
mesh sieve (sand grains 
averaging about 1-16 in. 
in diameter). 
Samples subjected tosand 
blast for 34 hours. 
Data follows: 

Rubber Steel 


Loss in volume 6.95¢.c. 19.44c.c. 
(Average of two samples) 


The rubber withstands 
the abrasive action of the 
sand better than steel by 
180‘ by volume. 
“Velvet Rubber” wears 
almost three times as 
long as steel. 











Diamond Tires 
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| LOCKTITE 
SS IIMINIUUUUNNNANLAAI ALAA rn UL 


@ Satisfied purchasers made possible last season’s phenomenal sale of LOCKTITE 
without a line of advertising, for each buyer returned for more and brought in 
a friend. @ NOW our NATIONAL ADVERTISING CAMPAIGN will start 


this endless chain of sales for you. 


Write for discounts. We want the best dealer in each 
town to accept our liberal proposition. We take the risk. 


SIGN THE COUPON NOW! : 


LOCKTITE 


is the only CEMENTLESS CANVAS BACKED TIRE PATCH. A cold patch which can 
be applied by ANYONE—NO TOOLS—NO HEAT—NO EXPERIENCE NECESSARY. 


JUST STICK IT ON! 


@ Any size cut in tube up to 17 inches can be easily repaired. LOCKTITE can also be 
used as an emergency repair for casings. It is the universal repair outfit. 
This 8-inch Cut Repaired 




















GUARANTEE: We guarantee LOCKTITE to make a permanent repair on 
* any size cut in a motor car tube. We guarantee this 


patch to never burn off —to never leak. Money refunded if not satisfactory. 














100 Repairs at Less than 2c Apiece 


LOCKTITE is supplied in three sizes in 
air-tight mailing tube. Outfit No. 1 con- 
sists of sheet of LOCKTITE 6x18”, tube 
of cement, sufficient for repairing 250 nail 
punctures. Price, $1.60. Outfit No. 2, 54 
square inches of LOCKTITE;; price, 90c. 

Outfit No.3, 27 square inches 
of LOCKTITE; price, 50c. 


LOCKTITE 
PATCH CO. 


FACTORY: 
Detroit, Michigan 


Chicago Office, 
409 Monadnock Bik. 
Illustration shows our Outfit No. 1 and Outfit No. 2. Note PACIFIC COAST REP.: 








LOCKTITE PATCH COMPANY, 
Detroit, Mich. 

This coupon with 10c attached tofmy 
business letterhead, showing me to be a 
dealer in Auto Supplies, entitles me to one 
50c LOCKTITE outfit. Kindly forward 
the outfit at once. 








_-\: SNORE EE 





ooo eee error ccc 


handy, compact, airtight coniainers—small enough to be slipped : : 
into the toolbox or under the seat. LOCKTITE Patches wilt mat Ewing - Lewis Company, Inc. eC OPE TA See OT EE EE ee oe se 
deteriorate—they last until used. Les Aifigeles, California Add 
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We regard the fine co-operation of the hardware 


trade as one of EVEREAD Y's greatest assets. 


The livest hardware merchants in the country have built a steady, grow- 
ing trade in EVEREADY Lights, and “repeats” for Tungsten Batteries 
and Mazda Jamps. Displaying this line brings people into your store. 





Window displays like this constantly bring new trade. 
If you are interested in getting a share of this permanent 
trade, or in extending your EVEREADY sales, write us. 


Do you handle Eveready Dry Cells> You ought to. 


AMERICAN EVER READY WORKS 


of Nationai Carbon Company 
Long Island City New York 
Branches: Atlanta, Chicago, San Francisco. 


Canadian Factory: Canadian 
National Carbon Co 


Limited, 


Toronto. 
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A Send me 
? complete in- 
°°” formation about 

Eveready introductory 
order proposition. 


FOR PROFITS 
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Speedway lype 


Smooth Riding Non-Skid 
Double Tread—Double Wear /|/ 


. 
7 





In this new type tire you have a 
double wearing tread—two treads 
in one—that deliver almost double 
mileage. 


Not alone that this new type of scien- 

tific non-skid 1s as smooth-riding as 

a plain tread. “Inside fabric wear, © 

such as develops in most non-skids 

. is impossible in this tire because of 

\ its continuous unbroken contact 
with the road. 
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30x3 Non-Skid $12.05 
30x3% Non-Skid $15.60 
32x3% Non-Skid $17.95 
33x4 Non-Skid $25.65 
34x4 Non-Skid $26.20 
36x44% Non-Skid $36.95 
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HARDWARE JOBBERS and dealers who are build- Ph nol _— ee, ee See. 
. . . . i “xcCiusive territory. nusual talkin eatures. 
ing their business with a thought to the future Close factory sales co-operation. Write quick 


are now investigating this new tire. for details. 


If you have not already done so, begin YOUR in- : NATIONAL RUBBER COMPANY 


vestigation at once. The proposition is excep- 
tionally desirable. POTTSTOWN PENNA. 


STANT TK 
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Current Metal Prices 


The 
As 
fm carload lots from mills, 


quotations given below are for small lots, as sold from stores in 
there are many consumers whose requirements are not sufficiently h 
these prices are given for their convenience. 


New York City by merchants carrying stocks. 
cavy to warrant their placing orders with manufacturers for shipment 


On a number of articles the base price only is given, it being impracticable to name every size. 







































































IRON AND STEEL— Russia, Planished, &c Pl 
: , » oC. patehed copper, lc per sq. ft. more thas 
z debe” and Soft Steel —. i Genuine Russia, according te, sevortmen nt, oe 4 3% ft. 
er 20@ 22 inning, one side, c per sq. 
Fo fhaly i. Aa ard ane ountie. + - 2503 30¢ Patent planished, W. Dewees Wood, @22%6e Copper Wire 
1% to 4 in. x % to 5/16 in.......3.45@3.50c Per Ib. A, 10c; B, 9¢ net B i At mil ll lots 34'%4c, quantit 
Burden’s H. B. & S. Bar Iron, base pices Galvanised lots 3234c. t mill, small lo Yac, q y 
3.75@3.80c | Nos. 12 
Burden’s best bar iron, base price. .3.85@3.90e | Nos. 22 and 24.0222 ITI DeE Be 4.38e METALS— 
= be base price............ 6.00 @6.50c No. 36 Vie wicaacadl bh pacha hace cies Per Ib., 5.35c Tin— . 
% to 1% i found an and square. . .3.50@3.5Se ba Beretehes daneuttpbnereacnemancened: a ee : = gen Nindneea pus ebanecnve Per Ib., tae 
0 6 in. x % to 1 in........... tT Mien ou ee eee 
Rods—-$f and 11/16 in (MB i. 22 = ‘Ss@acdde | NO 28 Sause, 36-in. wide, 10c. higher. Lake ingot en 
Bands—1%% to 6 x 3/16 to No. 8...3.55@3.60c Corrugated Roofing—Galvanized— ES Saale an eaten Per Ib., 29@31c 
Shapes 2%4-inch corrugation, 10c per 100 Ib. over CRIME 6 ccccvcesiccssveneesss Per Ib., 28@30c 
peer and channels—3 to "1s in. ...3.50@3.55ce flat sheets. Speiter— 
les: PP «anafZia = P ew r 
- in. x 4 in. and larger. Ren arene 3. 50@3. 55¢ 5 Corrugate TRwWweres y GU i cn acbancenedeeee ees Per Ib., 15@17c 
3 in. x 3/16 in, and % in........ 4.00@4.05c %2-in. corrugation. Zinco— 
AG to 254 x HG I... cece ccvcccess 3.75@3.80c | No 24.......... Per 100 sq. ft.......... $4.25 | No. 9 base, casks............0e:: Per Ib., 22c 
1% to 2% in. x 3/16 in. and thicker eR I Per 100 sq. NRE AS 3.35 No. 9 base OPEM. 2... cccccccccces Per lb., 22%c 
3.65@3.70c Be Weed bance. Per 100 sq. ft.......... 3.00 — pre 
: - 1% a iz hag "eee eres 3 Ae rg a Genuine Iron Sheets— gaa ee : utebinddieisin Per lb.,7% ores 
el” ¢ aledimataabeaaapanaiet 8 ~ Galwonised | Bat wees eeeeeeneevnssneerees Per Ib., 814 @8) 
4 x 7 in ots lth city heakenaweis 3. .95@4.00c ag P Ee eee ere tea ad - 8.00c Solder— 
pad Odette nee see ewes 15@5.50c Cee cree seeeeececeeeeeesber Ib, 8.25¢ yA i elk aia Ib., 29 
4 to | __se eae aeeniyiae 6.20@6.25c | No. 28 ......- 0. eee ee eee cece awe te Per Ib., 26%e 
. Tin Plates— ND i cen een beaker nee een Per lb., 23c 
T * Sf et eer eee 4.05 @4.1 : 
ie tam Taw 96 ta 3:90@4.00e American Charcoal Plates. en Le ae ee ‘brand 
Tes ey Seen AAA charcoal: . 
BY to 324 = 3/16 im... cc ccvccess 3.80@3.85c SE I is oa dian on vec de attested $8.90 Antimony— 
sf + 4 5 eee 3.55@3.60c ‘ = 14 - RS Se rae Fx. 10.15 | Cookkeem’s. .cccccccccccccsccoescscecs +- ome 
Merchant Steel— ST COes: DEED os 00sec cccesvoscncetesounstes sent ne 
Bessemer machinery ...........-.. 3. 50@3.55c ~~ . = ~ Se ee ee ey ee $7.85 | Other brands ........scccceees Per lb., 25@27c 
Toe calk, tire and sleigh shoe...... ee ee ee re ee ee ee Bismuth— 
Best cast steel, base price in small lots. .8@9c American Coke Plates—Bessemer IE i les ps Ee i Seer $5.50@$6.00 
Special best cast steel.............4. 12@1Se | IC 14 x 20, 107 Ib.......eeeeeeeeereeee $6.65 fast 
Tank Plates—Steel— Be MM Is is «ks onkes okidacczadscaess 7.65 Aluminum— 
% in. ond Rodeos eecds Per Ib., 4.50@4.55c | No. 1 aluminum (guaranteed over 99 per cent 
hag eedeveecesesiesseees Per Ib., 4.60@4.65c American Terne Plates pure), in ingots for remelting (ton lots) 
PRP OES CP Eee Per Ib., 4.50@4.55c ee with on ob. coating.........$10.80 : oS cosevevecceccsscecsccoce Gh @Gee 
x with an 8 COBLING. cc ccccce 12.80 n ee. 6 pe ehesteseccceuganeesens 
PR egy ed. Brass Tubes, Copper Tubes, Rods and Wires Old Metals— 
i We iss a ce ene kane de Per Ib., 4.25¢ Manufacturers have withdrawn all quotations | Dealers’ purchasing prices paid in New York 
SRR Ret bree epee: Per lb., 4.30c | because of unsettled prices of raw materials | are approximately as follows: 
Bh. MR sige bbe Rx Geaenaern ee Per lb., 4.35¢ | amd will only name prices to actual buyers, in Cents = > 
wad daes Sago Or” Finan Copper Sheets eee eee soe a, ..:...-:. ae 
One pass, C. R. Woods Sheet copper, hot rolled, 16 oz. (net from | Copper, light and bottoms..........++++- 18.00 
soft steel. refined mill), base price, per Ibis 37%c.; net from | Brass, heavy ......-.eeeeeesreeesereeee 12.25 
Nos. 18 to 20........-. Per Ib., 3.45...... —— | stock, base price, per Ib. Brass, light ......--ceecccccececccecces 9.75 
Den, Ue GD Bes cccsccove Par Gh, Geeccecs 4.35¢ Cold rolled, 14 oz. and Saha: Ic per Ib. ad- Heavy machine composition.......+.++++- 15.75 
INO. B26. ccccccccccesess Per I, 3.58. 00. 4.45c ms... over hot rolled. No. 1 yellow rod brass turnings.......-- 13.00 
a as cages onednh Perlb., 3.60...... 4.55¢ ; Polished, 20 in. wide and under, lc per sq. pe Py — brass or composition turnings. oe 
BBcccccese 6onsnewe Per Ib., 3.65...... 4.65c t. extra. ea BOE ocieccccccecvesscosesecsecs ‘ 
ne it sua'eU won cho boueed Per = 2 —- Polished, over 20 in. wide, 2c per sq. ft. Lead, Me. tae bina Cobb neeh ae eenon 4.50 
No. 30.....eeeseceesens Per Ib., 4.15.. extra. DG nk cbv nnedddeodaboendaageneueres< 9.00 
Animal, Fish and Vegetable Off color f.o.b. moa 25.00@28. - Green, Paris ......cccces ~ $5 | Brown, Spanish ....... 16.00 @ 20.00 
Olls— on Indian Red .....e+-ee6. " ....5.00@6.50 
Linseed, Raw, Carload lots. .65¢@—|Chalk, English. ..8 ton nominal! Venetian Red ........ **10 12 |Carmine, No. 40, bulk . ee 
City, five- bbl. lots and over. 66¢@— | DUO ccccees @ ton nominal| Sienna, Raw .........-- 16 22 |Green, Chrome, ordinary..15 @ 
Out-of-town, five-bbl. lots and China "Clay, Imported Sienna, Burnt .......... 16 22 Green, Chrome, pure... .65 @ss 
OR Te rr —| #8 ton 23 00@38.00| Umber, Raw ........-++- 15 21 . . 

Boiled, 1¢ @ gal. advance on Raw.| Domestic 2.00@15.00 | Umber, Burnt el 15 21 ees Paint, #® ton, 9 coase.ee 
anes. Prime, Winter. er et F PF +4 arr i Oxide ....8 ‘1.00 1.05|\Chrome Yellow ........- 50 60 BrowD ...seeees: eos a0 ae ee 
Neon’ NO. L..cccccccces Sceccesces eocecscccccccors . 

D -encenedeenne soe cov Besse MD 5 ccs ccseccsos 70@75 
/Ochre, American, ®@ ton. .20 80 
Cottonseed, Gre 8 ang | Bx. Gilders ”..22222211!11!85@90| White and Red Lead, &c.— | American, Golden, @ 1D. 6, @ 8 
wee. ame Prime. 10% 10% | | Cents @ D | | Ain Golden, @ D.. 2% 4 
e UmMmmMer ..++e8 ‘4’ | MeCeCR seeeeerere eeeee 
’ — 
wees inter -- ++ 10% @11%| Putty, Commercial— aay aS Saw AS Se ‘Orange, Mineral, English. @— 
Menhaden, Brown | 100 m |0e- Amette 100 pack: ’ | German ......csc0sc012 18 
Strain itianknveedce: Git Tin ie 1.70@2.00 : - 9% @— AmericAD ..cccecceses 12 12% 
Northern Crude ......51 @53 ‘In 1 to 5 ™® tins...... 3.830@4.00 CG, CE OUEE cccccces | 
Light Strained ....0... 58 ao | ee ee 7 B 100 ...$5.00@$6.00 
White Bleached, Winter..62 @éi | Spirits, Turpentine— Red, Tuscan .......... 20 OF 
Cocoanut Ceylon spot @™.15 @15 Zinc, Dry— Red, Venetian, @ 100 D.. 2 @ 2% 
Copra, spot 15 @isie @ gal. 
Cochin, ’ spot apdabeu hs : : : 5% @16 = Machine bbls. ....... 42% @— Sete 6 % | Rose PO ccc cttcooeses 30 @45 
Domestic, Prime... .59 Qo = ie, AOS an Sienna, Italian, burnt and 
Newfoundland 0 1 ae Seal (srence proe.) « ae H 6 8 
*oeeneveee 7reen enc proc. *eneeveeveeeevee 
Corn, | Refined yah " Gogo. 70 Gum Shellac— White SI. (French proc. Barat, ‘ump eek : 8 
Olive, Qenatered Sagas ie a0 | @ DM. German Red Seal (French American, Raw ....... 2% 3 
Neatsfoot, Prime ...... 84 @86 Bleached Commercial ...26 27 rocess) ...... jbenocnses nominal; American, Burnt and 
om, Lagos, spot # i)...12 @13 | Bone BY se ocerssocccocs 33 a Dre ksuabseahs nominal | Powdered .......... 2 @8 
MORG EF cocccececocs } 
ya Bean, "English, ae _ |Fise ye Oe mE; 7 White Seal .......cceees nominal |, 16. French ...9 ton $15.00@22.00 
Manchurian, spot, bbis. > @ 8% a Garnet ceooeeeceees = Ora French _ Seal eeereee 26 026% | — eee Bt po - 00¢ oe 
Mineral Olls— ‘Second Orange ..........25%@26% Nagas ; | 
Black, 29 gravity, 25@30 gal. Kala Eo , ce ceban 22° @24 \Terra Alba om 2001.20 
St ME. os shieaene I8%@14 |T. No oe ee eee eee ee 241% @25 Dry Colors— A Ra MD ® 1000110 
29 gravity, 15 cold test.14 15 iV 5: ike tid ssa een 30% @21% on | ee ee fy ae 10 
DT  cssantebieed ort . ‘ ‘om 
Cylinder, light filtered...21 @26 Ps Black, Carbon, Gas...... 14° @20 | American.® 100 ® No. 2 .70@ .1% 
Dark filtered ....... 1 19 | Colors in Oll— MY MEN bcc cccesces 4 S* lumber, ‘Tash, Barat 
Paraffine, high viscosity..29%@30 | Biack, Drop ............ ee ce  ~ eel 5 
903 sp. gravity ...... 21%@22 B PD. Black, Lamp ............ 12 18 | w and powdered.... 8 3 
865 sp. gravity ...... 181%4@19 |Black, Lamp............ 24 30 (Black Ivory ............ 30 | Burnt, American 2 on 
OO edocs nuded 18 @19 ‘Black, Coach, Japan ....24 §2 Mineral Blacks, @ ton..20 @80 | Raw lumps Saeesascok SE 
palliscellaneous— ‘Blue Chinese ik Rgiars RR 1.80@2.00 Blue, ao eet 1. 8002.5 nent sieceeehggpeeniabtels . vat 
‘Blue, Prussian .......... 1.80@2.00 Blue, Italian .............; nomina] Yellow, Chrome, Pure... .42 
White, geo ohh v a. “oe8 00@— ‘Blue, Ultramarine ...... 30 poem |Blue, Prussian, Domestic, -2. 0@2. 50 | Oxide, Red 8 @ 8% 
ae floated t ; wy \Brench = cobcaaok *3 @i0 meee 5 l _" _ e 00 @2.. 50 | Vv fli _ - b lie 1.50@1.60 
, -0. Ce reeeeees i ST cieeasoeens ermilion, English ..... ‘ 
works, @ ton..... 30.00@38.00 |Green, Chrome .......... 30 @75 ‘Blue, Ultramarine ...... 10 @40 GE. ¢uconedndveces 95 @1.00 
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ing a keener desire to know about the 
goods around him than is usually 
found in youngsters. 


LIGHT—STRONG— 





ATTRACTIVE— Competent : 
DURABLE— Coitenttion This boy is of the stuff that makes 
set Gatien real merchandisers. Properly tutored, 
CONSTRUCTED Licensees in all he'll develop into a big, broad-gauged 
ENTIRELY Parts of the man able to lift many of the burdens 
OF METAL Country you now carry. 
AND 


sce pus Trevention Encourage his continued interest. 
nes are 


Fire Retarding “Star” add fuel to his ambition and make 
Ventilators him more valuable generally, by giv- 
High Grade Roofing Tin ing him a personal subscription to the 
Hardware Age. 









ASBESTOS 





Merchant & Evans Co. In many cases a Hardware Age sub- 





Philadelphia scription has been an important factor 
New York Cleveland in bringing boys from the ranks. 
Baltimore Chicago 
Wheeling Kansas City 




















Turn Your Horse Nail Stock Often 


Therefore, the Merchant who has 
these nails in stock in suitable 
sizes disposes of them faster, gets 
more repeat orders, and makes a 
better yearly profit. The worid’s 
best nail sold at a fair price. 











by keeping on hand all the time 
these nails which the shoers want. 
In the United States it’s The 
Capewell brand that most of them 
prefer. More Capewell nails are 
used than of all other brands com- 
bined. 


THE CAPEWELL HORSE NAIL COMPANY 


HARTFORD, CONNECTICUT 
LARGEST MAKERS OF HORSE NAILS IN THE WORLD | 
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The Classified Directory appears in the first Issue of each month 





A 
SE Be I 0 660d KR Kee 235 
Acme Steel Goods Co........... 223 
Allen Auto Specialty Co........ 203 
AT TIOU COi a cicecvccctasa 117 
Altorfer Brothers Co...........217 
American Chain Co............ 92 
American Electrical Heater Co. ..112 
American Electric Co.......... 214 
American Ever Ready Works... .189 
American Gas Mach, Company...218 


American Hardware & Supply Co. 39 
American Ring Co............. 28 
American Screw Co............ 209 
American Shearer Mfg. Co... 227 
American Sheet & Tin Plate Co. .234 
American Steel & Wire Co...... 232 
American Wire Fabrics Co......208 
American Wringer Co.......... 217 
Re Cs eves o's cevciaea 212 
Are TE GBivncdes cvusvvers 89 
Avmtreomg Bite. Ce. .cccccccces 233 
Athol Machine Co............. 226 
Atha, BE C., @ Co., Imt..... 80, 81 
Be Se 6 cad edetedes 30 
Auto Strop Safety Razor Co.... 35 
B 
ee Gh. SP Bi Gs 6oves does ve 224 
Bartlett All Steel Scythe Co....210 
Beacon Elec, Works............ 117 
A a 
Biehow, Geo. FH. Ce... ccccceses 211 
Black Silk Stove Polish Works. .112 
Bluffton Slaw Cutter Co........ 214 
ie a ee 27 
I 5 is co uae soc sawed 226 
Bridgeport Chain Co........... 94 
Brooks, M. S., & Sons..........235 
Brown & Sharpe Mfg. Co....... 6 
CO ee 231 
Burnley Battery & Mfg. Co..... 233 
Butler Brothers ............... 179 
Cc 
Caldwell Auger Bit Co.........208 
Capewell Horse Nail Co........ 192 
RN a ts eee 42, 43 
0 fo ee, 
Champion Hdwe, Co............ 222 
Chapin-Stephens Co. ...........234 
Chicago Flexible Shaft Co...... 238 
Chicago Spring Butt Co........ 55 
Se. GUN Bus Qs nc ba ciwees 219 
Clayton & Lambert Mfg. Co.....232 
Cleveland Pary. Co... .csscccccs 88 
Cleveland Metal Products Co.... 90 
Cleveland Stone Co............: 104 
Cleveland Twist Drill Co........ 72 
Cleveland Wire Spring Co......221 
Clinton Wire Cloth Co.......20, 21 
a eee 5 
Conron-McNeal Co. ........... 114 
eS eee ee 119 
co SS ree 79 
Cas Wes Sn a a wide be bb Swe 002 235 
Corbin Cabinet Lock Co......... 100 
Gees BO AP Mekcckbsaesavses 44, 45 
Corbin Screw Corp............. 106 
Cree TGR. ov chcctcccess 218 
Covert’s Saddlery Works....... 230 
Cyclone Fence Co.............. 76 
D 
Darby, Edward, & Sons......... 230 
Dazey Churn & Mfg. Co........ 98 
Delta File Works.............. 237 
PE eke cinbanedeewdasas 54 
Detroit Accessories Corp........ 197 
Detroit Twist Drill Co.......... 102 
Se SD sic iccewesccedn 79 





Dieckmann, Ferdinand, Co...... 232 
ee Te. Sis i ewe onducecds 96 
Dietzgen, Eugene, Co........... 222 
Dixon, Joseph, Crucible Co...... 228 
fo. eS 6g el ee 229 
E 
See TER Cis... knccevcewinens 118 
PN is sw on swe wnneanms 219 
Ellfeldt Hdw. & Mch. Co....... 235 
Energy Elevator Co............235 
Ensign-Bickford Co. ........... 230 
SI a aia lity tas Ort 220 
PN TS 05 Ed ae canes cae 231 
ks ke eer a 
F 
I I ie ee So at 219 
Faultless Caster Co............. 108 
Federal Motor Truck Co........ 209 
Findeisen & Kropf Mfg. Co.....181 
G 
General Asbestos & Rubber Co. ..199 
General Tire & Rubber Co...... 74 
Ee er re 232 
Gilbert & Bennett Mfg. Co...... 230 
Goodell-Pratt Co. ........... 14, 15 
Gesariem, B. F.. CO. ..ccess 187, 203 
Goodyear Tire & Rubber Co. ..60, 61 
CGE: Be Gis necctunes 66, 67 
Grant Mfg. & Mach. Co......... 225 
Greenfield Tap & Die Corp..... 8, 9 
SS a ig eat 223 
Grossman, Emil, Mfg, Co., Inc. .183 
H 
es Se ios aud pein’ 235 
ae a ee o> ere 
ee Sas Wn: Ge Gale ns eho nes 86 
CreeeGere, Tis Vig BRRs oi wcscsece 175 
Hartford Mch. Screw Co........ 201 
SUMMON, FONE, BMGs cc ccccssens -oemee 
Hayes Pump & Planter Co.. .221 
Se: eee 
es “ae i Cov k cnt bevont 215 
a ee 
Hitl-Smith Metal Goods Co..... 49 
es ge Re eee 82, 83 
Pee See - Gs a a ow so ee ewe 51 
a et Fe 2 A 
oo Ee ee ee 
I 
Imperial Bit & Snap Co........228 
Independent Harvester Co....... 231 
Indians Lamp C@..cccscccccs ccdOd 
Bo © rr ry 84 
International Silver Co......... 38 
Irwin Auger Bit Co............ 85 
Ives, W. A., Mfg. Co........ 10, 11 
J 
Jacobs Bros. Co, Imc........... 229 
wees Ge as Gib 0 6 ose xs vc 233 
Jennings, Russell, Mfg. Co...... 52 
Oe 111 
Johns-Manville, H. W., Co...... 195 
Pe. COU. occ cates oced cock 227 
K 
Keuffel & Esser Co............. 224 
Keys Piston Ring Co........... 210 
Se Sk Oe occcdacaucea 222 











L S 
Le Febure Ledger Co........... 113) Safety Wire Gas Globe Co......229 
Le@oktite Patek Ca. ..cccescccses 188} Samson Cordage Works......... 31 
Lindemann, O., & Co........... 235] Sand, J., & Sons............-:- 116 
Lovell Mfg. Co.............-. eee 40, 41 
Ludlow-Saylor Wire Co......... 95] Schatz Mfg. Co................228 
RE UD GPs ewceestwesesiave 233] Schenck, M. B., Co............ 103 
Luther Grinder Mfg. Co........205 Ghote, C. A. Mae, COs iccvccc. 185 
Shapleigh Hdwe. Co............ 240 
M ae. Vs: B., Se ativcecedas 213 
Shelby Spring Hinge Co........ 223 
MecCafirey File Co........02<-. 225| Sherman, H. B., Mfg. Co....... 231 
McKinney Mfg. Co............. 116] Silver Lake Co.............. ‘Bae 
Malleable Iron Fittings Co...... 216 Simonds Mfg. Co... rt ate 62, 63 
Merchant & Evans Co.......... 192 Smith & Egge Mfg. ; pe wag a: 324 
Millers Falls Co................ 32| Sommer, John, Faucet Co....... 435 
Miller Rubber Co..........+...489 Sparks-Withington Co. .-.00. 24, 25 
Milwaukee Corrugating Co......211 Standard Chain Co eee Sas cece Ee 33 
Molier & Schumann Co........ 232 Standard Optical Co.... as -205 
Morrill, Charles ............... 222| Standard Vending Mch. Co...... —_ 
: Stanley Rule & Level Co....... ~ane 
Mossberg, Frank, Co........... 26 os 46 4 
meuroky, Ba Gone Ce. ...cecoces 218 Stanley Works sigh ye dyn +98; 37, 228 
an OOO Oil 64. 65 Star Expansion Bolt Co......... 233 
— ’ "| Star Heel Plate Co.. . .220 
ae A es er 12, 13 
N Steinmetz, John, & Son......... 223 
Sterling Foundry Co., Ltd...... 230 
National Lamp Works....... 70, 71| Stewart Iron Works........... 235 
National Mfg. Co............-. 29| Stewart-Skinner Co. .........--. 224 
ea rere 120| Structo Mfg. Co.......+.-+-.+4-- 3 
National Rubber Co........ .190| Stuber & Kuck.......-..+..55. 230 
National Stamping & Elec, Wks..229| Sturgess & Burns Mfg. Co...... 220 
New Jersey Wire Cloth Co.....230 
New York Metal Ceiling Co.....231 
New York Wire Cloth Co.. owaae T 
Se + eee 231, 234 
Niagara Falls Metal Stamping Taylor & Boggis Fdry. Co...... 101 
Rt et ak oc RE ae ae 107 Thermoid Rubber Co........+; 2 
Nicholson File Co. sbersrovens 16, od Thomson, Judson ® Mfg. Co. ..227 
North Bros. Me A toa a exes 217 Townsend, F. J ee CRA Ce 234 
North Wayne Tool Cc Mbhwewesss 221 Townsend, S. P., Co.......-.... 230 
Northwestern Chemical Co... 207 RE Se, ire 53 
Pe A, Gd 6.65. c ue a 6 0S wae Yi 79 Tubular Rivet & Stud Co....... 192 
() 
U 
One Minute Mfg. Co............216 
Opportunity Exchange . 236, 237| Union Hardware Co............ 105 
Osborne, C. S., & Co.. .- 234] Universal Caster & Fdry. Co.... 87 
Osborn Mfg. Co...............213] Universal Specialty Mfg. Co..... 50 
O-So-Ezy Products Co.......... 75|Usona Mfg. Co., Inc........... 115 
P Vv 
Pacific Hdwe. Mfg. Co... — - 
Page-Storm Drop Forge Co..... 233 War Clae8 TeOO. «oc cceke cc wees en 73 
Parker, Charles, Co............226 
Parmer Dame Ce... .cccccccecs 232 Ww 
Parker Wire Goods Co.......... 235 
Peerless Freezer Co............ 216 
Peerless Handcuff Co........... 218| Wagner Mfg. Co.......--.++++. 93 
Peters Cartridge Co............ 115| Wall, P., Mfg. Supply Co....... 231 
Plymouth Cordage Co.......... 109} Walworth Mfg. Co............. 4 
Polly Prim Sales Co............ 47| Warren, J. D., Mfg. Co......... 228 
Polson Rubber Co..............228| Warren Specialty Mfg. Co...... 235 
Porter, H. K...........-.......235| Warren Stamping Co........... 46 
Pratt & Lambert, Inc........... 99| Wayne Oil Tank & Pump Co....215 
Progressive Mfg. Co............ 4n| Western Sales Co.............. 220 
West Leechburg Steel Co....... 231 
Wheeling Corrugating Co....... 50 
R Whitaker-Glessner Co. ......... 225 
Whitlock Cordage Co........ 68, 69 
Rajah Auto Supply Co.......... 228| Wickwire Bros., Inc............ 97 
Remington Arms-U. M. C. Co 18, 19 Willams, J. H., & ae Pe 212 
Reynolds Wire Co............ 36, 37| Winslow, Samuel, Skate Co..... 78 
Richards-Wilcox Mfg. Co....... 177; Winsted Edge Tool Works...... 235 
I I ns oe das Sant Wwe GEOG (ibe os ccc coccccccces 214 
Robertson, Arthur R........... 233| Wondermist Co. ............ 58, 59 
Rochester Stamping Co......... 91| Worthington, George, Co........ 110 
Rock Island Mfg. Co........... 234| Wright Wire Co............. 22, 23 
Root-Heath Mfg. Co............ 113 
Royal Iron Mfg. Co............ 219) + Y 
IG oh as wbue Veween 51 
Ts Wis A hot icvacavces 229 
Russell & Erwin Mfg. Co....... 1, 7| Ypsilanti Hay Press Co......... 227 
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The prices named represent 
Very smal] 


relate to goods of particular manufacturers who request the 
publication of the prices named and are responsible for their 
correctness. They usually represent the prices to the aver®gé 
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Current Hardware Prices 


GENERAL GOODS.—Goods which are made by more than one 
manufacturer are printed in /talics. 
those obtainable by the fair retail Hardware trade. 
orders and broken packages often command higher prices, while 
lower prices are usually given to larger buyers. 


SPECIAL GOODS—Quotations printed in small type (Roman) 


retail trade. On some goods slightly lower prices are obtain- 


able for large lots. 


STANDARD LISTS AND DIRECTORY OF MANUFACTURERS. 
—Contains the list prices of many leading goods. 
lished in loose-leaf form and is kept up-to-date 
» 7 x 10 inches. Pri 


subscription service. 


ADDITIONS AND CORRECTIONS.—tThe trade are 


to suggest any improvements with a view to rendering these 
quotations as correct and as useful as possible to Retail Hard- 


ware Merchants. 


It is pub- 
by a monthly 





ce, $5.00. 
requested 
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- 2 ee ee OS ee err 
C. E. Jennings & Co.: | BOBS—Piumb— BRACKETS— 
Apvsusters—Blind— L’Hommedieu’s ............. 15% | Keuffel & Esser Co....00+++-83'3% | Wrought Steel ..cceccccouce OWE 
H. B. Ives Co.: as ae ee ee 50% | 
Upecem’s Patent ...ccccces ..-25% | Russell pnninae & Co.: Atlas Mfg. Co.: pe 
Window Sto IR nc sin 40&10 Bradley ineemaweniwe 75 @7T5&10 % 
anise. geen ies 0 Snell Mfg. Zo. Grita’ s pesesed _Steel cme peer ne 65 Te 
LA Adalat’ ;. . Se Oe occ ccccccvecsstete | San Griffin’s Folding Brackets.......! e-1 
Ives’ Stop Bead Screws and Wash. | Soilg aad <A REM 50% pens Anchor— McKinney Pressed Steel... . .66% % 
Ot sesvcesee se TTTTTTITT TL. x. —e ... Berelenas 50@50&10% | Stanley’s Pressed Steel.......... 
" « . . Ap 
| Ankyra Mfg. Company: 45&33 44 &10% 
ADZE AXES— | —— Collapsing ‘Tools + ae Stanley’s Folding Brackets......... 
a Anky Oo sing Tools...... Jo 4214&20% 
ce pener’ » per do2....++00+4 $15.30} Single Bit, base weights: Per doz, | Parker Supply Co R. & E. Wrought Shelf.....65@70% 
hip Carpenters’, per dos...... $17.00| First Quality ......... $8.75@9.00| Anchor Boits or “Screw Anchors. 
Ret road, per doz. we ee -$11,.50@12.50 Second Quality........ $7.75 @8.00 8 
vs Bit, base weights: Carriage, Machine, BROILERS— 
First Quality ste enee eeeeee -$ll.00 | Common Car riage (cut thread): Wire Goods Co.: 
ANTI-RATTLERS— Second Quality eeeeeveeeeeee - $8.75 M% ,Y 6, and smaller 45 Broilers. Siactieie us 60&10% 
TO Es — Ba mga Lat ¥ Larger Ss cin da ah veka en Broiler, Sherwoods ..._- "40&10% 
attiers, - . Common Carriage (rolled thread): 
agg 2, 90¢; 3, Ors " ™ ~ BALANCES Vg ~ 7 6, and smaller.... ' 
Feroald Quick-Shifter, 5 doz. iin Pe gy or longer.......+.4.. BSUMPERS—Barn Door— 
I ERE “a aa pring— wla., Eagle, $3.00 list National Mfg. Co., No. 16 Barn Door 
gefety Quick- iene a9 3 Bolt Ends, H. P. Nuts Bumpers, #@ doz....... cece e $1.40 
DEED “siéeeicwcsce .$1. TB@ 82. 00 Light Spring Balance 334 @ @ 3344 @ 104 Machine (cut thread): 
tenienns ¥% « 4 and smalier.........2.-504 
atillon’s 
ANVILS—American— Light Spring Balances. iboy | LAIGOT OF FORGET 60+ +e 20000000: BUTTS—Brass— 
= (@ d« « oO | 
Hunt, Helm, Ferris rs y vend Ate00 Straight Balances......25@33's % | Door and Shutter— PONE 6a bs Kees nicnetercdcelll 
Circular Balances..... 40@ 40&10% | Wrought Iron: 
Iimported— ara 20 @ 20&10 % Wrought Barrel Japanned. ee 


Peter ba bt & Sons, ®@ I. 80 to 
4 ‘ 13¢; 350 to 600 PD. 13%¢ 
Pacis Vise and Drill— 


Millers Falls Co., ea.........$21.38 


APRONS—Blacksmith’s— 
Livingston Nail Co.: 
Leather, Livingston list 
— and Heavy Split. . 5% 
DEED Sp oireccersocecsooess 10% 
Star Specials ......+6.- 12% % 


AUGERS AND BITS— 
Revised list 


Ordinary Double Spur........ 70&5% 
Jennings Pat., Bright...... 50& 10&54% 
Black Lip or i . - 00 104 
Boring Mach. Augers......++.- 704 
Car Bits, 12-in. a cawenveess 504 
W. A. Ives Mfg. 

aapniote sto PNT oath hte ahabteaeicg 
Irwin Auger ‘o 

Auger Bits ....++..+.--- 50&10% 

Auger Bit Sets. awh ot eee 50&10 % 


E. Jennings & Co.: 
- No. 10, ext. lip, standard list. asa 


No. 380, standard lis 


“ee eevee ee® 





Russell Jennings’, Standard ide 

R108 %o 
Pexto Solid Center..... 50@ 50&10% 
Progressive Mfg. Co.: 

Woretmer ....-.-cee> bateesces 25 % 
Pugh’s Black .......cccecceees 20% 
Snell Mfg. Co.: 

DED. “Ch eevee oes eocesaeees 75% 

ag aie cheno eee es 604&10 % 

je DOE. con nesessnss 60 % 

Jennings’ Pattern, Blued. “60&10% 

Es ee ea 50 @ 50&10 % 
Jas. Swan Co.: 

Auger Bits, No. 10.. . T0@T70&10 % 

Twist, No. 40....... at ey tt 

Jenning’s Pattern, No. 80. ..60% 


Jenning’s Pattern, Black, No. 87. 
60&10 % 


Blued, No. 
a fas aes itn ms hae de oe 0% 
Single Twist, No. 20..50@50&10% 

Dowel Bits— 

Irwin Auger Bit Co........! 50&10% 

Russell Jennings Mfg. Co......... 
30&10&5 % 

Expansive Bits— 
CG. E. Jennings & Co., Steer’s Pat. 


Jenning’s Pattern, 
86 


33 _ % 

Russell Jennings Mfg. Co., % 
2 Dn Ss cone és s0at0an% 
Pexto Clark PRs 6c havtbe 70% 
a kk on oc ae 60 % 


Gimiet Bits— 

(See Gimlets and Gimlet Bits.) 
Hollow Augers— 
Bonney Pat., per doz. ..$5.50@$6.00 
Machine Bits— 

Russell Jennings & Co... .50&10&5% 
Ship Augers and Bits— 
Revised list 
Ship Augers .....-.eecseccesees 504 


Jacobs Bros. Co., Ine. . 
Straight Spring Baiances .40@50% 
Light Spring Balances. ..40@50% 


BALERS—Waste Paper— 


Davenport Mfg. Company: 
Schick Steel Balers, No. 1, $38; 





Ives’ Mortise 
Ives’ Wrought Door 


Expansion— 


Ankyra Mfg. Company: 
Ankyra Anchor Bolts..... vane fs 
Ankyra Collapsing Bees. ones 25 

Parker Supply Co. : 
Expansion Bolts .......... ee 
Richards-Wilcox Mfg. Co....... 5¢ 





No. 2, $48; No. 3, $60 ; No. 
4, $85. 
BARS—Crow— 
Steel Crowbars, 10 to 40 ib....... 
pe er lb., 4¢ | 
} 
BEAMS—Scale— | 
Scale Beams......ece saaiiebiacee 
nh 2 Ressecceoctestéd 25% 
Pr MM “vceccccedoseed 30 % 
Sargent & Co....... ereeeeees 30% | 
BELLS—Cow— 
Wrought Cow Bells. ... 20+. 50&104 
Hand— 
Polished Brass ....... eee 
White Metal .......000- eee. 20 5E | 
Nickel Plated ......ee<- » 3345S | 
DT \ dined cute weabtxeess4 vee 408 | 
Miscejlaneous— | 
Farm Bells .......- ... lb. 4@4%E | 
Church and School.. SPER 45& 10&50¢ | 
EN ee eben io sear kan 154 | 
i 


BELTING—Leather— | 
From No. 1 Oak Tanned —— | 


Extra Hvy., Single and Dhble....40¢ | 
Yeavy, Single and Double....... 45¢ 
Medium, Single and Double..... 50t 
ce ag 


Shoulder, Single and Double. .60&5¢ 

Cut Leather Lacing, Strictly 
Ss a See a 604 

Leather Lacing Sides, per sq. 
ft. Raw Hide, No. 1, in sides 





Irwin Auger Bit Co.: 
Car Bits 


Ship Augers ...... a Kea swe 50% 





Stove Bolts 


Common Iron 
Eagle 
American Screw Co.: 


Ankyra Mfg. 
Ankyra Anchor Bolts 
Ankyra Collapsing Tools 
Parker Supply Co.: 

Toggle Bolts ...... 


| Millers Falls, 
| No 4, $14.08; No. 


E. 
Millers Falls, 


Barrel Bronze 


I 3 a ty ohn gia atioen Maal 
eee FOOD is énwccetcece 
GEN ine ik it eeees een ets's 
Ds oeact wsevres 59 


Stove— 


Norway Phila. 


i  ) ales cot betwen ut 80% 
me Tee Kkacecsecr : 
Toggle— 
Company : 


| BORERS—Bung— 


Enterprise Mfg. Co..cccccccecr2d% 
Swan’s *eneeeere ree Te ee eee 


BORING TOOLS—Automatic— 
No. 3, per doz., $11.27; 
7) « 


No. 45, $15.50. 


BOXES—Mitre— 


Jennings & Co 


Interchangeable — es op 
we; 11 


I7 sq. ft. and over.........0.. 41¢ | rey —, od: 7 
| ‘ 
og FS eee 40¢ | 22. 18¢: 23. 203: 24,’ 25¢: -_ 
Rubber— 40¢. eeereeeeeeeeeeeeeeeeee % 
Competition (Low Grade). | 
Standaed 60& 10 ahs | | 
Ry @ m&l0t  BRACES— 
Best Grades eereee ee eeeee .50@ 50554 | Common Ball Seay ee 
ic. &. Jennings & Co. FagGend « 
iP. 8 & W.: 
On wcewes 
BLOCKS—Tackle— | gSamson Per dozen 
Ww eee eteeeeee * Series 8000 . . $28. 75 $2 
Common Wooden 605-108 | Serles 7000. 39 75 > 
Series 5000.. 21.50 2 
Drill— | Series 5800.. 12:00 1 
Athol oo Co. : | Series 3900.. 12.25 1 
Drill Blocks seneebabanewns cull! Series 3400.. 10.15 1 


40 
New Langdon, size 1, 
$4.40; Langdon Acme, 
7 40; New Langdon, 


eoseeeeevoeeeeeveeeeeeeeeneeeeee 


7) 


—" 


“fe 
ow 
at 
23 





SRN BS 
orn be iene bo 
ouanscus 
bot bet et BSP 
bot 0 hm ode 
to~ 
SRAS 


BRI 
‘ILight Narrow 
Reversible and Bro 
Back Flaps .. 
Table and Chest Hinges, 


BRONZED 
Light, Narrow, Loose Pin, 
_ Loose Pin, Ball 1 .ber dos. air 

2 2y ve 


53 10 1.40 
Broad, per oo? 


2, 3 
14 % ‘&I15 16%, 


Caces—Bira— 
O. Lindemann & Co.: 
Japanned Canary ...... ccoeoc ean 


Brass Canar 
Parrot Cages, 


EES s40ccddcs ence wooden 15% 


CALIPERS AND DIVIDERS— 
Athol Machine Co.: 


Premier; A. M. C. and Firm 
D- weakténaeee erccce see -40E5% 
CALKS—Toe— 
Blunt and Medium, 1 prong, 

100 ee .20 
Sharp, 1 prong, per 100 Ib...... $6.80 
Heel— 

Biunt and Medium, 1 prong, per 
100 ee 80 
Sharp, 1 prong, 100 ib......... $7.40 
CANS—Milk— 
Sturges & Burn Mfg. Company: 
Sturges Guaranteed "on pacity 
a Se sccbe ead bavescbers 40% 
51 CARRIERS—Litter— 
Hunt, Helm & Ferris Co.......25% 
‘| CARTRIDGES—N.etallic— . 
Black —_ vder, 22 Rim. $1.50. 
| RCE eas pepeabanaee Net 
32 Rim, Ee Net 
32 C, F. 8 FO” EST Net 
De tes -e Eee Gree, . . «sen cl N = 


B, B. Caps, Con. Bail, $2.20...Ne 


B. B. Caps, Ro 
R. F., 22 She 
Bleck and L 


R. F., 22 Long Smokeless. .40&2'44 
R. F.. .22 Long Rifie, Blac’. 


Lesmok and 


Smokeless, .22 Short...... 505 108 
fe ee 4052 
C. F. Pistol and Rifle....... Date 


Military and Sporting........Net 


ee eee eeeee 


40& 15& 104 


10& 10& 104 


42 “tN. 


1.50 1.76 2.10 


I 


4 4 5 
19% 2 " 35¢ 


und Bail. $1. 75. es 
rt and 22 Long, 
a Ga ee 45¢ 


Smokeless. 4062 4¢ 
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FIRE EXTINGUISHER 


€ Easier to Use 


When fighting fire in cramped quarters the 
- operator can use both hands to aim a steady 
stream straight at the base of the flames. 


This is possible with the “J-M” Fire Extinguisher 
—and only with the “J-M”—because of its de- 
sign. In addition to pumping and discharging 
at the same time, the operator can pump while 
nozzle is closed, and by the 
air pressure thus created 
discharge contents simply 
by throwing open the noz- 
zle lever. 








A woman or child, or even 
a one-armed watchman,can 
use the “J-M” Fire Extin- 
guisher effectively. It is the 
only extinguisher of the one- 
quart type with this dis- 
tinctive two-way operation. 






Brass or 
Nickel Finish ; 
Black Bracket 


Saclintied in 
nclu Efficient for use against any 


incipient fire including oil, 
grease, gasoline or electric 
arc. The liquid is non- 
conducting. 


to Sell 


Saves 15% on 
Auto Fire Insurance 


Easier’ 


The “J-M” is different—and every 
difference is an improvement. The 
safest and most efficient fire extin- 
guisher for automobile, motor boat, 
home, and factory. 


Inspected and labeled by the Underwriters’ Laboratories, Inc., and entered on the list of approved fire appliances 
issued by the National Board of Fire Underwriters. 

Backed up by our national advertising and distributed under a fair and squaf@$ales policy that puts every dealer on an equal footing 
and protects your market and your profit. Liberal discounts regardless of Size of order, permit small stocks, quick turnovers, 
and large profits. * 

Order from your jobber or write nearest J-M Branch for full particulars. 


The J-M Extinguisher Liquid for recharging is sold in cans retailing at $1.00. This ae is non-deteriorating and is the only liquid 
recommended for use and guaranteed for efficiency in the J-M Fire Extinguisher. — 


i A 
Yas 





Akron Cleveland » 4 Philadelphia San Francisco 
Albany Columbus H W JOHN - A : Pittsburgh Seattle 
Atlanta Dallas ° © © Portland Syracuse 
Baltimore Dayton Executive Offices, 296 Madison Avenue, \ New York Rochester Toledo 
Birmingham Denver St. Louis Tulsa 

Boston Detroit Havana Indianapolis Louisville Minneapolis “ New Orleans St. Paul Washington 
Buffalo Duluth Houghton Kansas City Memphis Nashville New York Salt Lake City Wilkesbarre 
Chicago E! Paso Houston Los Angeles Milwaukee Newark Omaha San Diego Youngstown 


Cincinnati Galveston THE CANADIAN H. W. JOHNS-MANVILLE CO. LIMITED Toronto Montreal! Winnipeg Vancouver 
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Peters Cartridge (o.: 
B. B. Caps, eetuenarn «% 


1.75 net 
C. B. Caps, Semi-smokeless. 

00 net 
+22 Short Semi-smokeless.......50% 
~22 Long, Semi-smokeless....... 50 % 
~22 Long Rifle, Semi-smokeless. 

4082 i4 % 
©. F. Revolver & Rifle........121 ly, 
©. F. Military & Sporting....... 5% 
CASTERS— 

Bed ee eeeeeeeeeeaeeeesneee 50104 
SS 0 in ole wiedied jade tok eee 50& 10% 
PEE. bccn éitececea¥e 50& 104 


Faultless Caster Co.: 
Fauitiess ,« Pivot spammed 
9» @ 60% 
ea a 50@ 55%, 
Glass (Insulator) pvaeene 50@55 % 
Leather wheel .......... 50@a 52) Yo 
DT tech oa 6a ew eeedeee 55 @60 % 
DL: Ktotedveousecwe vrTr. +. 
M. B. Schenck Co.: 
Gem (Roller Bearing)... .70&10% 


Steel Gem (Roller Bearing) . .70% 
Yale (Double Wheel) low list.40% 


CATCHERS—Grass— 
cee Mfg. Co.: 

a Emptying. Nos. 
4085 % 


Ea 7 
Ben saves se cneesns0n06o* 


Easy Emptying, Nos. 14W, isw, ” % 
Detachable cocce e eo AVKI% 


CHAIN—Proof Coil— 
Small lots, New York, per 100 ID.: 
American Coil Straight =" 


3 16 4 5/1 / ‘/16 
$10.60 $7.00 $7. 05 $6. 50 $6.35 
be & 9/16 ¥% N% : 
$7.35 $7.50 $7.40 $7.50 
1 14G1% 
$7.40 $7.50 
American German Pattern Coil: 
6/10 to 2 consivcccecneso sles 
RG. ceeeen avo Ke cope 60 @ 60 107% 
L, 2, Secvccccevsssecoess 60@ 00& 10% 
4, ,0 eeeeereeereeeeeeeeereeeee 60% 
Jack— 

Tron Chain *....-*s- sOccsaaede-Oue 
Brass Chain .oeeeeoes poet eenescuee 
Haiter— 

Patt : 
Cerinan Eaten: spomaseen 
ee eras 50S 50& 10854 


S 80 Grcccccsccsces 


CHAINS—Miscellaneous— 


Niagara Falls Metal Stamping Works: 
Premax Coil Chain........... 40 % 
Premax Special and wae & 

° 


Dog leads ......- eecsesie 
Pump— 
Galvanized Pump Chain. .per 1b., 10¢ 
Safety— 
Safety, Brass ...+eeee.. ‘cantoan Guay 
Trace, Wagon, &c.— 
Vraces, Western Standard: 
6%--63, Straight, with ring... 1536 00 
6%4-~6-2, Straight, with ring. - $37.00 
6%4—8-2, Straight, with ring. . .$43.00 


6%4—10-2, Straight, with ring. - $49.00 


NOTE. Stange per pair for pore 
Twist Traces; add per patr jor : 
oat & 2¢; No. 1, 3¢; No. 0, 4¢ to 


priee of Straight Link. 
Eastern Standard Traces, we 
Chain, etc...- 50& 10% 


CHAIN—Sash— 
Niagara Falls Metal Stamping Works: 
Promax teel Chain Bright; 
Electroplate Copper, Nickel, 
Brass and Zinc... eh cne coe 


CHALK— 
< arpenters’ 
Carpenters’ 
Carpenters’ 


*eeee -g7To., 68¢ 
ape 
 ce'ek ten eae 


"ee 
Red.. 
White 


CHECKS—Door— 
Russwin, ——_. - "Eats coven 
Superior Spring nge . 

Baperior Screen Door.......33%% % 


CHESTS—Too!l— 
C. E. Jennings & Co.'s Carpenters’ . 


Household, Boys’. 


Machinists’, A % ot 


CHISELS— 
Socket Framing and Firmer 


Standard List: 


Socket Framing ..... 50 @50& 10% 
Socket Firmer 708 1052 @754 
W. A. = Mfg. Co.: 
DT 3 Ccowess 66 bo unsees 30 % 
Cc. Pv Sawn & Co 
Socket Firmer en, 10 and 70, 
25410 % 
Socket Framing No. 15... .25&10% 
Swan’s Socket Firmer.. .75&10@80% 
Swan’s Socket Framing. .5U@50&10% 
Tanged— 
SE OD so vbasecdccvecds 40% 
C. E. Jennings & Co., Nos. 191, .- 
0 
BWOR'S cccccccceccs «++ e+40@140&5% 
CHURNS— 
Sturges & Burn Mfg. Company: 
Sturges Steel Churn, 
No. 1, 5 gal. each........ et 
NO. 2, F gal. emeR.ccccces 50 
No. 3, 10 gal. each....... 725 
Less 40% 
CLAMPS— 


Athol Machine Co.3 
Machinists’ and Tool Makers’. . 
Hammer & Co.: 
a 20&5 % 
Carriage Makers’ H. "Pp. Screw 


40&5 % 
J. H. Williams & Co.: 
Machinists’, Agrippa ........ 
Machinists’ Vulcan Sexe 
flose Clamps, see Hose Attachments. 


25% 


“eee eve 


CLEANER—Automobile— 
The Wonder-Mist Company: 
Wonder-Mist Automobile Cleaner, 


with sprayer. ..$3.00 


1 gal. es 
% gal. with sprayer. - 2.00 Te 
1 qt. with sprayer. 1.25 px 
BR HH. scccvccsccece o» 200 19 
Me Be. cocces seccce a 
CLEAVERS—Butchers— 

Foster Bros. & Chatillon Co....20% 
‘|CLIPPERS—Horse and Sheep— 
Chicago Flexible Shaft Co.: : 
No. 2 Chicago Horse, each os 


Lightning Belt Horse, each | 


5.00 

Stewart’s Enclosed Gear Ball 

Bearing Horse, each. . .$7.50 

Stewart’s New Model ‘Sheep 
Shearing Machine, each 

$12.75 

Stewart Enclosed Gear Shear- 

ing Machine, No. 8 each 


9.75 
Stewart Ball Bearing Enclosed 
Gear Sheep Shearing Ma- 
chine, No. 9 each....$11.50 | 





CLIPS—Nali— 


H. C. Cook Co.: 
Gem, 


per doz EEE 
Ansonia, per GOS. ccceccccses 


75 


CLOTH—Emery— 
See Paper. 


CcOCKS— 


Brass Hardware list: 
Plain Bibbs, 70&10¢; Globe, 60&10¢; 


Kerosene, 606 ; Racking, 50¢ ; Li- 

quor, 1087 V4 ; Bottling, 504. 
Compression Bibbs RR SS 70&54 
Iron Petroleum .... 646 5@G0e106 


COMPASSES, DIVIDERS, &c.— 


Ordinary Goods ..cccccceceeee 00% 
Keuffel & Esser Co. --20@25% 


CONDUCTOR PIPE— 


Corrugated, Round or Square: 
Galvanised Steel ........0... ie; 
Galvanized Charcoal! | SREY 
Copper 


See also Eave Troughs. 





COOLERS—W ater— 
Cordley & Hayes: 





Sestenadmnin: Drab, = ID 45¢ 
Phoenix, White, Nos. 8 to 
i ae ee a ee 0¢ 
Silver “5 og be . 
Silver Lake, pe = 
A. rab, ae: A. White, > 
5O¢ Italian Hemp, 55¢; 
Linen, 67%¢. 


Silver Lake, Drab, 50¢; White, bse 
Eddystone, Braided, Nos. 8 to 12 
27¢3 FT, 2TWEs BGeewceees 2814¢ 
Wire, Picture— 


Ball Lengths o<céscesdveesecuss 
Turner & Stanton Co. Wire Picture 


Coed <«cccc 


eeeeeeeeeeveeeee ee 


COTTERS—Spring— 
Spring cotters in packages, 


90@90& 10% 

CRAYONS— 
White Round Crapent, Cases, 100 
gro., $8.00, $9.00 and $10.00 


according to mar 

Joseph Dixon Crucible Company: 

Lumber Crayons, in Colors, . 
TORR csccosesesepeeservee 

Lumber Cravens, er oe nn 


per gross ....- 


CRUSH ER—Ice— 
Alaska Freezer Co.: 
Toy Town, each ..e«--- 


The Darst Mfg. Co. : 
The Durs g 
Dumaco Spec., 4% in..# doz. $4.50 
Dumaco Spec., 5% in..®@ doz. 6.00 
— 
Morgan Mfg. Co 
Priming Cups .......++++50&20% 


CUSPIDORS— 
Cordley & Hayes: 


eee e+ $300 








bre, r doz., 
an Lag gh ‘ A cieneaee seed $10.80 ) 
i -: geese dbgideeese ss 8.30 
OS Sr ee $7.30 
Indu-Namel, per doz 
No. , by Tein wo Oe $12.00 
>, Te Seuss ees eoccves $9.60 
a i che eaeeece sce ed $8.50 
= Tops, r doz., 
“ . ” De wae one $13.00 
Ne i iio «6s 66s $10.00 bos 
De a Saaene be cee hos 8.7 a 
3 
Brass Tops, r doz., " 
No ‘ste tee sees a aie $18.00 
Ee ee $15.00 
Sk Oe Bebeweicsand 6s $11.00 
Nic _ Tops, per doz., 
dite we eak Ke oe $19.00 
Ne era re $16.00 
GS SP diate sacs s $12.00 J 
CUTTERS— 


Meat and Food— 
— : 


5 12 
Each $2.00 $2. 75 $2. 50 $4 50 $6 


&7T 1, oo 
Nos. 501 602 03 
Each $1.25 $1.50 = .25 3314&10% 
Russwin Food, net: No. 01, $9.00; 
No. 1, a 50; No. 2, "$11. 50; 


No. 38, $16.00 
Slaw— 
Blufften Slaw Cutter Co.: 

Rapid Slaw and Vegetable eter. 
No. 1, oj doz., $3.50; m 
$2.00; 3, per gross, $9. 25: : 
Kraut Cutter No. 0, per doz., 
$12.00. 


Tobacco— 





GRIN Sis os SS Wo do.’ 25@30% 


Copper 





DisPENSERS—Liquid soap— 
Morrill’s Soapurn, ® doz. 


XXth Century No. 560 and No. 
570, Mahogany, $11, 00; | No. 1 wall, $30.00; No. 1} ., 
WHE. g440eebwrv chase 12 00 slab, $36. UU: : No. 2 wall, 6 
No. 7, 39-00 = Mage Mahor. $27.00; No. 2 slab, ‘No. 00; Sax 
any, o e ) No. la . 
No. 15 "to. 50) White, ew os ~ Hy + ab, , $30.00; 4 ,~ a x 
any, 5 te 10.00 (S 1 : N i wal 24 . 
No. 110A and — wee: -v / et ny 5 “se 00. 
$7.50; Ph «anne aa 8. 
No. 57 and No. 56 Maho ne 
ae. Cn | «steess 9.00 
No 10 and No. 16 Maho any. DOOR LOCKS, LATCHES, 
Seek: Ween sieoces 50 ETC. 
Note: «These prices are " without NOTE.—Net prices are very often 
bottles. made on these joods. 
L. & G. Mfg. Co.: Russwin, new list ..........16% % 
Galvanized Lined, side handles, 7 
Each $1.50 1.75 2.25 2.50 3.50 
White Enameled Lined, Side | | ORILLS AND DRILL 
giandies: [oS STOCKS— 
S)] Twist Bit Stock....... 
Each $2.75 3 “0 3.75 5 00 6.00 
“see apuee Side * th al Twist Taper and Straight Shank, 0&54 
= mF Small Wire, No. 53 and less. .40&54% 
Each $3.50 3.75 4.50 5.50 7.00 Wood Dr ills for Braces..... «25e75% 
erinc— Goodell Automatic Drills.......55% 
$00 Ib. lots. nse. 1... base 40¢| Matebet, Parker's ......ccer++ 40% 
FS £2 era advance Wwe 
Less than 100 Ilb.......advance 12¢ 
ope cdma DRIVERS—Screw— 
aes as pa G ell’ A ceeoereveveeeece cwean 
Braided, Drab. eeoevee ee or ego+ oe 4 ae Ives Mfz. Co 4 55 % 
Braided, White, Com.. Nos De - cteccsséeentos e000 e- 30% 
12, 2414¢ ¢; No. 7, 25¢; No. 6, 25146: Millers Falls, @ doz., Nos. 11, 
EE TIED non ccccievsccee $14.06; 12, $18.88; 20. $13.13; 
Cable Laid Russia.......... i 305 21, $14.06; 41, $18.19; 42, $23.13 
India Hemp, rated Lie en enmll se 22¢ Pexto Solbar’ seececcces  S0@50&5 Jo 
India Hemp, Txuisted..... lb. 17 @22¢ 8: 
Patent Indie, Twisted....lb. 20@24¢| 8. 7565_to 7568, 60% ; 7561, 
70% ; 7562, TU&1U%; 7540 
Samson Cordage Works: 40&10 % ? 
Braided, Nos. 8 to 12, @ D O-« 
Drab Cotton, 55¢; Italian 
Hemp, 55¢; nen, $1.00; 
White Cotton, 50¢; Spot[|- 
Cord iueddbwane os cae 50¢ (2 


Eaves TROUGH— 


Galvanized Steel ...ccccccccccectd% 
Galvanized Charcoal Tron ..000+-.00% 

See also Conductor Pipe and El- 
pows. 


ELBOWS AND SHOES— 


Galvanized Steel: 
Plain, Round and Corrugated, 
all sizes to G-1N....+.. 
Square, all sizes to 6-in..... 05% 
Copper, OE GBs 05 ciccovcsescdt 


EMERY—Turkish— 
Out of market at present time. 


ENGINES—Chemical— 


0. J. Childs Co.: 


Copper Tank, 40 gal., ea. 
$200.00 @ $350.00 


EXTINGUISHERS—Fire— 
O. J. Childs Co.: 


on 2 Be. css eceusows 40 % 
ees Oh, DOs coceeeoces 40% 
Lazarus Mfg. Co.: 
22 inch, ea. $2.00......less 50% 
12 inch, ea. $1.00......less 40% 
F asTENERS—Blind— 
H, B. Co. : 


Ives 
Upson’s “Patent Tyr TT TTT, 


Cord and Weight— 
H. B. Ives Co.: 


CO: hile ate ale a TYeTTTTT TTT so} 
SUD: 6 Oldibacn is aiteitaaun as 
Corrugated— 
Acme Steel Goods Co.: 
I I i --70&10% 
Pe Knéaonaud Géaren 80&10 % 
Cary Mfg. Co.: 
i te pee cies eaetséb awe 70% 
. a coeeee 80% 


Stanley Works: 
ee BP coccscccccccccs @ 
Plain Edge viabokdexhuaace 


FAUCETS— 
Cork Lined, Common, 504; Best.404 
Metallic Key, Leather Lined... .60¢ 


i CE a i or one ae wale be eal al 404 

ER 6OE 104 

John Sommer Fancet Co. : 
Es MS ee 25% 
Peertess Tim Key ...ccccecce 30% 
Boss Tin Key, 40%; Duplex 
Metal Key, 60%: — 
Cork Lined, 30%: O. K. Cork 
Ee Per reese 
Reliable Cork Lined, 40%: Vi-- 
tor Metal ta sg 
Washington Red Cider....... 40% 
Leader Butternut Key....... 40% 


Enterprise Mfg. 
Enterprise, Self * Sceneurtne and 
Priming Pump, # doz., $96.00 
1644 % 
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Pump Profits Without Labor 


T HE Detroit Gearless Tire Pump is the orig- 











- inal crankshaft pump and it is the one pump 
that offers the dealer maximum profits with 
minimum trouble. 


Deena 
MOTOR-DRIVEN Where the dealer installs a gear driven pump on the 
TI RE =e PUMP motor, his profit is eaten up by the labor charge. 


eee Si B, SUN With the Detroit Gearless Pump there is no labor 
charge, because the pump is sold packed in a carton 
just as any single article is sold from stock. 


























Is the It is built like your motor, the air being drawn in as the piston retires, 
] d / and forced into the tube with the upward thrust. 
ca It is carried in the tool box with tube and gauge attached, and when 


P needed is connected to the crank shaft in thirty seconds. 
ower at , 
It is simple but sturdy in construction and is unbreakable. It will save 
Pump its price on tire adjustments in a single season. 
Note—Beware of pumps infringing basic patents granted on this pump. 


Ready for Reo, Chandler, Saxon Six, Dodge Brothers, Studebaker 
1914-15-16, Overland 73, 83 and 84, Hudson Super Six and 6-40. 


Manufactured by 


Detroit Accessories Corporation 
519 Hilger Avenue Detroit, Michigan 
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FiLES—Domestic— 
Best Brands ...... cccccccce SOS 
Standard Brands ......+.- .- 757 104% 
Lower Grade ......++. secesssaeen 
American ...... sgevscte 70&10&5 % 
SPOOR POT CCT TCT 70&10&5 % 
J. Barton Smith........ 70&10&5 % 
Black Diamond ..........++-.. 67 % % 
ee ee. ss cessoness re 65 Yo 
Delta Swiss Pattern seb eescourne 30% 
Delta Utility ....cccsccccsess 40% 
OBle 2. cccccccsccscces O0&10&5 % 
Great Western peounbeees 7O0&10&5% 
Kearney & Foot. -70&10&5 % 


Liveright Bros., Gold ‘Medal. - 70% 
Liveright Bros., Blue Ribbon Special, 


70 
Liveright Bros., Electric....... 70% 
McCaffrey Amer. Standard. ..70&10% 
DRGOINOR ccccccccvcencceses 7 Be c 
Simonds Mfg. CO... cccecscees 
X-F Swiss Pattern eseeeer "$0&10% 


FIXTURES—Fire Door— 


Richards-Wilcox Mfg. Co.: 
_, 2, Monarch A; No. 201 
Ml... cxsreotexewees 40&10% 
Fusible Links, No. 96....40&10% 


enenebbanee 
Net Prices: 


Pe case 17 19 21 
Per doz...$3.20 $3.40 $3.95 $4.30 


FRAMES—Grindstone— 


Athol Machine Co.: 
Iron Grindstone Frames......25% 


FREEZERS—Ice Cream— 
Alaska Freezer Co.: 
Alaska 4-qt., ea SES aaa $1.90 
North Star 4- -qt., each...... $1.70 
North Pole, all metal, 2-qt...$1.00 
Peerless Freezer Co. : 


Peerless, 4-qt. ..cccccccsees $2.00 
Frezo, 4-qt. ....+s.+. Gteeses $1.80 
FUSE—Safety— 
ne ata Bickford Co.: 
Oe Pe Pres eT er 
Single TSO cccoccccccsseee bas 
Epes TAMO ccccescorves 6.60 S 
Beaver Brand .....e..s.:. 5.30 /° 
Anchor Brand ....... 6.50 
Reliable Gutta Percha. 7.75 


GATEs—Moiasses and Oll— 


Stebbins’ Pattern.....seeeees 70& 104 
GAUGES— 
Marking, Mortise, etc. .50@50&10% 


Athol Machine Co.: 
Depth, Screw Pitch and wee 
0 


E. P. Johnson Rule Mfg. Co.: 
No, 48 Marking, @ doz...... $6.30 


oy: hg AND GIMLET 
BITS— 


Per Gro. 
Gimlet Bits. 
Common Dbl. Cut....eseees — 
German Pattern ....Nos 
| RECS $6. 50; “U1 . y $7. 20 


Single Cut Gimlets ‘Ass't per gro. 

Nail, Metal, No. + . $3.00; 2, $3.50 

Spike, Metal, oe 5 $9 “i 2, $6.00 
e Oo 

a $3.25; 2, $3.50 


ike, Wood “a me, 
Poe, eee Bee t tie & eee 


LUE— 
° Cents per lb. 
Cabinet io eeu ene @I15 
Common Bone . 7%4@ 9 
Fish, liquid, bottles or cans, 


with brus fs es " is ..25 @50 
Fish, liqui ga Se» 
per gallon ae di wieosucle “aa 
Foot ee + poe ene e rH 
t St FOWN. 1.2205 
aon sans “es eee 88 » oi del lee @15 
M gee WERE .ccccscces 12 @18 
Marine— 
W. Ferdinand & Sng 
"Marine, Jefferys, 40¢ 


Waterproof, liquid, Be ae 4.00 


GONGS—Stee!l— 
P. Wall Mfg. Supply Co.: 
Foot or Hood, Street mates, 


Spring or Locomotive... .60&10% 


GREASE—Axile— 
Common grade .......+. gro., $10.80 
Dixon’s Everlasting, 10-™. pails, 
ea. 96¢: in boxes, @ doz., TD., 
OR.B0s B Wz... ccc wcccccess $2.00 
Automobile— 
Harris Oil Co. 
Harris Transmission Compound, 
bbls. and % bbls. per Pb. 


<9) 

i) 

4 

“4 

Lp 
pal 
3 : 

? 

% *% EE 


: . @€: 5 
$7.00; 25 Th. tin $3.75; 10 
tb. tin $1.75; 5 M™. tin $1.00 


GRINDERS— 
Athol Machine Co.; 

Bence Grinders ee 
Luther Grinder Mfg. Co.:3 

Dimo-Grit: each 

No. 14 (Mechanic ip 4g 

No. 17x (Mechanic Special, 

Wi SR 6 cea ce eat ewe ex $4 


es 
iv 


No. 35 Compacto......... $3.75 
No. 51 (Best Maide).. » «$3.25 
No. 63 (Farm Special, "No. 3) 
$6.00 
No. 83 ee) secede $2.45 
Ne. 104 Multigear........ 3.50 
No. 271 cadimans eedés $10.10 


No. 809 (Power Bench rs oe 
No. 310 (Power Bench Grinder). 
$7.50 


Valve— 


van Mossberg Company 
No. 605 Valve Grinder. for wok ¢ 


FlaLTERS AND TIES— 

Cote FO cddbdseccasioces $2.75 

Niagara Falls “Metal ‘Stamping Works : 
Premax Halter Chains........ 40% 
Premax Special Halter Chains.60 % 
Premax Cow Tie8S .....+...+-. 40% 


Jute Rope Halters and Ties.  * 50% 
Sisal Rope Halters and Ties. -50% 


Cotton Halters and ‘Ties..... 50 % 
Cotton Livery Ties.......... 50% 
Leather Halters ...... ccccceee 

HAMMERS — Handled Ham- 
mers— 

Maydole list: 
Blacksmiths’, Hand........ 37% % 
Bricklayers’ ...cccccce .33 4 % 
Farriers’, Driving ...... "20&2 Wy % 
er 50&2 14 % 
Meth, BOs Bec cvccccscececs 20 % 
re 20 % 
rrr re o+- 20% 


Note.—For extreme Western states 
prices i approximately from 3 to 


5 

Bexto, i Machinists cecceese  GOk10% 

N ail ecrerereeeeees eeeeeeeee 33 Is % 

Heavy Hammers and Sledges— 

Ste 2 Oe Aes cckccovesveds . 70&104 

Over 5 lb., | POT ee Te Ty rébanve's % 
Magnetic— 


A. R. Robertson: 
Horseshoe Magnet tack. wo 00 
Horseshoe Magnet Billposte 
$1.15 to $2. 50, 25% 


HANDLES— 
Agricultural Tool Handies— 
Age, Pith, Ge..ccvecs eueeevece scene 


Hoe, Rake, Spade, &c., 
Fork, Shovel, Spade, &c., 


Long Handles ....<. ccbeicwee 254 

i CE on dat aeekdeonee cece 254% 

Cross-Cut Saw Handies— 
ACKING .ccccsccccccccccscccece 35% 


Mechanics’ Tool — 
Auger, ——e . gr0.$3.00 @$3.50 
Brad ‘Aw gro. ..$1. 65 @$1.75 
Chisel tlandles, Ass d, pr. gro. 


Tanged Firmer, Apple.. 75@ 
$3.00 ; Hickory seis ubleell $5. 50 @6.00 
Socket Firmer, Apple. ..$2.00@ 
$2.15; Hickory jasececeveus 6.00 
Socket Framing, Hickor 
45 50 @ $6.00 
File, assorted ....ccceeces gro., $1.90 
Hammer, Hatchet, &C...cccees 45% 
Hand Saw, Varnished, doz., wh 
Not Varnished (as baad bewes $4 75¢ 
Plane Handles: 
Jack, doz., 50¢; Fore, doz..... 70¢ 
Grover File Co.: 
Grover File Handles, 
Pe $5.00 @$10.00 
Nicholson Simplicity “Pile Handle, 
$0.85 @$1.50 


Nicholson Spun Pucvelo File 
BUOMENS 2c cn ss cvs oerdercces’ 40% 
Pott’s Sad iron— 
" o menerr gouges or brrereeete per doz.75¢ 
Tinned .... Per doz., 85¢ 


HANGERS— 

Note.—Barn Door Hangers are gen- 
erally quoted per pair, without track 
and Parlor Door Hangers per double 
set with track, &c. 

Allith-Pronty Co. : 


House Door ........- ee ees 45% 

Accordian Door ...... aeeeedse 45% 

Garage Door Pree 45% 

Dn -i ctvbcaeeb Bh oboe sb 650 45% 
Griffin Mfg. 


Co. : 
Solid tain, No. 10, ee —"s 
Roller Bearipg, No. 11, $15 


% 
Roller Bearing, Ex. Hy., No. 22. 
$1 60 








8.00 
Bull Dog, $24.00............ 60 % 
Hunt, Helm, tga & Co.: 
I oe 0% 
20th Century, Round, @ doz.$10.55 
white naked «eed ® doz.$6.40 





McKinney Mfg. Co. 
Roller Bearing, Nos. 1 and 2. 7 
i vs ews ae dew Adon 55 
Hinged Hangers, King wishes 60% 
Pittsburgh Trolley ..00% 


F. E. Myers & Bro., Stayon; 0. ae. 
OK “Tahostabie: "Sure Grip; Sure 
Grip Adjustable; Sure Grip Tan- 
dem, Sure Grip Tandem Adjust- 
weedy Tandem Adjustable new 

sts 


oerererew eee eee eee eneee 


% 
New Way Tandem Tubular. . 40% 
New Way ‘tandem Adj. Tubular 


oO 
Giant Tandem Tubular......40% 
Giant Tandem Adj. Tubular. .40% 


National Mfg. Co., @ doz.: 

Big 4, $7. 50; No. 66 Storm 
Proof, $11.00; No. 77, Storm 
omg $12. 00; Silent Paster 
Doo “eer ee werent eeeeeee $2. 75 

Richarde- Wilcox Mfg. Co.: 
Hangers, Nos. 147, 247. a ea 
“a Bearings, Nos. 37, 38, 


ihe on dew hhin haw ee) whe ea 16% 
ee F&F ae o° 11.0 
— sag tye No. 42; No. 44. 
ME Bev cccnesns $17.50 
Folding ‘Boor B. R. Swivel No 
eechoseetsedba ae 50 % 
Safety Gaderusiters 7 BB. Fe. 
chive Vbnneekee en ‘ 40% 
a i: a Des eens oo'en 40 % 
D. No, 120; No. 121; Ne. 150. 


4 
Trolley B.D. No. 24........40% 


Garment— 


Wire Goods Co.: 
— 17 in. No. 0410, r . 
EE ea 2.7 
Teurinte. fold’g nick’d, per doz. “Ib¢ 


Picture— 
Moore Push-Pin Co.: 
Moore’s Push-less Hangers 
doz. packets, 80¢; per gross. $9. 00 


Screen and Storm Sash— 
National Mfg. Co.: 
Screen and Storm Sash Hangers, 
No. 80, Jap. Automatic, 
doz. 60¢ 
No. 80, Sherardized .........70¢ 


HASPS— 

Griffin’s Security Hasp...50&10&5% 
McKinney’s Safety No. B820.. - 10% 
Wrought Hasps and Staples....80% 


HATCHETS— 

Regular list, first quality...... 33144 
Second quality coccccccces FOGTYE 
Pee “csves pebweseeeeuse «233% % 
HEATERS—Carriage— 


Chicago Flexible Shaft Co.: 

Clark, No. 5, $1.25; No. 
$2.00; No. 3, $1.75; No. 7C, 
$2.25; No. 7D, $2.75; Big Hit 4 


Assortment, ®@ case, $16.00; Q 
Clark, = doz., $0.75; A B 
ee Ms concen wcce $0.60 
Tank— 
Hunt, Helm, Ferris & Co.: 
RE Spee $15.00 
Standard SS eae each $3.50 
Standard No. 2........ each $4.50 
Peervarad Me. 2... .cceces each $3.75 
SS ere each $5.00 
Black Me, Me's 0 dete each $4.75 
Black Jack No. 2......each $6.25 





HINGES— 
Blind and Shutter Hinges— 
Gravity Locking Blind: 
Doz. Sets with Fastenings, No. 
1, $0.75; No. 5, $1.50. 
Surface, No. 3, -. 52: ‘No, ter | a5 
Charles Parker : ..170@75% 
— Wire Gonds Co. 
Benjamin " ‘eanenaiie 
‘Blind | Ri 20% 
Stanley’s Steel Gravity Blind 
Hinges, No. 1647%. #® doz. sets, 
without screws, $1.30; with 
screws, $1.80. 


Gate Hinges— 
Western: 


hE. Fre . -doz., $2.40 
Without Latch ........ doz., , $1.70 


Miscellaneous— 
Griffin Mfg. Co.: 
Fleur od Lis Surface gate e 


doz 0@$1.35 
McKinney” Mfg. Co. : 
Small Sarface Embossed LB, 
i  +Decbsinctbnceed $1. 


“eee eee eee 


10@$1. 25 


Pivot Hinges— 
Bommer Pros. Pivot, Ball B’r’ng.40% 


Spring Hinges— 
Allith-Pronty Co.: 


Spring bebe cece cteceudetcesnee 
Floor ee ee berdeddecsescooces eee 





Bommer Bros.: 
Spring Butt Hinges...... 40 % 
——- Floor, Ball Bear- 


ing 
Mortise Floor, "Ball Bearing, F 
+ 


0% 

Lavatory Hinges ....... 40 % 
Engine House Spring Hinges 

and Latches. ..ccccccce 40 % 
Non- Holdback Screen Door 

Be, Bee cesdecesdeccs 50 % 
Non-Holdback Screen Door 


Hinges, No. 2100...... 40 % 
Non-Holdback Screen Door 
linges, No. 900, ® ero. 
#1 10.50 


Holdback Screen Door, No. 
a: ésoe% ae Oe @ gro. $9.00 


Chicago Spring Butt Co.: 
Chicago Spring Hinges. -10% 
Triplex Spring Hinges....45% 
Chicago Mortise aay (5000) 


45% 
Chicago Relax Floor (6000) 

is 
Chicago Premier (4000) . 


—_e 
Chicago Ajax (3000)....30% 
Chicago Fire Station..... 10% 
Lavatory Door Hinges....40% 
Chicago Screen Door Foner 

50&10% 
Chicago Screen Door ie 

&7% % 


~~ Hold Back Bereen, anaes 
| 30810 % 
Richards-Wileos Mfg. Co. 
—" Acting Floor Hinges, 
50 


. 615 
Shelby’ ‘Spring Hinge Co.: 
Buckeye All ae Holdback 
Screen Doo -@ gr. $7.50 
-. wee Sheet Steel Holab’k, 


eosreeee eevee eveee 


*S9ZUjH 8804} Jo ysom uo WeAIZ U9}JO %OT Bijyxg 


oft Ball 


ne rey Sy ene 0% 

Ball ‘Bearing Spring Butt 
"ine ie dae aid ot alicia 50% 
Adjustable Se. Door Ss 


Superior Spring Hinge Co.: 
Superior Floor Hinge...50% 
Superior Hold-Back. .50&10 % ; 





Wrought Iron Hinges— 


Strap and T Hinges, &c.: 


Light Strap Hinges... .30&20&104 
Heavy Strap Hinges. 15520512! 3 


Light T a hedneaa ~ 

$OGUy T TENGE 6 cc cccceccca rie 

Extra Heavy F gS ely 30& 20& 104 

I I i se ae 5¢ 

Cor. Heavy Straps......45&20&5¢4 

Cor. Ex. Heavy 7...... 40& 10&5% 
Screw Hook and Strap 

6 00 TF Bz veccccees owe otek 

14 $0 20 8M. ccccccccccces lb. 4U4¢ 

ff Ss fee cccescol 9560 
HODS—Coal— 


Net per dozen 


ma. 8 Ff F 
Galv., open .....-. 47 05 3 40 3.60 4.00 
RS eee? 63 1.55 1.95 2.20 
Galv., funnel .. e 75 4.15 4.50 4.85 
Jap., funnel ..... 2.05 2.25 2.48 2.72 


Masons, Etc.— 

Cleveland Wire Spring Co.: 
Steel Brick, No. 162...each 31.05 
Steel Mortar, No. 158..each $1.35 


HOES—Eye— 

Scoril and Oval Pat... .60&10&54 
Grub, list Feb. 23, 1899. 70& 1082144 
HOLDERS—Door— 


Richards-Wilcox Mfg. Co.: No. 111, 
Everready, 40%; Nos. 118, 119, 
Ss on in eee chk bo Oe od 40% 

Superior Spcton Hinge Co.: 


File and Tool— 


Nicholson File Holders and File 
REE  éaveewadsen ccccces OG 


HOLLOW WARE— 
See Ware, Hollow. 


HOOKS—Wire— 
ee, mh, Bee Boe. eweenetedas 604 
rare, t. BOON: o kcecctess 70&54 
Atlas Mfg. Co.: 
4 cat stéevecas €s TO@70&10% 
oie ea eS T0@70&10% 
Morgan Spring Co.: 
°° & - reer 70&10% 


Parker Wire Goods Co.: 
King Coat and Hat: 


Re ree 60&10 % 
i Ce a Dit d's bru sine bee 70% 
ce; a eee 60&10&10 % 
Shelby Spring Hinge Co.: 
I i ai 80% 
Wire Coat & Hat........ 80&10% 
C. T. Williamson Wire Novelty Co. : 
eA ea Ta 40% 
i i eg ie ae wa uie 40% 
RE 40% 


Moulding or eee Hooks. .40% 
Punch Bowl Hook 40 


0.: 

Crown, 70%: Chief. 60% : 
Chieftain, 60%: Cza Har- 
ness, 50&10%: Waverite Ceil- 
a kn adweheeeeds beNa an ~-10% 











, 


é 


June 22, 1916 


HARDWARE AGE 





The Brake Lining that affords the highest degree 
of safety to the user—that reduces the mileage 
service cost to the minimum through an excep- 
tionally long term of dependable service—is the 
safest brake lining for you to sell. In the highest 
degree these conditions are met by 


GARCO Asbestos Brake Lining 
through each step of its manufac- 
ture must meet standards that 
guarantee the highest quality in 
the finished product. It is solidly 
woven—heavily re-enforced with 
brass wire. GARCO will not 
heat or burn; the solution with 
which it is impregnated fully pro- 
tects it from the action of water, 
oil, grease or dirt. GARCO re- 
sists wear. 








Your jobber has GARCO 
Asbestos Brake Lining in stock. 
The next time you are in the mar- 
ket insist that he supply you. 
GARCO literature will give you 
valuable information on _ the 
Brake Lining Business. It will 
be gladly sent you on request. 
Write us today. 


GENERAL ASBESTOS 
& RUBBER COMPANY 


Main Offices and Factories 


CHARLESTON, S. C. 


Branch Offices at #58 Warren St., New York; #312 Ist 
Ave., Pittsburgh; #530 Golden Gate Ave., San Francisco 


We manufacture a special type lining for Ford Transmission 
Bands, put up in rolls and complete sets with rivets. 
Also a full line of Asbestos Automobile Specialties. 
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Bench— 
Hooks, Bench, sce Stops, Bench. 


‘Bush— 
Bush, Light, doz., 2% Medium, 
$7 


0; Heavy, $8. 50 
Corn— 

North Wayne Tooi Co.: P doz 
SE Se ISR OE ae $2.75 
NS obs 6k als a eine @ aie ees 3.235 

Grass— 

Bench Shank, per doz....+ee+$3.75 

North Wayne Tool Co.: #e doz. 
Little Giant long handle. ...$6.00 
Senior long handle ......... 5.00 

We Bimm .ccccecccccses - 5.00 
Nolins Concave cessece Ge 
RAGED GINRE cccccsccedcées - 3.50 
SOE a sevesteees iseeeeen e 2.25 

—— AND a 

pda Cbbe snbiee ee ace 40&E71A4% 
Maileabie POE svtisecvids 40&7 4% 


Beucu isvvks—See Bench Stops. 
HOSE ATTACHMENTS— 
Morgan Mfg. Co.: 

Hose ee cccccccs eo DU@80% 
Stuber & Kuck 

Hose iondiere, ®@ doz., ™% in.$0.75; 

%™ i., $0.75. 
Hose Couplings, ®@ doz., % and % 


n., 
William yeruon: 
Hose Clamps, Garden Hose, Cast 


Brass, per doz......... 29 @35¢ 
Ali other sizes, Water, ‘\team, 
Air, etc., list less..... 65 @ 70% 
HOSE—Rubber— 


Garden Hose, %-inch: 


4-ply Guaranteed .........+-- O¢ 


S-ply Guarantéed .....sece0es 7 
7-ply Guaranteed ......- coocslee 
Garden Hose, %-inch: 
Competition ,éseoewete t.7 @7 Ve 
3-ply Guaranteed - -ft.8Y@Ivne 
4-ply Guaranteed . . ft. 9V @10'A¢ 
Cotton Girden, %- in., coupled: 
Low Grade pa ee 
Good quality ......++..ft. lJO@i2¢ 
| RONS—Sad— 


From 4 to 10.....ccceeessbb., ZV 
Mrs. Potts’ ...No. 50 55 60 65 
. 63 81 87 84 

Tin’d Caps...... 91 89 .96 .93 

Note—Some Western mi’f’g’r’s., 
quote lower prices. 

Asbestos Lined— 

Dover Manufacturing Co. : 

Dover Laundry set No. 60, 

each. .70¢ 
Electric— 

Dover Manufacturing Co. : 

A- — Automatic Electric ee 


Bi, BOER core cceccsccses oo 
Dover Electric No. 6, each. .$2.25 
Bar and Corner— 
Richards-Wileox Mfg. Co., Bar 
Irons, 40%; Corner Irons,_ —_ 
of rrr ee &10% 

Jacks—wagon— 
Richards-Wilcox Mfg. Co., tee 
Steel, => aaa 
Wileox, No. 228......4- 40% 
Ladder— 
Richards-Wilcox Mfg. Co., ee 
ED bcs ce bce #% Os ee % 
K nives— 

Butcher, Kitchen, &c. 
Foster Bros.’ Butcher, &c....... 20% 
Drawing— 
gy a RRR NEN pee 504 
. E. Jennings & Co., "Nos. 45, 46, 

25&10% 


Cc. E. Jennings Folding Handle. .25% 


Jennings & Griffin, revised list. 
os. Ot cm ua s thee oe oe 50&10% 
Swan’s Regular Grade, No. 1480, 
— Extra Grade, No. 
ee ee bbe Coney 50% 
Bread— 
North Wayne Tool Co.: P doz. 
Brooks Bread Knives........ $2.00 
Hay— 
yc a — Tool Co. P doz. 
oe. Ce sbetee wees + - - $10.06 
Little “Giant (44d 066s bbee's 0 9.00 
KNOBS— 
Base, 2%-inch, sagen or , ae 
Rubber ees .gro.. $1.35 
Door, Mineral .....eees000. doz. ys 
Door, Por. af 4 eee ee eee 
Door, Por. ickel...dos. 33506275 


L apDERS—Store, &éc.— 
Bicycle Step Ladder moo 
Ladders, eac $9. $12. 50 
Track. per 25¢ 
Mvers’ Noiseless Store lll 50% 
Milbradt Mfg. 
Rolling Store Ladders, each $11.00 


“see @ © 


and $12.00; Steel Track, ae per 
ft., Wood Track, 15¢ per 

LADLES—Melting— 

L. & G. Mfg. Co.’s list, Melting 
and Plumbers’ ........ case vee 

LAMPS— 

Hammer’s M. I. Hand......... 45% 

LANTERNS—Tubular— 

R. E. Dietz Co.: Per doz. 
D-Lite Short Globe ........ $9.00 
Wizard Short Globe ........ 8.50 
Little Wizard Short Globes... 7.00 
Wee Bee eee ccc cuccves 4.50 
Monarch Hot Blast ........ 4.50 
ESI Pe Rees apa 6.! 
es: Ge. SE an wi oe tld pgs 7.50 
Buckeye Dash Lamps ...... 7.50 





' 
No. 2 Blizzard Dash Lamps..11.75| MILLS—Coffee, Corn, Etc.— PANS—Dripping— 
Victor Wagon Lamps....... 9.75 | Enterprise Mfg. Co.: ; Ne rrr 70&70&54 
Junior Wagon Lamps ...... -10.75| Coffee .......... te . 16% % Retrigerator, as eaeae poeta 
No. 2 Wizard ce Lamps. 13.: - ne; ~ and Cor. «25410 % SB 18 
Octo Driving Lamps........ 27.00 ers re 3/01 P Re wees ; ; ’ 
Union Driving taupe BRAG: « 30.5 50 Parker’s Box and Side.......50%| “” et. ~. 340 saad 
Eureka Driving Lamps...... 12.75 aie 
Bestovy Hand Coupe PE Hy 5.00 | MOPS— PAPER 
Pioneer Street Lamps...$3.50 each Per lb. Building Paper, L. C. L.— 
Common Cotton ..cccccceces 13 @15¢ Per Roll. 
LATCHES— BON ni oki nace seeeeeeee-17@18¢| Rosin sized Sheathing; 500 sq. ft. 
Coor— CS Fee okt ebieante ahaene 19@21¢ rolis, 36 in. wide, 
Mettonst atts, Co. ‘ nino Polish— 4 ibs to — ve bewewed bene see wv 
ashburn, No. 28, r doz...92. . te OP Ps be ee bec sevens ve ¢ 
MI Steel.” No.’ 20," per doz. ..#2.25 pit Rage Bemis che ay Seataggengenese 95¢ 
Richards-Wilcox Mfg. Co. : 0 a say Ag in J, combination, 0 Deadening Felt, ~ sq. yd. rolls 
Bull Dog, Heavy, No. 125....40% Single O-So- Ezy polish mop, per Pod mel wide, per | bres ni sed 943 5¢ 
SO ee eS a ee | errr rer rer ery rere $10.00 ” tuo0er, See Nootng. 
; 8 Berlin Mills Compan 
Small, doz., 45@50¢; large, 55@60¢ Bay — -On polish or dust a Be rales, carloads ies ton... $40.00 
288 an carloads per ton. .$45.00 
a MOWERS—Lawn— Flint and Emery 
Stevens Line Level, per doz.$12.00 ht ali prices are generally| Flint Paper and Cloth....... 40& 104 
less 663% % | Quote : Emery Paper and Cloth...... 40& 104 
Kueffel & Ess Cheapest, I12-in., $2.30; advance| Garnet Paper and Cloth........ 15¢ 
Favorite Farm MR evedices 30% | _10¢ for each size. ; 
Cheap, 12-in., $3.40; advance 20¢ Tarred Felt— 
LIFTERS— for gach size. I-ply, per ton....... - « -$62.00@$63.00 
Stove Cover— Better Grade, 12-in., $4.00; advance ob Per roll. cccceseeess. 73¢ @78¢ 
Morgan Spring Co.: 20¢ for each size. S-ply, per roll...cecccess $1.10 @ $1.13 
Straight Hdle., with i $4.20] 17 12 14 6 18-in.| Slater's Feit, per roll: 
gro., 
Re Mak tin tenn © one’ ae rao rad yf 6:10 6.55 — a PTE Pa ee: os 
ransom— Continental 45% eeeveveveeveeeeeeseeneeeees . 
| Si gee 0 0 5 pds 
R. & E. neoovceseoe eT | Great American se a 60 % 
EE ci 6.0 b eneSo one 45% 
LINES— Ponaspivenia. Jr.. Ball Bearing, ° | PENCILS—Carpente:— 
Wire es Nos. 18 19 20 @ | Joseph Dixon Crucible Company: 
100 feet... 2.0000 +$3.30 2.80 2.70 N aics— Red and Black Framer's and 
75 fee * ig ery eae. 230 Oe . a Tortoise Finish, per gross. .$4.87 
Chalk Lines, Cotton, ¥%-lb. Wire Nails and Brads. Miscel- | = | Polished Cedar, per gross. ...$2:78 
Balls, per Ib......... vce d2@4G| FANCOUS «eee e eer eeeereeeee 75& 104% 
Mason Lines, Linen, Ya-lb. — and iat’ . See gy 7 oe: tie 
oy ere .....95¢| Hungarian, inishing, Upholster- a 
Samson Cordage Works ers’, &c. See bowen s. Spies AD: CAT VOCs 
Solid Braided Chalk, Nos. 0 to 3. Ho List eset eeces See eee ee wee eens 70&5¢ 
Solid Braided Masons’....... 0%|Jobbers’ Special "Deande Contractors’ Picks ........ 6674 @704 
Masons’ Lines, Shade Cord, ber lb., 12%¢ 
&e., per doz.: White Cotton, ) Picture— 
ote. x $1. 50 on x 3, rs 1M 2 2% 3-in. | PINS—Escutcheon— 
No. » $2.5 0. 3%, ( 3|Brass Hd., gro.. 75 .90 1.15 1,25|Brass ........0ccecees bopenns 
aoe No. 4, $4.00; No. 5, Plated Head, gro., all sizes...... 50% Push ic 
» e nel 
‘Trent and Awning Lines: No. Z Upholsterers’— , ,| Moore Push-Pin Co. : 
White cotton, No. 5-7, $0.50. SA eer ae et Moore Push Pins, per doz. pack- 
Samson Spot Clothes Line: 50 FR Aa a ee et ets, 80¢; per gross.......$9.00 
ft., $6.00; 75 ft., $9.00; 100 |Turner & Stanton Co.: 
ft.. $12 2 00. Nails, eas 10% 
Silver Lake Clothes Lines: Nails, Matchleather oseeeceese 50 % 
SEVER iA dg Te pa aay aa a ee ip 20% | PIPE— 
SS mera, See F Vitrified Sewer— 
75 ft., per gr., ; ne 
100 ft., raed “sd 63.00.... | NUTS—Blank or Tapped— —_ = | Standard Pipe and Fittings. 
Chalk Lines, No. 0 to 3...... 15% |Cold Punched, Plain Off list. f. o. b. New York points: 
White Cotton Mason and Shade DE nccathiidenscineeskun SHOE} FO 24 8h... crcccccccccece - -68¢ 
Cord, 3% to 4%.........-Ai 5 ¢ I OO Tr Cee ae OO EP Bis cccsedcsscecehute’ % 
Awning, SS —& eae 18% Hot Pressed: Of list. fs fF Serre ryt ee 554 
Linen, 3% to &,: eee cece eees ww ee a ew 
Turner & Stanton Co. 


Solid Braided Chalk, Mason’s sy 
3 


RINE. in incliee Huteve 6's emia’ 3. a 
Machine Screw, 


ig 60% | Brass, 4/8, 20%; 10/12, 8s i4/24, 35 
a paren i pene. + a 60% 
othes Lines, White Cotton...30% 
Shade Cord, Cotton or Linen. "20% Oicers— 
LOCKS—Padlocks— Steel, Copper Plated........75&104 
R. & E. Mfg. Co., Wrought Steel Chace, Brass and Copper. ponentes 30% 
eT En hence cke cboucunne 40% |Chace, Zinc........... 50 @ 50& 10&°5% 
Brass and Bronze....... 00+ -38%,% Paragon, Brass and Copper...... 2 : 
Sash, &c¢c.— Ne no os cae s cme ae 
Ives’ Patent: Railroad, CURIOS 6c dcccs S660 
ee ee ie tee oa 25% Railroad, Aenea 
Automatic > ped Metal Sash. Malleable Hammers’ Improved, lage 
ih i +6 6 wbedec se eae 25% 11, 12 and 13, 10%; Old Pat- 
Window Ventilating seneas 33 ta % tern, Nos. 1, 2, , 50%. 
Foi P. se ate. Sup ly Co. : 
es a ring— pring Sottom Cans. 
Lasarus Mfg. — 80&10&10&10% 
Lazeo Adj. a size, set of Railroad Oilers..... 70&10&10&5% 
four, $2.00 less 40%. OPENERS Box— : 
orrills No. 1, Doz. $14.50..33%% 
M acu NeEs—Boring— . 


Com, Upright, without Augers. .$3.25 


Com. Angulars, without Augers 3.50 
Millers Falls, Nos. 145 and 146, 
Ph of Cre une se eth OW Wawsu el $6. v4 
Swan’s Improved .......... 40&10% 
ice Cutting— 
Cc. E. Jennings & Co.: 
Cg PPP Te 22-20% 
Washing— 
One Minute Mfg. Company 


Hand Power, No 
aang Bench, 


5%, sock. . $8.00 
Belt Drive, No. 


SS (aaa $25.00 
Long od. Electric, No. 15%, 
BECERRA emer at er: $45.00 


Twin Tub Bench Power Washer, 
1 Peg dolly and 1 Peg Vacuum, 
2 


dasher, folding a are 3 
MALLETS— 
CS ees ae a 10 
Lignumvitae | ‘ ind bb Coles be ween 
Tinners’ Hickory cnd Appie- 
SNE «nada cd waiae bi ~o+-dos. 104 
MATS—Door— 
Acme Flexible Steel........ 0&10% 
Cary’s Everlasting Flexible Steel, 
5 
Wire Goods Co. r 
Elastic Steel, ‘new Re 30% 


McKinney Mfg. Co.: 
stock sizes... 


Glen Folding, -50% 
Glen or special sizes. per 
i Me CeNSWekKs bs Keone 0 «sO 
ciieaiin.inname:. 
Cordley & Hayes: 
Fibre, per doz., 1 gal. aa en 
SEU. = H'g'ta pwiete a4 th es 9.60 
; opel iy tees 8.40 oe 
it a wheh eetaded ee 6.20 = 
Fipre per set, 2 qt. nest 2. 4 - 
3 piece MS cccoceve 1.8 
BD ee OE Swen ee de 3:90 





Packinc— 
Asbestos, Packing, Wick and 


Rope, any quantity........15@18¢ 
Rubber— 
(Fair quality vletnpd 
meee C. Be sa00 beébeaseae 13@16¢ 
Sheet, i Me netsetenene 13@16¢ 
Sheet, Sep aber ew eecnen 14@17¢ 
Sheet, oy eS 42@50¢ 
Sheet, Red .wcrce UT TOTETE | a 
PAILS—Fibre— 
Cordley & Hayes: 
Star Fibre, per doz. . ..$4.00 
* "Less 25 % 
Galvanized— 


Net, ¥ aad — 


Quarts.. I 14 
ff eereer Ps “fe 2.50 2.80 
Ex. heavy ..... $4.25 4.35 4.70 
Round Bottom 

Fire Pails, Red 
Petes .cccss 3.50 3.70 4.0 
Well Pails 3.30 3.65 wad 
PAINTS— 
Dixon’s Silica-Graphite, in gal. 
—_ $1. ay . _ cans, $1.65; 
gal. $1.60; 10 gal. kegs, 
$1. 40; = ‘gal. bbis., $1.35; 
gal. bbis., $1.30. 


Moller & Shumann Co. : 
Hilo Molmanite White mor e 


US 6 de ae mie eee ee a 
Hilo Compo Coating (Flat (= 
Wall Bhamel), P gal..$4.00 J) =» 
Montauk Paint Mfg. : 
Di-mel-ine ginuiuns. Enamel, 
Gold and Prepared Paints. 
ea. per gro., $10.20 
“i-mel-ine Stove Pipe ~<a Screen 
Enamels, ea. per gro.....$10.20 





PLANES AND PLANE IRONS 


Wood Planes— 
Bench, first qual......... 30 @30&54 
vac second qual....... 40@40& 54 
Molding 254 


Plane lIrons— 
Wood Bench Plane Irons....... 254 


PLIERS AND NIPPERS— 
Button Pliers, ~¥ doz. 


9 10 I12%in 

$3. Ap 4.00 5. $5 6.10 6.55 7.65 

Gas Burner, per doz., 5 in., $2.70; 6 
tn., $2.80. 

Gas Pipe ... 7 8 10 12 in. 

$3.40 3.88 4.20 6.00 

Pexto No. 30 per doz.: 

. » 7 Ss 9 i 
$8.00 9.00 11.25 13.25 20.50 
PLUGS—Spark— 

Champion Spark Plug Co.: Each 
0 rrr 60¢ 
2. me. . ge wen eewe 45¢ 
(Os Ms ose cceeeeaus 4he 
Se PR eenee oe anape > 40¢ 

Emil Grossman M’f’g. Co.: 

Red Head Spark Plugs: 
ee esc ake bh 9 
0 ES eee ere i¢ 
Platinum Point, ea.......... e108 
i ae eee enone tent 75¢ 
ae ee 5eé 
Cabinet No. 50, with plugs, ea. 
$26.00 


Cabinet No. 100, with plugs, a 


56.35 
A. R. Mosler & Co.: 


Display Cabinet, 54 Plugs. —= 


Spit-fire, Platinum Point, ea.. .90¢ 
Ee lie a an by a at 
awe le, Mica or Mica Stone 
) a ee Se ODER? a ee ee ee oy 
Superior, Ford Special........ a3¢ 
Sharp Plng Co.: 
Sharp Primer, Mica Core.....8%¢ 
Firefly Primer. Mica Core... .854¢ 
Sharp, regular, Mica Core... .55¢4 
Mica, Ford Special............ 33¢ 
Mica, Indian M/C —— joewy 37¢ 
See eee 38e¢ 
Porcelain. _—si(‘(‘s‘CS NSRP eR 33¢ 
ee, SOU TRO. oo ec cccweces 22¢ 
Porcelain, Kopper King........ 65¢ 
Silvex Co. 
Bethlehem. Eo ear B5eé 
Regular %, a = Metric, Ford. 


Overland & Buick Special, 


ea. 55¢ 

Mica Insulator %4 & 7% in. 
| GREENE ENTS yg e pte ea. 60 

Mica-Porc. Insul. % in. ow 
60¢ 

Display a ee = stuns 
and 6 co cagascenda . $20.60 
Extra iasee aeteieee ak 30c 
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POWER 


The power develigad by your 
engine 1s in direct proportion to 
the precision of your ignition. 














Missing—from fouled plugs 
—cuts down power. 


Incomplete combustion 
from a weak spark 
—cuts down power. 


Leakage of compression 
around or through the plugs 
—cuts down power. 


It you want relief from all these engine wor- 
ries— 

If you want a hot, fat spark all the time— 

If you want freedom from carbonized and  “Repuiar Longtn, 82.00 onan’ 
broken insulators and loss of compression— 


If you want your engine to develop its full 
rated power—install 


ASTE 


CALORITE SPARK PLUGS 


Proven by radical tests. Practically Trouble Proof. You are 
fully protected by the following: 


“We guarantee Master Calorite Spark Plugs against 
defects of material or workmanship and will replace 
free of charge any Calorite Insulators broken by heat 
which are returned to us transportation prepaid.” 
Master Calorite Spark Plugs will not break under extreme 
changes in temperature. Will not leak compression. Will 
spark freely on a very weak current. 


We have tested them in every variety of service and we know. =e 
Six styles—'%4” regular—7%” regular; Metric, Model “F” for  saster catorite spark Plug. 


Fords and Reos, 7%” long, %” long. Batra Long, $1.25 eaoh. 


Write for the story of Calorite and Master Plugs. $1.00 and $1.25 retail, depending on the style. 
DEALERS! JOBBERS! We have a very attractive proposition for you. Write for details. 


MASTER CALORITE SPARK PLUGS 
Made in U.S.A. Manufactured and guaranteed by 


HARTFORD MACHINE SCREW COMPANY 


480 CAPITOL AVENUE, HARTFORD, CONN. 

















Eatreme simplicity of de- 

sign admits of plug being 

taken apart and cleaned, 

if necessary, and re-as- 

sembled many times, with 

no resultant leakage or 
damage. 
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PLUMBS AND LEVELS— 


Athol Machine Co.: 
Carpenter’s aud Machinists’ =, 
Plumbers’, Pocket ......++.«- 25% 
PLUGS—Basin— 


The Durst Mfg. Co.: 


Dumaco ~ sg Rubber, all sizes, . 


ee MUGS cc cbtevuserepes 
Dumaco Suction Basin Stop- 
, DOP: Gib. ccc ccerecenen -40 
Dumaco Suc fies Bath Stopper, 
Per GOZ. ....cccccccsscses ° 
Dumaco Suction Sink Stop- 
pers, per GOZ....-+.eeees oo 09 
POINTS—Glaziers— 
Bulk and 1-lb. papers........lb. 10¢ 
WY-lb, papers ..eeeeees neds oe clas £28 


44 -lb. papers Ee Pee FO 


POKERS— 
Morgan Spring Co.: 
Nickel Plated, Straight or Bent, 
% x 20 in., @ gro peeecede $5.00 


POLISH—Metal— 

Black Silk Stove Polish Works: 
6 oz. metal polish, No. 60. 
1 pt. metal polish, No. 70.. 
1 gt. metal polish, No. 80. 
% gal. metal poiish, No. 50. 7.00 
1 gal. metal peo’ ae 90. .12.00 

O-So-Ezy Mop Compa 
O-So-Ezy cedar oil sh in 


@ doz. 
. $1.00 
- 2.25 
3.75 


Pe SS sieceoevensbevevaseas 0 
Stove— 

Jos. Dixon Crucible Co.: #@ gr. 
Joseph Dixon ereeeeveeeee 3.00 
Fireside ...cccccccccccess $2.50 
 _ Sere ey yee 2 ee eS $4.00 
Japanese ....-eeeeeeeeerceee $3.50 
\ 2 - SePrrrrrrer rere: 7. $3.50 
Dixon’s Plumbago........- P@ Ib 12¢ 

Black Silk Stove Polish Works: FF doz. 
5 oz. cans, paste, No. 5..... $0.85 
% Ib can, paste, No. 10..... $1.00 
1 ™ can, paste, No. 15...... $2.00 
5 ID can, paste, No. 20...... $8.40 
6 oz. can liquid, No. 6...... $0.85 
% pt. can, liquid, No. 8..... $1.00 
1 pt. can, liquid, No. 12....$2.00 


a, pt. air pei enamel, No, 


POPPERS—Corn— 


1 qt. Square...doz. $0.90; gro. $9.80 
1 at. Round....doz, $0.95; gro. $10.80 
iv qt. Square. doz, $1.15; gro. $12.80 


2 qt. Square.. dos. $1.55; gro. $15.30 
POTS—Giue— 
Meamsted . «aodncepsreceoceoesch 
Tinned and Turned...eceees rex’ 
PRESSES— 
Athol Machine Co. : 

Domestic ...... pecesecoecoaye 


Bathrprias Mfg. Co., Fruit, Wine 
BE SOUP ccvccccccesseces Ao 


y 
- rd Presses and _—- 
ME. tnt a ne > aee Dont 6 % 


Seal Presses— 
1 Jap’d, @ on. 


é. 


ete No. 
ee PreSrerrr R14 % 
Morrill’s Pocket, Jap’d, $16.00. 33 Ly % 
Morrill’s Pocket ickel ed, $20.00 
Per GOB. ..cccccccsssccces 
PRIMERS— 
Alt Nos. 100 in box.. ak eee d net 
All Nos. 250 in ee. ok ae 
PULLERS—Nall, Etc.— 
Millers Falls, ta me, 6 oe és $12.19 


ee#erev eevee ee eee 


Morrill’s No. 1. Nail Puller, ®@ doz. 
DEE oa ceceGuanesanggas 3314 % 


— Spike Puller, 
15.00 


Pearson 
each, 


PULLEYS—Single Wheel— 


Awning or Tackle, + 0h euers wee 
Awning or Tackle, 


“ee © *® © © © * © 


Hay Fork, Swivel or “Solid Eve. 50 
Blot FEORGE wc ccccccccccevccncee 504 
I ee eeu ee wak 504 


Sash Pulleys— 


Common Frame; cid or Rouwd 
Bad ids 5 
Niagara Falls Metal Stamping Works: 
Niagara % 
Tackle Blocks—See Blocks. 


PUNCHES— 

Saddlers’ or Drive, good full i. 
L 20 Grceessccccccccsccccess 85@90¢ 
T@P ncccccceccccccccccss 95¢ @$1.00 
DET patavesecnece cnt $1.10 @$1.25 
POU PORES ccccerecsectsens 10¢ less 
ore. single tube, good qual- 
Receleing td sabia) doz. $4.00 
Bemis & Call Co.’s Cast Steel 








PUMPS— 

ne od as Uh 6 oa bd ae 554 
iskth cade keeasre sven 50&54 

Pitcher See BO 0 oo 6nbuoe 554% 
ee hetaie te ees eae 50&54 

W ood Pumps, Tubing, &c...... Wi 

Goulds Mfg. Co.: 


Double-Acting ‘Thresher Tank. $5.65 
Diaphragm No. 3, Side — a 


eye Fig. 1129 and W i 
ROE wcwaweewe rss cone $3.05 

F. . mca & Bros. (low list) 

Double Acting Force and Lift; 

Cistern and Well; lLlouse ; 


Windmill; Cog Gear Handle; 
Pump Stands; Hydro-Pnea- 
matic Bulldozer Power; Hand 
and Power Spray; Ashland 
Se Ge le b co cboacens 40% 
Pressure Tank—Myers Century 
and Faultless Lo own 


Tank, 


Plain and Cog Gear 
Handle, 0 


i hs « ad eb éws 40% 


Pump Leathers— 


Plunger Leather, Crimped, per doz.: 
Cylinder Diam, 


Inch 2 2% 2% 2% 
85¢ 93¢ $1.18 $1.33 $i 58 
3% 3% 3% 4 
$1. 73 $2.25 2.65 2.98 
Not Crimped: 
Inch 2 2% 24% 2% 


3 
65¢ 70¢ 78¢ Th 93¢ 


3% 3% 4 
$1.03 $1.18 $1.33 $2. 4s 
Valve Leather: 
inch 2 2% 2% 2% 
78¢ $1.10 $1.25 si 40 


3% 3% 
$1.73 $2.20 $2.65 


oer ee eee eeeeneevneneeeereeeee 


Drive 
Morrill’ s No. Doz. $12. oe. .33 Lis % 
Hercules, 1 ~< each 
"881% % 


Rair— 


See Track, Barn Door, &c. 


RACKS—Whip— 


John H. Best: 

Portable Revolving Whip Display, 
5 No. 1, with Display Shelf, 
$12.00; No. 2, without Display 

Shelf, $10.00. 


RASPS—Horse— 
Gee inweew ees bees aee¥ 5% 
Heller Bros. .... -15@7: sa10% 
GE ccantactvxcee 70&10@75% 
REELS—Hose— 


Specialty Mfg. Co. : 
Detachable Handy Speco... .30&5% 
Handy Hose Rack and Carrier. 
50&25 % 


REFRIGERATORS— 
Grand Rapids Refrigerator Co.: 


Leonard Cleanable One-Piece Por- 
Sn ae ch pbb cede coed % 
Carload lots extra........... 10% 
REGISTERS— 
Japanned, Electroplated and 
0 REE OE ARES eae & 104 
White Porcelain Enameled...... 404 


Solid Brass or Bronze Metal... .25¢ 


REVOLVERS— 


Iver Johnson Safety Automatic Ham- 
mer. $6.00, Hammerless, 00: 
1. J. Model 1900 Double Action, 
$2.00: Iver Johnson Chamnion 
oe Barrel Shot Guns, $6.00@ 


RIDDLES—Hardware Grade— 


gt, BR ae per doz. $3.00@$3.25 
ir See ber doz. $3.25@$3.50 
BP Ae 6 ie hikems ber doz. $3.50@$3.75 

For Galvanized, add $1.50 per doz. 


RINGS AND RINGERS— 
Bull Rings— 
21 3 inch. 
$0.70 075 0.280 daz. 


Steel 
$1.10 2.00 2.00 doz. 
$1.25 


CORSET .vcvsder 
pe oe0 





Hog Rings and Ringers— 
Hill's Kings, per gro. boxes, 


$4.25@$4.50; per doz. 
ae ‘eesccceseee 35 @40¢ 
Hill's Ringers, Gray Iron, doz., 
$1.08 


Hill's Ringers, on Iron, 
doz., 75 @85¢ 
-ber gro., $5. 00@$5. 50 


Blair’s Rings.. 
--per doz., 65 @70¢ 


Biair’s Ringers. . 


RINGS AND HOLDERS— 


C. T. Williamson Wire Novelty Co.: 
Key Rings and ee No. O02. 


= gee... GEBBG. ccocets - -40% 
RiIVETS— 
Copper Rivets and Burrs......... 5% 
| liners’ and Miscelianeous 
DN? c. ivicwenbantbemetedse sé 45% 
Bifurcated and Tubular— 
Assorted in Pasteboard Bozes. 
Bifurcated, per dozen boxes, 50 


count, 45@50c, 100 count, 58@65c. 


ae 
DT. “cetaceans esecedooessees 40 % 
National Mfg. Co.: 
Barn Door Stays, No. 18, @ doz., 
$1. ‘00 
Richards-Wilecox Mfg. Co.: 
“— Adj. oad” Reversible No. 
ek 66 bb eheeawhos oebhae 50 % 
0. x. Adj. and Reversible No. 
st is a ile eas oh Dh oe a 40% 
oe Screw, Nos. 55 and 57...40% 
Underwriters’ » Nos. 59, 60.. . 40% 
Paveesee, Bs BSccacccosaves 40% 


ROOFING— 
Roofing, Rubber, a te ft. rolls, 


32 in. wide, per ro 
First Quality: 
1 ply—35 Ib. rolls...... $1.40@1.50 
2 ply—45 Ib. rolls...... $1.70@1.85 
3 ply—55 Ib. rolls...... $2.00 @2.10 
Second *. eesmant 
ET P49-—SS OD. CORB cccccccccss $1.25 
2 ply—45 1b. rolls..ceccccces $1.55 
3 ply—55 lb. ~~ Sebaeieteatlet $1.85 
ROPE— 


Per Pound. 


Eastern Retail Trade. Per ib. 


Manila, “% in. diam. and larger; 
Highest Grade ......... 19@19tA¢ 
Second Grade .ccccceces 1I@18A¢ 
Hardware Grade ..... 16% @17 %2¢ 

Sisal, % in. diam. and larger, 
Highest Py <iapeousevsvecs 11¢ 
oecond epee 10u“%¢ 

-1l, Hay, Hide and Bale Ropes, 
ee and Coarse: 
a PCTS OEP TET Oe 10%¢ 

Sisal, Tarred, Medium Lath Yarn: 
First — cheeks sobs age lY¢ 

Cotton Rope 
Best 5-16-in. and larger........ 23¢ 


Medium, 5-16-in. and larger...2i¢ 


Common, 5-16-in. and larger. ..15¢ 
In coils, ae advance. 
Jute "are 
No. ein CEO 0 cdactes 7Y%4¢ 
No. eeeeeevee eeervreeeee ie 
ats a au bards bebiatesocckhowd 5I4¢ 
Wire Rope— 
ES nnn stcenbeedeen 25@54 
Special brands ..ccccceeess -I0GP5SS 
Bright Steel er CE eee ae 
Brignt [7068 ccccocccesce%*scs MON 
RUBBER— 
Lazarus Mfg. Co.: 
Repair Rubber, per sq. ft... .$1.00 
Less 30% 
RULES— 
Og ree seg enprens 2555 @ 304 
E. P. Johnson Rule Mfg. Co. ‘a P 
4a > Se yprerrrortsc. $10.80 
ca ah SO Oh ch anbbece vees 1 
oe Bem Ges Me woccceces 75 
a ee er i... wes 1.00 
Johnson Slide Rule......... 18.00 
Kenffel & Esser 3 
Folding, Wood gee cdeve 3314 % 
Pore, BOOP cccccccccccckd ** % 
Handy Shrinkage eee os ° 35% 
Lufkin Rule Co.: 
0 eee ee 
BEICHOTY EAMDSP cceccccceces 50% 
Saws— 
E. C. Atkins & Co.: 
EMA ERR ry <9 .45% 
rs el ai ae Nag ae 50@50&10% 
Ia te 
Cross Cuts wihinsonaaesy 
One-Man Cross Cut.........35% 
Narrow Cross Cut..........85% 
Hand, Rip and Panel......35&5% 
Miter Box and Compass...... 5 
Mulay. Mill and Drag....... 
Ww. RE es kl i6é:10% 
C. FE. Jennings & Co.: 
See SES ot ncewe Pobadedcce 2h % 
Ratcher Baws ....cccccccecce: 30% 
Compass and Key a Saws. .25% 
Framed Wood Saws.......... 40% 
0 EE ee 
‘Wood Saw Blades............ 40% 
Combination Sets ........... 40% 





‘Millers Falls ene : 


Butcher Saw Blade 
14&16 in. 184: 20 in. 22&24 in. 


Per gro. $10.70 $11.95 $13.15 
Buck— 

Red, St’d Brace, per doz.......$4.25 

Red, bD’ble Brace, ee ee $5.00 

Plain F vame, per Os scx 50¢ less 


Hack Saw Blades and Frames— 
C. E. Jennings & Co.: 
Hack Saw Frames, Nos. 
nah dcdive: Wate bec niieer thal oat i Jo 
Hack Saws, Nos. 175, 180, com- 
Dt spbveba ones 640s % 4047 4 % 
hivow Head Hack Saw Blades. 


5 

Arrow Head Hack Saw Frames. . 
4U&7 44 % 
Goodell’s Hack Saw Blades....40% 


Millers Falis Co. : 


Inch ...: 6 

Per gro. vets: 8 96 ge 12 $i: 57 

re | .néee« 11 

Per gro. **g5) 01 $5.45 $77 
Scroll— 


Millers Falls Co. : 
Rogers, complete, $4.50 and $4.80 


SCALES— 
John Chatillon & Son: 
I ig a re 20% 
I a a Me Et 40 % 
Grocers’ Trip ate a eee 50% 
Jacobs Bros. Co., In 
Portable Pisthees ition. -- 50% 
DED “sce oawneesed covceeeDV% 
SCISSORS— 
See Shears. 
SCRAPERS—Foot— 
--e: Mfg. Co., per doz 
No Os . hg | Cleaner, qe: No. 62, 
T5¢. 
Richards. Wlicox Mfg. Co....40&10% 


SCREWS—Bench and Hand— 


I I ie el wee 304% 
a ee gg! ree 20 @ 20& 10% 
Hand, Wood..... 70& 10 @70& 10E& 104 
Coach, Lag and Hand Rail— 
EA, Ce PR, vs deers scccees 504 
Coach, Gimlet Point...... TeTTT.. . 
Jack Screws— 
NE EE nbd cS pte do ctdedcced 45% 
Machine— 


Cut Thread, Iron, 
Flat Head. or Round Head... .50¢ 
Filister Head, 40% 

Brass: 
Flat Head or Round Head. -.. .304 
Filister Head 25% 


Filister DPE aeebecceennde cea 70 
rass: 

F. H. or R. H., Nos. 8 to 14. ..504 
Filister Head 35& 10% 


Set and Cap— 


“eee eeeeeeeee 


a ee rad 60& 104 
Set (Steel) net advance over 
SE. i wie cee cbs eh babadend 
|Sq. Hd Cae ids as nih te galeria alia 55& 104 
Ss Fee ee 55& 104 
Fillister "Hae oe * ke oeee theuseat 40 
eke ag 23, 1903. 
SEES ae 80 
Round Head, Iron............ 77 Ae 
Flat Head, Riel Diller See: 
Round Head, re Pee 52U4 
Flat Head, SR RE Ay Pibaty 50 
Round Head, I 6: aemmead 47 1A4 
Drive Screw ......00 sbeebs oves 80% 
SCYTHES— 
a, doz. 
Plain, Grass, Cutting Edge Pol- 
REP. ih $7.75 @8.25 
Clipper, . 2 Finish... .$8.25@$8.75 
Solid (Movi Web and "Backs Pol- 
PE ee re $9.00 @9.50 
Bush. Weed and Bramble, 
PE cc eeateepae s $8.25 @$8.75 
Grain, Painted, Cutting Edge 
OO eR $1 . 50@ 11.00 
Clipper Grain, Bronze Web 
$10. 75@ 11.25 
/o’North Wayne Tool Co.: @ doz. 
Little Giant Grass.......... $9.00 
Little Giant Bush and Weed. 9.25 
SEEDERS—Cherry— 
NED * e.c'n wed oeé cade eds 16% % 
Raisin 
ID : .i.5 5.) pha ba ve 25@30% 


SETS—Awl and Tool— 
Millers Falls Company: 
Tool Holders, per doz., Nos. 1, 
ge ogt 4, $11.60; 5, $14.18; 
, $9 20. 
Cellar wincow— 
McKinney Mfg. Co.: 


Jananned, per gross, sets. ..$11.00 
EL =< inom’ ab ce cae aes $16.00 
National Mfg. Co.: 
No. 70 Galvanized, 8 doz... .$1.25 
Nail— 

ONES tcc cncdectgehchns gro., $8.50 
Swan’s, Knurled. ® gro....... $8.00 
Rivet— 

Regular list .....0+- ‘cists 
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© 
No hidden, useless tread rubber 
IN 
With most makes of truck tires a portion 
of the tread rubber is hidden below the top GC O ©O D RI Cc H 
level of the steel channel base. When the _ 
tire has worn down to the rim, this hidden Y TRUCK 
tread proves useless in giving cushion to the 
me Pree: “ “ SN ee . A ; I i? ES 
n the rich ‘‘P.B.”’’ the tread rubber is all rman ype 
above cover. The rimsof the steel channel base (Pe a } 
Regular— De Luxe—, 6, 7 in. widths 


are level with the base of the tread rubber, as ; 
is shown in the cross-section on the right. 3 to 7 in. widths 


= particle of the tough, resilient, long-wearing Goodrich tread is 
thus available for wear. You pay for no unusable rubber in Goodrich 
**P.B.’’ Truck Tires. 

Be sure to get a copy of the new “P. B.” Bulletin; sent on request. 


The B. F. Goodrich Company, Akron, Ohio 


Makers of the celebrated Goodrich Automobile Ss Ss 
Tires— ‘Best in the Long Run’’ nue ‘Tosted chee aes a 











Style 2 


has truly earned its reputation as a perfect protec- 
tion for spare shoes, because it is constructed scien- 
tifically of standard material and gives actual service 
to the motorist. 

Spare shoes need to be protected from the 
deteriorating effects of sunlight, water and oil— 
cover them safely and neatly with the Allen Tire 
Case. There’s profit for you in consumer satisfac- 
tion, as well as in money. 

The Allen Tyrometer is a handy accurate tire 
pressure gauge, sells for $1.00 with a liberal profit 
for you. The special display case, free with each 
dozen order, is a silent salesman that will make 
money every day you have it in sight. 


Write forjdealer helps and price list today—now’s the 
time to get the motorists’ trade. We're ready—are 


you? 


The Allen Auto Specialty Company 


Manufacturers 


1926 Broadway, New York City 
2067 Michigan Ave., Chicago 
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Saw— 
asearts No. 1 VU. 3S. % doz. 4 00 
10. % doz 00 


SHOES—Horse, Mule, Etc.— 


.|f.0.b. Pittsburgh: 


he er ee t: 
Nos. 10, 11, r >, B doz 12:50 “1! Iron or Steel..per keg, $4.53 @$4.06 
Special, @ doz.......... 3.00 >= 
Nos. 3 and 4 Gross Cut, ASI 
% doz. .16.50 
ae eS rere 24.00 
SHOT— 
Screen Door— 25-lb. bar 
Drop, up to B...csecccccccees $2.50 
McKinney Mfg. Co. : Drop, — and larger......e+ee+: $3.10 
Japanned per gross sets......- en ee. eee Osh 6 Oe 
. SE EECA. ccs cncscdeccense $2.85 
PUREE. A yvun ene see ciciiecinp: 0) yeas sgheneesgpnent: $2.85 
ety 8 mag arg gg 
E. P. Johnson Rule g-. Co. 
Johnson Reel Knife Sharpener, |SHOVELS, SCOOPS AND 
ed doz . Meese st et la 4, SPADES— 
s ’ 
vi ge mit Sarina 7 weep! Piain Back and Back Strap. 
Schuchardt & S: butte: PGE CUBES. occcccccccevssoes 40% 
Kwik Edge Knife Sharpener, NE OE so kav ce srctvens ta 254% 
WD GOR. cecdsccdvdicotoostess $2 Third and Fourth grade... .50&54% 
Hollow Back. 
SHAVERS—Beef— Porat GTEGE ccccccccccoecccoes 354 
Enterprise Mfg. Co. eeeeeee -25&30 % Second grade PRS ES a er eres 25% 
Third and Fourth grade...... 30% 
BHAVESSpeke— ae aia] sow Shovele 
WOOE coccecvcccens oeeeee -d08. $3.25| Long Handle, steel blade .$3.25@$4.00 
Miliers Falls Co.: Wood and Mall, D Handie, 
Nos. 1, $7. 45; 2, $12.05 net $3. 25@3.50 
Gale, S000) ceviccevdcccccccens $7.25 


SH BANS-Sast — 


9 in. 

OD ccien $3.25 3.65 4.05 doz. 

e606 -scwet $2,45 2.75 3.00 doz. 

Cheap $1.08 1.35 1.50 dos. 
Simian Trimmers, &ec.: 

Best uality Jap— 
g F , & 10 in. 

$3.90 5.18 8.17 

Best Sustiiny Nickel— 

6 7 8 10 in. 
$5.25 6.00 6.85 10.95 
Jatlors’ Shears. ...ccccee 40@40& 10 


John J. Conway Co. 
Wheel Brand Straight Trimmers, 


per doz 
Full Nickel Plate. 
6in. Tin. Sin. 9 in. 
$2.90 3.20 3.506 3.80 
Jap Sandee & &. P. Blades 
jin. Tin. Sin. Min. 
$2. 70 3.10 3.40 3.70 
Wheel Brand Bent Trimmers, per 


doz. 
Full Nickel Plate, 
2 7in. Sin. 9 in. 
$3.00 3.30 3.60 3.90 
Jap Handles & N Pp Blades 
6 i 7in. Sin. 9 in. 


$2.80 3.20 3.50 3.80 


gpm 
Pexto No. R 70, per doz., $8.50; No. 
50, $4.00; hg 60, $5.50; No. R 
85, $13.50. 
Scissors— 
John J. Conway Co 
Wheel es eure Point Scissors, 


per 
Full Nickel Plate Gold Plated Hdls. 

& N. P. Blades. 
in. 4% in. Sin. 5% in. 6 in. 


$2.50 260 2.70 2.80 2.90 
2.80 2.90 3.00 3.10 3.20 
Tinners’ Snips— 
Ge: eens. . sas Rd Kw de 00k 50& 54 
Steel Laid Blades........... 40& 10% 
wag ag * Griffin Mfg. Co.’ : 6 
a Mn. ; o «6 66h 6s 608 466% 0&10% 
Pexto Original nawiemns tebeedees 80 % 
P. S. & W. Samson........... 50% 
SHEAVES—Sliding Door— 
i Bb écbecce conaddbgcdescs 25% 
Sliding Shutter— 
ee Oy ER ons Meovecee sc ceswee tees - - 25% 


SHELLS—Brass, Empty— 





Remington Arms- Union Metallic 
Cartridge Co. : 
First pa G all —- . 50% 
Club, 10 and 12 gauge...... 55 % 
a aebaneteres 
Peters Cartridge Co. : 
League, 10 and 12 gauge...... 10% 
League, 16 and 20°e gauge...... 5% 
Target and High Gun......... 5% 
Ideal and Premier......... 17% % 
Remington Arms-Union Metallic 


Cartridge Co.: 
Arrow, 10, 12, 16 and 20 gauge, 


24% 
“on “88 10, 12 16 and --# 


New tub, 10 and 12 gauge. ao% 
New Club, 14, 16 and 20 gauge. 


Shells, Loaded— 
Loaded with Black Powder. 
Loaded with Smokeless Powder, 
medium grade ......eeeeee% 25&5 
Loaded — Smokeless Powder, 
high gra 
Loaded with Smokeless Powder, 


J OE ss oss cnc secendwed 25&5¢ 


Peters Cartridge Co.: 
League, Black Powder. ..20&7 
Referee, Semi-Smokeless. .20&7 x 


Target and High Gun, Smoke- 
TN te gabe ess b> 14% 
Ideal and Premier......... 40&5 % 

—. aes Union Metallic 


oa Club I Black’ Powders .20&2% % 

Nitro Club, Smokeless Powders. 
2545 % 

Arrow, Smokeless Powders. ..40% 


-20&2 2% 
Chea 





SIEVES AND SIFTERS— 


Hunter's Imitation, per doz... .$1.00 
Hunter’s Genuine, per doz..... $1.25 


Sieves, Seamless, Metallic— 
NR i ne fi 14 16 18 20 


Iron Wire ...$1.05 1.05 1.10 1.21 
Tinned Wire ..$1.25 1.25 1.25 1.65 


Sieves, Wooden Rim— 
Nested, 10, 11 and 12 Inch. 


Mesh 18, "Nested..... doz.$0.90 @$.95 
Mesh 20, Nested..... doz.$1.00@1.05 
Mesh 24, Nested..... doz.$1.40@1.50 


SINKS—Steel— 
Steel Sinks, L. & G. list. eeeee 40% 


SKATES—Ice— 

Gonron-McNeal Colpeny: 
Extension Rocker and Hockey: 
Men and Boys, per pair: 


‘ 
Pt. <atane eh eon wees $0.75 
Polished and plated....... 1.00 
i polished and 
Filnt Flexible. polished and 

ME |. wna Ge 50400 tu 50 

Girls’ and Ladies’, per pair 

DE ‘ces ¢aseehele obs ee .00 
Polished and plated....... 1.30 
Tempered, polished and 

SE 650 264s nunc 06 b06 2.00 
Semi-Hockey all kinds, per 

pair “ee ®t weave eeeeereeve 2.50 

SNAPS—H arness— 

ncn bucn'oue STrerrre Te 


Niagara Falls Metal Stamping Works: 
Niagara Harness and Rope....40% 


SNATHS— 


Grass Scythe, per doZ.eeceees «$7.50 
Bush, PEF GOB. rcvccoccccoeccceet se 


SN!IPS—Tinners— 
See Shears. 


SOAP—Automobile— 


Harris Oil Co.: 

Motorecar Soap, bbhis. 
and &% bbis. per Ib., 15¢ ; 
25 TH. tins, $4.00; 10 tT 
tins, $2.00; 5 Ib. tins, $1.15 
each. 


% EE 


SOLDER— 
,| alt and ere TTT TT TTT. 


- t | SPOONS AND FORKS— 


Silver Plated— 


Gees Peery ere 33YAGS4 
Miscellaneous— 
German Silver .........50&10@60¢ 
Tinned tron— 
De 66 ctunvabtoebasen per gro., $1.80 
DL, vsebaecseseneud per gro., $3.60 
SPRINGS—Door— 
Chicago Spring Butt Co.: 
Chicago (Coil) ........ «+ - 25&5% 
Reliance (Coil) .......... 2545 % 
Morgan Spring Co.: 
DE Kun deene hha une e ce 40% 


Carriage, Wagon, Etc.— 


1% in. and larger: Per 100 Ib. 
Ec ives hens > 664 $6.00 @ 6.50 
Pee PURE aces ccaucs $6.00 @ 6.50 
DEE sneresesunwicaie $6.50 @7.00 

cee Seat sortnge: 

1% ; 2.2 errs per pair 75 @80¢ 

1% « °3 2 Pere per pair 80@85¢ 

1%, © 3 © BB. cccee ber pair $1.20@1.25 


60! sPpRINKLERS—Lawn— 


I i be 
Stuber & Kuck; per doz., Nos. 1, 
$5.40; 2, $3.80; 3, $2.50, 


SQUARES— 
New List 
Nickel Plated Steet and Iron...504 


xosewood Hdl. Try Square and 
Bevels eoeneneeerer,71Qege#eee”ee eet ee 5 
Iron Hdi, Try Squares ae T- 
MOU ivseevdoson coscccccccs cde 
Athol Machine Co.: 
OT eee 0&10% 
Pn s¢ssk 50 bases 6004 50@50810% 
R. & E. Mfg. Co., Steel Squares. 
60&10% 
SQUEEZERS—Lemon— 
I!ood Porcelain Linec: 
DRED ccsredcicones oan oy ae 
Good Grade were. es ee $1.5 
PEE De -snecnvacanan PY Wal. 25 


Iron, Porcelain Lined, 
doz., $1.75@2.00 


STALLS—Cattie— 


Hunt-Helm-Ferris Co.: 
Star, Steel ccccccccccceoncen 


STANCHIONS—Cattie— 


Hunt, Helm, Ferris & Co.: 
Star ET ere — 


STAPLES— 
Barbed Blind ....ecece ooo. 0E104E 
i i i a a 70&5¢ 


Fence Staples, wr $2.10; 
Galvanized. .$2.95 f.0. b. Pittsburgh 
~ ubry Netting Staples, 
In bulk, 54% ¢ 


STEELS—Butchers’— 
“~ Chatillon & Son: 
Dick's ceeeeeeeese eeeeeeeee 20% 
Panter Bros.’ eee ereeees -25% 
STEELYARDS— 


Peck, Stow & Wilcox Co.......25% 


STOCKS AND DIES— 


NE i a ig oe as 2233 eis 
i ee teva ceas dpeedanede 504 
Caer FO ciecedas eéovie beovcs der 
STOPS—Bench— 
Morrill’s: 

os. 1 2 
Per doz. $8.00 $10.00 3314%4.% 
STRAP—Box— 
Acme Embossed, case lots....... 40% 
Cary’s Universal, case lots....30% 
Stanley Twinrold, case lots..... 35% 


STRETCHERS—Wire Fence— 
Hunt, Helm. Ferris & Co.: 


SWINGS—Lawn and Porch— 





Myers Low Down Roller......50% 
Myers Porch Swing............ 50% 


T ackLE—Fishing— 
Wise Sportsmans Supply Co.: 

‘Jim Dandy’’ bait, per doz. .$6.00 
TACKS— 

Finishing Nails— 

- Se o's p Gk hbo 60.4% per lb. 50¢ 

ae See £6 Skene eres per lb. 52¢ 
Ree are, GS eve ccccecdess 254 

See also Naliis, Wire. 

Double Pointed— 
Double Pointed Tacks........0- 304% 
Thumb— 

Solidhed Thumb Tack Display As- 

sortment No. 22../....0..0.. $8.50 
TAPES—Measuring— 
American Asses’ Skin......... 33144 
Patent Leather .......... - 2052 V2 % 
DET setvewn seneee tones ee 30 @33 VE 
Keuffel & Esser Co.: 

Steel PAU 

REUUEEEES ee cebe sceccoceessesue 

Bee eee . eae ceaeses 30 @40 %. 
Lufkin Rule Co. : 

S50” BER. cevccsc -25@2 25&10% 
Pr eee 20@25%- 
Patent Bend, Leather. 20Ge 20&5 Yo 
DES cenvanéasctee 0@40 % 
ae “aes To 

Wiebusch & Hilger 
Chesterman’s Metallic No. oo 
Chesterman’ s Steel, " "No. J 1038L, 7 
e Cc. eeneneneeneeneneeeeeeee eee A; 39) 0 
TEETH—Harrow— 
Steel Harrow Teeth, plain or 
headed, % inch and larger 
OF Tee Meeks soeéveds $3. 0@$3. 25 
THERMOMETERS— 


Tin oom, Cabinet, Flange, Dairy, 
&c. 15% 


TIPS AND BUMPERS— 
Elastic Tip Co.: Box Complete, 
Each 10.00 


Rubber Head Nails, per gro., Nos. 
0, 50¢; 1, 45¢; 2, 35¢€; 3, 25¢ 
Bumpers, per gro., Nos. 1, wee 


Bae, Gee; 3, SOGs Bi. ncacs 0¢ 
Wood Peg ‘ips. per gro., No. 1, 
1.25; Stetson Tips...... 3. 
Slotted Screw Tips, er gro., Nos. 
31, $2.25; 232, $2.50; —_ 
Sees De, Gs + ceccces 
Rocking Chair Tips, per pg 
Dh: Ashe endear éoeseeeen o 


TOOLS—Haying— 
Hunt, Helm, Ferris & Co.: 


Harvester and Peerless Hay Fork 
Car riers 
Tr ws +‘ 


“eevee e eevee eeeeeenee 
*emwesvee@esaseesegseewmreeeeoe020dse08 


“Bose “eae sites “Tools. 
40 % 


pullin 


Fr. E. Myers & Bro. 
—_— Fork Unileadate: Myers 
ouble Rail, Myers’ Single 
Rail, Clover Leaf and Fault- 
less, and all wood track fork 
unloaders 45 
Sling Unloaders; Mvers’ Sure 
Grip and Cross Draft...... 40% 
Steel Track and Steel Track Fix- 
Dns oes eenees eadede teh 4 
Myers Hay Forks, 
i ee fer ese sont éoeesd o 
Saw— 
Simond’s Improved ...... 
Simonds’ 


00+ do %% 
Crescent ...0200..+-80% 


Turnin 
James Swan Co... <i oeeee ce 40% 


TORCHES— 


Hammers, Engine, ®@ doz...... $4.50 


P. Wall Mfg. Supply Co.: 
nanght Brazed Steel 
Gasoline Rlow Torches. " 
No. 8, $16.50; No. 21, $29.00; 
No. 31, $35.00; No. 10, Brazer 
WE albus 60d 6a uceeenen 340.00 


TRACK—Barn Door, &c.— 


Elwood Rod. per doz........ $6.50 
Elwood Pattern, per doz... .$6.00 100 Ft Door, Painted Iron, per 3.80 
Little Giant, ner doz........ $5.25 | 200 Jt. ws ceeeeeeeeeseeceeee $3. 
Star, Plain Bearing........ $8 50 | Griff ; 
Star. Roller Bearing....... $9.00 XXX. ® 100 ft., 1 . 3-16 in., 
J. Townsend: $4. 50: 1% x 3-16 in $5.00. 
‘Townsend’ s Wire Fence Strether, Hinged Hanger, @ 100 ft... 1 x 
SOE bs hevceswseures $7.20 ra) Oo8es th ee 16 in., 
Hunt, Helm. Ferris & Co.: 
Cannonball, new lists.........! 50 % 
STUFFERS—Sausage— 20th Century, round, per 100 ae 7 
Enterprise Mfg. Co., Stuffers and Flexo, per 100 ft........... $4.00 
Lard Presses ......25@25&714% | McKinney’s: 
Hivrged Tanger Track, he ft.. 
° 11 “soe ee eee een eeeee . . «260% 
DE ee, as 0 Ra eweee coe cs 54% 
a ge eee 40% 


Myers’-Stayon Track. 
Myers New Way and Giant Tnbn- 





lay Track and Hercules covered. 
4 
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Luther Tool Grinders 


Are Trade Satisfiers 


Luther Tool Grinders immediately commend 
themselves to all tool users; easy sellers and 
big profit makers. They have the “quality” in 
material and workmanship that makes for 
efficient and dependable service—and this is 
what inspires confidence in and wins the trade 
of tool users everywhere. 

















Here are three ready sellers; 
send for catalog of full line and 
get in line to corral this trade. 


LUTHER 
Power 
Bench 
Grinder 


Needed wher- 
ever power is 
available. Pow- 
er applied from 
above, below, or 
side. Its price 
and serviceabil- 
ity create quick 
sales. 


LUTHER 
‘‘Best Maide” 


Hand Power 
Tool Grinder 


An easy seller and 
good profit - maker 
all the year around, 
Everyone having 
tools—even but one 
or two—needs it 
and can afford it. 
Light, strong, easy 
to run, and does 
the business. 


LUTHER “Best Maide” 
Tool and Sickle Grinder 


Farmers, and others having a varied line of tools 
to sharpen, should have this handy, efficient and de- 
pendable hand power grinder. Best tool of its kind 
on the market. Attached easily to mower wheel or 
bench—sharpens sickles quickly and perfectly—Has 
ball bearings, worm gear, dust-proof casing, large 
wearing surfaces. Universal swiveling device. 


Luther Grinders are trade winners 

and profit makers, because they are 

trade satisfiers. Don’t be skeptical. 
Write—and we will show you. 


LUTHER GRINDER MFG.CO. 
933 Point Street MILWAUKEE, WIS. 


























Send for This 
Catalog 


if you have an accessory de- 
partment; it will show you 
new possibilities for profit. 





We issue a little vest pocket 
size catalog that illustrates and 
describes more than a hundred 
quick-selling styles of automobile 
goggles, eye protectors and sun- 
glasses. Styles to retail all the 
way from 25 cents to $6.00. 

This line of colored goods is 
made in one of the largest optical 
plants inthe world. The various 
styles are optically correct in 
every detail and you can double 
your money on practically all of 
these numbers. 


Send for your copy of this 
catalog! 


Standard Optical Co. 


MANUFACTURERS 
GENEVA - me NEW YORK 
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| Nationa 
Hi l Mf 
; g.- 2 >. 
Braced R “e 
Richards: Wile "Rail, ang -. my . .$4.50 Staging Twine, 
| cox Mfg. Co. t. $15.00 Tro barrels, 2 2 to 4 oz. 
i Reaia : eens ih : rot Line 2¢; in 5-1b. balls, © 
H linged Hanger Ita &10% a once ape agg AE sacks .23¢ E 
; Lag Screw “itaii, ‘s ger Sg aed OER tafber tie, Nos. 1, 2 ond 3: Ib Lalance —" . 
i or Trolley Ts oe” ‘o" ee . $4.25 Cotton Wras . . eh a ae ~ 3 lb., Agate ee Mfg 
Nos." 61, 3 —- © Te poe ee aces hee” 6 he aa El-an-ge ed Woe - Bright Stone Wire 
ii 4. - .50 ” 62." ¥ pee ee — mon P Ss ite ‘2.0 6s £228 aoe 6 14 % and a 
i 2 *"$6.00" $5.00; 68, $ 10% | G08 worn ve vrrscees 2 Volirath Co. : Enameled... . 60% | p he. 2 
i on: hal Sen i abit 5.50; otton Riickeiiinscknnacten ew Ideal 1188s Soh’ oY OB. rd 
i ere. AA ‘Track, No. +2 40810 9 tton Wrapping, — varregated 26¢| 1 Kettles, Cast i. 9650 $4.08 $4. 19 20 
4} Track, N ‘rack Tand 9.40&10% | 4” 0 10... variegated mperial Hol iron. ss than car | 80 $5.20 $5. 
et Royal Adjusts b 16... “et: yess | s Vidb. ba 2-Ply ‘H ee ae 24¢ @ 32¢ Enamel _— joie” oads to spellerd 
a bs Atti x é WY ve Lname ‘ : / 
1 som _ 122. American Ora Ss a a, . eda: oe White ana Steel, wi fot Annealed Spoo'2d Wire— 
0&10% y Hemp, 1- heart .24¢ ue, 40&109 \ aad Mp + Pai Brass ~~ hail 
TRAPS—FI ~~ 3-Ply H . es Retailers’ Ps. mad ee 50&104 
Balloon, pe y= ‘ale Lge | Twines’ IY 4-Lb. Balls ¢ rt ments, per bo7'$4.65 
1.10@1.25 obe or Ac India’ 3- ly Dark H rete eee eens Wi 
H ees me, d 2, Ply L emp. . 16¢ Ss re Go 
arper coee 0Z., 3, 4 ight Hemp....... WA teel W ods— 
doz., $1 Gentie oe 970. Lag 50 and 5-Ply Parca $ pa as : SHERS—Leath Brass Wire Coote 
. 1.50: ee 9 -lb. eee . Oo ° e C re fc ecececeeeeeeee 
gro. Pty 00 sag = India, N ¥%4-lb. Balls, ree ict es hie eth r, Axle— a and / ee ¥ tang ina iota aap 904 
0@ 13.50 264 » No. 18 16@2 ent baw Wi er H a 
Site acura pevwssies tn Ce Sar Re 80& 104 Bechet Wine OokS...++42. 734 
” accords 4% and 4 Bee ¢ ae ae an ae 85 @855 zht Wire ela 
Sutitetten Que a rae ing to quality, ib. bre ise ‘2 1% —e gel WwW fect Goods webokace 9 
Niagara Falls edhe 75% Italian, A feoltem, Wo. 38 70¢ @$1.00 ¢ — 23¢ per box San Boo 180% 
ghtni D ehh tities ool, 3 , - 0. ] So ae ee jig aR Sie Ese 759 
iter mplng Works: to 6-Ply..... s, 42¢; B, 306 Sic Iron or St Picea Cloth a se: 
aes igre * 0 Yo eeeeee 12 @ 14 15@ bolt. 5/ ee|— ivanize d I nd Netti 
i — iéai0% ¢| Washers $5. 4 3% \/, % ry vig Weanny Mattie —" 
ouse 7 he b 4. 50 3. % ter W " ing, 75&7 10 
Mouse, Wood, a Rat— VaRNISH $4.50 off list. prices ae Pr 20 3.10 Screen ( loth “ eee 75610858 
oker, doz. h Mo ES— In 1 ased $q. ft.; P M VA% 
ll ots on S aint esh, 
Mouse, Round or S 1400 18¢ Hilo Bg ay Co. : fat per lb. cy Fay ~ one keg ad $7.50. ed, a eee $186; Pv 
quare Wi lo FI nish ag oxes ad add\S ‘ esh, B . 
Lovell M ire, oor Finish per gal...$ add %4¢ sederd ronse, 
fg. Co.: doz. 45@ Mont: , per gal... 3.00 2¢ to} 100- Galv. H 
in ie @00¢ ou Paint Mf less 25. a4 Jt. rolls, 24 yp 4g Gra 
S ° Pe mel- g &1 d 
— | aM bee cee r doz. el-ine Furniti Co. : 0% Cast N Per 100 48 in. wide es; 
—* ~ aes este Arata Yo —— gg Ph ‘ver Vy-incl W ashers— ray re 2% and i ft. ° 
Sure Cateh Rat teteeeeeens 7 ernish Stain, $10.20 ch, barrel lots No. 6 and 5 Mesh Pe so $4.35 
a atch Rat ...... e@e2sese0 - "er : “ / ea ; 
Rex B nme dl ee en yt 7 gro., $10.20 per Ib., 3%¢ No 4 ae enseanenanpates eo 
(Mouse wes eeceeeees 25 -_ . | Gi Spa qapedqunetas ° 
D a aie <0 e No. & Mesh «.-...0.-+.00+. $5.1 
Mascotte Mouse. See 20 | Solid Box WASTE—C ac Regular “Pearl,” ae $5.60 
Tin Choker OUSE a seeeee see 133] Under 100 tb Whit no Ex. i Reape net, per 1 
Niagara non doz. “eign = on” dd” geetalaaianaeaatasa 50& 10% es 0. = wate? Colored . —.. ial?” ee ie 
Works: alls Met es hos” "14 Rg ae Oe 5 No. 2... ' : ° per lb. ‘ew + ag ahead per 100 
; Enticer oe Stamping Athol Hand— 04|No. 3...... PAG oe 3 ceeees &¢ Bacon Meng. * tee eae $5.00 
raps. . .50% pee ene Set In 5 Ib. bags ee ee eee: 8¢ ool Ges tate 1 
. Bd  Seeveee 74¢ os 14 Coated, 100 sq. ft. 
ge li 2 e ag ‘ 
TR Ath Parallel ne fetta BF -sbansene $2.40 meee 
ROWELS ol Mach a pe ie, $2.7 
Wm. =e Standard 8 cot . 
Bros. : Standard... .. ener . 40 WED Wi 
Ney Pat. Wd. oo ae Improv 2 GC EG wes Oil 1GES— 5 RE—Barb— 
er doz Hdls M Attach epics ul Fans See Trad 
=o ee 10. . illers — Ovs _~ Taper..... 20% / Rer e e Report. 
wo... Wa. tidles i 1 4 it $1.25 ‘3 Patera, ee: Ib., 4@4A¢ 
. oe eg 11. sa D. Parker's: i. 44 1.75 2. aa. ss wan 
a1 11% in. coman 20@25% ; Regulars er, WEIGHTS s Agricubaral 
BE. C mbinatio a —Sash— es ae Pines 
ee J. H. Wi oe... 20@25% | Eastern Merk Aigatoror Cracodii... i 155% 
ME sccee ail Vulcan liams & Co.: “50810@60% Middle W est Cb ...00-- ae com — r+ hon eo eeeeces &10@70% 
soecesen sue Cee ee “ s patter... .eeeeee ee 708 50 
°| Athol Machi Pipe— ++ AOQIS% ° - wa27 50 nat Transit ' ++ 705 10% 
n ‘ Il’ tre ereeee 
TRUCKS—W _, Combination = : a oe S. 40% oo 0+ SOS 
aa ee O>» 
McKinney cere éc— 87 Ang ~~ mpage t seeeee 60 % ~ pigenege Well a MO -s i en 
~. & ea . ©: 18 i s— — 35% ; ’ rig d’le 
No.3. $10.08 No.2, Sodline  Gaukann ae eulbaclinidienida 40&10%. Combination Bright, 
° 00 $13.00; J. HL Willi ombination. aaa Re ees etait 50& Steel Handle N right, 
Vulcan Cha & Co. "65 @70% 10¢ Combinatic - Ts. o« 6 
hain Pipe. P Merrick a A eee 
ceeeeee f } : ern . ee 
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A Profit Ils Not Without 
Honor in Any Country 


And this is to advise you 
that there is good profit as 
well as a steady demand for 











SE-MENT-OL 


“The original self-acting radiator 
cement.”’ 

But best of all, it gives unfailing and 
universal satisfaction. 

SE-MENT-OL is a dry powder which, 
when poured into the radiator, dissolves 
and passes out through the leak. As it 
strikes the cool air at this outlet it con- 
geals into a permanent repair. Drain 
and refill radiator and it is like new. 


Time about ten minutes. 


RETAIL PRICE 75c. 


Other ‘‘Chemically Correct’’ Products: 





——_—_ —_— 


Carbonoz — Carbon Re- Norwesco Retouching 
mover Lacquer 

Skalex—Radiator Cleaner Never - Burn — Engine 

Avery Spring Lubricator Enamel 

Norwesco Graphite Rim Norwesco Leather Top 
Coating Dressing 

Pioneer Valve Grinding Norwesco Mohair Top 
Compound Dressing 

Pioneer Clutch and Brake Norwesco Upholstery 
Compound Dressing 

Norwesco Spring Leaf Norwesco Auto Top and 


Compound 
Kl- Bes Ol—Tiquid Soap 
Norwesco Pumice Hand 
Soap 
Norwesco Prussian Blue 
Brass-Kote— Air Drying 
Enamel 


Lining Dye 
Norwesco Ford Painting 
ut 
Norwesco Color Varnishes 
Norweeco Aluminum 
Bronze 
Tire-Lac—Tire Paint 


Look for the pumpkin-colored cans. 


The Northwestern 
Chemical Company 


MARIETTA~ - 


OHIO 
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INDIANA 
SPOTLIGHT 
on Night Duty 


“Night duty? Who ever 
heard of a spotlight being used 
in the daytime?” 


We can anticipate your thinking thusly. 
So prepare yourself for the statement 
that the INDIANA SPOTLIGHT is 
both a “might duty’ and a “day duty” 
fixture. 


It can be manipulated from the seat to 
shine in any direction—backwards—side- 
ways—or tilted at an upward angle—for 
spotting a dropped purse—reading signs 
by the roadside—picking out house num- 
bers—reading the time from the town 
clock—and so on. 


And in the daytime the INDIANA 
SPOTLIGHT is a “diminishing mirror.” 
The back of the handle is a reflecting 
surface that shows the whole road to 
the rear. 


Jobbers—dealers—let us come to terms 
on this double duty spotlight. 


The Indiana Lamp Co. 


Connersville Indiana 
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Caldwell High Speed “Z” Twist Auger Bit 


IN CONVENTION, the speaker has your courteous ATTENTION. 
IN THE HARDWARE AGE, you find reports of the things interesting to the retail 


trade; these have your ATTENTION. 


BY THE USE OF THE ADVERTISING COLUMNS of the lead- 











ing popular magazines and trade journals, we have 
attracted the 


ATTENTION 


of AUGER BIT users all over the world, and YOU are 
sharers with us in this co-operative work if you will 
just say the word. 


If the Jobber cannot supply you, write us. 


CALDWELL AUGER BIT CO., Lebanon, N. H. 
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AMERICAN BRAND 





QUALITY 


YOU should sell 
GALVANOID 
SCREEN WIRE 
CLOTH because it 
will mean perma- 
nent, profitable cus- 
tomers to you. 

GALVANOID 
is multiple - electro- 
zinced after weav- 
ing, and has a coat of varnish baked on, 
which protects the attractive dull gray finish 
and adds to its firmness. 

GALVANOID is firm, durable and 
attractive—the best Galvanized Screen Wire 
eve made. Write for GALVANOID 
older. 


Factories: Clinton, Ia. 








SERVICE 


SCREEN WIRE CLOTH 


Specify 

“AMERICAN BRAND” 

BRONZE (90% 
pure copper, remain- 
der non-corrosive al- 
loy), perfect in 
weave and finish. 

Do not stock Cop- 
per substitutes. 

BRONZE pos- 
sesses greater firmness and resiliency than 
Copper. It will not retain dents or bag, as 
pure Copper does. 


BRONZE will outlast Copper under severe or 
unusual atmospheric conditions (such as salt air 
along the coast). Copper will frequently disinte- 
grate or ‘flake off’ under these influences. 


We are manufacturers of Painted, Galvanoid, Galvanized, Bronze, Copper, 
and many special grades. Samples and catalogue sent upon request. 


American Wire Fabrics Company, Chicago, Illinois 
Mt. Wolf, Pa. Niles, Mich. 
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Tire Bofts 
Rivets and Burrs 


WOOD SCREWS 
MACHINE SCREWS 
STOVE BOLTS 








Largest Stock and Greatest Assortment 








Screw Co. 


Western Depot : 
69 East Lake St.,Chicago, Ill. 


American 
PROVIDENCE, R. I. 



















































1%, 2, and 3% Ton 
Worm Drive Motor 
Trucks 
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Speed and Dependability 


e 
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ME; AN] Ship your hardware “by Federal’ to surrounding towns where there are’ 


many people you can serve profitably. We say “profitably” because the 
Federal makes long hauls profitable. 


Se In a city where traffic conditions are very bad Federal 3172, a 1% Ton 
Many customers within a large ter- Worm Drive, traveled 41 miles a day and made deliveries to 14 branches, 
ritory instead of a few customers ina each delivery stop averaging 15 minutes. 


small territory. Economical transportation built into the truck at the factory is assured by 
our continued interest in the performance of every Federal. 


Lower delivery costs along with bet- 
*. gs “Traffic News’ published each month in the interest of economical trans- 
ter satisfied customers. portation will be mailed you regularly upon request. 


Federal Motor Truck Company Detroit, Michigan 


A large territory served regularly. 
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How To Save Gasoline 


ae 


ELL your customers you can save 
them 30% to 40% gasoline! 


Ninety-five out of every 100 car owners give 
less thought to piston rings than to any other 
feature of car equipment. Yet scored and warped 





cylinders, carbon deposit, overheated engines 
the troubles that put a motor “on the bum’’—are 
piston ring troubles. Don’t let a customer con- 
demn his motor because it is underpowered, 
smoky and causing him big repair bills. 


Equip your customers’ cars with actually com- 
pression tight, flexible, three-piece, side-locked 
and grooved Piston Rings—K-P Piston Rings. 


Give them 25% more power, 25% more speed 
—save them 30% to 40% gasoline—reduce car- 














bon deposit, prevent scored cylinders, decrease 
wear, friction and vibration. 


Write Us Today 
For our attractive proposition to dealers—and 
proofs that it will pay you to sell K-P Rings. 


Keys Piston Ring Co. 


3064 Olive Street St. Louis, Mo. 
, EASTERN DISTRIBUTORS P 
Findeisen & Kropf Mfg. Co. of New York, Inc. 
1902 Broadway, New York City 


Reg. U. S. Pat. Off. 














PATENTED eS 

































No. 2 





Serrated Edge Corn Hooks, 










No. 2 
Corn Hook. 








TRADE MARK REGISTERED’ U .S PAT OFFICE 


GENEVA, N. Y., U.S.A. 


[BARTLET] | 











No. 3 


BARTLET] | 


<2 





No. 6 
Bush Scythe. 


Clipper Corn Knife 

























No, 5 


Cern Kuife. 
WE ARE MAKING PROMPT SHIPMENTS 
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Bishop's 
»—“Greyhound’=} 


ee 


Here is a Plastering Trowel that will 
capture the Trowel trade in your town. 

The Steel is the highest grade crucible 
steel obtainable. The blade has that flex- 
ibility about it that makes plastering easy. 
The workmanship is A No. 1. It is hand- 
made, blocked and taper ground. The 
mounting is light—of the finest malleable 
stock—no buckling. 

Special attention is called to the Handle. 
It has our Patent Evertight Fastener ( Pat- 
i ented December 15, 1903). It is the natural 
— _— clear grained wanda varnish or paint 
used to hide defects. We guarantee this 
| fastener not to work loose. Sizes 10 to 13 
TRADE MARK, inches. 

You'll find it a steady, profitable seller. 
.Send for our New Catalog and Prices. 


Geo. H. Bishop & Co. 


LAWRENCEBURG, IND. 

































Proven 
By Test 


At a recent test in the Pennsylvania coke 
regions, it was demonstrated that sheets con- 
taining .16, .17 and .25 per cent copper were 
practically as good as new afterone year’s wear. 
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FLAT SHEETS 











PREROID 
METAL 

Contains approximately .25 per cent copper—will 
give better and longer service and mean satisfac- 
tion to your trade—because it is rust resisting. 
For durability use @OPREROID —especially 
recommended for all work where extra quality 
is desired. 


‘* MILWAUKEE ”’ 
FLAT CRIMP 


Send us your orders. ELBOWS 


Our stocks are complete. We can make 
prompt shipments. 


MILWAUKEE CORRUGATING CO. 


Branch at MILWAUKEE STYLE “‘ R”’ 
KANSAS CITY, MO. WIS. CONTINUOUS HIP SHINGLES 
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The Bathroom— 
Would They? 


Just a Single Instance 


of Ankyra Usefulness 
HIS bathroom is a 
yes AGP, 
RS a pe 
TOOL HOLDERS 
a ade Cam Op 








5 aan » 








=a 


KY RA-d” installation. 
It shows the vast sales 
possibilities of this 
bolt in bathrooms 
alone. Every home— 
dwelling or apartment 
—has immediate use 
for at least 24 Ankyra 
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The following build- 
ings are typical of the 
many structures in 
which ANKYRA has 
been used extensively: 







typical “AN- 
. Hex HeadCam . 







Bellevue-Stratford 
Ritz-Cariton 
Adelphia Hotel 


& S 

Tacnaahi ike Bolts. Multiply this a” Sar oh 
oneal by the number of such 
smd aa: structures in your own 
Grand Central Term. territory. Add to this 
Philadelphia— your office buildings, 


schools, etc. Then you 
will realize ANKYRA 


Cc urtis Building 

Bel Tone Bs, iia eat Would successful manufacturers 
Monsfactarerd Clu ANKYRA is especially in- squander time and money introducing 
itis Htange tended for use in hollow or a new line of tool holders for the deal- 
Phipps Institute glazed tile, lath-and-plaster, ers and consumers who market and use 


Boston— stucco, concrete, compo- 


Custom House boned, expended aetel-and their older products if uncertain of 


and many others. 


hollow sheet metal—its al- 
most universal adaptability 
in place of other and more 


superior mechanical design? 


Unless convinced of increased future de- 
mand, would the competition for the small 








cumbersome devices used 
heretofore, makes it espe- 
cially attractive to the deal- 
er in builders’ hardware. 


Sample ANKYRA AN- 
KOR BOLTS, full infor- 
mation on the product, and 
a schedule of dealer dis- 
counts will gladly be sent 
you on request. 


volume of tool holder renewals warrant such 
effort? 


Would you afterwards demand other 
Williams tools if the tool holders they en- 
dorsed failed to succeed? 











Do stable companies risk their past repu- 
tation and their future prospects on untried 
or unproven innovations? 








Ankyra Manufacturing Co. No, there is a reason, and their trial 
150 Berkley Street : 
Wayne Junction, Philadelphia proves 





Williams’ ‘““AGRIPPA” Tool. Holders 








“THE HOLDERS THAT HOLD” 


excel and endure 














We guarantee all ““AGRIPPA” Tool Holders 
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Descriptive circulars upon request 
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The 


EASY FREEZER 


: Ready For Immediate 
Delivery | 


We can fill your orders at once—for 
the Easy Freezer—the wonderful sum- 
mer months’ seller. 













Makes perfect ice cream without turn- 
ing. Only 3 parts—no complicated 
locking devices. Easy to clean—com- 
pact and attractive. Impossible for 
salt to mix with cream. 


Senn ESE oe 
Protected in every 
possible way by 
basic patents 





Advertised to 4,000,000 house- 
wives. Get your share of the re- 
sults this advertising is already 
producing. Place your order for 
a stock of Easy Freezers now. 
We'll cooperate by furnishing 
FREE our attractive adver- 
tising matter, and by filling 
your order at once. 


Send for full details and 
prices now. 


The Easy Freezer Season 
is here now 


Wo. A. SEXTON CO., Inc. 


3758 Grand Central Terminal 
NEW YORK, N. Y. 
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Hardware Specialties 


Quick Sellers 


because they are developed to meet 
a definite condition in a manner 
that is most effective and eco- 
nomical. 


Your customers are quickly 
attracted to the counter display 
feature which is truly inviting—a 
characteristic of all OSBORN 
Hardware Specialty Displays. 


Each article is made to sell at a 
popular price, and allows the dealer 
and jobber a substantial profit. 


Here is a list of articles which 
have proven their merit in many of 
the most successful stores in the 
country: 


OSBORN CHRISTMAS TREE 
HOLDERS 


OSBORN LAWN MOWER 
SHARPENERS 


OSBORN SKATE SHARPENERS 
OSBORN SKILLET BRUSHES, or 
OSBORN SINK CLEANERS 
OSBORN FLY SWATTERS 


We suggest that you order the CHRIST- 
MAS TREE HOLDERS and SKATE 
SHARPENERS now. 


Try to anticipate the demand and we will 
do our share to protect you against the ris- 
ing market. 


Our line includes Brushes and Brooms of 
all types, Foundry Supplies and Moulding 
Machinery. 


Catalog will be sent on request. 


THE OSBORN MANUFACTURING Co. 


CLEVELAND 
5401 Hamilton Ave. 


New York Chicago 
395 Broadway 155 North Clark St. 


Detroit San Francisco 
672 Atwater St. East , 61 First St. 
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Why the Bluffton All 
| Metal Slaw and Vegetable 
| Cutters Are Good Sellers a 


SOR ee RE ER NN RE Se Remy 








1 It is an article that is “A U IS A GUARANTEE 0/ 
} usable every day of the — 
| year for slicing all kinds of 2 : tik HARDWARE 
a vegetables, such as pota- > al. 
| toes, onions, cabbage, pine- fem Our Illustrated @talogue 
apples, etc. It is easily saa = clescribes oer 440oricke 
washed — sanitary — A , WIRE HARDWARE 
| oo and rane SM KITCHEN WIRE HARDWARE 
| 4 Sizes ch cutter is guarantee 5S Be a@WIRE SPECIALTIES 
it to be rust proof and to re- ad a aitiiads sda 
a: ain sh for five years. | Pd 
| main sharp y A->Postal will 
} You can readily see that they will Cr start one your way 
a | appeal to every householder. wy 
Ask your jobber. vital |THE WIRE GOODS COMPANY 


| : WORCESTER. MASSACHUSETTS 
| Write for catalogue and prices. 


i Bluffton Slaw Cutter Co. 


1 BLUFFTON, O. 
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THE ROSE 
AUTO GUN gf 


SELF-LOADING 


CLEAN — QUICK 
SERVICEABLE 


HEAVY STEEL 


FILLS WITH 
ONE STROKE 
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Look for the rec- 
tangular gear 
casing. 
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Buy entire line from one factory 


i Just one of the twenty different models manufac- 
| tured by us is shown here. Mass F strong has ~_ 
a our fair lists and money-making discounts possible; 

has permitted the subdivision of the various manatee: 
turing operations so that we now_have a maximum 
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i | | profits “for Be ' aa caomee jaaes ee tae Be Prepared—C arry Rose Guns 
| ole Seats tere pet ont Fortify Your Store 

, | He gp Bohs SEERA aL qd ae tahun he = Against Kicks from Dissatisfied customers by selling 
i of the car. Write for discounts today. them— 

Hi | Bihan: AB: freeeee tien, push tone “howe. "tee Maen Geom Goan 

ij nickel tim. Price complete...v----- 94200 gg ag 
_ Real Live Sellers 

| ee ¢ " Ask your Jobber. He has them. 

If not, ask us. 
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COMPANY ’ 
State and 64th Sts., Chicago, U.S. A. J. H. Haney & Co. Hastings, Nebr. 
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A Silent Salesman in a four 
foot space. Save time and 
money with the 


fem Herrick 
' Ball Bearing 
Tool Rack 


Revolves easily when 
fully loaded. All 
Malleable Iron and 
Steel. Guaranteed 
against breakage. 
Holds 15% Doz. Ag- 
ricultural Tools of 
various kinds. 


Well Displayed 
Is Half Sold 


Change display — use 
all year. 


SALES DOUBLED IN ONE SEASON 
Write today for catalog. 
SOLD BY YOUR JOBBER. 


The F. A. Herrick Co. 


4040 Detroit Ave., Toledo, O. 














HELLER’S 


PIVOT DOOR CABINETS 








LAY ALWAY 





pisP 


SEND FOR CATALOG No. 24 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 


the United States. 


W. C. HELLER & CO. 


MONTPELIER - - - OHIO 















Send for This 
Big Folder 
For the Last 


Word in 
Curb Pumps 


It Tells— 


—of a pump that delivers twenty gallons a 

minute— 

—a pump that no backward 
strokes— 

—a pump with a big clock dial that tells the 
customer exactly how much ‘gas’ he is 
getting every turn of the crank— 

—a line of pumps with FILTERS so efh- 
cient that we guarantee water-free, dirt- 
free gasoline. 


It tells of small and less expensive curb 


pumps. » 
ga 


It describes’ efficient 
GASOLINE 


requires 


modern systems for 
handling gasoline, 
kerosene, paint oils, . 
harvester oils, etc., ) 
inside the store. | 


” 





How We Co-operate 


We have also worked 
out a plan by which 
dealers who buy Wayne 
punips are given good- 
sense help in bringing 
in the consumer-buyer. 


Our Customers 
Like Us 


They like our atti- 
tude toward them—our 
willingness and _ intelli- 
gence in serving — our 
habit of entering into 
their problems and con- 
sulting their wishes. 

Write for the big cir- 
cular, as well as cata- 
logues, prices, etc. 


Wayne Oil Tank & Pump Company 
13 Canal Street Ft. Wayne, Ind. 





The Wayne Monarch 
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THE HATFIELD 


100 PER CENT EFFICIENT 


_ When you can’t sharpen a safety razor blade—any make—on the Hatfield Ma- 
chine, perfectly, the blade isn’t worth sharpening. The wonderful perfection to 
which this machine has been brought by its inventor—Mr. Hatfield—makes it the one 
perfect sharpening machine on the market. } 

Our Tisafine Emery Grinder will sharpen scissors, shears, knives and other small 
edged tools perfectly. 

Our Wonder Device for sharpening the Old Fashioned Jack Razors, Barbers’ 
Clippers, Horse Clippers, Clips, etc., is also put on the machine free with our Tisafine 
Emery Grinder, motor, all complete. One price covers everything. Wax Booklets, 
advertising matter, tools, envelopes, paste, etc. 

Write for prices and full description of our 4 blade—6 blade—12 blade—18 blade 
machines. Partial payments if you like. 


HYFIELD MFG. CO. 48 Franklin Street, N. Y. C. 

















For 40 years Peerless Freezers 
have been selected as the best 
freezers by ice cream makers 


Not only the best confectioners, but thousands of 
women prefer the Peerless Freezer to all others, be- 
cause it makes such good ice cream so quickly and 
easily. It embodies the old French Pot method. As 
the cream freezes at the sides of the can, it is con- 
tinually stirred into the center, making the ice cream 
always even, al- 
ways delicious. It 
makes the best ice 
cream in but three 
minutes. For all 
these reasons, 





Friend Farmer is always in the mar- 
ket for a power washer that will cut 
down household expenses—this Peg 
Dolly, for example. Has automobile 
sliding transmission gears, enclosed 
for safety and built for speed. Call 
for No. 16%. 






















* | | One Minute Mfg. Co. ~e  sci 
NEWTON IOWA ; 
4 } sell themselves. 
f , ; Order from your 
, y jobber. 
it r f. 
4: f As easy to grind 
it ; as a watch to wind 
45 z 
Ni F | 
if : The Peerless Freezer Company 
Wi : Winchendon, Mass. 
| i 
iy $ J. C. MeCARTY & CO. 
3 29 Murray Street, New York, Eastern Sales Agents 
Soe nal 





























GALVANIZED MALLEABLE 


BOAT HARDWARE 


We make our own castings—do our own galvanizing—handle everything from 
the pig iron to the finished product. 

You'll find our Folding Anchors, Row Locks, Boat Hooks, Belaying Pins, Boat 
Cleats and Clothes Line Hooks very good sellers. 
— stand behind everything we make with a guarantee which protects you 
ully. 

Send for catalogue which shows our Complete Line. 


MALLEABLE IRON FITTINGS CO., Branford, Conn. 
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Everything Wears Out— 


Guarantee Wringers 
Outwear Everything 


Lovell Manufacturing Co. 
ERIE, PA., U.S. A. 


THE LARGEST MANUFACTURERS OF CLOTHES WRINGERS IN THB WORLD 




















3 


eek meee 
oe 


©) Preparedness 


Are You Ready to Answer the Call 
FOR 


HORSE SHOE BRAND 
WRINGERS ? 


We stand back of every one of them. 


Every wringer manufactured by us is 
furnished with a warranty tag which 
bears our name and the time of warranty. 
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A Hand Machine 100% Satisfactory—The 
A. B. C. COMMUNITY 
VACUUM WASHER 


Although a new member of the A.B.C. Line, this 
exceptionally well-built washer has already demon- ye oe 
strated that its sales possibilities are virtually un- F 
limited. : 

We have put a heaping measure of value in it. 
Perhaps that accounts for the unprecedented wel- 
come it is receiving everywhere. 





—_ ROYAL 
PS ENCLOSED COG WHEfTos=— 











ae GH 
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Vacuum Suction System of cleaning clothes. Ball- ioe 
bear'ng throughout. Small. Compact. Place to at- : 
tach any wringer. All parts enclosed. Built strong oe. 
enough to last a lifetime. ty 








Ask us for further details 











A trial order will convince you. a ALTORFER BROS. CO. 
Dept. 246 Peoria, Ill. 





The American Wringer Co. 
New York City 


Dept. G. 

















Time to Order we 








a3 be | f- Gem 
FREEZERS 2! onl 
oe Blizzard 


They are always in season. Lightning, Gem Vp 
and Blizzard make constant customers for - 
dealers, by service that satisfies. Either of 
these styles in your window is an index to 
your business and creates confidence that 
; _ means increasing trade of the highest qual- 
ity. The Blizzard being a single action Freezer is cheaper in price and 
sells well with either the Lightning or the Gem. 


Let us send you free some attractive window show cards and hangers, 
or electros for local advertising. Mention the style you are handling. 
Place your order now. 


Your Jobber VViIil11l Supply You 
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A Big Seller 
During © 
Hot Weather 


Doyou want usto bring women 
into your store looking for the 


AMERICAN 
Self-heating Flatiron 


—on every sale of which you make a 
nice big profit? Every housewife wants 
the American because it ends ironing 
day drudgery. She can iron in cool 
comfort on the porch, in the basement, 
or under the shade trees. 








R. MURPHY 


That name on Knives as meant 


QUALITY for over 65 years 


Shoe Knives Paper Hangers’ Knives 
Rubber Knives Sloyd Knives 
Skiving Knives Burnishing Irons 


Kitchen Knives Carpet Knives . 
Oyster Knives Poultry Killing Knives 


Feather Curling Knives 
Clam Knives vats 

: Shirt, Collar and Cuff 
Mackerel Knives Te we | 
Shirt Knife Handles 
Lemon Knives Extension Blades and 
Butter and Cheese Tryers Handles 


We want to send letters to your best 
customers asking them to call on you 
to see the American Self-Heating Flat 
Iron. We want to send you window 
cards, circulars, for store use, moving- 
picture slides and newspaper cuts. We 


; Banana Knives 
want to help you to sell the American. 


Write us for prices and descriptive 
circulars. 


AMERICAN GAS MACHINE CO. 


609 Clark St., Albert Lea, Minn. 


They are all shown in our catalogue 


ROBERT MURPHY’S SONS CO. 
Established 1850 AYER, MASS. 
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Don’t Send Trade Away 


But you will, if you can’t meet the 
demand. From all quarters comes the 
news that there is a steady demand for 


“XXth Century WaterCoolers 


Offices and private homes are installing 
them. Are you getting this profitable 
business, or do you let them send in 
their orders direct to us? We would 
rather have you handle it. 


“XXth Century” Water Coolers are 
sanitary, being readily cleaned and 
sterilized. They use much less ice than 
ordinary coolers. No danger of con- 
tamination of water from contact with 















-- 
-_ 
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Weicut 12 Ounces 
SWIVELED SWIVELED 
7 | j 








Self-Locking on 


a Person s Wrist 


Demonstrate the Peerless Handcuff to 








Style No. 560 





germs in melting ice. The water doesn’t 
touch the ice and consequently is served 
at a cool, palatable temperature. No 
more of that disagreeably icy water. 
These are a few of the many good sell- 
ing points of the “XXth Century” 
Coolers. 

“FIBROTTA” INDURATED 
FIBRE WARE pails are as cheap or 
cheaper than galvanized and wear much 
longer. They are profitable sellers and 
you have more to offer your customers 
for their money. Send for catalog. 


Write us for catalog and prices today. 


(CORDLEY & HAYES 


OOLER EADQUARTERS 
8 Leonard St. New York City 





BANANA A 








the next guardian of the law who enters 
your store to make a purchase. 


He will be more than pleased at the 
self-locking feature which takes the cul- 
prit unawares. 


He will wax enthusiastic over its 
lightness, its simplicity of construction, 
its good looks and the fact that it won't 
lock in his pocket. 


Chances are he will go right back to 
the chief and speak eloquently for the 
Peerless Handcuff—and you! 


Send to-day for a sample pair. 


Peerless Handcuff Co. 


Springfield Mass. 
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Three Mites 


for a Dime 


The Boston Razor, itself re- 
tailing at ten cents, with three 
blades for a dime, meets the 
demands of a certain class of 
customer whose wants you 
cannot ignore. 


It gives the man who cannot 
afford a higher priced outfit, 
satisfactory shaving service at 
a very small cost. 


Boston Razor Blades are 
carefully made from a special 
steel; every one tempered and 
hair tested. 


Three blades for a dime is 
the popular price. Be you 
wholesaler or retailer, ask for 
our proposition. 


Factory Sales Co. 


120 Broadway, New York City 
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This is the Season 


when every housekeeper is the 
livest sort of prospect for a 


ROYAL 
Self-Heating Iron 


Get this business in your town. 


Besides making an iron which sells on its 
merits we are backing up Royal dealers 
with the most liberal advertising help 
ever put behind a specialty of this sort— 
and all this advertising is done over the 
dealer’s name. 


Write today for full particulars—remem- 
ber the big selling season is NOW on. 


Royal Iron Manufacturing Company 
552 Wayne Street Big Prairie, Ohio 

















Rubber - Wheeled 
Casters, Good Stock 


Clark’s Rubber Wheeled Casters come in 
types galore for every caster purpose. 
Swivel Stem Casters for use on plat- 
form trucks, boxes, baskets, etc. Made 
in two weights. 
Stationary Plate Casters for mounting 
trucks and factory baskets. 
Anti-Friction Swivel Socket Casters 
for use on table legs. Provided with 
hardened Steel balls; extra heavily con- 
structed; round or square sockets. 
Write for catalog AC12, illustrating 
and describing complete line. 


The Geo. P. Clark Company 
Windsor Locks Conn. 











Rubber Chair Tips 


of six different styles and sixteen dif- 
ferent sizes in a neat showcase display 
box. They prevent injury to the floors 
and muffle noise without leaving a 
mark. 


Our Catalogue shows our complete 
line of rubber specialties with prices. 
Send for it. 


Elastic Tip Co. 


370 Atlantic Ave. Boston 
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M®&=ND EVERYTHING WITH 


FIX-ALL CEMENT 


Enamaled ware, iron pots and pans; aluminum, brass, 
copper, zinc, crockery, glass, vases, statuary, ivory, horn, 
bone, meerschaum pipes, marble, granite, stone, onyx, 
tile, fasten knife, fork, cane and umbrella handles, door 
knobs, leaks in Ss, water, steam and waste pipes, sinks, 
ice chests, at —A- 
came per dozen. 


Ask your jobber or > aitent 


WESTERN SALES CO., Milwaukee, Wis. 
PARCEL POSTAGE PREPAID 


= = Why 
= Not? 


This is the time to con- 
sider Cobbler Sets, Shoe 

misene menting Lasts and Stands and 
Shoe Lasts and Stands Hee! Plates. 








ms 


We happen to have The 
Best in the country. 


All good sellers that 
bring repeat orders. 


Comparison is the only 


=—_ 
A proof, and all we ask. 


One shipment will 
insure more of the 
same kind. Try it. 


Ask for one, 
14H. 


Star Heel 
Plate Co. 


LOUIS SACKS, Prop. 


NEWARK, N. J. 
U.S. A. 





EMPIRE 
Heel Plates 

















‘}) BARGAIN] 





Bargain Clothes 
Line Sells to the 


Average Class 


We mean just this: 99% of your 
business comes from the “common 
people,’ so called. They demand 
low-in-price articles. 


As far as good material and careful 
workmanship are concerned you'll 
not find a better article than our 
Bargain Clothes Line. Best of 
all, it gets hot on the trail of com- 
petition. 


Early orders get early trade. Lay 
in your supply at once. 


ESi1£S. MILLS 


FALL RIVER - . MASS. 


























turges 
Steel Churns 


Easy to 
Clean 


—— 


—and They Sal Fast 


UST think of what you could do in your terri- 
] tory with this new steel churn! Lighter than 

the old style wooden churn. More sanitary, 
easier to clean—good for lifetime use. A ready 
seller—and brings a good profit with every sale. 
And its just one of the many good articles which 
you can sell in the Sturges line. Made in three 
sizes. Write for Circular No.28 


Sturges & Burn Mfg. Co., Chicago, Illinois 


Established 1865 


Hew York Offies: 1650 Hudson Terminal +» 50 Charch St. 
Prompt Shipments from Jersey City 
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@Which Flod Could 
You Rather Carry? 





If you had to haul mortar for a living 
you certainly wouldn’t want to carry a hod 
that dripped water all over your shoulder. 


You would choose a Never Drip Steel 
Hod with its one-piece ends. You would 
go whistling on your way while the other 
fellow sulked. 


There are lots of hod carriers in your 
town who are bearing the discomforts of 
carrying leaky hods simply because they 
a not been shown the sensible and better 

ind. 


This open field of profit is yours for the 
asking. Write us at once for details. 


Che Cleveland Wire Spring Co. 
Cleveland Ohio 











New York Wire Cloth Co. 


233 Broadway, New York. Works: York, Pa. 


Successor to 


YORK WIRE CLOTH CoO., York, Pa. 
THE WIRE FABRIC CO., Homer, N. Y. 
J. H. DeWITT’S SONS, Brooklyn, N. Y. 
HAMILTON WIRE CLOTH CO., Hamilton, N. Y. 


Manufacturers of 


Wire Screen Cloth 








Opal 
Heavy Zinc Coated 
White Satin Finish. | 

i 


—— 
red 


Golden Bronze ii EAE 
Egyptian Bronze 
WIR Black Painted | z 


Pure Bronze Metal AA 
Bright (Golden) Finish. a 
Pure Bronze Metal KetactrcGn@ 
Dark (Antique) Finish. i, eee 
: Genuine York Brand | ACK 
Black Enamel Finish. [Sees 


A 


Look for OUR NAME on the 
hollow bungs within each roll 
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Best Quality Wire Cloth 
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Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—-you’ give 
more and get more when 














Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
_—pumps of special design 
construction and _  adapta- 











“HAYES PUMP & PLANTER CoO. 


GALVA ,ILL. 


“By-Gum-Agram” <2 














wicKKLER \ 
Vain (a ™ 


Grass Hook 
Assortment 


AKWICKLERK 


; Ye 
FREE with <> | 
each box, =e h — 
who can sell : 
as many j 
GRASS 
HOOKS as 
five slow 
clerks can. 


Beat the 
PRICEMAKER 
by ordering now 






Grass Hooks, 
Brooks’ Corn 
Hooks and 
Earle’s Corn 
Knives for 
present need. 


NORTH WAYNE TOOL CO. 
HALLOWELL, MAINE 


Sales Office: 1408-9 Ford Building 
DETROIT, MICH. 


HORATIO S. EARLE 
Sales Manager 
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A “Wonder” 


Name and Value 





in 


The “Wonder” Steel Tape retails at 
a low price with a liberal profit to 
the dealer. It is a quick seller anda 
“self - advertiser.” Steel case, with 
black leathery finish—34 inch simpli- 
fied-reading ribbon — direct acting 
push button. In lengths 25, 50, 75 
and 100 feet. Guaranteed accurate. 


Send for Circular ‘‘H-1’’ 
Eugene Dietzgen Co. 


Manufacturers 
Measuring Tapes Surveying Instruments 
Drawing Materials 


Chicago New York San Francisco New Orleans 
Toronto Pittsburgh Philadelphia 























(Patented) 

















THE CHAMPION 
Double 


acing loor Hinge 


This handsome hinge of few parts has 
the “call,” and deserves it. 


The entire weight of the door rests on 
a ball bearing and allows the door to 
swing freely and easily without jar or 
noise. 


And all a carpenter has to do to attach 
this hinge, is, simply saw out a rectan- 
gular piece at the bottom corner of the 
door and make a slight mortise for the 
strap ends of the hinge. No wonder 
it sells. 


Send for our Catalog of Profitable 
Hardware Specialties. 


The Champion Hardware Co. 


GENEVA, OHIO 


June 22, 1916 















Whi 
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“SPECIAL" 
SAWSET 







A SAWSET FOR EVERY SAW 


Sell your customer the right sized sawset. 
A large sawset will break the teeth on a hand 
saw, and a large saw will break a small sawset. 


“SPECIAL” for Hand Saws not over 16 gauge. 

No. 3 for Cross-Cut and Circular Saws, 14 to 20 
gauge. 

No. 4 for Champion and M Tooth Saws, 14 to 20 
gauge. 

No. 5 for Timber and Be»rd Saws, 6 to 14 gauge. 

These are our leaders and best sellers. They 

come packed »ne each in an attractive paper carton 

that keeps the goods fresh and clean; can be used 

as window or counter display; instruct the clerk, 

and make a better and satisfied user of the customer. 


We also manufacture Bench Stops, Nail Pullers, 
Box Openers, Seal Presses, Punches, an 
Liquid Soap Dispensers. 


102 
Chas. Lafayette St. 


ARK 
Morrill jy. 


\ New York 


Reg. U.S, Pat. Off. 

















Mr. = 


; 


Dealer :— 


Thousands upon 
thousands of users in- 
dorse the merits of 
Klein Tools. 


That’s why Klein 
Tools have endured 
for 50 years and more, 
and are still the lead- 
ers in the field. 


Isn’t that the kind 
of product which pays 
best in the long run? 





They are tools of 
character. “Satisfac- 
tion guaranteed” sticks out all ever them. 


They’re the kind that “make friends for the 
house.” 


Every sale means a satisfied customer—and 
generous profits for the 
dealer. 


Better write for the 
catalog and dealers’ 
proposition. Ask for 
catalog No. 16. 


Mathias Klein & Sons 


Manufacturers 
Canal Station 21 
CHICAGO 
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A PROFITABLE SAFETY DEVICE 


The wind is treacherous. A swinging garage door is 


dangerous. 

A bent mud guard, a broken lamp or radiator hurts 
your customer’s pocketbook just as much as personal 
njury. SAFETY FIRST—He must take certain pre- 
caution to protect himself, and so he must do with 
his machine. 


The Griffin Garage Door Holder 


No. 1914 
Patented 


is a simple, strong, serviceable article designed expressly to 
HO THE DOOR OPEN. The only practical article ever 
placed on the market. Just throw the door open in the ordinary 
way and it stays there, firm. 

Get ready to demonstrate; there’s money in it for you. 


Made by 
THE GRIFFIN MAN’FG CO. 
"wu youe” «= ERIE, PA." Guithes™ 





NEVER 


THE 
WAY 








— RUPPMAN = 
DOOR HOLDERS 


are On 


9,400 Banks, 4,300 Hotels, 
1,100 Theatres and thousands 


of other buildings where 
the best is wanted. 


The Ruppman is a ratchet 
holder, strong, easy to operate, 
good looking and lasting. 


Operates entirely by the foot. 


The best advertised holder 


made. 
Yields a good profit. 


Send for details. 


John Steinmetz & Sons 


141-145 Milk St., Boston,' Mass. 


We ship Ruppman Door Holders ali over the 
world. Express prepaid. 








PATENTED 
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The Shelby Garage Door Holders 


WHAT IT WILL DO—It will automatically catch the 
door as it is swinging open to right angle position, or beyond, 
and hold it firmly until released by a slight pull on the chain. 
It will also lock the door as it is closed by the spear head of 


the latch enterin the strike on top of the door frame. 


CONSTRUCTION—Made entirely of wrought steel, no 
spriugs or frail parts to rust or break. Size of swivel or jamb 
plate, 3%x2x3/16 inches; door plate with locking device 
3x3%x2x\% inches; rod, % in. round x 33% in. long; strike, 
314%4x3x1%x% inches; chain No. 13, 36 inches long. All parts 


are heavily japanned. 


INSTALLATION—Can be applied quickly; does not require 


a mechanic to do the work. 


OPERATION—A child can operate it. All that is required 


E—The retail price, $3.00 per pair, will appeal to the 
consumer and the good margin of profit will surely interest you. 


to release it is a slight pull on the chain. 
PRI 


oa 


Send your order TO-DAY 


The Shelby Spring Hinge Co. 
Shelby, Ohio 
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Patent Pending 
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Supply the Best 
Box Strapping 


Guaranteed width and gauge. 
Soft annealed steel. 

Great tensile strength. 

Nail easily pierces strap. 

300 feet to a coil—20 coils to a case. 


ACME STEEL GOODS CO, 
MANUFACTURERS 
2840 Archer Ave.......... CHICAGO, ILL. 
151 Lafayette Street........New York City 
30-34 Titt Breet... ccccccccccsecsecs Atlanta 
310 California St...... San Francisco, Cal. 
M. E. Canfield & Co........... Los Angeles 
Acme Steel Goods Co., Ltd....... Montreal 
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K & E “Ready Reading” Tapes 

















1 [Plt 1, 1FI4 








revent errors and save time. ‘The foot numbers are in the most convenient position, 
or both horizontal and vertical measuring. 


Other exclusive features, such as KECO finish (to guard against rusting), Patent 
—— Centers, etc., insure satisfied customers for the dealer handling K & E 
apes. 


Ask for our Trade Price-List of Measuring Tapes No. H 1398. 


KEUFFEL & ESSER CO. 


NEW YORK, 127 Fulton Street General Office and Factories, HOBOKEN, N. J- 


CHICAGO ST. LOUIS SAN FRANCISC MONTREAL 
516-20 S. Dearborn St. 817 Locust St. 48-50 Second St. 5 Notre Dame St. W. 


Drawing Materials, Mathematical and Surveying Instruments, Measuring Tapes 





























NEW “Semco” PUNCH 


= SMTA A 6a MANUFACTURED BY 


pee sere Smith & Egge Mfg. Co. 


BRIDGEPORT, CONN., U. S. A. 






Send for This SIX TUBE REVOLVING DRIVE PUNCH will perforate a hole 


ice through paper or leather, nearly the full length of the tube, at any point on the 
Puts the cuneeed material _ desire to cut, which is a feat that cannot be executed with the ordi- 
nary punch. 
Hole where The “SEMCO” is made of Cold Rolled Steel, nicely nickeled, the tubes from 
you want it Special Drawn Carbon Steel Rod, and each one finely tempered. 


Packed in individual paper boxes and one dozen in a container box. 


““SEMCO” signifies QUALITY, BEING THE ABBREVIATION FOR THE SMITH & EGGE MFG. CO. 
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A TIME AND MONEY SAVER 





The Neverip Stitcher oe 


The greatest invention with which the un- 
skilled man can repair leather goods or 
any heavy material. 


A Miniature Sewing Machine 


, see ~ £ : ia Price 
Packed % dozen in attractive counter dis- . SS | NY it 
play box. —s Wg 50 
Show cards and circulars in 4 languages. — aw Cents 
Foreign and domestic trade solicited. ee Le, 
WRITE FOR PRICES. | hea i 


shows bobbin of 
ready waxed thread 
in handle. 


Stewart - Skinner Co. 


420 Herman St., Worcester, Mass., U.S.A. 


BLACK DIAMOND FILE WORKS 


INCORPORATED 1895 
PS ARR 














ESTABLISHED 1863 
Twelve Medals of 





Special Grand Prize 


Award at GOLD MEDAL 
Expositions 


Copy of Catalogue will be sent free te any interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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"ORDER STANLEY Na 00 
“*Twiorold” Self-Tightening 


COILED DOUBLE—Pat. Sept. 26, 1911 & Nov. 5, 1912 


BOX STRAPPING 
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The Grant Mfg. and 





One Day’s Trial of a 


Grant Noiseless 
Riveting Machine 


resulted in an order being placed | 
for 12 more machines. i] 





Bridgeport, Conn. 





A few 
reasons why: 





| How Will You f' 


Have It? 





(1) Nolseless Oper- 
ation. 


(2) Spin Well Pol- 
ished Rivet 
Heads. 


(3) Avoid Broken 
Castings. 


(4).D0 Not Mar 
Surface in Riv- 
eting. 


(5) Rivet Tight or 
Loose as De- 


sired. 

(6) Entire Rivet- 
i ng Operation 
Takes Only One 
Second, 


For the sake of 
quality, output and 
cost reduction send 
for catalog. 


Machine Co. 











Black and Galvanized 
Sheets, Galvanized and | 
Painted Roofings, Ridge \ 
Roll, Eaves Trough and > 
Conductor Pipe. 


However you want it, let 
this much be made clear. 
Portsmouth Iron is an ex- 
ceptional roofing. Resists 
rust and corrosion to a re- 
markable degree. Unaffected 
| by acids and gaseous sub- 
| stances. 





| 
Your first order won't be 
your last. Try it. | 


Whitaker- Glessner Co. | 


Portsmouth V/orks: 1 
Portsmouth | 


le 
































Highest 





HONOR 





Award for Files 
and Rasps 


GOLD MEDAL OF 





EXPOSITION 





SAN FRANCISCO 
CALIFORNIA 


PANAMA PACIFIC 
INTERNATIONAL 
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OR 








The Cups 
shown repre- 


i sent only a 
Invisible Ratcher >"™"* 7 part of — 


EMPRESS ecréase ties 


v 





Marine De Luxe 
Plain No. 299 Leather Packed Short Pat. Marine line e 
BOWEN MFG. CO. 
AUBURN, N. Y. Write for full 


CATALOGUE ON APPLICATION 








) . information. 


o 7388 8 e a | Ask for 


Style Style Style Style Style Style Style Style 
“A” O.C. “B” OC. “p” Oo.c. “N” O.C. «oy ** ya “K" a . Ay B “GO, 4 Wing Top Catalogue | 


























appeals to Tool Makers instantly. Operator is saved the usual 
bother of removing the work from the vise jaws. It can be 
swiveled on base or turned in barrel, without even touching the 
Vise Screw or Lever, and is held in position by a turn of the 
tightening studs. 

Made with Parker’s Solid Steel Bar Slide Strengthener—a 
Patented Feature found on no other vise. The Tool Steel Jaw 
Faces are removable and renewable. 


Send for No. 5 Vise Catalog. 


 & é , 32 W "St. 
The Charles Parker Company Ficoin Meriden Conn, 


. 4 
ee 





PATENTED JAN. 2, 1906 Always a big seller. 











is more sure than your own 


No Contagion belief that you can turn out 


high grade merchandise. Put that belief into your ad- 
vertisement in Hardware Age, and our readers will not 
fail to “catch” it. Right there is the beginning of 
business for you. 





HARDWARE AGE 
239 West 39th St., New York City 














Standard Machinists’ 
Swivel Jaw Bench Vise 


Made with tempered steel jaws—check faced. The 
back jaw can be swiveled at will to fit irregular and 
taper work. 

Our absolute guarantee against defects of any kind 
protects both dealer and customer. 

A full line of vises is described and illustrated in 
Catalog 31. Get it before selecting your next stock. 


ATHOL MACHINE CO. s: Athol, Massachusetts 
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Poor Cotton Hooks 
or Good Ones? 


Cotton Hooks usually get pretty rough usage. We realize this and make ours of 
extra hard, strong steel. They stand the “racket.” That’s why those who use 
Cotton Hooks have been our customers for many years. 

We make three patterns: Texas, New Orleans and Red River. 


We also make Box Hooks and Hay Hooks—all on a quality basis. Our 
goods sell well, beeause they are well made and well known. Established 1830. 


Better place your order at once, but be sure to ask your jobber for “Johnson” 


Hooks. 
All leading Jobbers carry our products. 


William Johnson, Hedenberg Works, Newark, N. J. 


Write To-day for Particulars. 

















Take Advantage of These 


Unusual Conditions 


ase fost in a conspicious piace 


DEPARTMENT OF COMMERCE 
: : : WASHINGTON,D.C. : : : 


SHORTAGE OF PAPER MATERIAL 


Save Your Waste Paper and Rags 


The attention of the Department of Com- 
merce is called, by the president of a large 
papér manufacturing company, to the fact 


that there is a serious shortage of raw material 
ax the manufaguire Xf > ipelud | 


There 1s a goodly amount 
of waste paper accumu- 























Priest’s 
Clippers 





lates in your store. Why 
not take advantage of 
the unusually high 








We have the biggest jij 
clipper proposition of- | 
fered to the trade. It’s ji 
a proposition that pays | 
and pays big—because it 







prices that are being paid 
for waste paper and have 
a paper baler installed in 
your store? 











satisfies. 

Our proposition is 
that you stock Priest’s 
Clippers! Write. 





The Wolverine Paper 
Balers are made of steel 
and are guaranteed. 









Send for more informa- 





American Shearer Mfg. |j 


Company | 
315 Main St., Nashua, N. H. | 


tion and prices. 


YPSILANTI HAY PRESS CO. 
YPSILANTI - MICHIGAN 





Wiebusch & Hilger, N. Y. 
































Tubular Rivets and Bifurcated Rivet 


Packed in CARTONS, Assorted ] / 
Lengths 50 and 100 Rivets to | | § 


Box. 12 Boxes to Carton 
SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


_ JUDSON L. THOMSON MFG. CO., Waltham, Mass. 


Chicago Branch: 316 North Michigan Ave. 





CARTON ASSORTED RIVETS 
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RAJAH TERMINALS THE OLD RELIABLE 
emma POLSON'S PATCHES 


CLIP PRIMARY WON'T PINCH! 


—_. Cli ay . 3) Style “‘A” made 


f 
any. wire op to in 3 lengths 








in desavter. from the bend HT 
Wing Clip for st is Cain MADE RIGHT PRICED RIG 
quick attach- 4”, +4” and #7’. That’s why thousands of motorists always demand Polson’s . 
eile any size phow-cut Patches Tabe Spee \ 
Cabie. ” re Boots eliner 
Style “B” —1 
llars . Polson’s are bound to please your trade. They’re | 
em Che ree. size only. the strongest, most durable, tatisfactory patches RUBBER 
minals to use made lected materials, superior ENDS: 
with any plug. ' i Primary with Sean. ~~ ¥ features are Ge 
reasons ne trial convinces the mos 
Ferrule Clip Style A = Style B ferrules same as ill critical customer. They sell them- 
Oc Actas — Loop red 1 va —* Ferrule Clip. selves. Write for free a 
ctual Size COUR! WISE “When better atches are made—Pol- 
RAJAH AUTO-SUPPLY CO., Bloomfield, N. J. . oe. 
John Millen & Son, Ltd., Montreal, Toronto, Winnipeg, Vancouver. \ \ Polson “Rubber Co. Factories 











Cleveland, Ohio Kansas City, Mo. 














66 : 99 . 
All the entrants in Winners Chicago Race used 4 4 ” © a ' i b e T M e nN 


DIXON’S not 22’s—are the sort who give and 


GRAPHITE AUTOMOBILE get positions through our Want Sec- 


tion. Do you wish to establish con- 
LUBRICANTS nections with these top notch firms 


Dario Resta, who won both races, says: “I thank and individuals? They are worth 
you for the wonderful lubrication given by Dixon’s knowing—and having. Of mutual 
Graphite Automobile Lubricants. I cannot praise henefit te 

them too highly.” ene 
Thousands of drivers of commercial and pleasure . 
cars will also testify that Dixon’s Graphite Auto- The Want Section 


mobile Lubricants are supreme. Send for booklet. H ARDW ARE AGE 


Made in JERSEY CITY, N. J., by the 
JOSEPH DIXON CRUCIBLE COMPANY 239 W. 39th St. New York 


JERSEY CITY, N. J. 




























Imperial 
Auto Folding Steel Chair 


No. 130 


The frame is made of the best crucible 
spring steel and finished in rich black 


























enamel. The seat and back rest is up- 
holstered in black water- CC es ’s a 
proof leather upon five ply - : 
"aie ee * a have dnvatatied moo- 
olds compactly when not in ' . 
use. The best and most com- ern sellin iS methods tn thousands 
fortable seat on the market. ‘ ] J 
ery size seat 18 in. high oO retat ATOWATEe stores. 
a a oo Please write for booklet 
Manufactured by 
4 How to make more money 
Bit & soo in the Hardware Business 
1 n 
2 P re J°-D: WARREN MFG - COMPANY 
Racine, Wis. CHICA 3 
AC meas: = 

















An “Acme” | || The “Hustler” 
Won't Cat | || Ash Sifter 


on go the ames. 
t he C a r p e t dust. Gut comes 

the good coal to 
use again. No dirt. 


A large, smooth, hardened steel ball re No back breakin 

pine on oppo posed ball bearings within a er a sauick, 
cup-shaped shell allows the “Acme” Caster — nf Thet’ 

to roll freely in any direction. No axles, nomica at s 


é 
horns or rivets to tear carpets and rugs or — on — 






lpvpatincs _ customer. Think 
Brass, nickeled, and galvanized finishes. — it will do for 
PRICE THEM or 
THE SCHATZ MFG. CO. Hill Dryer Company 
POUGHKEEPSIE, N. Y. 316 Park Avenue 





Worcester, Mass. 








Agents: J.C. McCARTY & CO., 7° Murray St., N. Y. C. 
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y ICE SCALES 


The season is here for 
ice scales. We make 
them in all capacities. 





ee ee ee ee 
. 


Ask for particulars. It will pay you 


Fo ce Jacobs Bros. Co., Inc. 


78 Warren Street NEW YORK CITY 























The Columbus 
Sanitary 
Fly Trap 


Galvanized non- 
rusting steel 
wire—heavy tin 
plate, strongly 
built. Easily 
cleaned. Good 
profits. Guaran- 
teed proposi- 











MM \ MAA AANT yg Write to- 
The Safety Wire 

MTT Can tie Oe 
—_ Columbus Ohio 














They’re Calling 
for Sanitary 
Fly Swatters 


Here is a fly swatter that 
is breaking records for 
sales and satisfaction. 


It’s a sanitary swatter— 
made of light rubber—easy 
to wash and keep clean. 


It’s a flexible swatter— 
adapts itself to all surfaces. 
A strong swatter, too. One 
that lasts for several fly- 
swatting seasons. 


Write in to headquar- 
ters today for prices and 
details. 





Standard Vending  ..n,.suertor That Made 
M hi C Killing the Fly a Sport ’’ 
acnine vO. Packed in one gross cor- 
Set 2h eee 

co - 

HAZLETON, PA. coiaine 12 enpeene of 12 
swatters each. Shipping 

weight 14 Ibs. per gross, 

length of swa tter 14 inches. 














THE FAVORITE 
HOME LAMP 


250 C.P.—1 cent a day 


Portable, safe, convenient. No connect- 
ing wires or tubes, Operates 50 hours 
on one gallon of gasoline, saves mon 
and eyes. Automatically cleaned, a 
justable, turned high or low at will, 
ositively cannot clog. Operates in any 
position. Simple in construction and in 
operation. Guaranteed. Beautiful dec- 
orated china shade furnished free with 
each lamp. Altogether the best desk or 
table lamp ever offered; just the thing 
for homes, hotels, doctors and lawyers 
offices. We will ship one of these beau- 
tiful lamps on 15 days’ trial to any sat- 
isfactorily rated dealer. Send for one 
today; it will prove a money maker. 


NATIONAL STAMPING & 
ELECTRIC WORKS 
416 So. Clinton St. CHICAGO, ILL. 























“HOLD 
FAST” 


Ask your Jobber 


ONE YEAR 
GUARANTEE 


Double and stitched 
, OTE 






of the heaviest 
Chrome 


Retail Price - $1.50 


E. T. RUGG & CO., Newark, O. 





Get Durst’s 


Prices— 
That’s All! 


The Durst Mfg. Co., Inc. 
New York, N. Y. 
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= SUPERIOR 


Best made and most 
efficient obtainable. 





Popular in Price 
and with good profit 
to the Dealer. 








Sold Through Hardware Jobbers 


STUBER & KUCK CO. 


PEORIA, ILL. 


New York Office: 154 Chambers St., J. M. Sherwood, Mer. 
San Francisco Office. Rialto Bldg., Wm. P. Horn, Mgr. 














T may seem impossible that wire 
| could be shaped like the human 

hand, but if you could see our 
“Pennsylvania Fruit Picker” it would 
prove to you that this Picker is so 
much like the Human Hand that it 
shows at once the utility of the arti- 
cle. As a Fruit Picker it has no 
equal. It is made of heavy Wire and 
Galvanized after made, and can be 
easily adjusted to any pole. 
THE LOW PRICE AT WHICH 
IT IS SOLD brings it within reach 
of those who have little fruit to 
gather, as well as those who have 
large quantities. 


PRICE PER DOZEN, $3.00 
It will gather Apples, Peaches, Pears, etc. 


MANUFACTURED ONLY BY 


Edward Darby & Sons Company, Inc. 
245 Arch Street PHILADELPHIA, PA. 











Townsend Gave to the World 
The Ball-Bearing Lawn Mower 


Golf 
Mowers 


Horse 
Mowers 


Trimmers 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 














Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 

















Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 


The 
Ensign- 
Bickford 
Co. 


Simsbury, 
Conn., U.S.A. 





0000 
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Galvanized Poultry Netting 


always gives satisfaction, which is a guar- 


to the dealer that he wil] have no 
Be 


Waneeecleatias 


antee 
3 c-7 LS 1] . 
come bac if he handles wire nettings 


of our mi: 


The Gilbert & Bennett Manufacturing Co. 
Ls; rere " ‘\ - \_ nicaeg Kansa Citt 
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el The ‘“*Best” 
pe Method of 
Packing — One 
Fountain in a 
Carton—Six 
Cartons in a 
Crate. 


eenaeatll 


The “Best” Stock Fountains 


A SHELF PROPOSITION 


This method of packing pleases your customers, cuts down your 
overhead costs, eliminates waste and conserves time for those 
handling the fountains. Write to us for our illustrated folder 
and let us tell you about our proposition. WE HELP YOU 


SELL. 


STERLING FOUNDRY CO. 
600 WALLACE STREET STERLING, ILL. 
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INDEPENDENT 1% H. P. ENGINES 


Four cycle, 
water cooled, 
magneto 
equipped, well 
balanced and 
guaranteed 
overload’ capa- 
city. Hand 
portable or 
skids. Our con- 
tract will inter- 
est you. 


Write for cata- 
log. 





THE INDEPENDENT HARVESTER CO. 
PLANO, ILLINOIS 








Dept. E 


Eureka Soldering Coppers 
LOE EL. Te 


Hand Forged Coppers, made of pure 

ingot copper. No loose handles. The 

finished copper contains more copper and 

less iron than any other brand of cop- 

pers. Shipments from stock. Prices on 
application. 


The Eureka Company 
North East, Pa. 




















Quick-Set Steel 


Drive Posts 


These are some of the 
reasons why the demand 
for these posts is grow- 
ing: Cost less than wood 
or concrete, guaranteed 
for 35 years, a few blows 
set them, adapted te any 
kind of wire fencing, 
wire strung easily and 
quickly. 








It will pay you to 
handle these posts. They 
appeal to farmers and all 
gproperty owners. Send 
for our catalog. It is free. 











“WALL. OILERS” 


positively insure you against kicks 
and comebacks. Each is carefully 
made of the best materials and full 
guaranteed for 5 7 They won't 
rust or corrode. All obstructions are 
easily removed. Can be heated with- 
out fear of melting the bottom out. 

Styles and sizes for every possible 
requirement—all the same high qual- 
ity in design. material and workman- 
ship, each backed by our guarantee. 

Cet prices and catalog before plac- 
ing any oiler order. 


P. WALL MFG. SUPPLY CO. 


N. S., PITTSBURGH 


























PDI Oe 


Divot Meshes 4 


Sherman Bibbs 


Are Better 
Full Size amd Weight 


Many Bibbs now offered 
hardware trade are under- 
size and underweight. 





Inlet and Discharge bored smooth. Cap packed with 
cone-shaped washer. This acts as a stuffing box, gives 
long bearing for spindle, and, being thoroughly filled 
with plumbago, lubricates as well as packs. The most 
efficient and long wearing Cap Packing procurable at 
any price. 


Each Bibb Tested Under 100 Pounds Water Pressure 
Send for Descriptive Circulars 


H.B. Sherman Mfg. Co., Battle Creek, Mich. 





West Leechburg Steel Co. 


Manufacturers of 
Fine 


Steel Strips 


GENERAL SALES OFFICE 
Pittsburgh, Pa. 
WORKS 
West Leechburg, Pa. 
BRANCH OFFICES 
Pittsburgh, New York, Chicago, 957 Peoples Gas Bldg., Detroit. 


























The Idea of METAL CEILINGS 


is to add to the 
artistic effect or 
reduce the cost 
of building. 


Our Large 
Catalog Tells 
How. 
Write for it. 


Pattern suitable 
jor 
all buildings. 


**PNAMELTILD”’ eyuels tile and costs much less. It is sanitary, 
durable. s catalog, free, too, tells all about it. 


New York Metal Ceiling Company °*W.S<°Yovic “Oley” 

















Genuine NEY Haying Tools 


STANDARD FOR FORTY YEARS 
THE COMPLETE LINE WRITE FOR CATALOGUE 


THE NEY MFG. CO. Canton, Ohio 
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; 4 to make this line 
@ pay BIG. 
y ‘gParker Supply Company 


Also makers of 


P arker Damper Quadrants, Parker Sheet- 
Metal Screws, and other Parker Products 


785-787 East 135th St., New York 


June 22, 1916 











GIFFORD-WOOD CO.’S 
ICE TOOLS 


Sell Under Our Guarantee of Quality 
Used Everywhere Ice is Handled 
Stock Includes 


Bars, Chisels, Adzes, Hooks, 
Tongs, Axes, Hatchets, Picks, 
Saws, Shavers, Breakers, 
Aprons, Scales. 
Ask for Catalog and Window 
Display Cards. 


Prices Quoted on Reyuest 


GIFFORD-WOOD CoO. 


Woeorks:—HUDSON, N. Y. New York Chicago Boston 























CARY’S SUPERIOR 
METAL JOINT FASTENERS 


Warranted satisfactory in every respect. They are given the 
preference for their uniform high grade quality and finish. 
de in many widths and with any number of 
corrugations desired. 


Divergent 
and 
Parallel 
Corrugations 





PLAIN EDGE 


Packed in cartons of 500 and 1000 and in bulk. Also put up in 
coils, wound right-hand and _" and with straight corrugations 


SAW EDGE 


for use in Automatic Driving Machines. 


Largest Stocks Always on Hand—Immediate Shipment 
No. 130 Manh B 
Cary Mfg. Co., ~~ “BROOKLYN, — 











Built for Work 


That is the reason that a C. & L. 
No. 32 Torch is used everywhere on 
practically every job requiring a 
gasoline torch. It is made of the 
best materials that money can buy. 
The tank is made of heavy gauge 
seamless drawn brass, reinforced, 
and fitted with patented automatic 
7. brass pump, which easily and quickly 
ONE yp, supplies all the required air pressure. 
MFG, CO. The burner is made of special 

N23 generator metal, producing a steady, 
Ry 4 F pure, blue flame of. intense heat, 
=a using very little gasoline; in fact the 
No. 32 will soon save its cost in the 
saving of fuel alone. fp ay supply 
at factory price. Send for catalog— 


No. 32 Torch. it’s free. 


bist Price, each..$8.09 — Clayton & Lambert Mfg. Co. 
DETROIT, MICH., U. S. A. 

















You Want 


Seamless Elbows? 


Of course you do—because your 
customers want them _ seamless 
too! The F. Dieckmann “kind” 
are made of one heavy piece of 
metal. Galvanized 
after formation. 


Order by name at 
your jobber’s. 


The. Ferdinand 


Dieckmann Co. 
Cincinnati, Ohio 






















Peerless 


Tacks 


combine all the essential features of good tacks, and 

are sold under our guarantee of full weight and full 

count. Furnished in either carpet, tienes. bill- 

poster or railroad styles; in finish—polished or blued, 

tinned, coppered or galvanized; packed in bulk, kegs 

or boxes, count papers, colored cartons or toy barrels. 
Illustrated catalogue and prices furnished. 








Export Representative: U. S. Steel Products Co., New York 
Pacific Coast Representative: U. S. Steel Products Co. 
San Francisco Los Angeles Portland Seattle 





American Steel & Wire Company 


Chicago New York Cleveland Pittsburgh Worcester Denver 











Flat Finish 


will give that popular dull varnished effect on in- 
terior woodwork and furniture. This dull var- 
nish is fast displacing other finishes. 


Hilo Flat Finish is economical—covers 80% 
more surface than most flat varnishes. 


Let us send you free sample can. 
Ask for it. 


MOLLER & SCHUMANN CO. 


52 Years Making Hilo Varnishes, Japans, Enamels. 


BROOKLYN, N. Y. 


Chicago San Francisco 


‘Prompt Shigunent on Receipt 
of Your Order 


Ferrules, Copper; Bars, Copper; Bottoms, Copper; Burrs, Cop- 
r; Conductor Pipe, gy ok Crimped Sheet, Copper; Eaves 
oppe 


rough, Copper; Elbows, r; Gaskets, Corrugated Oopper; 
Hammers, pper; Mitres, Copper; Nails, Copper; Rivets, Oop- 
r; Roll Copper; Shoes, Copper; Sheets, Copper; Soldering 
ppers; Spikes, Copper; Washers, Copper. 
If your selling needs are listed above, write us at once. 
Pittsburgh Copper and Brass Rolling Mills 


C. G. HUSSEY CO. Pittsburgh, Pa. 
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SNOW SHOE IRONS 


m~ The illustration shows 
whe. our No. 2 Iron for slate 
Va@ = voofs. We make a sim- 
@ = ilar one for standing 
seam, corrugated and V 
crimp roofing. 
These are the most sub- 
stantial irons made: 
Write for prices and sam- 
ples, also our general 
Catalog. 


ares S for the 


BERGER BROS. CO. 
PHILADELPHIA 
Office: 229-231 Arch St.; Store: 237 
Arch St. 





Warerooms and Factory: 
100 to 114 Bread St. 














A NEW FEATURE FOUND ONLY ON 


OFHIN SPRING JOINT 


WOOD RULES 


Just the thing for taking measurements out of arms 
reach and handy for taking almost any measurement. 


Complete line also of Common Spring Joint Rules. 


Send for catalogue. 


THE [UFHIN fpULE (0. * MK” 

















GENUINE ARMSTRONG STOCKS AND DIES 
Threads PIPE, BOLTS, BRASS PIPE, 


MALLEABLE IRON HINGED PIPE VISES 


5 SIZES 


PIPE CUTTERS 
HAND AND POWER PIPE MACHINES 


Manufactured by 


The Armstrong Mfg. Co. 


290 Knowlton St. Bridgeport, Conn. 
We make prompt delivery 


For Strength and Permanency 


OTHING EQUALS 
SEBCO TOGGLE BOLTS 











pamez 
“Vacre 
4= 3" wy 
m aa 
Mai For making fastenings to 
>o2_5 hollow walls and ceilings 
gree note the stay washer 
Sones which holds the toggle in 


position wiile attaching 
material, a feature found 
only in Sebco Toggle 
Bolts. 





Write for Descriptive Circular Samples and Prices. 


STAR EXPANSION BOLT COMPANY 
147-149 Cedar St., New York 120 W. Lake St., Chicago 

















If its DROP FORGED 
WRENCHES you're 
after, remember 
that P-S Quality 
is Guaran- 
teed, 


Booklet A 









Page-Storms Drop Forge Co. 


CHICOPEE, MASS. 


CC. E. JENNINGS 6ésreers patent 
ee BIT 


Pat. April 1, 1884 
Pat. Dec. 19, 19038 
and A. B. Jennings’ 
Pat. March 1, 1910 


Cutter Cannot 
Slip 


See That Bevel on 
Cap and Cutter 










See Those 
Teeth! 
Cutter 
Cannot 
Creep 


Note Micrometer Screw, by means of which Cutter can 
be Instantly adjusted to a Thousandth part of an inch 


C.E. JENNINGS & CO., Sele Manufacturers 71-73 Murray St., N. Y. 























THE HAMMER 
HOLDS 
THE TACK 

















bers. Catalogues and discounts on request. 
Silver Medal (Highest Offered) Panama-Pacific Eaposition 





Robertson Horse Shoe Magnet Hammers 


a high grade line with a good profit to dealers and job- 


ARTHUR R. ROBERTSON, 144 Oliver St., Boston 














HIS sample can will show 
you more than we can tell 
you. Send for it now and see 
for yourself why Burnley 
Soldering Paste is so popular. 


ey BATTERY & MANUI Stock Burnley and you will 
hina cultivate some “repeat” cus- 


tomers. 


sURNLEY 


SOLDERING PASTE 
Burnley Battery & Mfg. Co. 









Kindly send me your 
FREE SAMPLE CAN of 
Burnley Soldering Paste. 


North East, Pa Name ..... sdbsseoccecnena 
. GGPORR .nccccccccccccocce 

Western Electric : 
DISTRIBUTORS «ss “ffs “it¥ cece cece rete ecteeceeeees 

















— eT eI ele tee ites 














A IRL tt ta tat arm 


St tt ee ee eta 


SOS ett A A Ne Ae tementmenaneee 


; TPs ae 


senaniitentiedaananeditanmes 
+ are mare a" 


NN hn 9 kth 


le 














ee ei ee it lanis 





234 HARDWARE AGE June 22, 1916 





he apparatus is light. Parts are of.malleable iron 
with two corrugated steel grips riveted in where the 
stretcher grasps the wire. 


Ww W 1 An invaluable aid to the farmer for stretching woven 
The To nsend ire Str etcher lain, twisted and barbed wire fences taut and quickly. 





SS RR eR OER 











Be 
Be ik oe eg 
CTE WE s < 
te Sc ee Fi - mee v eg 
. + ~ nd ¢ 


Write—today—for circular. Read it—then stock—from 


your jobber. 
Manufacturer 


F. J. TOWNSEND, Painted Post, N. Y. 











Our New Universal Telescoping Case- 
ment Adjuster for use on window opening 
either in or out. Our new grip makes it 
impossible to slip. Made of solid brass and 
. all finishes. a shipment. Sold 
. . irect to retailers from originators and 
Telescoping Casement Adjuster manufacturers. Write for price. 


PACIFIC HARDWARE MANUFACTURING COMPANY, Los Angeles, California 


Originators of Bungalow and Art Hardware 




















—$—$—$—$—$—$—$—— 
= eee 
—————— ree omnes eee 


lack and Galvanized She 




















a : 10, >-=—— <* 
ee APOLLO-KEYSTONE Copper Steel Galvanized Sheets PITTSBURGH 
m ively FOR OU ME } 
work—highest in quality. durability and rust-resistance, We also manufacture APOLLO Corrugated and Formed Rootine Browne: 






Black Sheets of every description, Electrical Sheets, Special Sheets, Bright Tin Plates Keystone Co i 
° . ° pper Steel Roofing Tin, Etc. 
AMERICAN SHEET AND TIN PLATE COMPANY, General Offices: Frick Building, Pittsburgh, Pa. 



































PLIERS 
NIPPERS 











ESTABLISHED 1826 


Round and Oval Punches 


OF SUPERIOR QUALITY 





AND 
PUNCHES C.S, Osborne & Co 
Send for Catalog ‘ 





eo 





~ 


™.* “i PAT. SEPT. 5 ~ 
SL ET, ) AMERICAN 
Heh adi Hy Hist ie tf i Wi) } i] 1 / i s ) o {i 


Sickle Edge Hay Knife. The 
original sectional edge hay 
knife. Write for 
prices. They are 
interesting. 


THE NEY MFG. CO., Canton, Ohio 











ROCK ISLAND AUTOVISES 


Number 241 vise is swivel, weighing 80 lb., and is adapted for 
automobile and heavy repair work. No. 231 vise is same in design, 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO. $3 $3 Rock Island, III. 


SEND FOR NEW CATALOG OF LARGEST AND MOST 
COMPLETE LINE OF VISES MANUFACTURED 231—Autovise 








241—Autovise 








It’s a regular with the readers of Hardware Age to consult the Oppor- 


tunity Exchange for opportunities of all kinds—it’s a paying 





» 
Habit habit, too. Tell us your requirements—we may be able to 
suggest something that will help you decide what is on 
PRD WARE AGE your mind. 


239 W. 39th St., N. Y. 




















THE VERY LATEST 


= m a_i __8 eee 
SS ce SS = bargains in the way of hardware stores are 
offered for sale in the “Opportunity Ex- 


; hange” of this issue. They hold valuabl 
THE GHAPIN-STEPHENS (0. a ee ee. Soy et ee 


CTORY investments for you. 
UNION FA - 
PINE MEADOW, CONN., U.S. A. up—now: 



















ZSTEPHENS CO. 
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O. LINDEMANN & CO. 


Manufacturers of 


BIRD 
CAGES 


35-37 Wooster Street 















fo 


mane 






gaa® 
BMstablished 1863 
New York 











THE WINSTED EDGE TOOL WORKS 


Manufacturers 
Chisels, Gouges and Drawing Knives 


Established 1827 Winsted, Conn, 








Tron F ence and Gates 





3 Lawn Vases 

af a Settees 
Pitts General Iron 
UT TTTTTALTLLT Secure wanren 


eetesereter ‘ Send for Catalog 
THE STEWART IRON WORKS CO. 33 Cincinnati, Ohio 
Eyelet Tool Co. 
ts 


Manufacturers of Punches and 
(Hand Drive and Foot 
Leather, Cloth and Metal. 
Punches and Dies. All kinds and sizes 
made to order. Write jobber. Booklets 
free. Established 1858. 


40 Lincoln St., BOSTON, MASS. 
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BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 








Why Farmers 


ela 


“THE NEVERSLIP” One Man Fence Builder 


One man can sfretch the wire and drive the staples. No teeth 

to cut or injure the wire. Nothing to get out of order. Costs 

only a dollar. Gives complete satisfaction. You can guarantee it. 
Write your jobber. 


The Warren Specialty Mfg. Co., West Farmington, Ohio 








Parker Wire Goods Company 


Manufacturers of 


General and Special Wire Hardware, 
Wire Goods and Stampings 


WORCESTER MASSACHUSETTS 


STEVENS LINE LEVEL 


for mechanics, farm- 
ers, masons, etc. 
Made of aluminum, 
weighs % oz., accur- 
ate and reliable. 
Write for further de- 
tails. 


Frank B. Hall 














Newton Falls, Ohio 











1 EstTas.:sneo 1850 _-—- 


~ @OHN HASSALL. we. 
Rivets. 
ESCUTCHEON Pins’ 
SPEGIAL WirRE NAILS 


Cray ANO O4kcand Sreeets 
BROOKLYN,N Y 
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No Shortage of Metals 


We carry a stock of over 100 tons of +. Copper, Aluminum, 
German Silver, Phosphor Bronze, in rod, sheet, wire and tubing. 

Tons of Tool Steel in Carbon and High S Speed, keysteel and 
shafting. Full line of Morse Drills, Brown & Sharpe and Star- 
rett Tools, Universal Hack Saw Blades, etc. 


Elifeldt” Hardware & Machinists’ Supply Company 
KANSAS CITY, MO. 








ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware Trade. 
Can be placed in position by any carpen- 


ter. 
Send for Catalog No. 24. 


ENERGY ELEVATOR CO. 


214-216-218 New St. Philadelphia, Pa. 




















GHN | OMMERS FRLESS CETS 


Zee@ BEST BLOCK TIN KE aitcieaenian 
7 MAPLE WOOD BODY HIGHLY POLISHED 


Teniniateiieeaiemamenadined 
ONLY THE GENUINE ARE STAMPED IN TRE WOOD with 
LL MARK MALTESE CROSS Pee cur) 


aed §=—« BEWARE OF IMMITATIONS 


SUCH AS FAUCETS SIMMLAR IN SHAPE WITH KEY 
MADE OF LEAD, IROW,OROTHER INFERIOR METALS, TINNED OR WICKELED. 





















ir) 


Fishing Tackle that Lands the Orders 
AQUICK turnover of stock, bringing you a 

liberal profit—that’ s what taking on Abbey 
& Imbrie’s “Fishing Tackle that’s Fit for Fish- 
ing” will meanto you. The sign of the “Leap- 
ing Dolphin” is your assurance of this. 

ur great national advertising campaign and the prestige 
built up in 100 years of good tackle-making has created a 
constant demand. Are you getting your share of the profits? 

Send for Calalog 188-H and our proposition 


ABBEY & IMBRIE, 8 18 Vesey St., New York 
STANANSQUQUGEUOUOUOEOUOEOEGNOUSUOEUOUONOEOEOUOOUOUOUONOUOUOEOEUOOOUOUOHONONENA 





a 
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“GEM” Dees Clip 


The famous ‘‘Gem’’ is 
mounted twelve on a hand- 
some counter card. Sell at 
bo cents each. Big 

rofit. We also 
Gabe a ten - cent 
nail clipper. Write. 


H. C. COOK CO. 


Ansonia, Conn. 





Porter’s “New Easy” Bolt Clippers 


All sizes. All parts interchangeable. 
Big Sellers. Good profit. 


H. K. PORTER 


Jaws Special Steel. 
Write for prices. 


Everett, Mass. 














**VICTOR’’ BOLT CLIPPER 


Send for Catalog 





ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 
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OPPORTUNITIES FOR HARDWAREMEN 











Perhaps there is one for you in one of these advertisements. 

If you want to trade or sell your stock, dispose of your business 

or buy another, if you want a new location—in short, if you are 

looking for any opportunity in the hardware field, you can “get 
next to it” through these columns. 

If it isn’t here tell our readers through this page what you want. 








Help Wanted and 

Business Opportunity 
Advertisements 2c per 
word — $1.00 minimum 


rate. 

Situations Wanted 
2c. per word — 50. 
minimum. 

Display rates on request. 











_| 





Help Wanted 


Situations Wanted 





Original letters of reference should) 


not be enclosed with rephes to 
advertisements appearing m_ these 
columns, as they are frequently mis- 
laid and lost. A copy of the refer- 
ence will serve the purpose. 





YOU HAVE OF COURSE THE 
NEWSPAPERS IN YOUR CITY 
CAN USE TO 


IT IN A NATIONAL_ WAY 
USE THIS SECTION—IT MAY 


COST YOU A “LOWER” IN Al W 


“PULLMAN,” BUT IT WILL 
PROBABLY GIVE YOU 
WORTH-WHILE “BERTH.” 


BOOKKEEPER—Young man, 26, 
desires connection with growing 
hardware or implement’ concern. 
Four years’ experience as bookkeeper 
and office manager with large whole- 
sale-retail hardware concern, would 
consider position as sales manager 
also. Ambitious, honest, Al refer- 
ence as to character and ability. 
Address “‘R. X.,” care HARDWARE 
AcE, New York. 





HERE IS bay PLACE FOR 


ILL BE SE 
BY EXECUTIVES—THE MEN 
OM YOU MUST SELL 


AiTO WH 
YOUR SERVICES. 





MANUFACTURER OF HARD.- 
WARE SPECIALTY desires to get 
in touch with salesmen calling on 
the hardware trade to handle goods 
on commission basis. Advise us 
what territory you cover and refer- 
ences. Address “‘R. S.,” care Harp- 
ware AGE, New York. 





WANTED — Experienced Stove 
and Hardware Specialties salesman 
to represent leading Manufacturers’ 
Agency in California, Oregon, Wash- 
ington, Idaho and Alaska. Excellent 
opportunity for right man. Address 
oe K.,” care Harpware Ace, New 


York. 





IF YOU WANT A _ POSITION 
WHY DON’T YOU SAY SO TO 
THE THOUSANDS OF EXEC. 


READ THIS PAGE? 





WANTED—A real salesman call- 
ing on the hardware trade to carry 
as a side line a wood working tool 
of exceptional merit. Address “W. 
H.,” care Harpware Ace, New York. 





WANTED—A first class plumber 
and furnace man who is also ac- 
quainted with the retail hardware 
business. Married man preferred. 
Must be able to furnish references. 
Address “W. K.,” care HARDWARE 
AcE, New York. 





MANUFACTURER of full line 
household specialties wants local 
representative in all important cities 
to handle line on commission. De- 
artment stores, hardware dealers, 
instalment houses, premium  con- 
cerns, are all big users. State ex- 
perience, lines handled and territory 
covered. We want none but those 
who can “make good.” For such 
our proposition is an excellent one. 
Address “S. H.,” care HaArpWware 
Acs, New York. 





SALESMAN WANTED — There 
is an opening in Pittsfield, Mass., for 
a young man with experience in cut- 
lery, tools and hardware. For a live 
man there would be a good future. 
Address “W. Y.,” care HargpWare 
Ace, New York. 


EXPERIENCED TRAVELING 
SALESMAN calling on the hard- 
ware trade desires additional account 
for all or part of New England. Ad- 
dress “W. R.,”” care HARDWARE AGE 
New York. 





POSITION WANTED in good 
hardware store; have done some 
plumbing and —— ei best of refer- 
ences. Address S. Luckman, Keo- 
kuk, Iowa. 





Have had nine vears’ experience 
as SALESMAN, BUYER and MAN- 
AGER, hardware, mill _ supplies, 
house furnishings. Been engaged in 
other business for a year. Anxious 
to get back in hardware line. Thirty- 
three years old, married; temperate; 
can furnish highest credentials. Will- 


Eling to start right and prove ability. 
Add ” 


ress “W. S.,” care HARDWARE 


Ace, New York. 





POSITION WITH FIRM requir- 
ing services of retail manager or 
buyer. Age 40, married. Employed 
at present but for good reasons de- 
sire to make change; 15 years’ hard- 
ware experience. Ambitious, honest; 
best of references as to character 
and ability. Middle West preferred. 
Address “W. W.,” care HARDWARE 
Ace, New York. 





EXPERIENCED TRAFFIC and 
HARDWARE MAN, employed, de- 
sires change, Pacific Northwest pre- 
ferred. Thirteen years’ actual rail- 
way experience in traffic, accounting 
and claim departments. Eleven years 
in charge of wholesale hardware 
stock, assistant to buyer and in 
charge of traffic and claims. Active 
and energetic; can make good in any 
department; good references. Ad- 
dress “W. Z.,” care Harpware AcE, 
New York. 





SALESMAN—Eleven years’ ex- 
perience calling on wholesale hard- 
ware trade. outh and West. In- 
timately acquainted with hardware 
men and conditions. Has represented 
a large hardware manufacturer. Can 
furnish convincing references. Age 
38—a proved and seasoned salesman 
—his best years still to come. Ad- 
dress “R. t.” care Harpware AGE, 
New York. 








AN EXPERIENCED HARD- 
WARE SALESMAN wanted fa- 
miliar with general shelf and heav 
hard housefurnishings, etc. Ad- 
dros. Paleath Plumbing & Hard- 
ware Co., Falmouth, Mass. 





YOUNG MAN wants position in 
general hardware store as repairman 
and clerk. Some experience. Refer- 
ences. Central States preferred. Ad- 
dress “Y. A.,” care Harpware Ace, 
New York. 





Business Opportunities 


IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware we can be of great 
service to you on account of our 
intimate knowledge of these matters 
i 
‘ 





im every section of the United 
States. Address “R. W. S.,” care 
HARDWARE AcE, New York. 








EASTERN JOBBING AND DIS. 
TRIBUTING HOUSE, with live 
sales organization, desires to repre- 
sent in New England a few more 
manufacturers of hardware and spe- 
cialties. Address ‘‘C. R.,” care Harp- 
WARE AGE, New York. 





THE HIGH GRADE MAN 
LOOKING FOR A POSITION 
OR FINDING IT IMPOSSIBLE 
TO GO HIGHER UP WHERE 
HE IS, WISHING TO MAKE A 
CHANGE, WILL FIND THIS 
SECTION THE PLACE TO 
TELL HIS STORY. 





FOR SALE—Complete stock of 
hardware, will invoice about $12,000. 
Located in the best agricultural dis- 
trict of Central Illinois. City has 
paved streets, electric lights, water 
works, good schools, four churches, 
and other city inducements. Best 
of reasons for selling. Cash or good 
security will get you this excep- 
tional chance to get into a business 
that will bear a thorough investiga- 
tion.- Address “T. O.,”’ care Harp- 
wArRE AGE, New York. 





EXPERIENCED MAN (British), 
age 36, thorough knowledge of Span- 
ish, 10 years’ experience agricultural 
machinery and hardware in the Ar- 
gentine, wishes to represent manu- 
facturer or exporter as_ traveling 
salesman on salary basis in the Ar- 
gentine and, if necessary, neighbor- 
ing republics. First class references. 
Apply ‘“‘Argentina,” care HARDWARE 
AcE, New York. 





FOR SALE—Good paying hard- 
ware and implement store in Flat- 
head Valley, Montana. Excellent 
reasons for selling. Address ‘“‘W. 
F.,”’ care HARDWARE AcE, New York. 





THERE SEEMS TO BE AN 


NOW HAT 

OPPORTUNITY ARE YOU 
AFTER? WE RECOMMEN 
THIS SECTION FROM “PAST 
PERFORMANCES.”’ 





DOUBLE YOUR INCOME from 
your plumbing, ‘ heating or sheet 
metal departments. At a cost of less 
than 4 cents a week, we will give 
you up-to-date information concern- 
ing the problems of shop manage- 
ment, cost systems, keeping account 
of labor and materials on individual 
contracts—reducing the expense of 
the business so as to show you a bet- 
ter profit at the end of the year. 
Nearly every live-wire plumber, 
steam fitter, furnaceman and sheet 
metal contractor is already taking 
profitable advantage of this valuable 
information, and we now invite every 
hardware merchant to send for a 
free sample copy of Metal Worker, 
Plumber & Steam Fitter, published 
at 239 West 39th St., New York. 


Business Opportunities 


AGENTS WANTED—High grade 
men wanted, financially able to 
handle State or county rights for 
cold blast ice machine. Attach to 
any refrigerator. No chemicals used. 
Equivalent to the refrigeration of 
200 poe of ice in 24 hours. Act 
uickly. Address Secretary, Jacee 
ngineering Co., 742 West Van 
Buren St., Chicago, IIl. 








SALESMAN OR EXECUTIVE, 
man of highest integrity, unimpeach- 
able references, open for engagement 
with responsible firm. Fifteen years 
buying and selling hardware. Chi- 
cago and vicinity is desired for ter- 
ritory. If you wish to have a result 
producer and a live wire to take hold 
of your line, write me. Address “W. 
M.,” care HARDWARE AGE, New York. 





FOR SALE—Wishing to retire 
from the business I offer the con- 
trolling interest in the Cunningham 
& Hamel Mer. Co. of De Soto, 7: 
partnership has existed since 1884 
and has always been satisfactory; 
will stand any investigation; cash, 
no trade considered. Ward Cunning- 
ham, De Soto, Mo. 





FOR SALE—Stock of hardware, 
implements and groceries in new 
town in good irrigated section of 
Southern Colorado. Stock and fix- 
tures invoice“about $5,000. Stone 
store building 50 x 70 at reasonable 
rent. Mesita Hardware Co., Mesita, 
Colorado. 





MANUFACTURERS’ REPRE- 
SENTATIVES desire to secure rep- 
resentation for hardware and auto- 
mobile accessory lines for Chicago 
and the West. We have a compe- 
tent, live sales force and can secure 
immediate substantial results. Ref- 
erences furnished. We are in the 
market for a few more lines. What 
have you? Address Box 305-A, care 


Chicago. 





WANTED—Lines of goods to sell 
to hardware trade, retail and jobbing, 
for St. Louis and vicinity. Estab- 
lished trade with this trade. Ad- 
dress ““W. T.,”’ care HARDWARE AGE, 
New York. 





FOR SALE—My interest in an 
up-to-the-minute hardware and sport- 
ing goods store in town of 90,000 
population. Location best in the 
city. Fine trade. Best town in 
State outside of Chicago. Better get 
busy. Reason for selling, health 
bad. Address ‘“‘W. U.,” care Harp- 
WARE AGE, New York. 





FOR SALE—One 20 hp. and one 
25 hp. “‘Ingeco”’ throttling governor 
kerosene engine. For further par- 
ticulars address Lyman R. Brothers 
Company, Inc., Suffolk, Va. 








“WE GOT THE MAN WE 
WANTED.” IT’S THE SAME 
OLD BUT NEVERTHELESS 
GRATIFYING STORY THAT IS 
TOLD,.TO US WEEK IN AND 
WEEK OUT. YOU’LL FIND 
THAT AN AD IN TH 

TION IS 
CHEAPEST METHOD 
COMPETENT MEN. 


TO GET 


STORE FOR SALE—in growing 
town of 1,900. Dealers enjoying big 
builders’ hardware, farm and city 
trade; will run between $25,000 and 
$30,000 this year. Stock in the 


neighborhood of $6,500, Will sell at 


this price or at invoice. Two live 
wires have built this business up in 
two years. Address “W. X.,” care 
Harpware Ace, New York. 





FOR SALE—A good paying hard- 
ware stock in an_ excellent location, 


corner location; all clean and nearly 


new stock. Good reasons for selling. 
Address 526 Allegan St., Lansing, 





ich, 


HARDWARE AGE, 1505 Otis Bidg., 
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Business Opportunities 


CENTRAL AND SOUTH AMER. 
ICAN TRADE—I have traveled in 
Central and South America for fif- 





teen years for German accounts and 
I have several hundred good custom- 
ers in that territory. I am now in 
the States to take hold of American 
made hardware to take the place of 
the German accounts previously han- 
dled. I shall shortly return to Buenos 
Aires and reopen my office and would 
be pleased to have correspondence 
with manufacturers of merican 
hardware and kindred lines. I speak 
Spanish, German, English, French 
and other languages and conduct my 
correspondence in the language suit- 
able to my customers. I am making 
my headquarters in Boston and 
would be pleased to call on any man- 
ufacturer who is interested in having 
me represent ihem. I shall keep a 
permanent office in Boston in charge 
of a capable force particularly pro- 
ficient in conducting correspondence 
in Spanis>. This office will be at 
the disposal of my clients. I am 
prepared to give convincing refer- 
ence as to my capability and integ- 
rity. Charles F. Wilder, 60 West- 
land Avenue, Boston, Mass, 





WANTED—An experienced hard- 
ware man with $5,000 to $10,000 to 
invest in prosperous hardware busi- 
ness in progressive city of 30,000 on 
the Hudson River. An exceptional 
opportunity for the right man. 
dress “Y. B.,’”’ care HARDWARE AGE, 
New York. 





FOR SALE—A rare opportunity 
to a live man—a hardware business 
established for 40 years, in Leesburg, 
Loudoun Co., Va., the richest farm- 
ing county in the State. Annual 
sales $25,000. Owner wishes to re- 
tire on account of age and bad health. 
Address all inquiries to Box 204, 
Leesburg, Va. 


———) 


HE value of any 
publication to an 
advertiser is the 


value of its circulation— 
Quality not quantity. 





The manufacturer must 
satisfy himself whether 
the publication is read by 
the people who buy or 
should buy his product. 


HARDWARE AGE is 
so chock full of business 
helps, that practically 
every progressive hard- 
ware merchant has ac- 
quired the ‘Hardware 
Age Habit,”’ and they all 
have thereby been able to 
turn many a perplexing 
problem into a live-wire 
profit-producer. ‘‘Hard- 
ware Age Day” is the 
most important day in the 
week in these successful 
stores. The answer is 
simple, and a sample copy 
will help you figure it out 
for yourself. 


HARDWARE AGE has 
the quality and quantity 
circulation in the hard- 
ware field. 











‘Are You 
Satisfied? 


Does your present location, your 
store, your business field suit you? 
—if not, you have a feeling that 
you would meet with a bigger suc- 
cess in some other town—further 
West or East or North or South, 
perhaps. 

Is there a hardware business 
already established in some suit- 
able locality about what you want? 
Then consult 


“The Opportunity 


Exchange” 


of 


HARDWARE AGE 


Carefully read the numerous, 
attractive offers of hardware 
stores for sale, and the “Business 
Opportunities.” 

You will find, perhaps, just what 
you are seeking, but suppose you 
do not. Then advertise for the 
kind of a store you want. Tell 
where you want it; how much you 
will pay; how large and varied a 
stock it should have. 

For one dollar. you can put a 
fifty-word advertisement in the 
Opportunity Exchange, which will 
reach over 18,000 readers in all 
parts of the country. 

Look up “The Opportunity Ex- 
change Columns” in this issue. 

For further information about 
this department address—“Oppor- 
tunity Exchange,” c/o HARD- 
WARE AGE, 239 West 39th Street, 
New York City. 




















We’ve Got 
the System 


We've’ worked 
out a new sales 
plan along  con- 
structive, co-oper- 
ative lines; a plan 
that gives every 
man his due. 


Remember this: 
there is no “string 
pulling, no favor- 
itism to the Delta 
method of placing 
agencies !” 


We select our 
jobber and retail 
points of distribu- 
tion as carefully 
and as judiciously 
as we inspect the 
files we make. 


If carpenters, 
machinists, plumb- 
ers or any other 
prospective classes 
of file users are 
numbered among 
your customers, 
don’t fail to get 
the details of our 
SYSTEM. 


It means profits, 
good big ones. It 
means prestige. It 
means a Square 
Deal, now and al- 
ways. 


The Delta 
File Works 


’ Philadelphia, 
U. S.A. 
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A Very Practical Outfit 


for the car owner and garage 
























































Stewart, Handy Worker 











It includes: 


powerful steel-faced vise opening to 434 inches. 
steel pipe vise up to 14-inch pipe. 

good sturdy anvil. 

cutting hardie. 


corundum grinding wheel. 


>>> p> p> pP 


two-speed drill press. 
Weighs, boxed, 90 pounds. List, $12.50. 


A good seller with a substantial profit to you on every 
sale. From your jobber or direct. Liberal supply of 
show cards with your shipment. 


CHICAGO FLEXIBLE SHAFT CO. 
606 N. La Salle St. CHICAGO 


NEW YORK BRANCH: 16 and 18 Reade Street 
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How Can You Do It? 


That is what Dealers ask when they see the 


BLACK TREAD 
Miller Tire 


GEARED TO THE ROAD 


Here is a tire of 




















And it is no wonder. 
typical Miller quality with a tough, black 


Geared-to-the-Road Tread, selling at 
















The Miller plan of selling 
It gives 






And more. 
tires gives the dealer his. 


him a lucrative profit on every tire 
sold in his territory—not a small 
profit on a part of the tires sold: 
That is why the agency for 
Miller Tires is a valuable 
asset—a force that you 
want working for you 
—not against you. 



















Made in all 
Standard 
Sizes 
and 
Types 



























the latest addition to the 


Miller family, is the tire sur- 
prise of the year. You want to 
know all about it, of course, how 
it is made, etc. You know that the 
tire itself is right, because it is a Miller, 
and you want the answer to this question. 


Size 34x4— price? 


Write, or better yet, wire for full particulars about the 
Get an option on the territory you 




















New Miller Tire. 
want now before some other live dealer beats you to it 


THE MILLER RUBBER CO., Akron, U.S. A 
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SHAPLEIGH HARDWARE CoO. 
m1 f5 1 GO) UF Aye U7. 





“DIAMOND EDGE’’ 
CUTLERY 


50 years of quality is the test and recognized by cutlery experts as the best. 
We invite comparisons and tests. 
All ‘“Dyamovb EDGE” Cutlery is made in the old style, full quality way. 
WRITE FOR SAMPLES 





